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SECTION | - GENERAL
DEFINITIONS AND ABBREVIATIONS

Unless the context otherwise indicates or implies or unless otherwise specified, the following terms and
abbreviations have the following meanings in iaft Red Herring Prospectus, and references to any statute or
rules or guidelines or regulations or circulamsr notifications or policies will include any amendments,
clarifications, modifications, replacements oreéaactments notified thereto, from time to time.

Unl ess the context ot hertheiCenpanp prdioucCompars,o r théfssued,e f er e n ¢ ¢
are references tient R O Systenhgmited, a company incorporated in India under the Companies Act 1956 with

its registered office aH-35, South Extension Part 1, Kidwai Nagar, New DelhiDelhi 110 049, India

Furthermore, unless the context otherwise indicates, all referentetite twer ,m®N fa owWd faroar t o
Company(including our erstwhilesubsidiary Dreamland Exim Private Limitedn a consolidated basisvhere

applicable)

The words and expressions used but not defined inQitaét Red Herring Prospectus will (to the extent
applicable) have the same meaning as assigned to such terms ung8&BhkCDR Regulation€ompanies Act

2013, the Securities and Exchange Board of India Act, 189Z2amended t hSEBI Actd ) , Sdcuritees

Contracts (Regulation) Act, 1956s amendedt h &CR#0 ) , t he Depos,ias amendedqthe Act , 1
fiDepositories Adi )Jand the rules and regulations made thereunder.

Notwithstanding the foregoing, termsfi€apital Structure fiObjects of the Offed , Bagis for Offer Price |,
fiStatement of Special Tax Benefiis, Indfistry Overview , KeyRegulations andPolicies in Indiad , Hisiory

and Certain Corporate Mattes , Restated Consolidated Financial Informatian, Finéncial Indebtedness ,
fiOutstanding Litigation and Material Developmeris, Gofernment and Other Approvals, AOffer
Procedura® a n dMaif Provisions of the Articles of Associatian o n  19,a98, ©8 110 119 206 214

245, 313 343 347, 377, and 398 respectively, will have the meaning ascribed to such terms in these respective
sections.

Company and Selling ShareholderRelated Terms

Term Description
AoA/Articles of The articles of association of our Company, as amended
Association or Articles
Audit Committee The audit committee of our Boarchnstituted in accordance with tBempanies Act, 2013, an

the SEBI Listing Regulationgndas described ifiOur Management Corporate Governance
T Committees of the Boariion page226

Auditors/Statutory Thecurrentstatutory auditors of our ComparbgingWalker Chandiol& Co LLP

Auditors

Board/Board of Directors The board of directors of our Company, as describ&@im Managemeni Board of Director®
on page221

Chairman and Managini The chairman and managing director of our Company, namely Mahesh Gupta
Director

Chief Financial Chief financial officer of our CompanpamelySanjay Johri

Officer/CFO

Compliance Officer anc The compliance officer and company secretary of our CompamyelyPunit Kumar Trivedi
Company Secretary

Corporate Social The corporate social responsibility committee of our Boemdstituted in accordance with tf

Responsibility Companies Act, 2013and as described iOur Managementi Corporate Governancé

Committee Committees of the Boaron page226

Corporate Office The corporate office of our Company situated &, £ and 8, Sector 59, Noida 201 309, Ut
Pradesh, India

Director(s) The director(s) on our Board of Directaadas described ifiOur Managementi Board of
Directorsdon page221

Dreamland Theerstwhile subsidiary of our Company, namely Dreamland Exim Private Limited

Equity Shares The equity shares of our Company having a face valug eéch

ESOPScheme Kent Employee Stock Option Scheme

Executive Director(s) The executive director(s) on our Board of Directors and as describ&@lmManagementi
Board of Director®on page221

Group Companies Our group companies identified in accordance with SEBI ICDR Regulations, whereunc
term 6group company®d i ncl aorgorate Piomofersvttowhipha




Term

Description

Independent Direct(s)

Industry Report
Technopak Report

IPO Committee
Joint CFO(s)

Joint Managing Director
Key Managerial
PersonnéKMP

Materiality Policy

MoA/Memorandum
of Association
Noida Facility |

Noida Facility 11
Noida Facility 111

Nomination and
Remuneration
Committee
Non-ExecutiveNor+
IndependenDirector
Previous Statutory
Auditors

Promoter Group

Promoter Licensing
Agreement

Promoter Selling
ShareholdésySelling
Shareholder(s)
Promote(s)

Registeredffice

Repair Shop |

Repair Shop 1l
Research anc
Development Lab

Restated Consolidated
Financiallnformation

there were related party transactions duringsittemontts endedSeptember 30, 2024nd
Financial Yeas endedMarch 31, 2024March 31, 2023and March 31, 2021 in accordance
with Ind AS 24, and (ii) any other companies as considered material by our Boa
accordance with our Materiality Policg,s d e s cQui Graumg Companiedon page351
Independent director(s) on oBpard who are eligible to be appointed as independent dire
under the provisions of the Companies 23 and the SEBI Listing Regulatioasd as
described ifilOur Management Board of Director® on page221

Report titledfiindustry Report on Water Purifier, Fans, and Kitchen & Small Home Applia
Market in Indiad datedJanuaryd, 2025prepared byrechnopakcommissioned and paid for b
our Company pursuant to an engagement letter dattober 7 2024executed amongst oL
Company and’echnopak

The IPO committee of our Board constituted to facilitate the process of the Offer, com;
Mahesh Gupta and Varun Gupta

The joint chief financial officers of our Company, namiignvin Kumar Rajvanshi anRatan
Kumar Srivastava

The joint managing director of our Company, namely Varun Gupta

Key managerial personnel of our Company in terms of Regulation 2(1)(bb) of the SEBI
Regul ati ons an ®ur Managenmemtic Key Mandgerial ®ersdnnebf our
Company on23age

The policy adopted by our Board pursuant to its resolution dadedary 8 2025 for
identification ofcompanies to be disclosed@woup Companies, materialitstandinditigation
andoutstanding dues tmaterial creditors, in accordance with the requirements under the
ICDR Regulations

The memorandum of association of our Company, as amended

Manufacturing facility of our Company situated at A®ector 87, Phase Il, Noida, Utt:
Pradesh, India

Manufacturing facility of our Company situated at A7, Sector 87, Phase Il, Noida,

Pradesh, India

Manufacturing facility and warehouse of our Company situated at Plot No. 3, Secto
Noida, Uttar Pradesh, India

The nomination and remuneration committee of our Baaydstituted in accordance with tt
Companies Act, 2013 and the SEBI Listing Regulationsaandkescribed ifiOur Management
T Corporate Governanceé Committees of the Boarion page226

The ron-executivenonindependentiirectoron our Board of Directorandas described ifilOur

Managemeni Board of Director® on page221

The previous statutory auditors of our Company, being SNR & Company, Chartered Acco

The persons and entities constituting the promoter group of our Company in terms of Re¢
2(1)(pp) of the SEBI | C OwR Prérrmtgrand &tornotenGrqup
on page238

Agreement entered into between our Promoter, Mahesh Gupta and our Company dated
2023 as amended lyddendum to the agreement daladuary 1, 2025

The promoter selling shareholdeiogetheMMahesh GuptaSunita GuptandVarun Gupta

The promotes of our Company, nameliylahesh GuptaSunita Gupta)arun GuptaMahesh
Varun Private Family Trust, Sunita Surbhi Private Family Trust and Sunita Varun Private f
Trust

The registered office of our Company, situated-85, South Extension Part 1, Kidwai Nagar,
New Delhi Delhi110 049, India

Repair shop of our Company located at Plot No. 4B, Toycity, EcdtecBreater Noida, Uttar
Pradesh, India

Repair Shop of our Company located ai A8, Block Bi 1, MohanCooperative Industria
Estate Mathura Road, New Delhi 110 044, India

The research and development lab of our Company located at our Corporate Office.

Restated consolidated financial information of our Company erstwhile subsidian
Dreamland (the Company and it &Srogd,Jcanprising
the Restated Consolidated Statement of Assets and Liabilities as at September 30, 202
31, 2024, March 31, 2023 and March 31, 2022, the Restated Consolidated Statement «
and Loss (including other comprehensive income), the Restated Cotesblftatement o
Changes in Equity, the Restated Consolidated Statement of @asfoFthe six months perioc
ended September 30, 2024 and for the years ended March 31, 2024, March 31, 2023 ar
31, 2022, the Summary Statement of Material Accounting Policies and Other Expla




Description

Term
Risk Managemeni
Committee
RoC/Registrar of
Companies

Roorkee Facility
Senior Management
Shareholders
Stakehol der

Relationship Committee

Technopak

I nfor mati on (Resiatetl @onsolidated Fiyancialtinfoenatidm ,)prepared in
accordance with Ind AS and restated by our Company in accordance with the requiren
Section 26 of Part | of Chapter Ill of the Companies Act 2013, the SEBI ICDR Regula
and the Guidance Note on Reports on Company Prospectuses Re¥S) issued by the
ICAI, as amended from time to timen d i n c |IRestaed Comsalidatéd Financia
Informationo on page245

The risk management committee of our Boaahstituted in accordance with the SEBI Listil
Regulationsandas described ifilOur Management Corporate Governance Committees of
the Boardb on page226

Registrar of CompanieBelhi and Haryana, at New Delhi

Manufacturing facility of our Comparsituated at Khasra No. 93, Village Bantakhedi, Roor
District, Haridwar, Uttarakhand, India

Senior management of our Company in terms of Regulation 2(1)(bbbb) of the SEBI
Regulations, and atescribed nOurfManagemeni Senior Managemendf our Company ¢
page235

The equity shareholders of our Compdrom time to time

The stakehol der sé r el actonstiutedih acgrdancemwitumpanies
Act, 2013, andhe SEBI Listing Regulationand aglescribed iiOur Managemeni Corporate
Governancéd Committees of the Boaron page226

Technopak Advisors Private Limited

Offer Related Terms

Term

Description

Abridged Prospectus
Acknowledgment Slip
Allotment Advice
Allotted/ Allotment/ Allot
Allottee

Anchor Investor

Anchor Investor
Allocation Price

Anchor Investor
Application Form

Anchor Investor Bidding
Date

Anchor Investor Offer
Price
Anchor Investor Payn

Date

Anchor Investor Portion

Application  Supportec
by Blocked Amount
ASBA

ASBA Account

A memorandum containing such salient features of a prospectus as may be specified by
in this behalf

The slip or document issued by the Designated Intermediary(ies) to a Bidder as proof of reg
of the Bid cumApplication Form

The note or advice or intimation of Allotment senesxh successfllidders after approval of th
Basis of Allotment by the Designated Stock Exchange

Unless the context otherwise requires, transfer of the Equity Shares offered®hyntinteiSelling
Shareholderpursuant to the Offer to successful Bidders

A successful Bidder to whom the Equity Shares are Allotted

A QIB, who applies under the Anchor Investor Portion in accordance with the require
specified in the SEBI ICDR Regulations and the Red Herring Prospectus and vid faasan
amount of at | east 100 million

The price at which Equity Shares will be allocated to the Anchor Investors in terms of th
Herring Prospectus and the Prospectus. The Anchor Investor Allocation Price st
determined by our Company, in consultation with the BRLMs on the Anchor In\&isiiding
Date

The form used by an Anchor Investor to make a Bid in the Anchor Investor Portion and
will be considered as an application for Allotment in terms of the Red Herring Prospect
the Prospectus

The day, being one Working Day prior to the B)fer Opening Date on which Bids by Anch
Investors shall be submitted, prior to and after which BRLMs will not accept any Bids
Anchor Investors, and allocation to the Anchor Investors shall be completed

The final price at which the Equity Shares will be Allotted to Anchor Investors in terms
Red Herring Prospectus and the Prospectus, which will be a price equal to or higher 1
Offer Price but not higher than the Cap Price. The Anchor Inv&fer Price will be decidec
by our Company, in consultation with the BRLMs

With respect to Anchor Investor(s), it shall be the Anchor Investor Bidding Date, and in the
the Anchor Investor Allocation Price is lower than the Offer Price, not later than two Wt
Days after the Bid/Offer Closing Date

Up to 60% of the QIB Category, which may be allocated by our Compatgnsultation with
the BRLMSs, to Anchor Investors, on a discretionary basis, in accordance with the SEBI
Regulations. On¢hird of the Anchor Investor Portion is reserved for domestic Mutual Ft
subject to valid Bids being received from domestidual Funds at or above the Anchor Inves
Allocation Price in accordance with the SEBI ICDR Regulations

An application (whether physical or electronic) by an ASBA Bidder to make a Bid autho
the relevant SCSB to block the Bid Amount in the relevant ASBA Account and will in
application made bWPI Investorsusing the UPI Mechanism, where the Bid Amount will
blocked upon acceptance of UPI Mandate Requebtiyinvestors

A bank account maintained with an SCSB by an ASBA Bidder, as specified in the ASBA
submitted by ASBA Bidders for blocking the Bid Amount mentioned in the relevant ASBA

3



Term

Description

ASBA Bidders
ASBA Form
Banker(s) to th®ffer
Basis of Allotment

Bid(s)

Bid Amount

Bid cum Application
Form

Bid Lot
Bid/ Offer ClosingDate

Bid/ Offer Opening Date

Bid/ Offer Period

BidderApplicant
Investor

Bidding Centres

and includes a bank account maintained by a UPI Investor linked to a UPI ID, which is k
upon acceptance of a UPI Mandate Request made biPthievestorsising the UPI Mechanisr
All Bidders except Anchor Investors

An application form, whether physical or electronic, used by ASBA Bidders bidding throu
ASBA process, which will be considered as the application for Allotment in terms of th
Herring Prospectus and the Prospectus

Collectively, the Escrow Bank(s), Refund Bank(s), Public Offer Account Bank(s) an
Sponsor Banfs)

The basis on which the Equity Shares will be Allotted to successful Bidders under the
des cr iGffer Broceduré i on 377 age

An indication to make an offer during tBéd/Offer Period by an ASBA Bidder pursuant to 1
submission of an ASBA form, or on the Anchor Investor Bidding Date by an Anchor Inv
pursuant to submission of a Bid cum Application Form, to subscribe for or purchase our
Shares at a price withithe Price Band, including all revisions and modifications thereto, t
extent permissible under the SEBI ICDR Regulations and in terms of the Red Herring Prc
and the Bid cum Application Form. TheteédBi ddi ngdé shal | be col
The highest value of optional Bids indicated in the Bid cum Application Form and paya
the Bidder or blocked in the ASBA Account of the ASBA Bidder, as the case may be
submission of the Bid in the Offer, as applicable

In the case of Retall Individual Investors Bidding at the-@fiPrice, the Bid Amount is the Ce
Price multiplied by the number of Equity Shares Bid for by such RIl and mentioned in tt
cum Application FormEligible Employees applying in the Employee Reservation Portior
apply at the CuOff Price and the Bid Amount shall be Cap Price, multiplied by the numk
Equity Shares Bid by such Eligible Employee and mentioned in the Bid cum Application
The maximum Bid Amount under the Employee Reservation Portion by an Eligible Em|
shall not exceed 500, 000. However, t h
Empl oyee Reservation Portion shal Irsubsaiption
in the Employee Reservation Portion, the unsubscribed portion will be available for allc
and All ot ment, proportionately to all E
subject to the maximum value of Allotment made to shtiible Employee not exceedir
500, 000
The form in terms of which the Bidder shall make a Bid, including an ASBA Form, and whicl
be considered as the application for the Allotment pursuant to the terms of the Red
Prospectus and the Prospectus
[ 6] Equiatnd $marmaud ti ples of [06] Equity S
Except in relation to any Bids received from the Anchor Investors, the date after whi
Designated Intermediaries shall not @al
edi t i o rfaswidelyfcircfiladel English national daily newspapangalle d i t i o rfas
widely circulated Hindi national daily newspapdindi also beinghe regional language 8felhi,
where our Registerddffice is located). In case of any revisions, the extended Bid/ Offer Cl
Date will be widelydisseminated by notification to the Stock Exchanges, by issuing a
notice, and also by indicating the change on the websites of the BRLMs and at the terrr
the other members of the Syndicatal by intimation to the Designated Intermediasied the
Sponsor Bank Our Company in consultation with the BRLMs may consider closing the
Offer Period for the QIB Category one Working Day prior to the Bid/ Offer Closing De
accordance with the SEBI ICDR Regulations
Except in relation to any Bids received from the Anchor Investors, the date on which the De¢
Intermedi aries shal |l whicheshall beaublishegdle dgt Bo |
(a widely circulated English national daily newspapeanyall editions off 6(& widely circulatec
Hindi national daily newspapeHindi alsobeing the regional language Bfelhi, where our
Registeredffice is located
Except in relation tany Bids received from thnchor Investors, the period between Big/Offer
Opening Date and thgid/Offer Closing Date, inclusive of both days during which prospet
Bidders (excluding Anchor Investors) can submit their Bids, including any revisions thel
accordance with the SEBI ICDR Regulations and the terms of the Red Herring Prospec
Company in consultation with the BRLMs, may consider closing the Bid/ Offer Period for th
Category one Working Day prior to tB&/ Offer Closing Date in accordance with the SEBI IC
Regulations
Any prospective investor who makes a Bid pursuant to the terms of the Red Herring Prospe
the Bid cum Application Form and unless otherwise stated or implied, and includes an
Investor
Centres atvhich the Designated Intermediaries shall accept the Bid cum Application Forms
the Designated SCSB Branch for SCSBs, Specified Locations for the Syndicate, Broker Ce
Registered Brokers, Designated RTA Locations for RTAs and Designateddc@tohns for CDP:




Term

Description

Book Building Process

Book Running Lead
Managers/ BRLMs
Broker Centres

CAN/ Confirmation of

Allocation Note
Cap Price

Client ID
Collecting
Participants/CDPs

Collecting Registrar an
Share Transfer Agent

RTAs

Cut-off Price

Demographic Details

Designated Branches

Designated CDP
Locations

Designated Date

Designated
Intermediaries
Designated RTA
Locations

Designated SCSB
Branches

Designated Stock
Exchange

DP/ Depository
Participant

Draft Red Herring
Prospectus/ DRHP

Eligible FPI(s)

Eligible NRI(s)

The book building process as described in Part A of Schedule XllI of the SEBI ICDR Regu
in terms of which the Offer is being made
The book running lead managers to the Offer, in this case bfatigl Oswal and JM Financial

Broker centres of the Registered Brokers where ASBA Bidders can submit the ASBA Fo
case of UPI Investors only ASBA Forms under UPI) to a Registered Broker. The details
broker centres, along with the names and contact details of the Relgstakers, are available ¢
the respective websites of the Stock Exchanges and updated from time to time

Notice or intimation of allocation of the Equity Shares to be sent to Anchor Investors, wh
been allocated the Equity Shares, on or after the Anchor Investor Bidding Date

The higher end of the Price Band above which the Offer Price and Anchor Investor Offer Pi
not be finalised and above which no Bids will be accepted, including any revisions there
Cap Price shall be &ast 105%and not greater than 120% of the Floor Price

Client identification number ofthiei dder 6 s beneficiary accol

Depository A depository participant, as defined under the Depositories Act, 1996 and registered und

Act and who is eligible to procure Bids at the Designated CDP Locations in teBE8bfircular
(CIR/CFD/POLICYCELL/11/201p dated November 10, 2015 and other applicable circi
issued by SEBI as per the lists available on the websites of the Stock Exchar
https://www.bseindia.con@nd https:/ivww.nseindia.com, as updated from time to time
Registrar and share transfer agents registered with SEBI and eligible to procure Bid:
Designated RTA Locations in terms SEBI circular (CIR/CFD/POLICYCELL/11/201bdated
November 10, 2015 issued by SEBIper the lists available on the websites of the Stock Exch
at www.bseindia.com and www.nseindia.com, as updated from time to time

The Offer Price, finalised by our Company in consultation withBR&Ms, which shall be an)
price within the Price Band. Only Retail Individual Investansl Eligible Employees Bidding i
the Employee Reservation Portiare entitled to Bid at the Guoff Price. QIBs (including Ancho
Investors) and Noinstitutional Investors are not entitled to Bid at the-@ftiPrice
Thedetails of the Bidders including the
investor status, occupation, bank account details and UPI ID, as applicable

Such branches of the SCSBs which shall collect the ASBA Forms, a list of which is avalil
the website of SEBI at www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=y
such other website as may be prescribed by SEBI from time to time

Such centres of the Collecting Depository Participants where ASBA Bidders can submit the
Forms (in case of UPI Investors only ASBA Forms under UPI). The details of such Desi
CDP Locations, along with the names and contact details of the CClRgieble on the respectiy
websites of the Stock Exchanges and updated from time to time

The date on which the funds from the Escrow Account are transferred to the Public Offer £
or the Refund Account, as appropriate, and the relevant amounts blocked in theA&&R#nts
are transferred to the Public Offer Account(s) and /or are unblocked, as applicable, in t
the Red Herring Prospectus and the Prospectus, after finalization of the Basis of Alloti
consultation with the Designated Stock Exchange, fafigwhich the Board of Directors me
Allot Equity Shares to successful Bidders in the Offer

SCSBs, Syndicate, stffyndicate, Registered Brokers, CDPs and RTAs who are authori:
collect ASBA Forms from the ASBA Bidders, in relation to the Offer

Such centres of the RTAs where ASBA Bidders can submit the ASBA Forms (in case
Investors only ASBA Forms under UPI). The details of such Designated RTA Locations,
with the names and contact details of the RTAs are available on the respebsites\of the Stoc
Exchanges and updated from time to time

Such branches of the SCSBs which shall collect the ASBA Forms, a list of which is avail:
the website of SEBI at www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognise
updated from time to time or at such other website as may be prescris&Bbyrom time to
time

[ 0]
A depository participant as definedder the Depositories Act

This draft red herring prospectus dafeduary 212025filed with SEBI and Stock Exchanges a
issued in accordance with the SEBI ICDR Regulations, which does not contain cqaiettars
of the price at which our Equity Shares will be Allotted and the size of the Offer, and incluc
addenda or corrigenda thereto

FPIs that are eligible to participate in this Offer in terms of applicable laws, othei
individuals, corporate bodies and family offices

A nonresident Indian, resident in a jurisdiction outside India where it is not unlawful to me
offer or invitation under the Offer and in relation to whom the Red HelRingpectus and the B
Cum Application Form constitutes an invitation to subscribe or purchase for the Equity She




Term

Description

Eligible Employee

Employee Reservation
Portion

Escrow Account(s)

Escrow and Sponsor
Bank Agreement

Escrow BankEscrow
CollectionBank

First Bidder

Floor Price

General Informatior
Document/GID

JM Financial
Motilal Oswal
Mutual Fund Portion

Net Offer

Net QIB Category
Nor+Institutional
Category

NorrInstitutional
InvestorsNIIs

Offer

Permanent employees of our Company (excluding such employees not eligible to investin t
under applicable laws, rules, regulations and guidelines), as on the date of filing the Red
Prospectus with the RoC and who continue to be a permamgidyee of our Company until tt
submission of the ASBA Form and is working and present in India or abroad as on the
submission of the ASBA Form; or

Directors of our Company, whether whdiee or otherwise, not holding either himself/hersel
through their relatives or through any body corporate, directly or indirectly, more than 10%
outstanding Equity Shares (excluding Directors not eligdiavest in the Offer under applicak
laws, rules, regulations and guidelines) as of the date of filing of the Red Herring Prospec
the RoC and who continues to be a Director of our Company until submission of the ASB
and is working and psent in India or abroad as on the date of submission of the ASBA Fori

The maximum Bid Amount under the Employee Reservation Portion by an Eligible Employe
not exceed 500, 000. However, the initi
Reservation Portion shall not neersubsciEption in th
Employee Reservation Portion post initial Allotment, such unsubscribed portion may be /£
on a proportionate basis to Eligible Employees Bidding in the Employee Reservation Portic
val ue in excess tleoeftotal ARofment 16 & Eligible Entplpyeecnodt excerc
500,000
The portion of the Offer being up to [0
not exceed 5% of the post Offequity share capital of our Company, available for allocatiol
Eligible Employees, on a proportionate basis
Account(s) opened with the Escr@®ank for the Offer and in whose favour the Anchor Inves
will transfer money through direct credit or NEFT or RTGS or NACH in respect of the Bid Ar
when submitting a Bid
The agreemertb beentered into amongst our Company, BremoterSelling Shareholdsr the
Registrar to the Offer, the BRLMs, and Banker(s) to the Offer for collection of the Bid Arr
from Anchor Investors, transfer of funds to the Public Offer Account, and where app
remittingrefunds, if any, to such Bidders, on the terms and conditions thereof
A bank, which is a clearing member and registered with SEBI as a banker to an issue u
SEBI BTl Regulations and with whom the Escrow Accésiwill be opened, in this case beil
[ 6]
The Bidder whose name appears first in the Bid cum Application Form or the Revisior
and in case of joint Bids, whose name appears as the first holder of the beneficiary accc
in joint names
The lower end of the Price Band, subject to any revisions thereof, at or above whiffetirzice
and the Anchor Investor Offer Price will be finalised and below which no Bids will be accept
which shall not be less than the face value of the Equity Shares
The general information document for investing in public issues, prepared and iss
accordance with the circular (SEBI/HO/CFD/DIL1/CIR/P/2020/37) dated March 17,
notified by SEBI and the UPI Circulars, as amended from time to time. The Generaidtibn
Document shall be available on the websites of the Stock Exchanges and the BRLMs
JM Financial Limited
Motilal Oswal Investment Advisors Limited
Up to5% of the Net QIBCategoryor [ 6] Equity Shares whic
Mutual Funds only, on a proportionate basis, subject to valid Bids being received at or at
Offer Price
The Offer, less the Employee Reservation Portion
The QIB Category less the Anchor Investor Portion
The portion of the Offer being not less than 15% ofNkeOf f er , or [ 0] E«
for allocation to Nornstitutional Investors, of which ortaird shall be available for allocation
Bidders with a Bid size of mo r e -thitdsashall be
available for allocato t o Bi dders with a Bid size ¢
unsubscribed portion in either of such saltegories may be allocated to Bidders in the other
category of Nornstitutional Investors, subject to valid Bids being received at or above the
Price
All Bidders, including FPIs other than individuals, corporate bodies and family offices, reg
with the SEBI that are not QIBs (including Anchor Investors) or Retail Individual Investths
Eligible Employees Bidding in the Employee Reservation Pgntitwo have Bid for Equity Share
for an amount of more than 200,000 (but
The initial public offer of up td0,09456&E qui t y Sh ar e s 1eaach fof cash at
price] oper [ Equi ty Sh aroepilieghgpugh aneOffar forgSalel by th
Promoter Selling Shareholder




Term

Description

Offer Agreement

Offer for Sale

Offer Price

Offered Shares

Price Band

Pricing Date
Prospectus

Public Offer Account

Public Offer Account
Bank

QIB Category

QualifiedInstitutional
Buyerg QIBs

Red Herring Prospectlus
RHP

Refund Account

Refund Bank

Registeredrokers

Registrar Agreement

The agreement datethnuary 212025entered into among our Company, @moterSelling
Shareholderand theBRLMs, pursuant to which certain arrangements are agreed to in rela
the Offer

The offer for sale of up td0,094,568Equity Shares aggregatingp to [ Gnhillion by the
PromoterSelling Shareholdeyg o mpr i sing up to 5,635,088

each aggregating up to [ 6] million by
value of 1 each aggregating up to [ 6]
Sharesoffae value of 1 each aggr eg a tintermgs oltle

Red Herring Prospectus and the Prospectus

[ 0] p er E gafina price @thwhich &EquitytShares will be Allotted to the succe
Bidders (except Anchor Investors), as determined in accordance with the Book Building |
and determined by our Compauriry consultation with th&RLMs, in terms of the Red Herrin
Prospectus. Equity Shares will be Allotted to Anchor Investors at the Anchor Investor Offe
in terms of the Red Herring Prospectus
Up to10,094568 qui ty Shares of face val anélionobking
offered for sale by th®romoterSelling Shareholdsrin the Offer comprising up t®,635,088
Equity Shares of face value of 1 each
3,360,910 Equity Shares of face value o
and up to 1,098,570 Equhtwg8hegasi oy Uac
Gupta
Price band ranging from a Floor Price o
Share, including revisions thereof, if any. The Price Band will be decided by our Caqrimp.
consultation with the BRLMs, and the minimum Bid Lot size will be decided by our Comp:
consultation with the BRLMs, and advert
national daily newspapergnda | | editions of [ 6] (a wi
newspaper Hindi alsobeing the regional language Bfelhi, where our Registered Office
situated), at least two Working Days prior to the Bid/ Offer Opening Date, with the re
financial ratios calculated at the Floord@rand at the Cap Price and shall be made available
Stock Exchanges for the purpose of uploading on their websites
The date on which our Company in consultation withBR&Ms, shallfinalize the Offer Price
The prospectus to be filed with the RoC for this Offer on or after the Pricing Date in accc
with the provisions of Sectior& and 32 of the Companies Act 2013 and the SEBI I(
Regulations, containing the Offer Price, the size of the Offer and certain other inforr
including any addenda or corrigenda thereto
The bank account to be opened with the Public Offer Account Bank under Section 40(3
Companies Act 2013 to receive monies from the Escrow Account(s) and the AQBAnts on
the Designated Date
The bank, which is a clearing member and registered with SEBI as a banker to an issue
SEBI BTl Regulations, with whom the Public Offer Account is opened for collection o
Amounts from the Escrow Account(s) and ASBA Accounts on the Desigbatied in this cas
being p]
The portion of the Offer, being not more than 50% ofMeeOf f er , or [ 0]
shall be available for allocation to QIBs on a proportionate basis, including the Anchor Ir
Portion (in which allocation shall be on a discretionary basis, as determined by our Com
consultation with the BRLI§), subject to valid Bids being received at or above the Offer Pri
the Anchor Investor Offer Price (for Anchor Investors)
A qualified institutional buyer as defined under Regulation 2(1)(ss) of the SEBI ICDR Regu

The red herring prospectus to be issueacitordance with Section 32 of the Companies Act 2
and the SEBI ICDR Regulationhich will not have complete particulars of the price at wt
the Equity Shares shall be Allotted and which shall be filed with the RoC at least three W
Days before the Bi@ffer Opening Date and will become the Prospectus after filing witr
RoC after the Pricing Date, including any addenda or corrigenda thereto

The account opened with the Refund Bank from which refunds, if any, of the whole or par
Bid Amount shall be made to Anchor Investors

The bank which is a clearing member registered with SEBI under the SEBI BTl Regul
with whom the Refund Account will be opened, in this case béhg [

Stock brokers registered with SEBI under the Securities and Exchange Board of India
Brokers) Regulations, 1992 and tteck exchanges having nationwide terminals, other tha
members of the Syndicate and eligible to procure Bids in terms of circular ni
CIR/CFD/14/2012 dated October 4, 2012, and other applicable circulars issued by SEBI
The agreement datelhnuaryl5, 2025entered into among our Company, PmoterSelling
Shareholderand the Registrar to the Offer in relation to the responsibilities and obligations
Registrar to the Offer pertaining to the Offer




Term

Description

Registrar and  Shat
Transfer Agents or RTAs

Registrar to the Offer
RetailCategory
Retail Individual

Investors/Rlls

Revision Form

SelfCertified Syndicate
Banks/ SCSBs

Share Escrow Agent
Share Escrow Agreemer

Specified Locations

Sponsor Banks

StockExchanges
Syndicate Agreement

Syndicate Members
SubSyndicate Members

Syndicate or members o
the Syndicate
Systemically Important
Non-Banking Financial
Company / NBFESI
Underwriters
Underwriting Agreement

UPI
UPI Circulars

The registrar and share transfer agents registered with SEBI and eligible to procure Bic
Designated RTA Locations as per the lists available on the website of BSE and NSE, and
Circulars

KFin Technologies Limitedf¢grmerly known as KFin Technologies Private Limjted

The portion of the Offer, being not less than 35% oNBeEOf f er , or [ O8] E«
for allocation to Retail Individual Investors in accordance with the SEBI ICDR Regulations, ¢
to valid Bids being received at or above the Offer Price

I ndi vi dual Bi dder s, whose Bid Amount f or
any of the bidding options in the Offer (including HUFs applying through ieila and Eligible
NRIs) and does not include NR{sther than Eligible NRIs)

The form used by the Bidders to modify the quantity of Equity Shares or the Bid Amount in
their Bid cum Application Forms or any previous Revision Form(s), as applicable. QIBs bid
the QIB Category and Nelmstitutional Investors bidding in #NonInstitutional Category are nc
permitted to withdraw their Bid(s) or lower the size of their Bid(s) (in terms of quantity of E
Shares or the Bid Amount) at any stage. Retail Individual InvestorEligible Employees Biddin
in the Employee Resvation Portiorcan revise their Bids during Bid/ Offer period and withdt
their Bids until Bid/ Offer Closing Date

(i) The banks registered with SEBI, offering services in relation to ASBA (other than throu¢
Mechanism), a list of which is available on the website of SEBI
www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=34
www.sebi.govin/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=35,
applicable, or such other website as updated from time to time, and (ii) The banks registe
SEBI, enabled for UPI Mechanism, a list of which is available on the website of SE
www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=40

Applications through UPI in the Offer can be made only through the SCSBs mobile appli
(apps) whose name appears on SEBI website. A list of SCSBs and mobile application, wi
live for applying in public issues using UPI Mechanism is appearing it he Al i
applications for using UPI i n Publ i
www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intm |d=43. The s
shall be updated on SEBI website from time to time.

Escrow agento beappointed pursuant to the Share Escrow Agreement, in this casd b@if
Agreemend a t e th bderiefed into among tHeromoterSelling Shareholdsy our Company
and the Share Escrow Agent in connection with the transfer oOffered Sharedy the
PromoterSelling Shareholderand credit of such Equity Shares to the demat account ¢
Allotteesin accordance with the Basis of Allotment

Bidding Centreswvhere the Syndicate shall acc&u cum ApplicationForms, a list of which will
be included in th&id cum ApplicationForm

The Bankers to the Offer registered with SEBI, which has been appointed by our Com
act as a conduit between the Stock Exchanges and NPCI in order to push the UPI |
Request by a UPI Investor in accordance with the UPI Mechanism and carryheu
responsibilities, in terms of the UPI Circulars, in this case béing [

Collectively,BSE and NSE

The agreement to be entered into among the members of the Syndicate, our CthrapPaogoter
Selling Shareholderand the Registrar to the Offer in relation to the collection of Bid
Application Forms by the Syndicate

Intermediaries registered with SEBI and permitted to carry out activities as an underwriter
case being [0]

The subsyndicate members, if any, appointed by the BRLMs and the Syndicate Members, t(
ASBA Forms and Revision Forms

Togetherthe BRLMsand the Syndicate Members

Systemically importamonbanking financial company as defined under Regulation 2(1)(iii) ¢
SEBI ICDR Regulations

[ 0]

The agreement to be entered into among our Compargrdh@terSelling Shareholdsiand the
Underwriters, on or after the Pricing Date but before filing of the Prospectus

Unified Payments Interface which is an instant payment mechanism, developed by NPCI
The SEBI circular (SEBI/HO/CFD/DIL2/CIR/P/2019/85) dated July 26, 2019, SEBI cir
(SEBI/HO/CFD/DCR2/CIR/P/2019/133) dated November 8, 2&EBI RTA Master Circular
(to the extent that such circulars pertain to the UPI Mechanism), SEBR Master Circular
NSE circulars (23/2022) dated July 22, 2022 and (25/2022) dated August 3, 2022, ti
circulars (202207230) dated July 22, 2022 and (20220808 dated August 3, 202hd any




Term Description
subsequent circulars or notifications issued by SEBI or Stock Exchanges in this regard fr

to time
UPI ID ID created on the UPI for singlgindow mobile payment system developed by the NPCI
UPI Investors Collectively, individual investors applying % Retail Individual Investors in the Rete
Category (ii) Eligible Employees in the Employee Reservation Portion; andirdiyiduals
applyingas Nodt nsti tuti onal I nvest ors wiihthe Non

Institutional Category, and Bidding under the UPI Mechanism.

Pursuant tadhe SEBI ICDR Master Circulaall individual investors applying in public issu
where the application amount is up to
the bidcum-application form submitted with: (i) a syndicate member, (ii) a stock br
registered with aacognized stock exchange (whose name is mentioned on the website
stock exchange as eligible for such activity), (iii) a depository participant (whose ne
mentioned on the website of the stock exchangdigible for such activity), and (iv) a registr
to an issue and share transfer agent (whose name is mentioned on the website of 1
exchange as eligible for such activity)

UPI Mandate Request A request (intimating the UPI Investors, by way of a notification on thedgplication and by
way of an SMS directing the UPI Investors to such UPI application) to the UPI Investors
the UPI Mechanism initiated by the Sponsor Banks to authorise blocking of funds equiv:
the Bid Amount in the relevant ASBA Account thghuthe UPI, and the subsequent debi
funds in case of Allotment

UPI Mechanism The Bidding mechanism that may be used by UPI Investors to make Bids in the C
accordance with the UPI Circulars

UPI PIN Password to authenticate UPI transaction

Working Day(s) All days on which commercial banks in Mumbai, India are open for business, provided hc

)f or the purpose of announcement of the
shall mean all days, excluding all Saturdays, Sundays and public holidays on which com
banks in Mumbai, India are open for businesgl(ii) with reference tahe time period betwee
the Bid/ Offer Closing Date and |l isting
Dayo shalll me a n  8tock Exthanges excludingdSandays and bartk hodi
in India, as per the circulars issued by SEBI from time to time

Technical/ Industry Related Terms

Term Description
BIS Bureau of Indian Standards
BLDC Brushless Direct Current
CBUs Completely built units
CKD Completely knockedlown
CPC Central Police Canteen
CRM Customer relationship management
CSD Canteen Stores Department
loT Internet of Things
oTT Overthetop media service
RO Reverse Osmosis
RPMs Revolutions peminute
SKD Semiknockeddown
SKUs Stock Keeping Units
TDS Total Dissolved Solids
UF Ultrafiltration
uv Ultraviolet
UV LEDs Ultraviolet lightemitting diodes

Key performance indicators

Metric Description
Revenue from Operation Revenue fronDperations is as per the Restaf@shsolidated-inancial Information
Revenue Growth(YoY) Revenue Growth (YoY) (in %) refers to (Relevant year Revenue from Operations minus pr

(in %) year Revenue from Operations) dividedpgrgvious year Revenue from Operations multipl
by 100

Revenudrom Operations Revenue from Operations by geography is the revenue from operations generated

by geography company from within India and outside India

Revenue from Operation Revenue from Operations by product category namely water purifiers and water sof

by ProductCategory kitchen & home appliances, fans and others for the year / period



Metric

Description

Revenudrom Operations
by Product Category as
percentage of Revenue
from Operations (in %)
EBITDA

EBITDA Margin (in %)
Profit after tax for the
period/ year

PAT Margin(in %)
Return on EquitiROE (in
%)

Advertisement anc
business promotior
expenses as a percenta
of Revenue from
Operationgin %)

Revenue from Operations ByoductCategoy divided by Revenue from Operatiomailtiplied
by 100

EBITDA is calculated as profit before tax from continuing operations plus (a) finance cos
(b) depreciation and amortization expense, and less (c) other income

EBITDA Margin is calculated as EBITDA divided IRevenue fronOperations

Profit after taxfrom continuing operatiorfer the period/ year is as per the Restated Consolid
Financial Information

PAT Margin is calculated as profit after tax from continuing operations dividéotalincome
Return on Equity isalculated as profit after tax from continuing operations divided by 1
equity

Advertisement and business promotion expenses as per the R&awlidatedrinancial
Information divided by the Revenue from Operations as per the ReSmtadlidatedinancial
Information for the year / period

Conventional and General Termsand Abbreviations

Description

Term
f
il NRO
AGM
AlIF(s)
AS

Banking Regulation Act

Bn/bn

BSE

CAGR

Calendar Year
Category | AlFs
Category | FPIs
Category Il AlFs
Category Il FPIs
Category Ill AlFs
CDSL

CIN

Companies Agt1956
Companies Ac2013

Consolidated FDI
Policy/FDI Policy
COVID 1 2019/ COVIDB19

CSR
Depositories Act

Depository
DIN

DP ID
DPIT

EPS
FDI

/B R¢$A Bu ple e s «IndianRupees, the official currency of the Republic of India

Annual General Meeting

Alternative Investment Fundas defined in and registered with SEBI under the SEBI
Regulations

Accounting standards issued by the Institut€bértered Accountants of India, as notified fr
time to time

Banking Regulation Act, 1949

Billion

BSE Limited

Compounded@nnual growth rate

The period of 12 months ending December 31 ofphaticular year

Al Fs who are registered as fACategory |
Regulations

FPI's who are registered as fCategory

Regulations

Al Fs who are registered as AiCategory
Regulations

FPI's who are registered as fACategory |
Regulations

Al Fs who are registered as fiCat egory
Regulations

Central Depository Services (India) Limited

Corporate Identity Number

The erstwhile Companies Act, 1956 read with the rules, regulations, clarification
modifications thereunder

Companies Act 2013, as amended read with rules, regulations, clarifications and modif
thereunder

The Consolidated FDI Policy, effective from October 15, 2020, issued by the DPIIT, a
modifications thereto or substitutions thereof, issued from time to time

A public health emergency oifnternational concern as declared by the World He
Organization on January 30, 2020 and a pandemic on March 11, 2020

Corporate Social Responsibility

The Depositories Act, 1996, read with the rules, regulations, clarifications and modific
thereunder

A depository registered with the SEBI under the Securities and Exchange Board ¢
(Depositories and Participants) Regulations, 1996

Director Identification Number

Deposit or ylddrayNanberi pant 6s

Department for Promotion of Industry and Internal Trade, Ministry of Commerce and In
(formerly Department of Industrial Policy and PromotipGol

Earnings peshare

ForeignDirect Investment
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Term

Description

FEMA

FEMA Laws

FEMA Rules
AFinanci al

Year o/ iFi sca

Year o

FPIs

Fraudulent Borrower
Fugitive Economic
Offender

FVCI

fiGold/ fiCentral
Governmert

GST

HUF(s)

ICAI

ICAIl Guidance Note

IFRS
Income Tax Act
Ind AS

Ind AS 24

Ind AS 37

AINRY fiindian Rupee¥
fiRupe& fi o ARsO

IST

Labour Codes

Mutual Funds

NACH

NAV

NPCI

fNRY fiNonrresidend
NRE Accounts

NRI

NSDL

NSE

AOCBJY fiOverseas
Corporate Body

P/E Ratio

PAN

APATY fProfit After Taxo
RBI

Regulation S

RoNW

RTGS

SCORES

SCRA

SCRR

SEBI

SEBI Act

SEBI AIF Regulations
SEBI BTl Regulations
SEBI FPI Regulations

Foreign Exchange Management Act, 1999 read with rules and regulations thereunder
FEMA Rules and Consolidated FDI Policy

Foreign Exchange Management (Naebt Instruments) Rules, 2019

Unless stata otherwise, the period of 12 months commencing on April 1 of the immedi
preceding calendar year and ending on March 31 of that particular calendar year

A foreign portfolio investor who has been registered pursuant to the SEBI FPI Regulatic
Fraudulent borrower as defined under Regulation 2(1)(lll) of the SEBI IREdRIlations

An individual who is declared a fugitive economic offender under section fliedfugitive
Economic Offenders Act, 2018

Foreign Venture Capital Investors (as defined under the Securities and Exchange Board
(Foreign Venture Capital Investor) Regulations, 2000) registered with SEBI
TheGovernment of India

Goods andervicesTax

Hindu UndividedFamily

Institute of Chartered Accountants of India

Guidance Note on Reports in Company Prospectuses (Revised 2019) issued by the In
Chartered Accountants of India

International Financial Reporting Standards issued by the International Accounting Standai
Income Tax Act, 1961

The Indian Accounting Standards notified under Section 133 of the Companies Act 20:
with Companies (Indian Accounting Standards) Rules, 20itbother relevant provisions of t
Companies Act 2013

I ndi an Accounting Standard 24, fiRel at ed
Companies Act 2013 read wi€@ompanies (Indian Accounting Standards) Rules, 2015

I ndi an Accounting Standard 37, AProvis
notified under Section 133 of the Companies Act 2013 read with Companies (Indian Acct
Standards) Rules, 2015

Indian Rupee, the official currency of the Republic of India

Indian Standard Time

(i) the Code on Wages, 2019; (ii) the Code on Social Security, 2020; (iii) the Occup:
Safety, Health and Working Conditions Code, 2020; and (iv) the Industrial Relations Cod:
Mutual fundsregistered with the SEBI under the Securities and Exchange Board of India (I
Funds) Regulations, 1996

National Automated Clearing House

NetAssetValue

National Payments Corporation of India

A personresident outside India, as defined under the FEMA and includes an NRI
Non-Resident External accounts

Non-Resident Indian

National Securities Depository Limited

National Stock Exchange of India Limited

A company, partnership, society or other corporate body owned directly or indirectly
extent of at least 60% by NRIs including overseas trusts, in which not less than 60% of be
interest is irrevocably held by NRIs directly or indirectly artdal was in existence on Octok
3, 2003 and immediately before such date had taken benefits under the general pe
granted to OCBs under FEMA. OCBs are not allowed to invest in the Offer
Price/Earnings Ratio

Permanen&ccountNumber

Profit for the periodyear

Reserve Bank of India

Regulation S under the U.S. Securities Act

Return on Net Worth

Real Time Gross Settlement

Securities and&Exchange Board of Indi@omplaints Redress System

Securities Contracts (Regulation) Act, 1956

Securities Contracts (Regulation) Rules, 1957

Securities and Exchange Board of India constituted under section 3 of the SEBI Act
Securities and Exchange Board of India Act, 1992

Securities and Exchange Board of India (Alternative Investment Funds) Regulations, 201:
Securities and Exchange Board of India (Bankers to an Issue) Regulations, 1994
Securities and Exchange Board of India (Foreign Portfolio Investors) Regulations, 2019
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Term

Description

SEBI ICDR Regulations
SEBI ICDRMaster Circular
SEBI Listing Regulations
SEBI Merchant Bankers
Regulations

SEBI RTA Master Circular
SEBI SBEBSHERegulations

SEBI Takeover Regulation:

STT

U.S. GAAP

U.S. Securities Act

US$/ USD/ US Dollar
AUSAO/ #U. S.
VCF

Wilful Defaulter

Securities and Exchange Board of India (Issue of Capital and Disclosure Require
Regulations, 2018

SEBI master circular bearing reference nunm®eBI/HO/CFD/PoB1/P/CIR/2024/0154 date
November 11, 2024

Securities and Exchange Board of India (Listing Obligations and Disclosure Require
Regulations, 2015

Securities and Exchange Board of India (Merchant Bankers) Regulations, 1992

SEBI master circular bearing number SEBI/HO/MIRSD/ROB/CIR/2024/37 dated May
2024.

Securities and Exchange Board of India (Share Based Employee Benefits and Sweat
Regulations, 2021

Securities and Exchange Board of India (Substantial Acquisition of Shares and Tak
Regulations, 2011

Securities Transaction Tax

Generally Accepted Accounting Principles in the United Stftémerica

The United States Securities Act of 1933, as amended

United States Dollar, the officialirrency of the United States of America

United States of America

Venture capital funds as defined in and registered with the SEBI under the erstwhile Secur
Exchange Board of India (Venture Capital Fund) Regulations, 1996 or the SEBI AIF Regu
as the case may be

Wilful Defaulter as defined under Regulation 2(1)(lll) of the SEBI ICDR Regulations
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OFFER DOCUMENT SUMMARY

The following is a general summary of certain disclosures included iDthfs Red Herring Prospectus and is

not exhaustive, nor does it purport to contain a summary of all the disclosurefrafbRed Herring Prospectus

or all details relevant to prospective investors. This summary should be read in conjunction with, and is qualified

in its entirety by, the more detailed information appearing elsewhere iDthfs Red Herring Prospectus,

including the sections entitlefRisk Factor® i The Of €Capidt al , bjects oft ther Céfad |

filndustry Overview , OurfiBusines® , OuriPromoter and Promoter Group , Resfiated Consolidated

Financial Informationd i Management 6 s Di scussions and Analysis of
Op e r a tfDuwstasding Litigation and Material Developmerts, Offér Procedur®  a Main Pfovisions

of the Articles of Associatiod o n 2p, 65976, 85, 119 176, 238 245, 315, 343 377and398, respectively.

Summary of Business

We manufacture and sell water purifiers, water soften
and brushl es8LDEd)y et &ans uuneé et Overihe yehrs, wenhdve tntkoduked a range

of products to address reabrld challenges and cater to evolving consumer requirements. We focus on practical,
usercentric solutions to differentiate us from competition and fuel our grd@uhwater purifiers have received

the NSF/ANSI 58 (an American national standard for pofatise revenue osmosis systems) certification. We

operate four manufacturing facilities: one in Roorkee, Uttarakhand and three in Noida, Uttar.Pradesh

For detQ@uiBusnesss @@ 1fibage

Summary of Industry

The I ndian water purifier market is expected to grow
a mar ket l4aBbe othetota kitehani appiances market is projected to grow at a CAGR of
approximately 8.5% till Fiscal 2029 to reach a market value3@590 croreSimilarly, the total market for

BLDC fans in India is further projected to grow at a CAGR of approximately 37% till Fiscal 2029 to reach a
market value of 10,765crore (Source: Technopak Repprt

For detladustryOyervew e o 119 a g e

Promoter

Our Promotes are Mahesh Gupta, Varun Gupta, Sunita Giyadnesh Varun Private Family TruSinita Surbhi
Private Family Trust, and Sunita Varun Private Family Trust.

For detQuriRrosnpter anel Bronfioter Groupp o n 238a g e
Offer Size

The following table summarizes the details of the Offer.

Offer® Up t010,094,56& quity Shares of face valwé 1 each, aggregating up t§ Onjillion
of which
Offer for Salé” Up t010,094,56& quity Shares of face valué 1 each, aggregating up t¢ Onjillion by

the PromoterSelling Shareholder
which includes
Employee Reservation Up t o [ 0] & faceivalugppf Bdacha gggr egating up to
Portiori?

Net Offer Up to [0] &fpeevaluppf Bdacha gggr egating up to
@ The Offer has been authorized by a resolution by our Board of Directors dmbedry 8 2025 The Promoter Selling Shareholders
have also authorizedtherar t i ci pation in the Offer for Sale. For Qthert ai |l s of

Regulatory and Statutory Disclosurés o n 358agrd@oard of Directors has taken on record the approvals of the Promoter Selling
Shareholders to participate in the Offer for Sale pursuant to its resolution datediry 8 2025 Each Promoter Selling Shareholder
has confirmed that the Offered Shares have been held by them for a period of at least one year prior to the filingaff Resl Dr
Herring Prospectus and are accordingly eligible for being offered for sale in the Offer in compliance with the SEBI ICDRdoRsgula

@ Eligible Employees Bidding in the Employee Reservation Portion
Eligible Employee in the Employee Reservation Portion will be considered for allocation, in the first instance, for auitdofum
t o 7 2 OnGhe 6vendaf undesubscription in the Employee Reservation Portion (if any), the unsubscribed portion will be available
for allocation and All otment, proportionately t ¢othemdximiid i gi bl e E
value of Al'l ot ment made to such EIligible Employee not exceedir
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Reservation Portion after allocati ofRooff upt he Offe@P8beduded g ndsbal A b
AOffer Structured o n 3 BQYI87, respectively.

TheOf f er and Net Offer shall const i-Oftet paid yp&gutysharean d [ 0 ]
capital of our Companys e &heffed a ©ffer Siructured on page$5 and372, respectively

Objects of the Offer

The objects of the Offer are to (i) to carry out the Offer for Sale of 4 1@94,56& quity Sharesf face value
ofleach agagr ep anilliomhby thePpomatesSelling Shareholdsy and (ii) achieve the benefits of
listing the Equity Shares on the Stdekchanges. Our Company will not receive any proceeds from the Offer and
all such proceeds will go to tiromoterSelling Shareholder

For detQbjedtsoftheOfed d@n 95 a g e

Aggregate preOffer and postOffer shareholding of our Promoters (which also includes the Promoter
Selling Shareholders)and members of our Promoter Group

The aggregate pi®ffer Equity shareholding and percentage of the@iffer paidup Equity Share capital, of
each of our Promotei@svhich also includes the Promoter Selling Shareholdargjmembers of our Promoter
Group as on the date of this Draft Red Herring Prospectus is set forth below:

Pre-Offer PostOffer®*
Number of Percentage ofpre-Offer Equity Number of Percentage of
Name Equity Shares Share capital on a fully Equity Shares post-Offer
@ diluted basig? (%) Equity Share
capital (%)

Promoters
Mahesh(2Gup 51,664,900 51.18 [ © [ ©
Sunitd?Gup 36,968,010 36.62 [ © [ ©
Varun (Qupt 12,084,270 11.97 [ © [ ©
Mahesh Var 1,000 Negligible [ 6 [ 6
FamiTkust
Sunita Sur 1,000 Negligible [ © [ ©
FamiTkyst
Sunita Var 1,000 Negligible [ © [ ©
FamiTkyst
Total (A) 100,720,180 99.77 [ 6 [ &
Promoter Group
S.S. Appliances 209,990 0.21 [ 6 [ o
Private Limited
Ridhima Gupta 10,230 0.01 [ © [ ©
Surbhi Gupta 5,170 0.01 [ © [ 6
Kent Appliances 110 Negligible [ © [ 6
Total (B) 225, 0.z [ © [ ©
Total (A+B) 100,945,680 10000 [ © [ &

@ Subject to completion of the Offer and finalization of the Allotment.
@ Also aPromoterSelling Shareholder.
*Will be updated in the Prospectus.

For f ur t h eCapitd Sttuetired son e ag @
Summary of seleced financial information derived from our Restated Consolidated Financial Information

(" in million other than share data)
For the six months As at and for the Financial Year

Particulars ended Szeopztimber 30 2024 2023 2022
Equity sharecapital 9.1¢ 9.6¢€ 9.6¢€ 9.8¢
Revenue from operations 6,371.8¢ 11,781.8 10,843.9: 10,473.6'
Profit for the period/year 696.5¢ 1,665.4! 971.5¢ 1,542.24
Basic earnings per share from continuing and discontinuing 6.75" 15.67 9.0¢ 14.2:

operati®H s (in )
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For the six months As at and for the Financial Year

Particulars ended Szeopztimber 30 2024 2023 2022
Diluted earnings per shaf®m continuing and discontinuing 6.75" 15.67 9.08 14.2¢
operationg i K@ )
Total borrowing$) 102.4: 7.2¢ 133.6: 107.6(
Networth® 16,46L.23 16,7784C 15,102.11 14,432.82
Net asset value per Equity Sh@re 159.4¢ 157.9C 141.0¢ 133.57

" Not annualized

Notes:

@ Subsequent to six months period ended September 30, 2024, pursuant to a resolution passed in extraordinary generatheeting of
Holding Company dated November 19, 2024, shareholders have approved split of each equity share having faté¥aaehahto
equity shares of facevaluedf each ('the split'). As prescribed under Ind AS
and diluted earnings per share after considering the aforementioned split of shares for the current as wedaspeaeds.

@ Subsequent to six months period ended September 30, 2024, on November 19, 2024, the Board of Directors of the Holding Company
has approved bonus issue in the ratio of 10 equity shares for every 1 existing equity share and the same has beenediibytygprov
shareholders of the Holding Company. Considering the bonus issue has happened before the date of approval of the consolidated
financial statements and hence, as prescribed under Ind AS, the Group has presented basic and diluted earnings perthleanewasi
number of shares for current as well as previous periods.

®  Total borrowings includes liabilities directly associated with assets classified as held forsalemillion.

@ Networth is calculated as equity attributable to shareholders of the Company lesspit! reserve; and (byapital redemption
reserve.

®  Net asset value per Equity Share represents Net worth attributablerters of the Comparat the end of the period/year divided by
the weighted average outstanding equity shares considered for basic earnings per share and diluted earnings per shametfiogn co
and discontinuing operations.

For f ur t h eRestatesl Cansolidated Firaaoal Irfformatiin o n 24ba g e

Qualifications of the Auditors which have not been given effect to in the Restated Consolidated Financial
Information

There are no qualifications of the Statutory Auditarsich have not been given effect to tine Restated
Consolidated Financial Information.

Summary of Outstanding Litigation

A summary of outstanding litigation proceedings involving our Company, our PranoterDirectors and our
Group Companies as on the date of biiaft Red Herring Prospectus is provided below:

Name of Entity Criminal Tax Statutory or Material civil Disciplinary  Aggregate
proceedings proceedings regulatory litigation® actions by the amount
proceedings SEBl or Stocki nv ol v

Exchanges million,
against our except where

Promoter stated
otherwise)?

Company

By the Company 1 N.A. N.A. Nil N.A. 3.2
Against the Company Nil 8 Nil 2 N.A. 28334
Directors

By the Directors Nil N.A. N.A. Nil N.A. Nil
Against the Directors Nil 10 Nil 3@ N.A. 12065
Promotes

By the Promoters Nil N.A. N.A. Nil N.A. Nil
Against the Promoters Nil 16 Nil 3@ Nil 12065

@ Determined imccordance with the Materiality Policy

@ To the extent ascertainable and quantifiable

@ Includestwo civil litigations instituted against our Company, i(@.the material civil litigation instituted against our Company, wherein
our Promoter andChairman and Managing Director, Mahesh Gupta and our Group Company, S.S. Appliances Private Limited are also
impleaded as partiesand (ii) the material civil litigation instituted against our Company, wherein our Promoter and Chairman and
Managing Director, Mahesh Gupta is also impleaded as a party.

@ Includes the material civil litigation instituted against our Promoter and Chairman and Managing Director, Mahesh Gupta.

® Includes the tax proceeding against Guomoter and Chairman and Managing Director, Mahesh Gupta

Our Group Company, S.S. Appliances Private Limited has also been impleaded as a party in one of the material
civil litigations involving our Company. Except as aforementioned, there is no outstanding litigation involving
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our Group Companies which may have a material impact on our Confparfurther details e &utstanding
Litigation and Material Developments o n 343a g e

Risk factors

Specific attention of |Risklastdr®d r @ n RGslavgstorg are azl\dsedttmreatl he s e ¢
the risk factors carefully before taking an investment decision in the O@fferfollowing is a summary of top ten
risk factors in relation our Company:

1. We derive a substantial portion of our revenues from the sale of our water purifier and water softeners
products (84.25% and 85.93% of our revenue from operations in the six months ended September 30,
2024 and Fiscal 2024, respectively). Our inability tic@pate and adapt to evolving consumer
preferences and demand for water purifier products, or ensure product quality, may adversely impact
demand for our products, brand loyalty and consequently our business, results of operations, financial
condition am cash flows.

2. Our limited operating history in the kitchen and home appliances and fans product categories presents
significant challenges. We may struggle to compete successfully against established competitors in these
categories. Further, the historical growth rateshave experienced in these new product categories may
not be indicative of our future performance.

3. The availability of counterfeit products, such as products passed off as our products by others, could have
an adverse effect on our business, results of operations, financial condition and cash flows.

4, We operate in a competitive market and any increase in competition may adversely affect our business,
results of operations, financial condition and cash flows.

5. Interruptions in the supply of raw materials or fluctuations in raw material prices could adversely affect

our ability to manufacture our products and consequently our business, results of operations, financial
condition and cash flows.

6. Our manufacturing facilities are subject to operating risks. Any slowdown or interruption to our
manufacturing operations may have an adverse impact on our business, results of operations, financial
condition and cash flows.

7. Our business is manpower intensive. Our business may be adversely affected by work stoppages,
increased wage demands by our employees, or an increase in minimum wages, and if we are unable to
engage new employees at commercially attractive terms.

8. Our operations are dependent on our ability to attract and retain qualified personnel, including our Key
Managerial Personnel and Senior Management and any inability on our part to do so, could adversely
affect our business, results of operations, findramadition and cash flows.

9. Our inability to effectively manage our growth or implement our growth strategies may have an adverse
effect on our business, results of operations, financial condition and cash flows.
10. Our success also depends to an extent on our research and development capabilities and failure to derive

the desired benefits from our product research and development efforts may hurt our competitiveness
and profitability.

Summary of contingent liabilities of our Company

The following is a summary table of our contingent liabilities as per Ind AS 37 as on September 3052024
indicated in our Restated Consolidated Financial Information

Sr. No. Particulars As on September 30, 2024

1. Disputed tax liabilities in respect of pending litigations before appe 163.34
authorities

2. Corporate guarantees issued to bank against facilities sanction 3.72
dealers/distributors
Total 167.06

For furtherd e t a i IRestatedsCeresolidated Financial Informatign o n 24%a g e
Summary of Related Party Transactions

The following is the summary of the related party transactions derived from the Restated Consolidated Financial
Information:
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Related parties with
whom transactions have
taken place

Relationship with the
Company

Mahesh Gupta Promoter

Varun Gupta Promoter

Sunita Gupta Promoter

Ridhima Gupta PromoterGroup

Surbhi Gupta Promoter Group

Rasika Research and Promoter Group
Design

S.S. Appliances Private Promoter Groumnd Group
Limited Company

Imarti Media Private
Limited

Promoter Groumnd Group
Company

Kent R O Systems

Nature of
transaction

Salaries, wages,
bonus,
commission and
otherbenefits
Lease rent
Royalty on
intellectual
property rights
Buyback of share
Borrowings takel
Salaries, wages,
bonus,
commission and
other benefits
Power and fuel
Buyback of
shares

Lease rent
Buyback of
shares

Salaries, wages,
bonus,
commission and
other benefits
Buyback of
shares

Buyback of
shares

Sale of property,
plant and
equipment
Legal and
professional
charges

Lease rent
Purchase of
stockin-trade
Buyback of
shares
Advertisement
and business
promotion
Miscellaneous
expenses

Postemployment benefit plaiContribution to

Limited Employee Groufor employees of the Compagratuity fund

Gratuity Trust

Kent Foundation Promoter Group

Kent Appliances Promoter Group

Epitome Systems PrivalPromoter Grougnd Group
Limited Company

Arun Seth Independent Director

Chetas G. Desai Independent Director

Corporate social
responsibility
expense
Purchase of
stockin-trade
Purchase of raw
materials
Director sitting
fees

Director sitting
fees

Six months
ended
September
30,
2024

51.02

3.60
72.92
420.24

39.14

0.16
98.29

0.30
300.71

3.02

0.09

0.03

2.17

1.70

181.93

3.73
0.10

0.10

Fiscal
2024

102.04

3.73
134.64

1.03
79.02

0.30
0.06

6.04

50.00
0.30

4.27

294.46

20.00

13.22

0.15

0.15

Fiscal
2023

102.04

2.10
123.74

146.11

52.57

0.30
34.18

104.55

6.04

0.03

0.01

3.60

3.81
0.10
0.59

401.08

20.00

91.60

16.33
0.20

0.20

Fiscal
2022

102.04

1.65
79.30

14.07

0.31

6.04

3.60

3.81
0.07

422.21

0.26

21.70

22.70

0.54

12.62

0.10

0.10

17
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For further details of the related party transactions and as reported in the Restated Consolidated Financial
I nf or mat Restated Censofidatel Financialnformation - Notes forming part of the Restated
Consolidated Financial Informationi Note42: Related Party Disclosurés o n 3Q.a g e

Financing arrangements

There have been no financing arrangements whereby our Prgmotmbers of the Promoter Group, our
Directors and their relatives have financed the purchase by any other person of securities of our Company during
thesix months immediately preceding the date of this Draft Red Herring Prospectus.

Details of price at which equity shares were acquired in the three years immediately preceding the date of
this Draft Red Herring Prospectus

Except as stated below, neither the Pronsgghich also includes the Promoter Selling Shareholdams)any
members of the Promoter Groumave acquired any Equity Shares in the three years immediately preceding the
date of this Draft Red Herring Prospectus:

Name of Nature of Nature of Face Date of Number of Acquisition price
acquirer/shareholder the specified  value  acquisition specified per specified
transaction securites (i n securities shares (
Promoters
Mahesh Gupta Bonus Equity 1.00 November 46,969,000 Nil
Shares 19, 2024
Sunita Guptd Bonus November 33,609,100 Nil
19, 2024
Varun Guptd Bonus November 10,985,700 Nil
19, 2024
Mahesh Var Transferby Janusr 1,000 Nil
FamiTk yst way of gift 2025
from Mahesh
Gupta
Suni t aPrSiuv Transferby Janusr 1,000 Nil
FamiTkyst way of gift 2025
from Sunita
Gupta
Sunita Var Transferby Janulr 1,000 Nil
FamiTkust way of gift 2025
from Sunita
Gupta
Promoter Group
S.S. Appliances Bonus Equity 1.00 November 190,900 Nil
Private Limited Shares 19, 2024
Ridhima Gupta Bonus November 9,300 Nil
19, 2024
Surbhi Gupta Bonus November 4,700 Nil
19, 2024
Kent Appliances Bonus November 100 Nil
19, 2024

*As certified bySNR & CompanyChartered Accountants by way of their certificate dataeuary 21 2025
” Also aPromoterSelling Shareholder.

As on the date of this Draft Red Herring Prospectus, there are no Shareholders holding any special rights in our
Company, including the right to nominate Directors on our Board.

Weighted average price at whichequity shareswere acquired in the one year preceding the date of this
Draft Red Herring Prospectus

The weighted average price at whalr Promotes (which also includes the Promoter Selling Shareholdergg

acquiredequity sharesof our Companyn the one year preceding the date of tiiaft Red Herring Prospectis
as follows
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Weighted average price of Equity

NSRS 6l SIS SAElzs Shares acquired in the last one yedjin

Name

acquired in last one year )

Promoters

Mahesh Gupta 46,969,000 Nil
Sunita Gupta 33,609,100 Nil
Varun Guptd 10,985,700 Nil
Mahesh Varun TRrisux 1,000 Ni
Sunita SurbhTr ®s i 1,000 Nil
Sunita Var unTrPustv 1,000 N i

"As certified bySNR & CompanyChartered Accountants by way of their certificate dat@euary 21 2025
" Also aPromoterSelling Shareholder.

Average cost of acquisition ofequity sharesby our Promoters (which also includes the Promoter Selling
Shareholders)

The average cost of acquisition peyuity shareof our Companyby our Promotes (which also includes the
Promoter Sellingshareholderskas on the date of thBraft Red Herring Prospectus is:

Sr. Name Number of Equity Shares held as Average cost of

No. on date of this Draft Red acquisition per Equity
Herring Prospectus Share” (in

Promoters

1. Mahesh Gupta 51,664,900 0.09

2. Sunita Gupta 36,968,010 0.09

3. Varun Guptd 12,084,270 0.09

4. Mahesh Varun Private 1,000 Nil

5. Sunita Surbhi Privat 1,000 Nil

6. Sunita Varun Private 1,000 Nil

“As certified bySNR &Company Chartered Accountants by way of their certificate dd@auary 21 2025
” Also aPromoterSelling Shareholder.

Weighted average cost of acquisition of all shares transacted in the last three years, 18 months and one year
preceding the date othis Draft Red Herring Prospectus

The weighted average price for all Equity Shares acquired in one year, 18 months and three years preceding the
date of this Draft Red Herring Prospectus is mentioned below:

Period Weighted average cost of Cap Price is Range of acquisition price:
acquisition weighted average cost of lowest price- highest price
(in ) acquisitiont® (in )
Last one year Nil @ [ © Nil )
Last 18 months Nil @) [ © Nil ¢
Last three years Nil @) [ 6 Nil )
*As certified bySNR & CompanyChartered Accountants by way of their certificate dataeuary 21 2025

Notes

@ To be updated in the Prospectus, once the price band information is available.

@ There has been bonus issrel transfers by way of gifone in the last one year preceding the date of the Draft Red Herring Prospectus
where cost of acquisition Nil. Other than bonus issue, other transactions pertaining to shares in the last one year pertains to share
split and share buyback having no affect on average cost of acquisitioelast one year.

®  There has been bonus issarel transfers by way of giflone inthe last eighteen months preceding the date of the Draft Red Herring
Prospectus where cost of acquisitioNit Other than bonus issue, other transactions pertaining to shares in the last eighteen months
pertains to share split and share buyback having no affect on average cost of acquisitedashone year

@ Therehas beerbonus issuand transfers by way of gittone inthe last three years preceding the date of the Draft Red Herring
Prospectus where cost of acquisitioNit Other than bonus issue, other transactions pertaining to shares in last three years pertains
to share split and share buyback having no affect on average cost of acquisitietest one year

Issue ofequity shares for consideration other than castor pursuant to bonus issuén the last one year

Except agnentioned below, r Company has not issued agguity share$or consideration other than cash
pursuant to bonus issirethe one year preceding the date of this Draft Red Herring Prospectus.

Our Company has madeotus issuance of 91,768,800 Equity Shares of face wlud each pursuant to
resolutiors of the Boardand Shareholders, eadated November 19, 202dut of the reserves and surplus of the
Company.S e €apital Structure- Equity shares issued through bonus issue or for consideration other than
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caslp on page83.
Split of Equity Shares in the last one year

Except as mentioned below, our Company has not undertaken a split or consolidation of the Equity Shares in the
one year preceding the date of this Draft Red Herring Prospectus

Pursuant to resolutions passed by our Board and our Shareholders in their respective meetingdokielumer
19, 2024, the authorised share capital of our Company wadigigted from1,500,00Cequity shares of face value
o f 10each intal5,000,00@EquitySh ar es o f flaache Aceorlinglyethe éissued, subscribed and-paid
up equity share capital of our Company was-divided from917,688 equity shares &dce value of 10 each
into 9,176,880 Equity Shares of face vabfe 1 each  S@apital Btructurei Notes to Capital Structuré
Equity share capital history of our Compady on 7P ag e

Details of PrelPO Placement

Our Company is not contemplating a RO placement.

Exemption from complying with any provisions of securities laws, if any, granted by the SEBI

Our Company has not sought any exemption from complying with any provisions of securities laws frgm SEBI
as on the date of hDraft Red Herring Prospectus
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CERTAIN CONVENTIONS, USE OF FINANCIAL INFORMATION AND MARKET DATA AND
CURRENCY OF PRESENTATION

Certain Conventions

Al | references in this Draft Red Herring Prospectus t
AGovernment 0, Al ndi an Government 0, ACentr al Gover nmer
of India, central or state, asapplib | e. Al | references in this Draft Red

or AfuUnited Stateso are to the United States of Americ

Unless indicated otherwise, all references to page numbers iDriisRed Herring Prospectus are to page
numbers of thiPraft Red Herring Prospectus.

Unless otherwise specified, any time mentioned in this DraftHRedng Prospectus is in Indian Standard Time
(I18TO ) .

Financial Data

Unless stated or the context requires otherwise, the financial information and financial ratios in this Draft Red
Herring Prospectus are derived from our Restated Consolidated Financial Information. The Restated Consolidated
Financial Information comprisdbhe Restated consolidated financial information of our Company and erstwhile
subsidiary Dreamland (the Company &modpo)tscoeompsi di agy
Restated Consolidated Statement of Assets and Liabilities as at Sep8&@nb@24, March 31, 2024, March 31,

2023 and March 31, 2022, the Restated Consolidated Statement of Profit and Loss (including other comprehensive
income), the Restated Consolidated Statement of Changes in Equity, the Restated Consolidated Stateshent of C
Flow for the six months period ended September 30, 2024 and for the years ended March 31, 2024, March 31,
2023 and March 31, 2022, the Summary Statement of Material Accounting Policies and Other Explanatory

I nformati on (Restdted Eanslidatee Financial tnforenatién o ,)prepared in accordance with

Ind AS and restated by our Company in accordance with the requirements of Section 26 of Part | of Chapter IlI
of the Companies Act 2013, the SEBI ICDR Regulations, and the Guidance Note on Reports on Company
Prospectuses (Regd 2019) issued by the ICAI, as amended from time to time.

For further information of our CGoangahinfyrrdasiond i omnpagé i
245,

There are significant differences between Indian GAAP, Ind AS, U.S. GAAP and IFRS. Our Company does not
provide reconciliation of its financial information to IFRS or U.S. GAAP. Our Company has not attempted to
explain those differences or quantify thainpact on the financial data included in this Draft Red Herring
Prospectus and it is urged that you consult your own advisors regarding such differences and their impact on our
financial data. Accordingly, the degree to which the financial information dedtin this Draft Red Herring
Prospectus wil/l provide meaningful information i s en
Indian accounting policies and practices, the Companies Act, 2013 Ind AS, and the SEBI ICDR Regulations. Any
reliance by persons not familiar with Indian accounting policies and practices on the financial disclosures
presented in this Draft Red Herring Pr oRigkdactorsis shoul
Significant differences exist between IS and other accounting principles, such as U.S. GAAP and IFRS,

which investors may be more familiar with and may consider material to their assessment of our financial
conditiond on pages6.

Our Company6s Financi al Year commences on April 1 of
March 31 of that particular calendar year. Accordingly, all references to a particular Fiscal or Financial Year are
to the 12 month period commencing on April 1 of the immediately preceding calendar year and ending on March
31 of that particular calendaegr. Unless stated otherwise, or the context requires otherwise, all references to a
Afyearo in this Draft Red Herring Prospectus are to a

In this Draft Red Herring Prospectus, any discrepancies in any table between the total and the sums of the amounts
listed are due to rounding off. All figures in decimals have been rounded off to the second decimal place and all
percentage figures have Ime@unded off to two decimal places. However, where any figures that may have been
sourced from thireparty industry sources are rounded off to other than two decimal points in their respective
sources, such figures appear in this Draft Red Herring Priosp@e roundedff to such number of decimal points

as provided in such respective sources.
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Unl ess the context otherwise i ndiRskRagmss OafBuysinegser cent a
andMamagement 6s Discussion and Analysis f oFi 2paamngceisal (
176 and315, respectively, and elsewhere in this Draft Red Herring Prospectus have been calculated on the basis

of amounts derived from the Restated Consolidated Financial Information.

Non-Generally Accepted Accounting Principles Financial Measures

Certain nongenerally accepted accountipgr i n c Nop-GAAPO()i measures such as, EBI
margin,PAT Margin, Return on Equity\et Worth and Return on Net Worth, Net Asset Value per Equity Share

( Mon-GAAP Measure ) pr e s e DtafeRed HerringtPtospsctus are a supplemental measure of our
performance and liquidity that are not required by, or presented in accordance with Ind AS, IFRS or U.S. GAAP.
Further, these NoGBAAP Measures are not a measurement of our financial performanicgiidity under Ind

AS, IFRS or U.S. GAAP and shla not be considered in isolation or construed as an alternative to cash flows,
profit for the period/year or any other measure of financial performance or as an indicator of our operating
performance, liquidity, profitability or cash flows generated pgrating, investing or financing activities derived

in accordance with Ind AS, IFRS or U.S. GAAP. In addition, theseGIAAP Measures are not standardized
terms, hence a direct comparison of similarly titled M®&RNAP Measures between companies may not be
possible. Other companies may calculate the-S&#AP Measures differently from us, limiting its usefulness as

a comparative meas uDtherFirarxial Informatibnh Mon-GAIAR® Measutes o Rigk i
Factorsi We have included in this Draft Red Herring Prospectus certain RGAAP financial measures and
certain other industry measures related to our operations and financial performance. TheseG#ohP
measuresand industry measures may vary from any standard methodology that is applicablessdthe
industry, and therefore may not be comparable with financial or industry related statistical information of
similar nomenclature computed and presented by other companieso n 3fa0amdB5srespectively

Industry and Market Data

For the purpose of confirming our understanding of the industry in connection with the Offer, we have
commissioned and paid for a report titRddustry Report on Water Purifier, Fans, and Kitchen & Small Home
Appliances Market in India datedJanuary9, 2025( Technopak Reportd ) p r e gechnepadk Aldwsors

PrivateL i mi tTectinop@kiGroupo ) , pursuant t o anOcwiega2pHexequted | et t er
amongst our Company aftchnopak Technopakis anindependent agency with respect to the Company and

the BRLMs, and neither the Company, PromgtBirectors nor the BRLMs are related partiege€hnopakin
accordance with the definition of 6related partyo in
confirmed pursuant to their consent letter dateduary 10202%5. A copy of theTechnopalkReport is available

on the website of our Companyhdtps://www.kent.co.in/ir/offedocuments

The s e Offer batiementi Summary , Indistry Overvievwdp , OurfiBusines® amMandgement 6s
Discussion and Analysis of Financial Conditions and Results of Operatibns o f t his Draft Re
Prospectus contain data and statistics froniTégghnopalReport and commissioned and paid by our Company
specifically for the purposes of the Offer

Aside from the above, unless otherwise stated, industry and market data used througBoatt fRi=d Herring

Prospectus has been obtained from publicly available sources of industry data. The data used in these sources may
have been reclassified by us for the purposes of presentation. Data from these sources may also not be comparable.
The extent to Wwich the industry and market data presented inDinggt Red Herring Prospectus is meaningful
depends upon the reader 6s fthamethbdolegies useg inwoimpiling sach datau nd e r <
There are no standard data gathering methodologies in the industry in which we conduct our business and
methodologies and assumptions may vary widely among different market and industry Sugicelata involves

risks, uncertainties and numerous assumptions and is subject to change based on various factors, including those

d i s c u sRisk Bactore on page26. Accordingly, investment decisions should not be based solely on such
information.

I n accordance with t BasisfSrBier PritéC DoRn IRjealgdes informatiam selatingdi
to our peer group companies. Such information has been derived from publicly available sources specified herein.
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Currency and Units of Presentation
All references to

T ARupeesd or A O or ARs. 0 are to Indian Rupees, th
T AUS$o6, AUSDO or AU. S. Dol l arso are to United Stat
In thisDraft Red Herring Prospectus, our Company has presented certain numerical information. All figures have

been expressed in millions, except where specifically indicated. One million represents 10 lakhs or 1,000,000 and

ten million represents 1 crore or 10,000,080wever, where any figures that may have been sourced from third

party industry sources are expressed in denominations other than millions in their respective sources, such figures
appear in thidDraft Red Herring Prospectus expressed inhsdenominations as provided in such respective

sources.

Exchange Rates

This Draft Red Herring Prospectus contains conversiont) &. Dollarsinto Indian Rupees that have been
presented solely to comply with the requirements of the SEBI ICDR Regulations. These conversions should not
be construed as a representation that such currency amounts could have been, or can be converted into Indian
Rupes, at any particular rate, or at all.

The following table sets forth as of the dates indicated, information with respect to the exchangéoratgnof
currencies used in this Draft Red Herring Prospectus into Indian Rupee:

(in )
Currency Exchange Rate as on September 3C Exchange Rate as on Exchange Rate Exchange Rate

2024 March 31, 2024 as on March as on March
31, 2023 31, 2022
1 USD 83.78 83.37 82.22 75.81

(Source:www.fbil.org.in
Note: The exchange rates are rounded off to two decimal places and in event of a public holiday on the respectiveedayysh&/prking
Day not being gublic holiday has been considered
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FORWARD-LOOKING STATEMENTS

ThisDratRed Herring Pr ospect dlsoockoinntga isntsa tceenretnatisno . fAol rl wasrtd:
expected financial condition and results of operations, business, plans and prospects are forward looking
statements, which include statements with respemtit business strategy, our revenue and profitability, our goals
and other matters discussed in thisft Red Herring Prospectus regarding matters that are not historical facts.
These forwardooking statements include statements with resfgeatir business strategy, our expected revenue

and profitability, our goals and other matters discussed irDiteiff Red Herring Prospectus regarding matters

that are not historical facts. These forwdwdking statements can generally be identified by words or phrases
such adiaimo, fianticipated, fibelieve, ficontinued, fiexpecd, fiestimat®, fintendo, filikely too, fiobjective,

fiplano, fipropose®, fiprojecd, fiwill continued, fiseek td, fiwill achieved, fiwill likely o, fiwill pursued or other

words or phrases of similar impo8&imilarly, statements which describe our strategies, objectives, plans or goals
are also forwardooking statements.

These forwardooking statements are based on our current plans, estimates and expectations and actual results
may differ materially from those suggested by such forvi@ofing statements. All forwartboking statements

are subject to risks, uncertaintesd assumptions about us that could cause actual results to differ materially from
those contemplated by the relevant forwkoking statement. This could be due to risks or uncertainties
associated with our expectations with respect to, but not lirtote@gulatory changes in the industry we operate

in and our ability to respond to them, our ability to successfully implement our strategy, our growth and expansion,
technological changes, our exposure to market risks, general economic and politidedrte ittt may have an

impact on our business or investments, monetary and fiscal policies, inflation, deflation, unanticipated turbulence
in interest rates, foreign exchange rates, equity prices or other rates and prices, the general performance of Indian
and global financial markets, changes in the competitive landscape and incidence of any natural calamities and/or
violence. Significant factors that could cause our actual results to differ materially include, but are not limited to:

1 We derive a substantial portion of our revenues from the sale of our water purifier and water softeners
products (84.25% and 85.93% of our revenue from operations in the six months ended September 30,
2024 and Fiscal 2024, respectively). Our inability tmtic@pate and adapt to evolving consumer
preferences and demand for water purifier products, or ensure product quality, may adversely impact
demand for our products, brand loyalty and consequently our business, results of operations, financial
condition am cash flows.

1 Our limited operating history in the kitchen andme appliances and fans product categories presents
significant challenges. We may struggle to compete successfully against established competitors in these
categories. Further, the historical growth rates we have experienced in these new producsategori
not be indicative of our future performance.

1 The availability of counterfeit products, such as products passed off as our products by others, could have
an adverse effect on our business, results of operations, financial condition and cash flows.

1 We operate in a competitive market and any increase in competition may adversely affect our business,
results of operations, financial condition and cash flows.

1 Interruptions in the supply of raw materials or fluctuations in raw material prices could adversely affect
our ability to manufacture our products and consequently our business, results of operations, financial
condition and cash flows.

1 Our manufacturing facilities are subject to operating risks. Any slowdown or interruption to our
manufacturing operations may have an adverse impact on our business, results of operations, financial
condition and cash flows.

1 Our business is manpower intensive. Our business may be adversely affected by work stoppages,
increased wage demands by our employees, or an increase in minimum wages, and if we are unable to
engage new employees at commercially attractive terms.

1 Our operations are dependent on our ability to attract and retain qualified personnel, including our Key
Managerial Personnel and Senior Management and any inability on our part to do so, could adversely
affect our business, results of operations, findramadition and cash flows.

91 Ourinability to effectively manage our growth or implement our growth strategies may have an adverse
effect on our business, results of operations, financial condition and cash flows.

9 Our success also depends to an extent on our research and development capabilities and failure to derive
the desired benefits from our product research and development efforts may hurt our competitiveness
and profitability.
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For a further discussion of f act oRiskFdctorstOucBogines® cause
andamagement 6s Discussion and Analysis obnpagebanci al
176 and 315, respectively. By their nature, certain market risk disclosures are only estimates and could be
materially different from what actually occurs in the future. As a result, actual future results and gains or losses
could be materially different from those that have been estimBtewardlooking statements reflect our current

views as of the date of this Draft Red Herring Prospectus and are not a guarantee of future performance. These
statements are based on our management 6gentlyavhilabdéef s and
information. Although we believe that the assumptions on which such statements are based are reasonable, any
such assumptions as well as the statements based on them could prove to be inaccurate.

Neither our Company, nor theromoterSelling Shareholdsy nor the Syndicate, nor any of their respective
affiliates have any obligation to update or otherwise revise any statements reflecting circumstances arising after
the date hereof or to reflect the occurrence of underlying events, even if the undedyimptsns do not come

to fruition. In accordance with regulatory requirements, our Company amRihels will ensure that bidders in

India are informed of material developments from the date dRéteHerring Prospectus until the receipt of final

listing and trading approvals for the Equity Shares pursuant Oftee
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SECTION Il - RISK FACTORS

An investment in equity shares involves a high degree of risk. Prospective investors should carefully consider all
the information in this Draft Red HerrinBrospectus, including the risks and uncertainties described below,
before making an investment in our Equity Shares. The risks described below are not the only ones relevant to us
or our Equity Shares, the industry in which we operate or to India and jotfigdtictions we operate in. Additional

risks and uncertainties, not currently known to us or that we currently do not deem material may also adversely
affect our business, results of operations, financial condition and cash flows. If any or a combafidtien
following risks, or other risks that are not currently known or are not currently deemed material, actually occur,
our business, results of operations, financial condition and cash flows could be adversely affected, the price of
our Equity Sharesauld decline, and investors may lose all or part of their investment. In order to obtain a more
detailed understanding of our Company and our business, prospective investors should read this section in
conju nct i oQurBusined® , Mdistry Overview iManagement s Discussion and A
Condition and Results of Operations a RestatBdConsolidated Financial Informatio® o n 17&ld® s

315 and 245, respectively, as well as the other financial information contained in this Draft Red Herring
Prospectus. In making an investment decision, prospective investors must rely on their own examination of us and
our business and the terms of the Offer inclgdime merits and risks involved.

In making an investment decision, prospective investors should consult their tax, financial and legal advisors
about the particular consequences of investing in the @ffdrrely on their own examinations of us and the terms

of the Offer, including the merits and the risks involved. Unless specified or quantified in the relevant risk factors
below, we are unable to quantify the financial or other impact of any of the dedcgibed in this section.
Prospective investors in our Equity Shares should payiquéar attention to the fact that our Company is
incorporated under the laws of India and is subject to a legal and regulatory environment in India, which may
differ in certain respects from that of other countries.

This Draft Red Herring Prospectus also contains certain forawacking statements that involve risks,
assumptions, estimates and uncertainties. Our actual results could differ from those anticipated in these forward
looking statements as a result of cémtéactors, including the considerations described below and elsewhere in

this Draft Red Herring Pr os poesart-uosking Statements u o h h2ém gienf or
Unless otherwise indicated, the financial information included herein isdbaseour Restated Financial
Consolidatednformationi ncl uded in this Draft Red Herr iResgtedPr ospec
Consolidatedrinancial Informationd o n 265a0gpue Companydés financial year co
ends on March 31 of the immediately subsequent year, and references to a particular financial year are to the 12
months ended March 31 of that yeldnless otherwise stated or the context otherwise requires, references in this
section to fiweo, AROO SysteimsutLo matedt onKantonsolidat e
or Athe Companyo are to Kent RO Systems Limited on a

Unless otherwise indicated, industry and market data used in this section has been derived from industry
publications, in particular, the report titleiilindustry Report on Water Purifier, Fans, and Kitchen & Small Home
Appliances Market in India d aJanmaty 9, 2025 ( t hTeechndpak Repord )prepared and issued by
Technopak Advisors Private Limited pursuant to an engagement letter @ateder 7 2024, which has been
exclusively commissioned and paid for by our Company for the purposes of confirming our understanding of the
industry, exclusively in connection with the Offer. Such industry and market data may havedreenet by us

for the puposes of presentation. The Technopak Report is available on the website of our Company at
https://www.kent.co.in/ir/offedocument$rom the date ofifng the Red Herring Prospectus until the Bid / Offer
Closing Date. There are no parts, data or information (which may be relevant for the proposed Offer), that has
been left out or changed in any manner. Unless otherwise indicated, financial, operatidnatry and other

related information derived from the Technopak Report and included herein with respect to any particular Fiscal
refers tosuch information for the relevant Fiscal.

I nternal Ri sk Factors

1. We derive a substantial portion of our revenues from the sale of our water puréieat water softeners
products 84.25% and 85.93% of our revenue from operations in the six months ended September 30,
2024 and Fiscal 2024, respectivelyur inability to anticipate and adapt to evolving consumer
preferences and demand fawater purifier products, or ensure product quality, may adversely impact
demand for our products, brand loyalty and consequently our business, results of operations, financial
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condition and cash flows.

We offer a diverse range of products, including water purifiers, kitchen and home appliances, fans and water
softeners; however, we derive a substantial portion of our revenues from the sale of our water purifier
products. The table below sets forth thesrmues from water purifiers and wasaftenes, kitchen and home
appliances and fans, expressed as a percentage of revenue from operations for the periods/years indicated:

September 30, 2024 Fiscal 2024 Fiscal 2023 Fiscal 2022
Amount As a Amount As a Amount As a Amount As a
Product ( percentage ( percentage ( percentage ( percentage
Category million)  of revenue  million) of revenue  million) of revenue  million) of revenue
from from from from
operations operations operations operations
Water 5,368.05 84.25% 10,124.16 85.93%  9,406.71 86.75%  9,099.83 86.88%
Purifiers
and water
softeners
Fans 403.24 6.33% 307.14 2.61% 112.00 1.03% Nil* Nil*
Kitchen 574.15 9.01% 1,256.09 10.66%  1,192.69 11.00%  1,275.64 12.18%
and home
appliance
s
Others** 26.44 0.41% 94.46 0.80% 132.53 1.22% 98.2 0.94%
Total 6,371.88  100.00% 11,781.85 100.00% 10,843.93  100.00% 10,473.67  100.00%

* As we started selling fans in Fiscal 2023, there were no revenues from fans in Fiscal 2022.
** Others include sale of scrap, export incentives, and other products.

Any decrease in demand for our water purifiers could have an adverse impact on our business, results of
operations, financial conditions and cash flows. Further, any disruption in the supply chain for our water
purifiers, such as delays in delivery or qtyaissues, may impact our ability to meet consumer demand and
result in loss of sales. While there has not been any instance of any decline in sales or any disruption in the
supply chain of our water purifier products in the last three Fiscals and thmstks ended September 30,

2024, we cannot assure you that such instance will not arise in the future. Furthermore, the demand for our
products depends primarily on consumeated factors such as consumer confidence in our products as well

as evolving onsumer preferences. If our products become obsolete diedakthrough in the development

of new technologies in the water purification industry, or iffaibto anticipate, identify or react to changes

in these trends or integrate new technologies,could face reduced demand for our products and price
reductions, which could have an adverse effect on our business, competitive position, results of operations,

financi al condition and cash fl ows. Bubtrlaed, cany dneé
to decrease in demand for our water puri fOers and
inability to maintain or enhance the popularity of
our business, results of operatisnfinancial condition and cashflons on page 38.

Our limited operating history in the kitchen and home appliances and fans product categories presents
significant challenges. We may struggle to compete successfully against establishegetitors in these

categories. Further, the historical growth rates we have experienced in these new product categories may

not be indicative of our future performance.

We | aunched products in the kitchen and home appli
expanded into the fans category under our OKuhl & br.

from these product categories, expressed pesreentage of revenue from operations for the period/ years

indicated:
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3.

4,

Six months ended Fiscal 2024 Fiscal 2023
September 30,
2024
Product  Amount As a Amount As a Amount As a
Category ( percentage ( percentage ( percentage
million) of revenue  million) of revenue million) of revenue
from from from
operations operations operations
Fans 403.24 6.33%  307.14 2.61% 112.00 1.03%
Kitchen 574.15 9.01% 1,256.09 10.66% 1,192.69 11.00%
and home
appliances
Total 977.39 15.34% 1,563.23 1327% 1,304.69 12.03%

Fiscal 2022

Amount As a
( percentage
million)  of revenue
from
operations
Nil* Nil*
1,275.64 12.18%
1,275.64 12.18%

*As we started selling fans in Fiscal 2023, there were no revenues from fans in Fiscal 2022.

We are exposed to several risks due to our limited experience and operating history in the kittloeneand

appliances and fans product categories. We may struggle to compete successfully against established
competitors who have more experience, brand recognition, and customer loyalty. Further, without a proven

track record in these new categories, it fialilt to predict consumer response, which adds uncertainty to

sales and market penetration efforts. Further, our historical growth rates in these new categories may not be

reliable indicators of future performance. While we are committed to continuenshitoring our

performance in these product categories and investing in targeted marketing efforts, there is no assurance that
these initiatives will lead to sustained success.

The availability of counterfeit products, such as products passed off as our products by others, could have

an adverse effect on olsusinessresults of operations, financial condition and cash flows.

We are exposed to the risk that entities in India and elsewhere could pass off their products as our products,

including spurious or imitation products which may (i) adversely affect the sale of our products, resulting in

a decrease in market share resulting from a decrease in demand for our products; and (ii) adversely affect the

reputation of our products and consequeatlybusiness, results of operations, financial condition and cash
flows. While we take measures to prevent the availability of counterfeit products such as monitoring such
activities in the market and taking actions against counterfeiters, we cannotyasstinat such measures
would always be effectiveDur Company is involved in various litigations in relation to passing off and
infringement of our licensed trademarks and sale of lookalike products by third parties. While such litigations
i mp a c bt exceed theuthreshOldsmstatadninytite s
Materiality Policy adopted by our Board danuary 8, 2025ve cannot assure you that such instances will
not arise in the futurd-urther, the proliferation of couerfeit products, and the time and attention lost to

do not

have a

materi al

ope.l

defending claims and complaints about counterfeit products could have an adverse effect on our goodwill and

our business, prospects, results of operations and financial condition could suffer. Whileeveoha

experienced significant issues with counterfeit products that adversely impacted on our business, results of
operations, financial condition and cash flows, we cannot guarantee that such issues will not arise in the

future.

We operate in a competitive market and any increase in competition may adversely affect our business,

results of operations, financial condition and cash flows.

We compete with other companies in the water purifier, kitchen and home appliances, fans and water
softeners categories that offer competing products both in India and abroad, and our continued success

depends on our ability to continue to supply prodoats cost effective basig/e expect competition could
increase with new entrants coming into these industries, who may have more flexibility in responding to
changing business and economic conditions, and existing players consolidating their p&sitienef our

competitors may have greater financial resources, a more effective or established local business presence with

specific regional advantages or a greater willingness or ability to operate with little or no operating margins
for sustained periodsf ime. They could also resort to aggressive pricing practices to capture market share,
leaving us vulnerable to a significant loss of business. If we are unable to compete with lower cost
manufacturers on price or implement appropriate competitive seater if our competitors are able to

provide better quality products, react more quickly to the changing needs of consumers, adapt to market

developments related to new products (including growing demand for products with environmental friendly
featuresdigitalisation and services), differentiate themselves more effectively, or improve the functionality
or performance of their products more quickly than us or in a morestfestive manner, we may face price
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declines and lose consumers. These outcomes may have a negative impact on our business, results of
operations, financial position and prospects. Further, we cannot assure you that we can continue to effectively
compete with such manufacturers in the futare failure to compete effectively may have an adverse effect

on our business, financial condition, and results of operations. Moreover, the competitive nature of the
industry that we operate in may result in lower prices for our products and decreafgetigrgins, which

may materially adversely affect our revenue and profitabifity. information regarding the revenue from
operations, gross margin, EBITDA, EBITDA margin, PAT margin, debt to equity ratio, net debt to EBITDA,

and marketing spend of our peers which include Eureka Forbésiard,Livpure, LG Electronics, Havells,

Baj aj El ectricals, At omber g, InBustryeQvarviewE | Fnaricial i ¢ and
Benchmarkingg on 1@lages

Interruptions in the supply of raw materials or fluctuations in raw material prices could adversely affect
our ability to manufacture our products and consequently our business, results of operations, financial
condition and cash flows.

Our primary raw materials for manufacturing water purifiers, kitchen and home appliances, fans and water
softeners are injectiemoulded plastic components, déiasted aluminium components, RO membrane sheet

& printed circuit board assemblies. We typicglipcure these materials through purchase orders and do not
enter into any longerm agreements with our suppliers. Consequently, our suppliers may not perform their
obligations in a timely manner, or at all, resulting in delays to our production scledidelversely affecting

our output. While we have not experienced any instances where our suppliers did not fulfil their obligations
that resulted in an adverse impact on our business, results of operations, financial condition and cash flows
during the lat three Fiscals and the six months ended September 30, 2024, we cannot assure you that such
instances will not arise in the future. The table below sets forth details of our cost of materials consumed as
a percentage of our total expenses in the periedssyindicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024
Cost of materials 2,342.89 4,015.07 3,656.89 3,402.41
consumed (
Total expenseé mi | 5,946.79 10,396.47 9,769.92 8,784.99
Cost of materials 39.40% 38.62% 37.43% 38.73%

consumed as a percenta
of total expenses

In the event our suppliers are unable to provide us the required quantity of raw materials, or if we are unable
to find alternate suppliers at commercially acceptable terms, our ability to manufacture our products in a
timely manner will be adversely affied and we may not be able to meet our contractual obligations to supply
our productsWhile we have not experienced any instances where our supjtiabslity to provide the
required quantity of raw materials our inability tofind alternate supplierns the last three Fiscals and the

six months ended September 30, 20624l a material adverse impact on our business, results of operations,
financial condition and cash flowsve cannot assure you that such instances will not arise in the future.
Further, in the event of an increase in the price of raw materials, we cannot assure you that we will be able to
correspondingly increase the price of our produEtsther, we import certain raw materials such as RO
membrane sheet from the USA, UV lamp from Jagdastic granules from South Korea and other-non
critical components from China. The table below sets forth details of raw materials imported, which is also
expressed as a percentage of total purchase of raw materials in the periods/ years indicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024
Cost of raw materials 1,047.64 1,490.17 1,458.38 1,363.80

i mported (
Total_purchase_of raw 2, 43. 3,80: 4,01 3,62
materialg( mi ||

Cost of raw materials as 43.029%% 39.1%% 36.29% 37.59%
percentage of tota

purchase of raw materials

Any restrictions imposed by the Gol on the import of such raw materials or any embargoes on the jurisdictions
where our suppliers are locatedaoly increases in import duties on these raw materials, may adversely affect
our business, results of operations and prospects.
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Our manufacturing facilities are subject to operating risks. Amglowdown or interruption to our
manufacturing operations may have an adverse impact on our business, results of operations, financial
condition and cash flows.

We operate four manufacturing Roarkee Facilitydb ps: andet hne &«
Noi da, Uttar Pr ades hNoiddFaclitglitdcg d &t7 , A Boeda Baeilaytll& )y & dd( i

Pl ot No. 3 ,Noida &acititolH 6 )1.550mM Roor kee Facility is dedi
purifiers and water softeners, while our Noida Facility | focuses on manufacturing water purifiers and kitchen

and home appliances, and our Noida Facility 1l is dedicated to manufacturing@ifankloida Facility 111

serves as a motherarehouse for all our manufacturing facilities and is also used for manufacturing fans and

water softeners.

Any slowdown or interruption to our manufacturing operations may have an adverse impact on our business,
results of operations, financial condition and cash flows. Further, any breakdown or obsolescence in the
equipment in our manufacturing facilities may mtgt our manufacturing process. Although we have not
experienced any malfunction of equipment that had an adverse impact on our operations in the last three
Fiscals and in the six months ended September 30, 2024, any significant malfunction or bredkulown o
equipment in the future may involve high repair and maintenance costs and may cause interruptions to our
manufacturing operations. In addition, planned shutdowns of our manufacturing facilities for maintenance,
statutory inspections and testing mayrequired, or certain manufacturing facilities may be shut down for
capacity expansion and equipment upgrades.

Out of four manufacturing facilities, three manufacturing facilities are located in Noida, Uttar Pradesh. Due
to the geographic concentration, our operations are susceptible to local and regional factors, such as civil
unrest as well as other adverse sip@aonomic and political events in Noida, weather conditions, natural
disasters, regional conflicts and other unforeseen events and circumstances. Consequently, any significant
social, political or economic disruption, or natural calamities or civil gisoas in Noida, or changes in
policies of the state or local governments or the government of India or adverse developments in Noida, may
adversely affect our business, financial conditions, cash flows, and results of operations.

Our business is manpower intensive. Our business may be adversely affected by work stoppages, increased
wage demands by our employees, or an increase in minimum wages, and if we are unable to engage new
employees at commercially attractive terms.

Our operations are manpower intensive and we are dependent on our manufacturing staff for a significant
portion of our operations. The success of our operations depends on the availability of and maintaining good
relationships with our workforce. Shortagé workforce or disruptions caused by disagreements with
workforce could have an adverse effect on our business, results of operations, financial condition and cash
flows. While we have not experienced any labour unrest in the last three Fiscals andrbaths ended
September 30, 2024 which had an adverse impact on our business, results of operations, financial condition
and cash flows, we cannot assure you that we will not experience disruptions in work or our operations due
to disputes, strikes, worktoppages, work sloowns or lockouts at our manufacturing facilities or other
problems with our work force, which may adversely affect our ability to continue our business operations.
Any labour unrest could directly or indirectly prevent or hinder armal operating activities, and, if not
resolved in a timely manner, could lead to disruptions in our operations.

Our success also depends on our ability to attract, hire, train and retain skilled manufacturing personnel. Our
inability to recruit, train and retain suitably qualified and skilled personnel could adversely impact our
business, results of operations, fical condition and cash flow#s of September 30, 2024, we are
supported by,866 employeesut of which1,889are employees (excluding skilled and unskilled labours)
and977are skilled and unskilled laboufs.or f ur t h eQur Blgnesd iEinpgoyeess ecen )8 a g e
The following table sets forth the details regarding rate of attrition of our employees, and skilled and
unskilled labours in the periods/years indicated:

Particulars As at/ for the Six As at/ for the As at/ for the year As at/ for the year
months ended year ended ended March 31, ended March 31, 2022
September 30, 2024 March 31, 2024 2023
Number of employee 1,889 1,864 2,302 2,111

(excluding skilled ant
unskilled labours)
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Particulars As at/ for the Six As at/ for the As at/ for the year As at/ for the year

months ended year ended ended March 31, ended March 31, 2022
September 30, 2024 March 31, 2024 2023

Attrition rate of our 33.88% 54.99% 39.66840 46.00%
employees (excludin
skilled and unskillec
labours)
Number of skilled ant 977 957 1,003 1,073
unskilled labours
Attrition rate of our 9.42% 15.78% 14.56% 10.34%
skilled and unskillec
labours

Note: Attrition rate represents number of resignations in the relevant category as a percentage of closing number o émipleyee
relevant category as at the endre$pective period/year

We cannot assure you that attrition rates for our employees will not increase. Further, we are subject to
stringent labour laws, and any violation of these laws may lead regulators or other authorities to order a
suspension of certain or all of our opevas. We may need to increase compensation and other benefits
either to attract and retain key personnel or dued@ased wage demands by our employees, or an increase

in minimum wagesind that may adversely affect our business, results of operatimars;iéil condition and

cash flows.The following table sets forth the details regarding our employee benefits expense in the
periods/years indicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024

Employee benefits expen 859.51 1,711.56 1,731.83 1,555.89
( million)
Total expens 5,946.79 10,396.47 9,769.92 8,784.99
Employee benefits expen 14.45% 16.46% 17.73% 17.71%
as a percentage of the To
Expenses

Our operations are dependent on our ability to attract and retain qualified personnel, including our Key
Managerial Personnel and Senior Management and aimgability on our part to do so, could adversely
affect our business, results of operations, financial condition and cash flows.

Our performance depends largely on the efforts and abilities of our Key Managerial Personnel and Senior
Management P ©ur Manageradnd. oSre 231 #g believe that the inputs and experience

of our Key Managerial Personnel and Senior Management are valuable for the development of our business
and operations and the strategic directions taken by our Company. Our managerial and other employees are
critical to maintaining the quality and consistency of our services and reputation and the losepfitkes

of our personnel may adversely affect our business and operations. While we believe that we currently have
adequate qualified personnel for our operations, we may not be able to continuously attract or retain such
personnel, or retain them on aptable terms, given the demand for such perso¥igle there has been

no instance in the three months ended September 30, 2024 and the last three Fiscals where the resignation
of any Senior Management or Key Managerial Personnel had an adverse impacbasiness, results of
operations, cash flows or financial conditions, we cannot assure you that such instance will not arise in the
future. Competition for qualified personnel with relevant industry expertise in India is intense and the loss
of the sevices of our key personnel may adversely affect our business, results of operations, financial
condition and cash flows. We may require a long period of time to hire and train replacement personnel
when qualified personnel terminate their employment with @Gompany. We may also be required to
increase our levels of employee compensation more rapidly than in the past to remain competitive in
attracting employees that our business requires. Wehil€ompany has a policy for succession planning in
place, we cannot assure you that we will be able to effectively implement appropriate succession plans in
the future. Any loss of members of our Senior Management team or Key Managerial Personnel could
significantly delay or prevent the achievement of our businegstives, affect our succession planning and
could harm our business and customer relationships.

Our inability to effectively manage our growth or implement our growth strategies may have an adverse
effecton our business, results of operations, financial condition and cash flows.

We have experienced growth in our financial performance over the past three Fiscals and the six months
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10.

ended September 30, 20Zhe table below sets forth certain financial information for the periods/ years
indicated:

Particulars As at and for thesix As at and for the years ended March 31,
months ended 2024 2023 2022

September 30, 2024

Revenue from operation 6,371.88 11,781.85 10,843.93 10,473.67

( million)

Profit after tax from 698.62 1,669.83 976.15 1,546.80

continuing operation$

million)

Tot al incom 6,840.17 12,606.61 11,091.44 10,856.72

PAT Margin (%} 1021% 13.2%% 8.80% 1425%

@) PAT Margin is calculated agrofit after tax from continuing operatiomvided bytotal income

While we have built information technology, governance frameworks and operational management systems
to manage our business operations and to support our future growth at the manufacturing facilities and
corporate level, in the future, in particular, ouceess will depend on our ability to continuously adapt to
meet the needs of our growing business, including maintaining brand identity, ensuring inventory safety,
building supplier relationships, sourcing raw materials, attracting key employees, mainégingtional
operations, and responding to competition. We may not be able to adequately respond to any of the foregoing
factors or otherwise manage our growth which could adversely impact our business, results of operations,
financial condition and cadtows.

Our growth strategies include (i) continuing to expand our business in the water purifier product category;
(i) focusing on growing our fan product category; (iii) focussing on growing our kitchen and home
appliances products; and (iv) capitalising orréiasing demand from international markets to grow exports

of our product s. F o ©Our Busimessih @ur Strategiesn r ona tLgo.aMpeanmmte e A
assure you that our future growth strategy will be successful or that we will be able to ctméxpand

further, or at the same rate. Our ability to manage our future growth will depend on our ability to continue
to implement and improve operational, financial and management systems on a timely basis and to expand,
train, motivate and manage ougrponnel. We cannot assure you that our personnel, systems, procedures
and controls will be adequate to support our future growth. Failure to effectively manage our expansion may
lead to increased costs and reduced profitability and may adversely affgodwth prospects. Our inability

to manage our business and implement our growth strategy could have an adverse effect on our business,
results of operations, financial condition and cash flows.

Our success also depends to an extent on @search and development capabilities and failure to derive
the desired benefits from our product research and development efforts may hurt our competitiveness and
profitability.

Our success is dependent on our ability to maintain quality specifications of our products and continue to
work on and improve research and development capabi@igsR&D team comprises 12 employees as of
September 30, 2024. Further, we have a Research and Development Lab situated at our Corporate Office.
Through our focus on R&D, we strive to continually innovate and refresh our products in line with the
preferences of our consumers for better quality, performance and aesthetics in our proguctte sets

forth below the details of our research and development expenses, which is also expressed as a percentage
of total expenses, in the periods/ years indicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024
Research and developme 4.15 5.55 21.46 5.19
expenses (
Tot al expens 5,946.79 10,396.47 9,769.92 8,784.99
Research and developme 0.07% 0.05% 0.22% 0.06%

expenses as a percenta
of total expenses

We cannot guarantee thaccess of our product research and development initiatives, nor can we assure that
commercially launched products will be successful, accepted by consumers, or help us achieve our
anticipated sales targets and profits. Additionally, we cannot assurbatahdt the time and effort that we
spend in research and development would be beneficial to us.
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11. We are dependent on third party logistic service providers for the transportation and timely delivery of
our products to various sales channels and rely ol
operate our warehouses. Any disruptions in transpoitat services and increased costs or disruptions in
the operations of our C&F agents could have an adverse impact on our business, results of operations,
financial condition and cash flows.

We rely on third party |l ogistic service providers f
channels including our distributors, direct dealer
bel ow sets foetpbhtdeandl soofvandirnffrexpenses as a pel
periods/years indicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2024

September 30, 2024

Freight and forwarding 171.46 281.15 242.83 200.67
expenses (
Total expense§ mi 5,946.79 10,396.47 9,769.92 8,784.99
Freight and forwarding 2.88% 2.70% 2.49% 2.28%

expenses as a percenta
of total expenses

We typically enter intqourchase orderwith our third party transport service providensd do not have
contractual agreementm the event that these third party logistic service providers are unable to provide
services for our operations for reasons which are beyond our control or the control -pfattyrtbgistic

service providers and we are unable to secure alternatpdraasrangements in a timely manner and at an
acceptable cost, or at all, our business, cash flows, financial condition, results of operations and reputation
may be adversely affected. Any disruptions in transporiagervices due to natural disasters, pandemics,
mass protests, civil unrests, or similar events could impact the delivery schedules and supply chain, which
could adversely affect our business, results of operations, financial condition, and cash fldeaetave

not experienced any disruptions in transportation services that adversely impacted on our business, results
of operations, financial condition and cash flows, we cannot assure you that such instances will not arise in
the future. Further, we ryaalso be affected by an increase in fuel costs, as it will have a corresponding
impact on freight charges levied by our third party transportation providers.

Our reliance on C&F agents to operate certain of our warehouses presents several risks. As on the date of
this Draft Red Herring Prospectus, we haw®warehouses operated by C&F agents. These agents are
responsible for the storagedhandling of our products. Any failure on their part to perform these duties
effectively could disrupt our supply chain and operations. Potential risks include operational inefficiencies,
such as inaccurate inventory management or improper handling afggspd/hich could ledto stockouts,
overstocking, or damage to our products, adversely affecting our ability to meet customer demand and
maintain product quality. Furthermore, warehouses operated by C&F agents may be vulnerable to theft,
fraud, or other security breaches,ultisg in the loss of valuable inventory and financial losses. Any
disruption in the operations of our C&F agents could havadverse effect on our businesssults of
operations financial conditionand cash flowsWhile we have not experienced anyrdjgtions in our
operations due to C&F agents failing to perform their duties in the last three fiscal years and the six months
ended September 30, 2024, we cannot assure you that such instances will not occur in the future.

12. We significantly depend on our channel partners (comprising distributors, direct dealers and direct sales
distributors) to make our products available to our consumers (1,898 channel partners as of September
30, 2024).0ur inability to expand or effectively manageur distributors, or any disruptions in our
distribution network may have an adverse effect on our business, results of operations, financial condition
and cash flows.

We sell our products through multiple touchpoints to ensure our products are accessible to our consumers.
This distribution network includes channel partners (comprising distributors, direct dealers, direct sales
distributors), large format retail storaggional retail chains,-eommerce websites and quick commerce
platforms. However, we significantly depend on our channel partners to make our products available to our
consumersThe table sets forth details of our channel partners as of the dateseddicat
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13.

14.

Channel Partners

S. No. Product Category As of September  As of March As of March ~ As of March
30,2024 31, 2024 31, 2023 31, 2022
1. Water purifiers and wate 1,321 1,234 1,270 1,296
softeners
2. Kitchen and home appliances 127 929 246 272
3. Fans 450 312 113 Nil

If we are unable to maintain and grow alistributors, our products may not effectively reach consumers
and we may lose market share. Any disruptions, delays or inefficiencies by, among others, our distributors
could adversely affect our operations and may lead to disruptions in our supplyWwekaimy not be able

to compete successfully against some of our current or future competitors that have larger distribution
networks, especially if such competitors provide their distributors with more favourable arrangements than
us. If the terms offerely our competitors to such distributors are more favourable than those offered by us,
such distributors may decline to distribute our products and terminate their arrangements with us. While we
have not experienced any instance in the last three Fisch8xamonths ended September 30, 2024 where

the termination of our arrangements by any distributor has adversely affected our business, operational
results, financial condition, or cash flows, we cannot guarantee that such an instance will not occur in the
future. Further, while there have not been any material delays or defaults in payments from our distributors
in the last three Fiscals and six months ended September 30, 2024 which had an adverse impact on our
business, results of operations, financiahdion and cash flows, we cannot assure you that we will be
successful in continuing to receive uninterrupted, quality service from our distribution network for our
products.

We cannot assure you that we will be able to successfully identify or appoint new distributors, maintain and
strengthen our relationships with existing distributors, or effectively manage our distribution network. Our
failure to maintain relationships witixisting distributors, establish relationships with new distributors on
favourable terms or at all, disputes with distributors, including those regarding pricing or performance;
inability to timely identify and appoint additional or replacement distritsutgon the loss of one or more
distributors and inability of distributors to maintain a network of end retailers, and reduction, delay, or
cancellation of orders from distributors, could have an adverse impact on our business, results of operations,
financial condition and cash flows. While we have not experienced any instance of the aforesaid risks
resulting in an adverse impact on our business, results of operations, financial condition, and cash flows, we
cannot assure you that such instances will risean the future.

Our failure to provide satisfactory aftesalesservices could adversely impact our business, results of
operations, financial condition and cash flows.

We offer a range of aftegales services to our consumers, including installation and repairs servicgsle

of spare partsAs of September 30, 2024, we had over 1,800 service partners across 28 stétesiamd
territories. We also had over 5,000 technicians to handle service requests, of which over 400 were employed
by our Company and over 4,600 were employed by our service partners, as of September 36, 2024.
addition, we operated 32 service branches in the IR region to provide aftesalesservices in the

region, as of September 30, 2024we or our service partners fail to provide high quality services in a
consistent manner, customer perception of our brand will be adversely impacted. While we have provided
adequate training and guidance to our service partners to ensure that theymséstdards of quality, we

cannot guarantee that they will adequately address the service requirements of our customers to their
satisfaction, or that they will have sufficient resources to meet thedeeseequirements in a timely manner.
Further, an increasing number of customers may choose to obtahsaéierservices or spare parts from

other suppliers, whickould lead tca decreasén our sales and have an adverse impact on our reputation,
financial condition and results of operations.

Our Company, our Group Company and Promoters (who are also Directors on our Board) are involved
in certain legal and regulatoryproceedings Any adverse decision in such proceedings may have a
material adverse effect on our business, financial condition, cash flows and results of operations.

There are outstanding legal and regulatory proceedings involving our Company, our Group Company, S.S.
Appliances Private Limited and our Promoters (who are also Directors on our Board) which are pending at
different levels of adjudication before variousuas, tribunals and other authorities. The amounts claimed

in these proceedings have been disclosed to the extent that such amounts are ascertainable and quantifiable
and include amounts claimed jointly and severally, as applicable. Any unfavourablemé@tisbnnection
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with such proceedings, individually or in the aggregate, could adversely affect our reputation, continuity of
our management, business, cash flows, financial condition and results of opefidi®msammary of such
outstanding material legal and regulatory proceedings as on the date of this Draft Red Herring Prospectus is

set out below:

Name of Criminal Tax Statutory or  Material civil Disciplinary Aggregate amount
Entity proceedings proceedings  regulatory litigation® actionsbythe i nvol ved (
proceedings SEBI or Stock  except where stated
Exchanges otherwise)?
against our
Promoter
Company
By the 1 N.A. N.A. Nil N.A. 3.2z
Company
Against the Nil 8 Nil 2 N.A. 283.3¢
Company
Directors
By the Nil N.A. N.A. Nil N.A. Nil
Directors
Against the Nil 10 Nil 3@ N.A. 120.6¢
Directors
Promoters
By the Nil N.A. N.A. Nil N.A. Nil
Promoters
Against the Nil 10 Nil 3@ Nil 120.6¢
Promoters

@ Determined in accordance with the Materiality Policy
@ To the extent ascertainable and quantifiable

®  Includestwo civil litigations instituted against our Company, i(@.the material civil litigation instituted against our Company, wherein
our Promoter and Chairman and Managing Director, Mahesh Gupta and our Group Company, S.S. Appliances Private Limited are also
impleaded as partiesnd (ii) the material civil litigation instituted against our Company, wherein our Promoter and Chairman and

Managing Director, Mahesh Gupta is also impleaded as a party.

@ Includes the material civil litigation instituted against our Promoter and Chairman and Managing Director, Mahesh Gupta.
® Includes the tax proceeding against &momoter and Chairman and Managing Director, Mahesh Gupta

Our Group Company, S.S. Appliances Private Limited has also been impleaded as a party in one of the
f

material civil litigations involving our Companys o r

Material Developments o n 343 8Vg @nnot assure you that any of these matters will be settled in favour

f ur t h e rOutstanding Litigatiopn asde e

of our Company, Group Company or Promoters respectively, or that no additional liability will arise out of
these proceedings. An adverse outcome in any of these proceedings mawy lzaherae effect on our

business, financial position, prospects, cash flows, results of operations and our reputation.

15. We have entered into a trademark licensing agreement with our Promoter, Mahesh Gupta and
termination of this agreement could adversely impact our business, results of operations and cash flows.

As of the date of this Draft Red Herring Prospectus, our Company does not have any intellectual property

registered in its name. Our Company has entered into a license agreement for trademarks, copyrights, patents

and designs dated April 1, 2023 with ouofoter, Mahesh Gupta, as amended pursuant to addendum
agreement datedianuary 1, 202% Promoter Licensing Agreemend )

copyrights as detailed in the agreement related to water purifiers, spare parts, air purifiers, healthcare
product s, the O6Kentdé trademar k,

copyr iLigehsedsIPRDA) . Pursuant

Mexico, Nepal, OAPI, Oman, Sri Lanka, United Arabian Emirates, United Kingdom, USA, Saudi Arabia

to

t he

pursuant

and

t he

to whi
Mahesh Gupta has granted our Company the exclusive right to use the patents, trademarks, designs and

6 Kuhl

0

ch

br

Pwedawe theeright th usen s i n g
registered patents under the Patents Act, 1970, 97 registered trademarks under the Trademarks Act, 1999,
69 registered designs under the Designs Act, 2000 and 20 registered copyrights under the €dgyright
1957 in India. In addition, we have 27 registered tradenmartsgde India includingn Bhutan, Cambodia,
China, Democratic Republic of the Congo, Egypt, European Union, Indonesia, Kuwait, Malaysia, Mauritius,

and Zanzibar. Further, we also halre tight to use eight patents under the Patents Act, 1970, 28 trademarks
under the Trademarks Act, 1999, nine designs under the Designs Act, 2008 vandrademarks in

Bangladesh, Nepal, Sri Lanka and Nigeria, collectively, for which our Promoter, Mahesh Gupta has made
applications before the respective authorities and are pending registration, as on date of this Draft Red

Herring Prospectus.
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Pursuant to the Promoter Licensing Agreement, our Company is required to pay license fees on a monthly
basis consisting of (i) a pélem rate for patents as specified in the Promoter License Agreement, and (ii)

1.2% of the total sales less the patentlicee f e e, or a minimum of,for 201 i f
copyrights, designs and trademarkée table below sets forth details of royalty on intellectual property

rights provided to our Promoter, Mahesh Guptqressed as a percentage of total egps for the period/

years:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2024
September 30, 2024

Royalty on intellectual 72.92 134.64 123.74 79.30
property ri¢

Total expenseé mi 5,946.79 10,396.47 9,769.92 8,784.99
Royalty on intellectual 1.23% 1.30% 1.27% 0.90%
property rights as ¢

percentage of tota

expenses

The Promoter may not license the Licensed IPRs to any other entity, unless he or his family/related parties
hold a majority stake in such entity, and such new
Our Company also has the first right efusal to purchase the Licensed IPRs in the event of any proposed

sale by the Promoter, provided such purchase must be at a fair market value determined by an independent
brand valuation expert selected by mutual agreement of both parties. The Pronemnse lAgreement is

valid till March 31, 2028, unless terminated sooner. The Promoter License Agreement may also be
terminated by the Promoter in certain circumstances, including if the joint shareholding or voting rights of

the Promoter and Promoter Grompit he Company falls below 50% or if t
i mpact Mahesh Guptabds reputation and goodwil |l or m
patents, trademarks, designs and copyrights. r f ur t h e rHistahe anch Celtasn, Corgomte i

Mattersi License agreement for trademarks, copyrights, patents and designs dated April 1, 2023 between
Mahesh Gupta and our Compaidy o0 n 238 dndhe event that (i) the Promoter Licensing Agreement is
terminated or not renewed; (i) there is any default in the contractual obligations or revocation of consent to

use any of the Licensed IPRs thereunder; or (iii) if the Company is unable tosexXawtiright of refusal

to purchase the Licensed IPRs at fair market value in the etiemyoproposed thirgharty sale by the

Promoter, we may have to discontinue the use of the Licensed IPRs, which may adversely affect our
reputation, business, financial condition, results of operation and prospects.

. The Offer comprises solely of an Offer for Sale and our Company will not receive any proceeds from the
Offer.

The Offer comprises solely of an Offer for Sale by our Promoter Selling Shareholders. Our Company will
not receive any proceeds of the Offer and all the Offer Proceeds wékcb&ed by the Promoter Selling
Shareholders. The table below sets forth details of the Promoter Selling Shareholders:

Name of the Type Number of Percentage of Number of Equity Weighted average
Promoter Equity Shares paid-up Shares offered/ cost of acquisition
Selling held by the Equity Share amount per Equity Share (in
Shareholder Promoter capital (%) million) ) *
Selling
Shareholder
Mahesh Promoter 51,664,900 51.18 Up to 5,635,088 0.09
Gupta Selling Equity Shares of face
Shareholder val ue @dch
aggregating up tc
[6]1 mil i
Sunita Gupta Promoter 36,968,010 36.62 Up to 3,360,910 0.09
Selling Equity Shares of face
Shareholder val ue of
aggregating up tc
[6] mil Il
Varun Gupta Promoter 12,084,270 1197 Up to 1,098,570 0.09
Selling Equity Shares of face
Shareholder val ue of
aggregating up tc
[6] mil 1l
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17.

*As certified by SNR & Company, Chartered Accountants pursuant to their certificate)dateay 21 2025.

a OMjectdiof the Offad o n 6% &PYardH5

For det dhelOffen , Gagiml Stiucture
respectively.

We export our products tearious countries and our revenue from outside India represented 2.47% and
2.91% of our revenue from operations in the six months ended September 30, 2024 and Fiscal 2024,

respectively. Any adverse events affecting these countries could have an adveess onpur business,
results of operations, financial condition and cash flows.

I n the | ast three Fiscals andwehédasexsmppthsedepnded
more than 30 cNepahBangladesh, Kuwagd &and dAElMMg ough our distri but
below sets forth our revenues from exports, expres
periods/years indicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022

September 30, 2024

Revenue- Exports | 157.64 342.87 337.54 352.17
million)
Revenue from 6,371.88 11,781.85 10,843.93 10,473.67
Operations™ (" mi )l
Revenue from export: 2.47% 2.91% 3.11% 3.36%
as a percentage ¢
revenue from
operations
Thealbled ow sets forth details of the top four count
exported our products and revenues generated for t

Si x months Fi scal 2 Fi scal : Fi scal 2

September

Amour Percen Amour Percer Amour Perc AmounPercer

Count ( of rev ( of r e\ ( age ( of r e\

mi | I from mil . from millireve mil i from

expor expor fron expor

expo

Nepal 42.54 26.9% 70.53 20.5™ 101.40 30.0%% 93.57 26.5™

Kuwait 34.23 21.7%% 71.89 20.9% 70.96 21.02%0 54.05 15.3%%

Banglade 24.94 15.82%6 50.61 14.76% 31.29 9.2 75.69 21.4%
sh

UAE 15.73 9.98% 32.50 9.48% 21.10 6.25% 22.14% 6.29%

An economic slowdown or tightening of laws or regulations in countries to which we export our products
may have an adverse impact on our business, financial condition, cash flows and results of operations. For
example, recent civil unrest in Bangladesh #edeconomic crisis in Sri Lanka have significantly disrupted

our export stability in these regions. Further, the countries where we export our products impose varying

duties on our products. We cannot assure you that the duties imposed by such osilimide¢sncrease.

India is also a party to, and is currently negotiating, free trade agreements with several countries and if we
export our products to such countries, any revocation or alteration of those bilateral agreements may also
adversely affect auability to export, and consequently, our business, financial condition, cash flows and
results of operations. Additionally, export destination countries may also enter into free trade agreements or
regional trade agreements with countries other tharalr@lich agreements and alteration of existing tax
treaties may lead to increased competition or may even place us at a competitive disadvantage compared to
manufacturers in other countries and could adversely affect our business, financial conditidloysash

and results of operations. While we have obtained certifications such as CE marking for Europe, IEC 60335

safety testing for Saudi Arabia, CB marking Belgiumand Soncap certification for Nigenehich enable

us to export our products, we may keguired to obtain any jurisdiction specific certifications, registrations
and permits to export to such jurisdictions and our inability to secure any such certifications, registrations
and permits, in a timely manner or at all, could have an adverseaifeat business, results of operations,

cash flows and financial condition.
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18. We have enterednto a trademark license agreement with Stanley Black & Decker, Inc. and the
termination of this agreement could adversely impact our business, results of operations and cash flows.

We have entered into a trademark license agreement with Stanley Black & Decker, Inc. under which our
Company has been granteticense to usés trademarkn India and certain other countries RrO wat er
p u r i Thisagreement, effective from March 15, 2023, is valid until December 31, 2026, with an option
for renewal until December 31, 2031. The termination ormmewal of this agreement would prevent us
from selling our products under thérademark thereby affecting our business, financial dtind, and

results of operation&urther, our inability to manufacture and sell certain products under competitor brands
as specified in the agreement, during the term of the agreement and after its expiry, may restrict our ability
to develop and manufacture new product and productlindsr such competitor brands, which may have

an adverse impact on our financial condition and results of operations.

19. Ouri nabil ity to maintain or enhance the popularity
impact our business, results of operations, financial condition and cash flows.

We offer kitchen and home appliances un@ueabiitocur br ar

to develop and maintain the brand and consumer goodwill are dependent on public perception and
recognition of product quality. Any negative publicity or perception of consumers relating to the quality of
our products may adversely impact pulpérception of our brand. Whilge have quality control processes

in place as we check the quality of raw materials and inspect products before they are ship@ethow

assure that our products will always comply with the standards we set for our products. Adverse publicity
about the safety or quality of our products, whether or not based on fact, may discourage consumers from
buying our products and have an aceeceffect on our brandyusiness, results of operations, financial
condition and cash flow&Vhile we have not experienced any negative publicity in relation to our product
quality in the last three Fiscals and the six months ended September 30, 202%hacdhim adverse impact

on our business, results of operations, financial condition and cash flows, we cannot assure you that such
instances will not arise in the future.

Further, the industry in which we operate is high

our spend on marketing and advertisements, fromt
our mar ket share. nmEer keseée ng wmpptobdebettewd enhance
attractiveness across various platforms. Our appr oec¢
sponsorships, print medi a, digit-abmmemdidd oplmat f ammis
celebrity endorsement s. The table below sets forth
expressed as a percentage of revenue from operati ol
Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30,
2024
Advertisement anc 1,288.99 1,550.40 1,437.02 1,186.42
business promotion:
expenseS( mi)l | i
Revenue from Operation 6,371.88 11,781.85 10,843.93 10,473.67
( million)
Advertisement anc 20.23% 13.16% 13.25% 11.33%
business promotior
expenses as a percenta
of revenue from
operations
Total expenses 5,946.79 10,396.47 9,769.92 8,784.99
Advertisement anc 21.68% 14.91% 14.71% 13.51%
business promotion

expenses as a percenta
of total expenses

Increased spending on marketing and advertisements may not result in increased sales or revenue, and may
have an adverse effect onr business, results of operations, financial condition and cash flows
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20. Our operations involve activities and handling of materials which are hazardous in nature and could
result in a suspensionof operations and/or the imposition of civil or criminal liabilities which could
adversely affect our business, results of operations, cash flow and financial condition.

Certain operations at our manufacturing facilities involve the use of machinery, which could result in serious
injuries or death of employees or other persons, if improperly handled, and cause damage to our properties
or equipment and the properties of @th or to the environment. Despite ensuring that employee safety
manuals covering employee safety and environmental procedures are in place and that hazard identification
and risk assessments with respect to our operations are periodically carried opgrations are subject to
significant hazards, including explosions, fires, mechanical failures and other operational problems,
inclement weather and natural disasters, discharges or releases of hazardous substances, chemicals or gases;
and other environental risks. For example, the storage of substantial quantities of plastic components in
our raw material warehouse presents a significant fire risk. While we have not experienced any instances of
fire in the last three Fiscals and the six months endete®éper 30, 2024 which had an adverse impact on

our business, results of operations, financial condition and cash flows, we cannot assure you that such
instance will not arise in the future. While we have made best efforts to comply with fire safetymeqtsie

we cannot assure you that we will obtain such approvals or licenses in a timely manner or at all. For details
s e d Fdilure to obtain or renew approvals, licenses, registrations and permits to operate our business

in a timely manner, or at all, my adversely affect our business, financial condition, results of operations

and cash flowsé a @averniinent and Other Approvals Material Approvals Pending in respect of our
Company o n 4fiang 3% respectively.

In Fiscal 2022, we experienced an accident that resulted in the death of an employee. This incident occurred
during materi al handling and caused severe injurie
l ed to the empl oy e edthe unpaidsaldry, lea@lencastinoent,aadrgratuity. Ao legal
proceedings were initiated against our Company in relation to this accident.

The occurrence of any of these hazards could result in a suspension of operations and/or the imposition of
civil or criminal liabilities. We may also face claims and litigation, filed on behalf of persons alleging injury
predominantly as a result of occtipaal exposure to hazards at our facilities. If these claims and lawsuits,
individually or in the aggregate, are resolved against us, our business, results of operations, cash flows and
financial condition could be adversely affected. Further, our consumegy require us to invest in additional

safety protocols which impose incremental expenses and may impact our ability to operate at optimum
efficiencies. Any such action by any of our consumers may adversely impact our business, results of
operations, cgh flows and financial condition.

21. If we incur significant costs in defending our licensed intellectual property or if we infringe the
intellectual property rights of others, our business, results of operation, financial condition and cash flows
could be adversely affected.

We may be unable to prevent third parties from infringing upanisappropriating our licensed intellectual
property. If we fail to protect our licensed intellectual property, our business, results of operation, financial
condition and cash flows could be adversely affected. In addition, any claims, with or withdutmed

be time consuming and expensive, and could divert
our business plan. Our Company is involved in various outstanding litigations in relation to passing off and
infringement of our licensed tragharks and sale of lookalike products by third parties. While such
l'itigations do not have a materi al i mthetlorésholdsn o ur
stated in the Materiality Policy adopted by our BoardJanuary 8, 2025ve cannot assure you that such

instances will not occur in the futurdle may al so be-suudbjsecftr othno saathn ttehri r
relation to suits filed by, uwhitcoh smay hanvfe ian greateenrti

Company6s .@uperCotmpoannsy and our Promoter and Chair ma

Gupta had filed a patent 2i n2f0i2ndh g(efimg rdne slue fSaurdea t tetde Sk
Court oCowwet hmiga(imst UrbanClap Tecbmwmd mnd@)i ®gn d nodti hae rPs

seekiinntgern naluinati on against UrbanClap for the infri
Mahesh, Gamtda ot her re¢laitéefon, to certainUpbadCkap so
Proda)xt s Cecrotmramenr t&orprhsa were al so made parties to t

Company had sought specific relief for -aemoerade of

platforms under DhridgaftrhegeenedhenSwiof the I nfring:
a cosentéer dated January 12, 2025 before the Court
(coll eDef epdlgine Beiars iptr ayne é,r fgadpiear manent injunction
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Defendants from allegedly causing loss to it by
communi cati ons r egaanmmergc @ tpsl gptrfoadrumes sand (ei i) an or
as damages. The matRoerr fiusr tchuerQutstatingtiitiptiomnadsi &tegr. A

Material Developments 0 n 343 &Vg @nnot assure you that such instances will not occur in the future.

While we ensure that we comply with the intellectual property rights of others, we cannot determine with
certainty whether we are infringing any existing thpaty intellectual property rights. Any claims of
intellectual property infringement from thiphrties, regardless of merit or resolution of such claims, could
force us to incur significant costs in responding to, defending and resolving such claims, and may divert the
efforts and attention of our management and technical personnel away frominasb.uAs a result of such
infringement claims, we could be required to pay third party infringement claims, alter our technologies,
obtain alternative licenses or cease some portions of our operations.

As on the date of this Draft Red Herring Prospectus, there are certain trademark infringement proceedings
pending against our Company. For instance, Kent Cables Private Limited has filedagasu#t our

Company, our Promoter, Mahesh Gupta and our Group Company, S.S. Appliances Private Limited
(collectively,i D e f e mdsaekihgspermanent injunction restraining the Defendants from the use of the
trademar kTraéiarkor)o f(adir t he fan and |l ighting business,
undertheaf or ementi oned trademark by our Company, on th
of f &6 o The Defenddrgs, including our Company and our Promoter, have filed a esuittdated

September 2, 2022 before the Court seeking permanent injunction restraining the Plaintiff from using the
Trademark, which has been registered in the name of our Pmrivtatkesh Gupta. Further, Kent Cables

Private Limited, Kent Fans and Electricals Private Limited, and Kent Industries (collediivelg,t i ©)) oner s
have filed a writ petition dated July 8, 2088der articles 226 and 227 of the Constitution of India before

the High Court of Delhi against the Union of India, the Registrar of Trademarks, New Déthé(g i 0s)t,r ar

and our Promoter, Mahesh Gupta seeking the quashing of the notification dated June 26, 2023 issued by the
Registrarfi Not i fd)c aftoiront he i nclusion of tknavntrademdrksomr k o6 Ke
various groundsnter alia, that the Notification is arbitrary in nature, amounts to negation of the scheme of
declaration of wll-known trademarks, creates a monopoly in favor of Mahesh Gupta and ignores the prior

use of the trademark by the Petitioné&ro r f u r t h eQutstdnelibgd itigateon andCiher Material
Development3 0 n 343 &Vg eannot assure you that such instances will not occur in the future.

Further, we rely on our trademarks and brand names to distinguish our services and solutions from the
services of our competitors. There can be no assurance that we will be able to register our saheimark
logos or that third parties will not infringe our intellectual property, causing damage to our business
prospects, reputation and goodwiblrsuant to the Promoter Licensing Agreememsthave the right to use

eight patents under the Patents Act, 1970, 28 trademarks under the Trademarks Act, 2998sigirs

under the Designs Act, 2000, and 7 trademarks in Bangladesh, Nepal, Sri Lanka and Nigeria, collectively,
for which our Promoter, Mahesh Gupta has made applications before the respective authorities and are
pending registratioas onthedate of this Draft Red Herring ProspectQsir applications and registrations

may in the future be opposed, withdrawn, objected or otherwise be under dispute. If any of our unregistered
intellectual property are registered in favour of a third party, we may naiblgeto claim registered
ownership of such intellectual property, and consequently, we may be unable to seek remedies for
infringement of our intellectual property by third parties. Our inability to obtain or maintain these
registrations may adversely atfeour business, results of operations and financial conditions.

Further,we cannot assure you that we will renew or will be able to renew statutory protections for our
intellectual property rights. As on the date of this Draft Red Herring Prospdutugrm of the patent for
household reverse osmosis technology licensed to us under the Promoter Licensing Agreement has expired
and has not been renewed within the timelines prescribed under the Patents A@irhfany, 16 of the

design rightdicensed to us under the Promoter Licensing Agreernam: exceeded tHis-year tem for
protectionprovided under the Designs Act, 20@bnsequently, we do not enjoy the protections accbrde

to intellectual property under the relevant statutes, though we continue to benefit from the goodwill
associated with our usage of such intellectual propértthe absence of such statutory registration, our
ability to protect our intellectual property rights may be restricted, and we may be subject to counterfeiting
of our products, which could materially and adversely affect our brand imaghyijaand business.
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22. Failure to obtain or renew approvals, licenses, registrations and permits to operate our business in a
timely manner, or at all, may adversely affect our business, financial condition, results of operations and
cash flows.

We are required to obtain certain approvals, registrations, permissions and licenses from regulatory
authorities, to undertake our operationsliiding environmental approvals, factory licenses, trade licenses,
shops and establishments license, expdated licenses, labour and tax related approValsse approvals,
licenses, registrations and permissions may be subject to numerous conditions. If we fail to obtain some or
all of these approvals or licenses, or renewals thereof, in a timely manner or at all, or if we fail to comply
with applicable coditions or it is claimed that we have breached any such conditions, our license or
permission for carrying on a particular activity may be suspended or cancelled and we may not be able to
carry on such atity, which could adversely affect our business, results of operations, financial condition
and cash flows. For further information on the nature of approvals and licenses required for our business,
s e 8ovdrnment and Other Approvalds o0 n 34Y.dnqddition, we have and may need to in the future,
apply for certain additional approvals, including the renewal of approvals, which may expire from time to
time. We havejnter alia, made applications for certain consents and approvals which are pendinip@as on
date of this Draft Red Herring Prospecthsr instancewe have applied for fire NOC for our warehouse
situated at 549, PhaseV, Udyog Vihar, Gurgaon 122 016, India.o r d e t @overnment anceGtherii
Approvalsi Material Approvals Pending in respect of our Company o n 3489. &\Vg eannot assure you

that such approvals and licenses will be granted or renewed in a timely manner or at all by the relevant
governmental or regulatory authorities. Failure to obtain or renew such approvals and litensegly

manner would make our operations raompliant with applicable laws and may result in the imposition of
penalties by relevant authorities and may also prevent us from carrying out our business.

23. Sales of our products are affected bgasonality which may adversely affect our business, sales, results
of operations, financial condition and cash flows.

Sales of our products are affected by seasonality which may adversely affect our business, sales, results of
operations, financial condition and cash flows. Our product offerings primarily include water purifiers,
kitchen and home appliances, fans, andewabfteners. The demand for these products fluctuates with
changes in weather and consumer behaviour throughout the year. For example, during the summer months,
we typically experience higher sales of water purifiers, water softeners and fans due asetharater
consumption and the need for cooling solutions. Conversely, in the winter season, sales of these products
tend to decline as consumers prioritize other needs and perceive a reduced immediate necessity for water
purification, water softening antboling. Similarly, we experience higher sales of our kitchen and home
appliances during festive seasons in India. Due to the fluctuations in demand for our products during various
seasons of the year, any comparison of the sales recorded and our feguttsations between different

periods within a year is not meaningful and should not be relied on as an indicator of our future business
prospects or financial performance.

24. Any delay or default in payments from our sales channels could adversely affect our business, results of
operations, financial condition and cash flows.

We typically extend credit facilities to certain of our sales channels includigg format retail stores,

regional retail chains-eommerce websites, and quick commerce platfédomsur products. Consequently,

we face the risk of the uncertainty regarding the receipt of these outstanding amounts. While there has not
been any instance in the last three Fiscals and in the six months ended September 30, 2024 where defaults
in paymeits from distributors had an material adverse impact on our businests oésyderations, financial
condition and cash flows, affected our business, results of operations, and cash flows, we cannot assure you
that such instance will not arise in the futufée following table sets forth details regarding our trade
receivables as of the periods indicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30,
2024
Trade receivables 1,135.25 876.52 559.51 572.20
C mi)llion
Trade receivables ddys 33 27 19 20

*Trade receivables days is calculated as trade receivatiléise end of period/yeativided byrevenue from operations multiply by
number of days in the year/ period.
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25. Wehave in the past entered into related party transactions and may continue to do so in the future, which
may potentially involve conflicts of interest with the equity shareholders.

We have entered into transactions with related parties in the past. These transactions primarily involve the
payment of salaries and commissions, payments towards advertisement and business promotion, as well as
lease rent, royalty payments, and share halb.While all such transactions have been conducted on an
armds | ength basis, in accordance with the Compa
evaluation and approval of such transactions, we cannot assure you that we coule mahiexed more
favourable terms had such transactions been entered into with unrelated parties. All related party transactions
that we may enter into pebsting, will be subject to Board or Shareholder approval, as applicable, and in
compliance with theapplicable accounting standards, provisions of Companies Act, 2013, as amended,
provisions of the SEBI Listing Regulations and other applicable law, in the interest of the Company and its
minority Shareholders. Further, it is likely that we may enteraditional related party transactions in the
future. The table below provides details of our aggregate related party transactions and the percentage of
such related party transactions to our revenue from operations in the relevant periods:

Particulars Six months Fiscal 2024 Fiscal 2023 Fiscal
ended September 2022
30, 2024
( million, except perc
Aggregate amount of related par 38. ¢ 689. 711. 646 .
transaction’s

Revenue from operations 6, 371 11, 78 10,8410, 47
Aggregate amount of related par 5.6: 5. 8! 6. 5€ 6.17

transaction's as a percentage ¢
revenue from operations

*Excluding transactions related to share buybacks, corporate social responsibility expenses, director sitting fees amtiboatatrib
gratuity fund.

We have entered into the Promoter Licensing Agreement with our Promoter, Chairman and Managing
Director, Mahesh Gupta&ursuant to this agreement, our Company is required to pay license fees on a
monthly basis consisting of (i)meritem rate for patents as specified in the Promoter Licensing Agreement,
and (ii) 1.2% of the total sales |l ess the p,atent
for copyrights, designs and trademarkke table below sets forth details of royalty on intellectual property
rights provided to our Promoter, Chairman and Managing Director, Mahesh Gxmieessed as a
percentage of total expenses for the period/ years:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2024
September 30, 2024
Royalty on intellectual 72.92 134.64 123.74 79.30
property ri¢
Total expense§ mi 5,946.79 10,396.47 9,769.92 8,784.99
Royalty on intellectual 1.23% 1.30% 1.27% 0.90%

property rights as a
percentage of total
expenses

Our Company has also entered into certain lease/rental agreements with related parties as follows:

S. Name of the related Nature of Term of the Address of the Consideration
No. party relationship lease property
agreement
1. Mahesh Gupta Promoter, Agreement H-35, South Extensior 0. 05 mi
Chairman and dated January i Part 1, Kidwai Nagar, month
Managing 1, 2022, which New Delhi, Delhi 110
Director is valid till 049, India.
August 31,
2025
2. Mahesh Gupta Promoter, Agreement SK - 1l / 58, Shakti 05 million per
Chairman and dated May 27, Khand IlI, Indirapuram, month
Managing 2019, which is Ghaziabad, Uttar
Director valid til Pradesh, 201 014
India.
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S. Name of the related Nature of Term of the Address of the Consideration
No. party relationship lease property
agreement
September 30
2025
3. Mahesh Gupta Promoter, Agreement H 7 48, Sector 51, 0. 05 mi
Chairman and dated April 1, Noida Uttar Pradesh month
Managing 2019, which is India
Director valid till
August 31,
2025
4. Mahesh Gupta Promoter, Agreement H iV 49, Sector 51, 0. 05 mi
Chairman and dated April 1, Noida Uttar Pradesh month
Managing 2019, which is India
Director valid till
August 31,
2025
5. Mahesh Gupta Promoter, Agreement F 1 090, Sector 44, 0. 05 mi
Chairman and dated April 1, Noida Uttar Pradesh month
Managing 2019, which is India
Director valid till
August 31,
2025
6. Mahesh Gupta Promoter, Agreement PK-01, Sector 112, 0. 05 mi
Chairman and dated April 1, Noida Uttar Pradesh month
Managing 2019, which is India
Director valid till
August 31,
2025
7. Mahesh Gupta Promoter, Agreement SD i 03, Sector 116, 0. 05 mi
Chairman and dated June 15 Noida Uttar Pradesh month
Managing 2023, which is India
Director valid till March
31, 2025
8. Mahesh Gupta Promoter, Agreement B i 05, Sector 128, 0. 05 mi
Chairman and dated Noida, Uttar Pradesh month
Managing December 21, India
Director 2023, which is
valid till
October 31,
2025
9. Mahesh Gupta Promoter, Agreement RP i 15, Sector 132, 0. 05 mi
Chairman and dated Noida, Uttar Pradesh month
Managing December 21, India
Director 2023, which is
valid till
October 31,
2025
10. Mahesh Gupta Promoter, Agreement RP i 16, Sector 132, 0. 05 mi
Chairman and dated Noida, Uttar Pradesh, month
Managing December 21, India
Director 2023, which is
valid till
October 31,
2025
11. Mahesh Gupta Promoter, Agreement SGi 01, Sector 144, 0. 05 mi
Chairman and dated Noida, Uttar Pradesh month
Managing December 21, India
Director 2023, which is
valid till
October 31,
2025
12. Mahesh Gupta Promoter, Agreement SGi 02, Sector 144, 0. 05 mi
Chairman and dated Noida, Uttar Pradesh month
Managing December 21, India
Director 2023, which is
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S. Name of the related Nature of Term of the Address of the Consideration
No. party relationship lease property
agreement
valid till
October 31,
2025
13.  Sunita Gupta Promoter and Agreement SK - 97, Sector 112, 0 3ntlllion per
Non- dated April 1, Noida, India. month
Executive 2023, which is
Non valid till
Independent  January 31,
Director 2025
14.  Sunita Gupta Promoter and Agreement SK - 98, Sector 112, 0 3ntlllion per
Non- dated April 1, Noida, India. month
Executive 2023, which is
Norn- valid till
Independent  January 31,
Director 2025
15. Kent Appliances Promoter Consent datec GF i 40, Ansal Nil
Group November 29, Majestic Tower,
2024 provided Community  Centre,
by Kent Vikaspuri, New Delhi
Appliances 110 018, India.
16. Kent Appliances Promoter Consent datec GF - 41, Ansal Nil
Group November 29, Majestic Tower,
2024 provided Community  Centre,
by Kent Vikaspuri, New Delhi
Appliances 110 018, India.
17. S.S. Appliances Private Group Agreement C-15,Sector7,Noida 0. 01 mi
Limited Company dated March Gautambuddha Naga month
24, 2022, Uttar Pradesh 201 301
which is valid India.
till August 23,
2025
18. S.S. Appliances Private Group Agreement A-2,Sector59,Noida 0. 20 mi
Limited Company dated February Gautambuddha Naga month
1, 2022, which Uttar Pradesh 201 30¢
is wvalid till India.
September 30
2025
19. S.S. Appliances Private Group Agreement GF - 10, Ansal 0.02 mi
Limited Company dated Majestic Tower, Plot month
November 29, No. - 17, Block- G1,
2024, which is Vikaspuri Community
valid till May Center, Vikaspuri,
31, 2025 New Delhi, Delhi 110
018, India.
20. S.S. Appliances Private Group Agreement 204, Ansal Majestic 0. 02 mi
Limited Company dated Tower, Plot No 17, month
November 29, Block G-1, Vikaspuri
2024, which is Community  Centre,
valid till May Vikas Puri, New Delhi
31, 2025 110 018, India.
21. S.S. Appliances Private Group Agreement S 1 03, lind Floor, 0.01 mi
Limited Company dated Pankaj Arcade, Plo month
November 29, No. - 16, Sector 5,
2024, which is Dwarka, New Delhi,
valid till May Delhi 110 075, India.
31, 2025
22. S.S. Appliances Private Group Agreement Si 02, PankajArcade 0. 01 mi
Limited Company dated Plot No.- 16, Sector 5, month
November 29, Dwarka, New Delhi,
2024, which is Delhi 110 075, India.
valid till May
31, 2025
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26.

S. Name of the related Nature of Term of the Address of the Consideration
No. party relationship lease property
agreement
23. S.S. Appliances Private Group Agreement SF 1 7, Aarohi 0.01 mi
Limited Company dated May 25, Apartment, 18 Nilima month
2007, which is Park Society,
valid till May Navrangpura,
31, 2025 Ahmedabad, India.
24. S.S. Appliances Private Group Agreement SF - 17, Galleria 0. 02 mi
Limited Company dated May 21, Market, DLF, Phase month
2019, which is 4, Gurugram, Haryan:
valid till 122 022, India.
August 31,
2025
25. S.S. Appliances Private Group Agreement 1%t Floor, 105, Laxmi 0. 02 mi
Limited Company dated April 1, Plaza Industrial Estate month
2019, which is Off. New Link Road,
valid till Andheri West,
August 31, Mumbai, Maharashtre
2025 400 053, India.
26. S.S. Appliances Private Group Agreement Shop No. 10, Grounc 02 ntillion per
Limited Company dated May 24, Floor, Oberoi Trade month
2007, which is Tower, Oberoi
valid till May Complex, Off New
31, 2025 Link Road, Andheri
(West), Mumbai 400
053, India.
27. S.S. Appliances Private Group Agreement Plot No. SK i 39, 0. 03 mi
Limited Company dated October Sectori 70, Noida. month
10, 2024,

which is valid
till January 31,
2025

We have also entered into an agreement dated April 1, 2022, valid till March 31, 2025, with our Group
ti Ménthitia ) Pf D v a psereides irerelatian tbaifitél marketing,
a c on s i ndllioraand applicakbeftaxes,da.cadnmission fee of 3% on the media brought by

Company, |

for

mar

Imarti, and reimbursement of pepproved expenses relating to digital marketing.

For further information on our related party transactions,fi@féer DocumentSummaryi Summary of
Related Party Transactiorts fiRestatedConsolidatedFinancial Information i Note 427 Related party
disclosur® a @ui Gréup Companied

Our insurance coverage may not be adequate or we may incur uninsured losses or losses in excess of our

insurance coverage.

We maintain insurance cover for our properties, including building, furniture and fixture, plant machinery
stock and stock in process and raw material stockhysical loss or damage to the property arising from a

o n 1p, 80§ and351, respectively

number of specified risks including burglary, housebreaking, loss or damage due to fire, earthquakes and

other perils

For

further

nf or mat

i on

0 n Our Businessnirsuran@n ¢ e
on page204. These insurance policies are generally valid for one year andrewe® yearly. We cannot

pol i

assure you that the renewal of our insurance policies in the future will be granted in a timely manner, at
acceptable cost or at all.

We could face liabilities or otherwise suffer losses should any unforeseen incident such as malfunction or

failure of manufacturing equipment, natural disaster, fire, flood, and accidents affect our manufacturing
facilities. Notwithstanding the insuranceverage that we carry, we may not be fully insured against certain

types of risks. We cannot assure you that any claim under the insurance policies maintained by us will be

honoured fully, in part, on time, or at all. To the extent that we suffer anpilakEmage that is not covered

by insurance or exceeds our insurance coverage, our business, cash flows, financial condition and results of
operations could be adversely affected. Any damage suffered by us in excess of such limited coverage
amounts, or inespect of uninsured events, not covered by such insurance policies will have to be borne by
us. While we have not experienced any instance where we incurred losses exceeding our insurance coverage
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27.

28.

29.

in the last three Fiscals and the six months ended September 30, 2024, we cannot assure you that such instance
will not arise in the future. The following table sets forth details of coverage of our insurance policies against
thecertain assets as of the datedicated:

As at September 30, As at March 31, As at March 31, 203 As at March 31, 202

2024 2024
Particular ~ Amount Percentag Amount Percenta Amount Percentag Amoun Percentag
S ( e of the ( ge of the ( e of the t ( e of the
million) Assets million) Assets million) Assets million) Assets

Assets

Coverage 10,109.04 108.780 10,176.60 112.43% 7,002.60 81.14% 7,002.60 106.630
of

Insurance

Policies

*Excludesvehiclesfree hold landright of use asset anzhpital work in progress

We may be subject to product liability claims by customers due to defects in our products which could have
an adverse impact on our businesssults of operations, financial condition and cash flows.

Defects in our products, particularly in our water purifiers, may have significant adverse consequences for
our consumer, including personal injuries and even death. While we hawxperienced any product

liability claims or similar allegations against us or our products in the last three Fiscals and in the six months
ended September 30, 2024, we cannot assure you that there will not be any such claims or allegations in the
future which could adversely affect our business, results of operations, financial condition and cash flows or
lead to civil and criminal liability or other penalties. Further, the publicity surrounding product liability claims

is also likely to damage our reputati regardless of whether they are successful. While our products are
tested prior to release, we cannot guarantee that our new products will be free of defects when released, as
they can only be fully tested when they are used by our consumers. Congequentonsumers may
discover defects after products have been released. If we are unable to quickly and successfully correct the
defects identified after their release, we could experience significant costs associated with compensating our
consumers fodamages caused by our products, costs associated with correcting the defects, costs associated
with design modifications, and costs associated with service or warranty claims or both. Additionally, we
could lose customers, lose market share and suffergiatoaour reputation. We generally record warranty
provisions in our accounts based on estimates which are established using historical information on the nature,
frequency, and average cost of warranty claims and management estimates regarding ptssble fu
incidence but there can be no assurance that our provisions will be adequate for liability ultimately incurred.
Any of the above consequences resulting from defects in our products may have an adverse effect on our
business, results of operations dfirtial condition and cash flows.

Any inability to accurately manage inventory and forecast demand for particular products haaean
adverse effect on our business, results of operations, financial condition and cash flows.

Demand for our products is forecasted using past trends and anticipated demand. If we underestimate demand
or lack sufficient production capability to meet the demand for our products, we may manufacture fewer
guantities of products than required, whichilcoresult in the loss of business. While we forecast the demand

for our products and accordingly plan our manufacturing volumes, any changes in estimates could result in
surplus stock, which may not be sold in a timely manner. While we have not experievneetory write

downs due to surplus stock in the last three Fiscals and the six months ended September 30, 2024, we cannot
guarantee that such issues won't arise in the future.

We may not be able to successfully develop new products and technology capabilities if we are unable to
identify emerging trends, which could adversely impact our business, results of operations, cash flows and
financial condition.

The future success of our business wild.l depend in

consumer preferences (including in designs) and eme
and timely mannero uwhderet avkee cporrnotdiuncute dtevel opment i
designs and integration of new technologies into ou
introduction of new products inclassungethweul aloat owe
able to successfully develop new products or that

changing consumer trends or emerging industry stan
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consumers in our business on account of <changes in
could adversely affect our business, results of ope

After the completion of the Offer, our Promoters will continue to collectivelpld majority of the
shareholding inour Company, which will allow them tanfluence the outcome of matters requiring
shareholder approval.

As on the date of this Draft Red Herring Prospectus, our Promoters collectively held 99.77% of the share
capital of our Company on a fully diluted basis. For details of their shareholding pre ardffeossee

fiCapital Structur@® o n 79Adtey #he completion of the Offer, our Promoters will continue to collectively

hold majority of the shareholding in our Company and will continue to exercise significant influence over
our business policies and affairs and all matters requiring Shaeeho&l 6  aipcjuding the@domposition

of our Board, the adoption of amendments to our constitutional documents, the approval of mergers, strategic
acquisitions or joint ventures or the sales of substantially all of our assets, and the policies for dividends,
lending, investments and capital expenditures or any other matter requiring special resolution. This
concentration of ownership also may delay, defer or even prevent a change in control of our Company and
may make some transactions more difficult or impossibléowit the support of these stockholders. The
interests of the Promoters as our controlling shareholders could conflict with our interests or the interests of
our other shareholders. We cannot assure you that the Promoters will act to resolve any dointisresb

in our favour and any such conflict may adversely affect our ability to execute our business strategy or to
operate our business. For further information in relation to the interests of our Promoters in the Company, see
fiOur Promoters and Prometr Groupd  a @uwil Mainagemend o n  2@8amd 224, respectively.

. We rely on contract labour for carrying out certain of our operations and we may be held responsible for
payingthe wages of such workers, if the independent contractors through whom such workers are hired
default on their obligations, and such obligations could have an adverse effect on our results of operations,
financial condition and cash flows.

We appoint independent contractors who in turn engageterontract labour for performance of certain of

our operations. As on September 30, 2024, we had 717 contract labourers. Although we do not engage these
labourers directly, we may be held respbtesifor any wage payments to be made to such labourers in the
event of default by such independent contractor. Any requirement to fund their wage requirements may have
an adverse impact on our results of operations, financial condition and cash/bikeswe have not faced

any such instances in the six months ended September 30, 2024 and the last three Fiscals where we were
required to pay wages to contract labourers, we cannot assure you that such instances will not arise in the
future.In addition, under the Contract Labour (Regulation and Abolition) Act, 1970, as notified and enforced

by the central government and adopted with such modifications as may be deemed necessary by the respective
state governments, we may be required to dbsomumber of such contract labourers as permanent
employees. In the event of any Roompliance by contractors with statutory requirements, legal proceedings

may be initiated against us. Thus, any such order from a regulatory body or court may haessmedfbct

on our business, results of operations, financial condition and cash flows.

There have been certain instances of delays in payment of statutory dues by us in the past. Any delay in
payment of statutory dues by us in future, may result in the imposition of penalties and in turn may have
an adverse effect on our business, financ@ndition, results of operation and cash flows.

We are required to pay certain statutory dues including provident fund contributions, employee state

i nsurance cESIRQa)Y., bpnofomssi(dinal taxes, | aboGSio)wel far e
tax deduct @DSOopt ®waxrcel [TEWPt)ednalt i ncwomee t@ak. The t atl
the details of the statutory dues payable by us:

Particulars No of Six No of Fiscal No of Fiscal No of Fiscal
employees months  employees 2024 employees 2023 employees 2022
as of ended as of ( as of ( as of (
September September March 31, million) March 31, million) March 31, million)
30, 2024 30, 2024 2024 2023 2022
( mi |
Employee 2,897 60.88 2,802 12241 3,283 129.42 3,166 120.62
Provident
Fund
ESIC 1,256 4.92 1,272 10.08 1,501 11.36 1,651 11.61
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Particulars No of Six No of Fiscal No of Fiscal No of Fiscal
employees months  employees 2024 employees 2023 employees 2022

as of ended as of ( as of ( as of (
September September March 31, million) March 31, million) March 31, million)
30, 2024 30, 2024 2024 2023 2022
( mi |
Labour NA NA 63 0.00 75 0.00 75 0.00
Welfare
Fund
Professional 532 0.60 517 1.30 665 1.36 538 1.22
Tax
GST NA 347.92 NA 749.01 NA 607.97 NA 471.34
TDS NA 134.37 NA 256.18 NA 226.81 NA 184.44
TCS NA 0.50 NA 1.94 NA 1.67 NA 1.61

The table below sets forth the details of delays in statutory dues payable by us:

Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024

PEITIEI NS Amount Delayed
( million)

Employee  Providen Nil Nil Nil 0.03
Fund

ESIC Nil Nil Nil 0.13
Labour Welfare Fund Nil Nil Nil Nil
Professional Tax 0.01 0.05 0.06 0.06
GST Nil Nil Nil Nil
TDS Nil Nil Nil Nil

We cannot assure you that we will not be subject to such penalties and fines in the future for delays in payment
of statutory dues, which may have an adverse impact on our business, results of operations, financial condition
and cash flows.

We do not owrthe land on which some of our manufacturing facilities, office premises, service offices,
warehouses and residential properties for our employees are located. A failure to renew our existing lease
arrangements at commercially favourable terms or at all nieave a material adverse effect on our business,
financial condition and results of operations.

Some of our business operations are being conducted on premises leased from third parties. We do not own our
Registered Office premises situated at H 35, South Extension, Batidwai Nagar, New Delhi 110 049,

Delhi, India, and the land on which ouriNa Facility I, Noida Facility I, Noida Facility Ill, and certain of our

service offices, office premises, warehouses and residential properties for our employees are located, are leased
from third parties. The tenure of our lease arrangements withpiitigés typically range from eleven months

to 99 years. While we renew lease agreements and deeds for shorter tenures periodically in the ordinary course
of business, in the event that these existing leases are terminated or they are not renewed oialsommerc
acceptable terms, we may suffer a disruption in our operations. Additionally, failure to comply with the terms

of our lease agreements could lead to disputes with our landlords, which could significantly impact our business
operations.

Further, some of our properties are located on land which has been leased from regional industrial
authorities/industri $Csddev &loap merstt amarep o roautri oNmos d(af
II, Noida Facility 1l and planned manufacturing facility at Noida, Uttar Pradesh is located on land that we
occupy on a leasehold basis from New Okhla Industrial Development Authority@ 1 DA A wt)horlint y
addition, we have been allotted land by the Haryana State Industrial and Infrastructure mewelop
Corporation at Gurgaon, Haryana, on which we have set up one of our warehimgssthe terms of the

all ot ment by the NOIDA Authority to us, we are req
certain corporate actions, such as change of control and constitution. As required under the terms of the letters

of allotment and greements entered into in relation to our manufacturing units, Noida Fécllitjhoida

Facility i Il and Noida Facilityi 111, all of which are situated within the preseis of the NOIDA Authority,

the NOIDA Authorityhas granted its no objectidor change in the shareholding of our Company pursuant

to proposed Offer. In the event we fail to comply with the terms and conditions under the aforementioned
agreements, the respective IDC reserves the riglkttonate the lease deed, unilateralfythe lease deeds
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with the IDCs are terminated, we would need to relocate our operations on that land to a different location,
which would disrupt our operations and involve additional costs and which could have an adverse effect on
our business, financial condition, resutf operations and cash flows

Our lease rent for the six months ended September 30, 2024, Fiscals 2024, 2023 and 2022 are set out below:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30,
2024
Leaserent( mi)l | i 7.44 9.41 6.39 5.84
Total expense§  mi)l 5,946.79 10,396.47 9,769.92 8,784.99
Lease rent as a percentag 0.13% 0.09% 0.07% 0.07%

of total expenses

Furthermore, we have entered into lease agreements with related parties in certain instances. Our Company has
entered into a rent agreement with our Promoter and Chairman and Managing Director, Mahesh Gupta for the

use of our Registered Officene service officegndten residential properties for our employe@ar Company

has also entered into lease agreements with (i) ouBXenutive Norindependent Director Sunita Gupta for

two residential properties for our employees; (ii) our Group Company, S@iaAqes Private Limited, for

seven of our service offices, three of our office spaces antesigential property for our employessd (iii)

Kent Appliances, a member of our Promot eirWeBGaveo up f or
in the past entered into related party transactions and may continue to do so in the future, which may
potentially involve conflicts of interest with the equity shareholdiers o n 42p a g e

We cannot assure you that we will be able to renew our leases on commercially acceptable terms or at all. While
we have not failed to renew our lease arrangements in the past three Fiscals and six months ended September
30, 2024, in the event that we areble to in the future, we may be required to vacate our current premises and
make alternative arrangements for new offices, service offices, warehouses or manufacturing facilities. We
cannot assure that the new arrangements will be on commercially ateéptas. If we are required to relocate

our business operations or shut down our manufacturing facilities during this period, we may suffer a disruption

in our operations or have to pay increased charges, which could have an adverse effect on @,fibasicias

condition, cash flows and results of operations.

. We have certain contingent liabilities that have been disclosed in the Restated Consolidated Financial
Information (" 167.06 million as of September 30, 2024which if they materialize, may adversely affect
our business, results of operations, financiabndition and cash flows.

As of September 30, 2024, our contingent liabilities that have been disclosed in our Restated Consolidated
Financial Information, were as follows

. Amount
Particulars L
(__million)
Disputed tax liabilities in respect p&nding litigations before appellate authorities( 163.34
Corporate guarantees issued to bank against facilities sanctioned to dealers/dis 3.72
Total 167.06

The aforesaid contingent liabilities include provision for demand notice Gagtember 30, 2022 issued by

the Centr al Goods and Servi ces DénardNGlicanmi sz i omer ad i,
the search proceedings conducted DGBEI6GDI roaerc toarra tCeoo mpeal
during the Financial Year 20281. While the search proceedings were closed by way of closure report dated
September 22, 2023 issued by the DGGI, the aforementioned Demand Notice was issued to our Company
demandi ng an a mlontowardoekcess dmoint of réfundmiaid during the period of July,

2017 to June, 2019, along with an interest of 15% per anflkenDemand Notice alleged that our Company

had manipulated the transfer prices of goods so as to show a higher transfer price at factories, in order to avail
maximum amount of refund under the Scheme of Budgetary Support issued by Department of Industrial
Policy and Promotion. Our Company has filed a writ petition dated November 4, 2022Autider 226 of

the Constitution of India before the High Court of Uttarakhand, challenging the validity of the Demand Notice

on the grounds that was issued in an bitrary mannerand violateghe principles of natural justice. The

matter is currently pendingF o r further i @Qutstandina Litigation, ands Material fi
Development$ Tax proceedings involving our Compady o0 n 343l &Vig @nnot provide any assurance
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that such proceedings will be decided in our favour or that we will not face any similar taxation claims in the
future.

If a significantportion of these liabilities materialize, it could have an adverse effect on our business, results
of operations, financiat ondi t i on and cash f | owsRestatEdConsdlidated h e r ir
Financial Information i Note 36i Commitments and contingenciés o n 289.a g e

. Our Statutory Auditors have included certain emphasis of matters Rara 5(a) of the Restated
Consolidated Financial Information There can be no assurance that any similar emphasisatters will

not form part of our financial statements for the future fiscal periods, which could subject us to additional
liabilities due to which our reputation and financial condition may be adversely affected.

Our Statutory Auditors have included the following emphasis of mattefaia 5(a) ofthe Restated
Consolidated Financial Information

For the period ended September 30, 2024:

iWe draw attention to Note 2(b) to the Special Pur i
describes the basis of its preparation. These Special Purpose Consolidated Interim Financial Statements have
been prepared by t hegenttiotkotely forghe Greparatiannof Restatech@onsalidated
Financial Information of the Group for the six months period ended September 30, 2024, to be included in
the Draft Red Herring Prospectus which is to be filed by the Holding Company with SeeumdiEgchange

Board of India, National Stock Exchange of India Limited and BSE Limited as per the requirements of Section
26 of Part | of Chapter Il of the Act, read with the Securities and Exchange Board of India (Issue of Capital
and Disclosure Requireemt) Regulations, 2018, as amended from time to time in connection with the
proposed Initial Public Offer of equity shares of the Holding Company. Therefore, these Special Purpose
Consolidated Interim Financial Statements may not be suitable for any mihgose. Our report is issued

solely for the aforementioned purpose, and accordingly, should not be used, referred to or distributed for any
other purpose or to any other party without our prior written consent. Further, we do not accept or assume
any liaklity or any duty of care for any other purpose for which or to any other person to whom this report

is shown or into whose hands it may come without our prior consent in writing. Our opinion is not modified
in respect of this matter. o

AiwWe draw attention to Note 49 to the Special Purpo
describes that the Holding Company had received demand notice from Central Goods and Service Tax
Commissionerate, Roorkee dated September 30, 2022, ®werdvery of excess refund received by the

Hol ding Company wunder Budgetary Support Scheme of
the period July 1, 2017 to June 30, 2019, basis the search proceedings conducted by Directorate General of
Goads and Service Tax Intelligence (6DGGI 621.Tlen t he H
Hol ding Company had filed a writ petition with Honbd
million under protest with Department of Industriad® i cy and Promotion (6DI PPO8) .
stayed the demand proceedings, and the matter is currently pending adjudication. Based on the legal opinion
obtained, the management is confident of favorable outcome on the aforesaid matter and glgcoralin

adjustments have been made to these Special Purpose Consolidated Interim Financial Statements. Our
opinion is not modified in respect of this matter. o

iwe draw attention to Note 50 to the Speci al Purpo
describes the restatements made to the comparative financial statements as at and for the year ended March

31, 2024 and as at April 1, 2023 in accordamgth the principles of Ind AS 8, Accounting Policies, Changes

in Accounting Estimates and Errors, for correction of certain identified material prior period errors and
reclassifications which are further described in the aforesaid note. Our opinion isaditied in respect of

this matter. o

For the year ended March 31, 2024:

AWe draw attention to Note no. 54 and Note no. 55
contingent liabilities related to Directorate Gene
income tax matters. For DGGI matter mentionedate no. 54, the Holding Company has initiated legal
proceedings by filing a writ petition with Uttarakhand High Court challenging the demand raised following

a search operation. Regarding income tax matters mentioned in note no. 55, the Holding Caamsyfdegt h
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36.

appeals against certain tax demands. We have evaluated the adequacy of disclosures related to these matters
in the financial statements and accompanying notes and consider them appropriate. Our opinion is not
modi fied in respect of these matters. o0

For the year ended March 32023:

AWe draw attention to Note no. 56 and Note no. 57
contingent l'iabilities related to Directorate Gene
income tax matters. For DGGI matter mentionedate no. 56, the Holding Company has initiated legal
proceedings by filing a writ petition with Uttarakhand High Court challenging the demand raised following

a search operation. Regarding income tax matters mentioned in note no. 57, the Holding Comsddeg h

appeals against certain tax demands. We have evaluated the adequacy of disclosures related to these matters

in the financial statements and accompanying notes and consider them appropriate. Our opinion is not
modi fied in respect of these matters. o

For the year ended March 31, 2022:

i We draw attention to Note 57 of the consolidat e
i nvestigation by Directorate Gener al of GST I ntell
Hol ding Companyo) rcerplamcel with goragerns | ok Budgetarynsopport scheme

notified by Ministry of Commerce and I ndustry under
schemed) and certain provisions of GST Act. As men

submitting infomation required by DGGI and is also cooperating in the investigation. As explained in the

said note, the allegations pertain to excess input credit availment and excess budgetary support claim made

by the Hol ding Company. Agalygseall inputicreditdvhaailed and bundgataryd s d e t
support claims are in line with provisions of GST Act and Budgetary Support Scheme. Further, as mentioned

in the said note, with respect to allegation of excess input credit availment, Holding Companpdsitede

the alleged excess amount under protest. Further, contingent liability of Rs. 1,752.08 lacs have been made

by Holding Company that may arise from the aforesaid issue of alleged excess budgetary support claim. Our
opinion is not qualified inrespeotf above matter. o

We cannot assure you treaty similar emphasis ahatters will not form part of our financial statements for
the future fiscal periods, which could subject us to additional liabilities due to which our reputation and
financial condition may be adversely affected.

Exchangerate fluctuations may adversely affect our business, financial conditions, cash flows and results
of operations.

Our financial statements are presented in Indian Rupees. However, our revenue is influenced by the currencies
that we export in as well as by currencies of countries from where we procure raw material and certain finished
goods. Our foreign currency expoes, exchange rate fluctuations between the Indian Rupee and foreign
currencies, especially USD, may have an adverse impact on our results of operations, cash flows and financial
condition. The table below sets forth details of foreign currency exposofedtesdates indicated:

As of/ for the six As of/ for the year As of/ for the year As of/ for the year
months ended ended March 31, ended March 31, ended March 31,
September 30, 2024 2024 2023 2022
Particulars Amount Percentage Amount Percentage Amount Percentage Amount Percentage
( of revenue ( of revenue ( of revenue ( of revenue
million) from million) from million) from million) from
operations operations operations operations
Absolute 60.38 0.95% 71.68 0.61% 49.70 0.46% 67.01 0.64%
total
foreign
currency
exposure
on trade
receivable
Absolute 107.63 1.69% 57.16 0.49% 83.15 0.77%  117.35 1.12%
total
foreign
currency
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As of/ for the six As of/ for the year As of/ for the year As of/ for the year

months ended ended March 31, ended March 31, ended March 31,
September 30, 2024 2024 2023 2022
Particulars Amount Percentage Amount Percentage Amount Percentage Amount Percentage
( of revenue ( of revenue ( of revenue ( of revenue
million) from million) from million) from million) from
operations operations operations operations
exposure
on trade
payable

We do not hedge our exposure to foreign currency as a result, our operations, cash flows and financial
performance could be adversely affected in case these currencies fls@néteantly. Although we have

not experienced any adverse impacts on our results of operations, financial condition, or cash flows due to
not hedging foreign exchange risks in the last three fiscal years and the six months ended September 30, 2024,
we cannot assuredhsuch issues will not occur in the future.

Grantsof stock options under our employee stock option plan may result in a charge to our profit and loss
account and, to that extent, reduce our profitability and financial condition.

OQu€ompany has an ESOP Scheme for issue of employee
result in issiP0&8q0f27mMotEqmadrtey tShhaamr es. As of the date
our Company has not granted any stock options wunder
to the ESCRapRltaan, iSepel adlyeree St ock Opti onos oSncthfearmgee of
Grants of stock options result in a chaexytento, oaur
reported profits in future periodbsinlkFedtbecprianied
including through exercise of employee stock opti on
stock option schneme nwet hnea yf uitnuprlee memay di |l ute your s
could have an adverse effect on the trading price o
an issuance of new securities.

Our Promoters hold Equity Shares in our Company and have related party transactions with the Company
and are thereforeinterestedi n o ur Companybds performance in addit
reimbursement of expenses as directors on the Board.

Qur Promoters ar e interested i n our Company, i n z
rei mbur sement of expenses to the extent of direct
sharehol ding or the sharComplaciyn ga nadf rteH eitre dr elaattiyv e

Company. The table below sets forth the details of
applicabl e:
Names Percentage of total preOffer paid up Remuneration in Fiscal 2024 (in
Equity Share capital mi |l lion)
Promoters
Mahesh Gupta 51.18% 102.04
Sunita Gupta 36.626 Nil
Varun Gupta 11.9%% 79.32
Mahesh Varun Negligible N.A.
Family Trust
Sunita Surbh Negligible N.A.
Family Trust
Sunita Varun Negligible N.A.
Trust

We cannot assure you that our Promoters will exercise their rights as Shareholders to the benefit and best
interest of our Company. For further details, $&=apital Structure® , OurfiManagemend a @ar A
Promoter and Promoter Group o0 n 7P, 424 and238respectively.

We have entered into the Promoter Licensing Agreement with our Promoter, Chairman and Managing
Director, Mahesh Gupta&Rursuant to this agreement, our Company is required to pay license fees on a
monthly basis consisting of (i)@eritem rate for patents as specified in the Promoter Licensing Agreement,

and (ii) 1.2% of the total sales |l ess the patent |
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40.

41.

for copyrights, designs and trademarkarther, our Company has leased the Registered Odficeservice
office, and ten residential properties for our employffemn Mahesh Gupta, and has entered into lease
agreements with ouPromoter, andNon-Executive Norlndependent Director Sunita Gupta, ftwo
residential propertie®r our employeed-or further details, se@i We have in the past entered into related
party transactions and may continue to do so in the future, which may potentially involve ictsfbf
interest with the equity shareholdeds, Histiory and Certain Corporate Matters License agreement for
trademarks, copyrights, patents and designs dated April 1, 2023 between Mahesh Gupta and our Company
as amended by addendum agreement dated January 1, @FEestated Consolidated Financial
Information i Note43: Related Party Disclosurésn page#2, 220and300respectively.

The average cost of acquisition of Equity Shares for our Promoter Selling Shareholders may be lower
than the Offer Price.

The average cost of acquisition of Equity Shares for our Promoter Selling Shareholders may be lower than
the Offer Price. The details of the average cost of acquisition of Equity Shares held by our Promoter Selling
Shareholders as at the date of the DRa&ftl Herring Prospectus is set out below.

Sr. Name Number of Equity Shares held as on date of Average cost of acquisition
No. this Draft Red Herring Prospectus per Equity"® S|
Promoters
1. Mahesh Gupta 51,664,900 0.09
2. Sunita Gupta 36,968,010 0.09
3. Varun Gupta 12,084,270 0.09

"As certified by SNR & Company, Chartered Accountants by way of their certificateldatexty 21, 2025

For more details regarding weighted average cost of acquisition of Equity Shares by our Promoter Selling
Shareholders and builsp of Equity Shares by our Promoter Selling Shareholders in our Company, see
fOffer DocumentSummaryi Average cost of acquisitian  a @aghitalfBtructurei History of the share

capital held by the Promotes8uild-u p of Pr omoter d6s s had edrollpbndfégs i n ou
respectively.

In the past one of our Independent Directors was subject to disqualification

In the past, one of our Independent Directors, Arun Seth, was disqualified to act as a director in any company
due to his directorship in a company, namely, Brendish H€altkPrivate Limited, which had not filed its

annual returns with the Registrar of Compani#est Bengafor a continuous period of three (3) financial
years. Accordingly, pursuant to ordby the Registrar of Companies, West Bengatun Seth was
disqualified to be a director in any company for the period commencing from Novembé&6lp2aDctober

31, 2021. However, the disqualification has ceased to exist as on date and the director identification number
(DIN) of Arun Seth was r@pproved on December 1, 2019 (as per the M@bsite). There can be no
assurance thato legal proceedings or regulatory action will be initiated against our Independent Director in
this regard, in the future, which may have an advarggct on our business, financial condition and
reputation.

Technology failures could disrupt our operations and adversely affect our business, results of operations,
financial condition and cash flows.

IT systems are critical to our ability to manage our manufacturing process, inventory management,
distribution network, financial management, data handling and supply chain management, to maximize
efficiencies and optQunBugness dnfosmation Techmologyyd eot nadQR dsg, e s e e
we do not allocate and effectively manage the resources necessary to implement and sustain the proper IT
infrastructure, we could be subject to transaction errors and processing inefficiencies. Challetiggsarela

the revamping or implementation of new IT structures can also subject us to certain errors and inefficiencies,
disruptions. Our IT systems and the systems of our third party IT service providers may also be vulnerable to
a variety of interruptionslue to events beyond our control, including, but not limited to, natural disasters,
terrorist attacks, telecommunications failures, computer viruses, hackers and other security issues. While
there has not been any instance in the last three Fiscals #mel $six months ended September 30, 2024
which impacted our IT systems, resulting in an adverse impact on our business, results of operations, financial
condition and cash flows, we cannot assure you that such instance will not arise in the future.
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Further, mobile apps used to operate some of our products may pose risks. Any issues with these apps, such
as crashes, slow performance, or connectivity problems, can disrupt the functionality of our products, leading
to consumer dissatisfaction. While thehas not been any instances in the last three Fiscals and in the six
months ended September 30, 2024, where issues with our mobile apps have adversely impacted our business,
results of operations, financial condition, or cash flows, we cannot assutbatasuch instances will not

occur in the future.

Certain sections of this Draft Red Herring Prospectus disclose information from the Technopak Report
which is a paidreportand commissioned and paid for by us exclusively in connection with the Offer and
any reliance on such information for making an investment decision in the Offer is subject to inherent
risks.

We have availed the services of an independent consulting company, Technopak Advisors Private Limited
( Technopakd ,)appointedby our Companypursuant to an engagement letter dabedober 7 2024 to
prepare an i ndlndstry Report epWatet Putifiert Hars,dandiKitchen & Small Home
Appliances Market in India  d danuwarg, 2025, for purposes of inclusion of such information in this Draft

Red Herring Prospectus to understand the industry in which we operate. Our Company, our Promoters, our
Directors, and our Key Managerial Personnel and Senior Management are not releeetinopak. The
Technopak Report has been commissiomgdur Company exclusively in connection with the Offer for a

fee. This Technopak Report is subject to various limitations and based upon certain assumptions that are
subjective in nature. Further the commissioned report is not a recommendation to lirdiessbin our
CompanyProspective investors are advised not to unduly rely on the commissioned report or extracts thereof
as included in this Draft Red Herring Prospectus, when making their investment decisions.

Wemay be subject to fraud, theft, employee negligence or similar incidents.

Our operations may be subject to incidents of theft or damage to inventory in transit. While we have not
experienced any fraud, theft and employee negligence or similar incidents in the last three Fiscals and the six
months ended September 30, 2024 whiek lan adverse impact on our business, results of operations,
financial condition and cash flows, such instances may arise in the future which could adversely affect our
business, results of operations, financial condition and cash flows. Additionalsaro€losses due to theft,

fire, breakage or damage caused by other casualties, we cannot assure you that we will be able to recover
from our insurers the full amount of any such loss in a timely manner, or at all. If we incur a significant
inventory lossdue to thirdparty or employee theft and if such loss exceeds the limits of, or is subject to
exclusion from, coverage under our insurance policies, it could have an adverse effect on our business, results
of operations, financial condition and cash flows

Failures in internal control systems could cause operational errors which may have an adverse effect on
our reputation, business, results of operations, financial condition and cash flows.

We are responsible for establishing and maintaining adequate internal control measures commensurate with
the size and complexity of operations. Our internal audit functions make an evaluation of the adequacy and
effectiveness of internal systems on an éngdasis so that our operations adhere to our policies, compliance
requirements and internal guidelines. We periodically test and update our internal processes and systems and
there have been no instances of failure to maintain effective internal carttbtompliance systems in the

last three Fiscals and the six months ended September 30, 2024. However, we are exposed to operational
risks arising from the potential inadequacy or failure of internal processes or systems, and our actions may
not be suffitent to ensure effective internal checks and balances in all circumstances.

We take reasonable steps to maintain appropriate procedures for compliance and disclosure and to maintain
effective internal controls over our financial reporting so that we produce reliable financial reports and
prevent financial fraud. As risks evolvedadevelop, internal controls must be reviewed on an ongoing basis.
Maintaining such internal controls requires human diligence and compliance and is therefore subject to lapses
in judgment and failures that result from human error. Any lapses in judgmégtuses that result from

human error can affect the accuracy of our financial reporting, resulting in a loss of investor confidence and
a decline in the price of our equity shares.
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We have included in this Draft Red Herring Prospectus certain i@AAP financial measures and certain
other industry measures related to our operations and financial performance. TheseG®WAP measures

and industry measures may vary from any standard methodology that is applicable across the industry,
and therefore may not be comparable with financial mdustry related statistical information of similar
nomenclature computed and presented by other companies.

Certain noRGAAP financial measures and certain other industry measures relating to our operations and
financial performance have been included in this Draft Red Herring Prospectus. We compute and disclose
such norGAAP financial measures and such othedustry related statistical information relating to our
operations and financial performance as we consider such information to be useful measures of our business
and financial performance, and because such measures are frequently used by securitiesiraresimts

and others to evaluate the operational performance of the industry, many of which provide sGé&ARon
financial measures and other industry related statistical and operational information. Such supplemental
financial and operational informiah is therefore of limited utility as an analytical tool, and investors are
cautioned against considering such information either in isolation or as a substitute for an analysis of our
audited financial statements as reported under applicable accoumatiugrsis disclosed elsewhere in this

Draft Red Herring Prospectus.

These norGAAP financial measures and such other industry related statistical and other information relating

to our operations and financial performance may not be computed on the basis of any standard methodology

that is applicable across the industry &mefefore may not be comparable to financial measures and industry

related statistical information of similar nomenclature that may be computed and presented by other
companies. For further n f o r ma tMamma,gesneant s Di scussi anComlitod Anal ys
and Results of Operations Non-GAAP Measureé o n 338%a g e

ternal Ri sk Factors

Changinglaws, rules and regulations and legal uncertainties, including adverse application of tax laws,
may adversely affect our business, prospects and results of operations.

The regulatory and policy environment in which we operate are evolving and are subject to change. The
Government of India may implement new laws or other regulations and policies that could affect our business
in general, which could lead to new complianeguirements, including requiring us to obtain approvals and
licenses from the Government and other regulatory bodies, or impose onerous requirements.

For instance, the Gol has introduced (a) the Code on Wages, 2019; (b) the Code on Social Security, 2020; (c)
the Occupational Safety, Health and Working Conditions Code, 2020; and (d) the Industrial Relations Code,
2020 which consolidate, subsume and replaumerous existing central labour legislations. While the rules

for implementation under these codes have not been notified, we are yet to determine the impact of all or
some such laws on our business and operations which may restrict our ability tougrbusiness in the

future and increase our expenses. Further, pursuant to the Finance (No.2) Act of 2024, notified on August 16,
2024, the Government of India has introduced new income tax slabs, an increase in standard deduction and
anincreaseintheedducti on available in respect of private sec
Scheme from 10% to 14% of the salary of the concerned employees. There is no certainty on the impact of
the full Union budget on tax laws or other regulations, Wwhitay adversely affect our business, financial
condition, results of operations or on the industry in which we operate.

Uncertainty in the applicability, interpretation or implementation of any amendment to, or change in,
governing law, regulation or policy, including by reason of an absence, or a limited body, of administrative
or judicial precedent may be time consumisgaeell as costly for us to resolve and may impact the viability

of our current businesses or restrict our ability to grow our businesses in the future. For instance, the Supreme
Court of India has in a decision clarified the components of basic wages médechto be considered by
companies while making provident fund payments, which resulted in an increase in the provident fund
payments to be made by companies. Any such decisions in future or any further changes in interpretation of
laws may have an impach our results of operations.
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47. Natural or manmade disasters, fires, epidemics, pandemics, acts of war, terrorist attacks, civil unrest and
other events could materially and adversely affect our business.

The occurrence of natural disasters, including cyclones, storms, floods, earthquakes, tsunamis, tornadoes,
fires, explosions, pandemic disease and-made disasters, including acts of terrorism and military actions,
could adversely affect our results gfevations, financial condition or cash flows. Terrorist attacks and other

acts of violence or war may adversely affect the Indian securities markets. In addition, any deterioration in
international relations, especially between India and its neighbowindrées, may result in investor concern
regarding regional stability which could adversely affect the price of the Equity Shares. In addition, India has
witnessed local civil disturbances in recent years and it is possible that future civil unrest @s otl#r

adverse social, economic or political events in India could have an adverse effect on our business. Such
incidents could also create a greater perception that investment in Indian companies involves a higher degree
of risk and could have an adgereffect on our business and the market price of the Equity Shares.

48. A downgradein ratings of India and other jurisdictions we operate imay affect the trading price of the
Equity Shares.

Our access to the debt capital markets depend significantly csotleeeigncredit ratings of India. Any
furtheradverse revisions to credit ratinfgs India and other jurisdictions we operatéjninternational rating
agencies may adversely impact our ability to raise additional financing. This could have an adverse effect on
our ability to fund our growth on fawable terms and consequently adversely affect our business and
financial performance and the price of the Equity Shares.

49. Paolitical, economic or other factors that are beyond our control may have an adverse effect on our business
and results of operations.

We are dependent on domestic, regional and global economic and market conditions. Our performance,
growth and market price of our Equity Shares are and will be dependent to a large extent on the health of the
economy in which we operate. There have beaioge of slowdown in the economic growth of India.
Demand for our services may be adversely affected by an economic downturn in domestic, regional and
global economies. Economic growth in the countries in which we operate is affected by various factors
including domestic consumption and savings, balance of trade movements, namely export demand and
movements in key imports (oil and oil products), global economic uncertainty and liquidity crisis, volatility

in exchange currency rates, and annual rainfall whitfects agricultural production. Consequently, any
future slowdown in the Indian economy could harm our business, results of operations, financial condition
and cash flows. Also, a change in the government or a change in the economic and dereguté®oqadtl
adversely affect economic conditions prevalent in the areas in which we operate in general and our business
in particular and high rates of inflation in India could increase our costs without proportionately increasing
our revenues, and as suibbcrease our operating margins.

50. Significant differencesexist between Ind AS and other accounting principles, such as GSAP and
IFRS, which investors may be more familiar with and may consider material to their assessment of our
financial condition.

The Restated Consolidated Financial Information is prepared in accordance with Ind AS and restated in
accordance with requirements of Section 26 of Part | of Chapter Ill of the Companies Act, 2013 (as amended),

the SEBI ICDR Regulations (as amended) arel thGui dance Note on AReports in
(Revised 2019)0 issued by the | CAI . I nd AS differs
U.S. GAAP and other accounting principles with which prospective investors may be familiarein oth
countries. We have not attempted to quantify theirimpact of US GAAP or IFRS on the financial data included

in this Draft Red Herring Prospectus nor do we provide a reconciliation of our financial statements to those

of US GAAP or IFRS. US GAAP and IFRffer in significant respects from Ind AS. Prospective investors

should review the accounting policies applied in the preparation of our financial statements, and consult their
own professional advisers for an understanding of the differences betwseratweunting principles and

those with which they may be more familiar. Any reliance by persons not familiar with Indian accounting
practices on the financial disclosures presented in this Draft Red Herring Prospectus should be limited
accordingly.
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51. Wemaybeaffected by competition laws in India, the adverse application or interpretation of whimhid
adverselyaffect our business.

The Competition Act, 2 GdinpetitionoAttd ) hdir agulaat easmemdadt i(c
appreciable adverse effect on A&AEGPpEtiIi Unhdari nheh€omp
Act, any formal or informal arrangement, understanding or action in concert, which causes or is likely to

cause an AAEC is considered void and may result in the imposition of substantial penalties. Further, any
agreement among cqoatitors which directly or indirectly involves the determination of purcluassale

prices, limits or controls production, supply, markets, technical development, investment or the provision of
services or shares the market or source of production or provision of services in any manner, including by

way of allocation of geographatarea or number @onsumerin the relevant market or directly or indirectly

results in bidrigging or collusive bidding is presumed to have an AAEC and is considered void. The
Competition Act also prohibits abuse of a dominant position by any enterfris is proved that the

contravention committed by a company took place with the consent or connivance or is attributable to any
neglect on the part of, any director, manager, secretary or other officer of such company, that person shall be

also guilty ofthe contravention and may be punished.

Further, the Compet i €Glo)n hatemitaria tsowersrandacdn inlvestidateaany( f
agreements, abusive conduct or combination occurring outside India if such agreement, conduct or
combination has an AAEC in India. However, the impact of the provisions of the Competition Act on the
agreements entered into by us cannot be predicted with certainty at this stage. In the event we pursue an
acquisition in the future, we may be affected, directly or indirectly, by the application or ita¢iqpref any
provision of the Competition Act, or any enforcement proceedings initiated by the CCI, or any adverse
publicity that may be generated due to scrutiny or prosecution by the CCI or if any prohibition or substantial
penalties are levied underetiCompetition Act, it would adversely affect our business, results of operations,
cash flows and prospect¥he manner in which the Competition Act and the CCI affect the business
environment in India may also adversely affect our business, financial condition, cash flows and results of
operations.

The Competition ( ArCempdtitoa AhendméntAcd ) 2wWa3 (@cently not
Competition Amendment Act amends the Competition Act and give the CCI additional powers to prevent
practices that harm competition and the interests of consumers. The Competition Amendnieter Atig,

modifies the scope of certain factors used to determine AAEC, reduces the overall time limit for the
assessment of combinations by the CCI from 210 days to 150 days and empowers the CCI to impose penalties
basedn the global turnover of entities, for astimpetitive agreements and abuse of dominant positioa.

Competition Amendment Act also proposed amendments such as introduction of deal value thresholds for
assessing whether a merger or acquisition qualifies
codification of t herdloweamnhd séteahdacdd openmalotni es for
information. The Competition Amendment Act also enumerates the categories of combinatiomgothat,

satisfying the specified criteria, are exempted from the notice requirements under the Competition Act. The

CCI has introduced the Competition Commission of India (General) Regulations, 2024, which have repealed

the Competition Commission of India €Beral) Regulations, 2009.

If we pursue acquisition transactions in the future, we may be affected, directly or indirectly, by the
application or interpretation of any provision of the Competition Act, any enforcement proceedings initiated
by the CCI, any adverse publicity that may be generated due to scrutiny or prosecution by the CCI, any
adverse publicity that may be generated ttuscrutiny or prosecution by the CCI, or any prohibition or
substantial penalties levied under the Competition Act, which would adversely affect our business, results of
our operations, cash flows and prospects.

52. ThelIndian tax regime has undergone substantial changes which could adversely affect our business and
the trading price of the Equity Shares.

Any change in Indian tax laws coub@ve an effect on our operations. The Gol has implemented two major

reforms in Indian tax laws, namely the Goods 8nelr vi ¢ é68§T0O g x a(nfd provi si ons r el
antrav oi dancGAAROYIl.esTh(efi i ndirect tax regime in India h
indirect taxes on goods and services, such as central excise duty, service tax, central sales tax, state value
added tax, surcharge and excise have been replaced by GST witlireffedtly 1, 2017. The GST regime

continues to be subject to amendments and its interpretation by the relevant regulatory authorities is
constantly evolvingOur Companys impleaded in proceedings relating to GST and indirect taxation from
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time to time. For instance, our Company had received a demand notice dated September 30, 2022 issued by
the Central Goods and Servi ces D&mardNGlicanmi dsmameéir ag ea
amount of 152. 75 million towards excess amount of
2019, along with an interest of 15% per annum on the basis of the search proceedings conducted by
Directorate General of GST Intelégn ¢ PGG(66) on our Company duri2hg the F
While the search proceedings were closed by way of closure report dated September 22, 2023 issued by the
DGGI, the aforementioned Demand Notice was issued alleging that our Company had manipulated the
transfer prices of goods so as to show a higher transéer qrfactories, in order to avail maximum amount

of refund under the Scheme of Budgetary Support issued by Department of Industrial Policy and Promotion.

Our Company has filed a writ petition dated November 4, 2022 #rtiete 226 of the Constitutionféndia

before the High Court of Uttarakhand, challenging the validity of the Demand Notice on the grouiids that

was issued in an arbitrary mannand violatesthe principles of natural justice. The matter is currently
pending.We cannot provide any assurance that such proceedings will be decided in our favour or that we

will not face any similar taxation claims in the futufer further information, se@ i We have certain

contingent liabilities that have been disclosed in the Restated Consolidated Rit i a | I nformati c
167.06 million as of September 30, 2024), which if they materialize, may adversely affect our business,

results of operations, financial condition and cash flolv's o0 n 4$aadfi@utstanding Litigation and

Material Development$ Tax proceedings involving our Compady o n 34da g e

GAAR became effective from April 1, 2017. The tax consequences of the GAAR provisions being applied
to an arrangement may result @mong others, a denial of tax benefit to us and our business. In the absence
of any substantial precedents on the subject, the application of these provisions is subjective. If the GAAR
provisions are made applicable to us, it may have an adverse tax iompas. Further, if the tax costs
associated with certain of our transactions are greater than anticipated because of a particular tax risk
materializing on account of new tax regulations and policies, it could affect our profitability from such
transacions.

Earlier, distribution of dividends by a dDDme)s,ti ¢ co
in the hands of the company at an effective rate of 20.56% (inclusive of applicable surcharge and cess). Such
dividends were generally exempt from tax in the hands of the shareholders. However, the Gol has amended
thelncomet ax ACcCtITActb96 % o(fabol i sh the DDT regi me. Accor di
a domestic company is subject to tax in the hands of the investor at the applitabldditionally, the

Company is required to withhold tax on such dividends distributed at the applicable rate.

Further, the Finance Act, 2024, was notified on August 16, 2024, and deemed to come into force on April 1,
2024 which has introduced various amendments to the IT Act. Investors are advised to consult their own tax
advisors and to carefully consider theguttal tax consequences of owning, investing or trading in the Equity
Shares. There is no certainty on the impact that the Finance Act, 2023 may have on our business and
operations or on the industry in which we operate. Uncertainty in the applicahiligrprietation or
implementation of any amendment to, or change in, governing law, regulation or policy, including by reason
of an absence, or a limited body, of administrative or judicial precedent may be time consuming as well as
costly for us to resolvand may affect the viability of our current business or restrict our ability to grow our
business in the future.

We cannot predict whether any new tax laws or regulations impacting our services will be enacted, what the
nature and impact of the specific terms of any such laws or regulations will be or whether if at all, any laws
or regulations would have an adverdée& on our business. Further, any adverse order passed by the
appellate authorities/ tribunals/ courts would have an effect on our profitability. In addition, we are subject to
tax related inquiries and claims.

If inflation were to rise in India, we might not be able to increase the prices of our products at a
proportionalrate in order to pass costs on to our consumers thereby reducing our margins.

Inflation rates in India have been volatile in recent years, and such volatility may continue in the future. India
has experienced high inflation in the recent past. Increased inflation can contribute to an increase in interest
rates and increased costsdor business, including increased costs of wages and other expenses. High
fluctuations in inflation rates may make it more difficult for us to accurately estimate or control our costs.
Any increase in inflation in India can increase our expenses, whichayeaot be able to adequately pass on

to our consumers, whether entirely or in part, and may adversely affect our business, results of operations,
cash flows and financial condition. In particular, we might not be able to reduce our costs or increase the
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price of our products to pass the increase in costs on to our consumers. In such case, our business, results of
operations, cash flows and financial condition may be adversely affected. Further, the Government of India
has previously initiated economic nseaes to combat high inflation rates, and it is unclear whether these
measures will remain in effect. There can be no assurance that Indian inflation levels will not worsen in the
future.

The determination of the Price Band is based on various factors and assumptions and the Issue Price,
price to earningsratio and market capitalization to revenue multiple based on the Issue Price of our
Company, may not be indicative of the market price of the Company on listing or thereafter.

Our revenue from operations for the six months ende
million and 11,781.85 million and restated profit
2024 was 696. 58 mi |l IThedable lzelovd provides detils of 4U5 prioeitd elarhirgs .

ratio and market capitalization to revenue from operations at the upper end of the Price Band:

Particulars Price to Earnings Ratio Market Capitalization to Revenue
Six months ended September 30, 202 [ 0] [ 0]
For Fiscal 2024 [ 0] [ 0]

"To be populated at Prospectus stage.

The determination of the Price Band is based on various factors and assumptions, and will be determined by
our Company in consultation with the BRLMs. The relevant financial parameters based on which the Price
Band will be determined shall be disclosed in the advertisement that will be issued for the publication of the
Price Band. Further, the Issue Price of theliggShares is proposed to be determined on the basis of
assessment of market demand for the Equity Shares offered through thleuddolg process prescribed

under the SEBI ICDR Regulations, and certain quantitative and qualitative factors as sehegeiction

fiBasis for theOffer Priced o n 98aadghe Issue Price, multiples and ratios may not be indicative of the
market price of the Company on listing or thereafter.

Prior to the Issue, there has been no public market for our Equity Shares, and an active trading market on the
Stock Exchanges may not develop or be sustained after the Issue. Listing does not guarantee that a market
for the Equity Shares will develop, ideveloped, the liquidity of such market for the Equity Shares.

The market price of the Equity Shares may be subject to significant fluctuations in response to, among other
factors, variations in our operating results, market conditions specific to the industry we operate in,
developments relating to India, announcements by third parties or governmental entities of significant claims
or proceedings against us, volatility in the securities matikdndia and other jurisdictions, variations in the
growth rate of financial indicators, variations in revenue or earnirtgsates by research publications, and
changes in economic, legal and other regulatory factors. As a result, we cannot assure you that an active
market will develop or sustained trading will take place in the Equity Shares or provide any assurance
regardingthe price at which the Equity Shares will be traded after listing. Further, the market price of the
Equity Shares may decline below the Issue Price. We cannot assure you that you will be able to sell your
Equity Shares at or above the Issue Price.

Pursuant to listing of the Equity Shares, we may be subject to-gmeptive surveillance measures like
Additional Surveillance Measure and Graded Surveillance Measures by the Stock Exchanges in order to
enhance market integrity and safeguard the interest of investors.

SEBI and Stock Exchanges in order to enhance market integrity and safeguard interest of investors, have been
introducing various enhanced peenptive surveillance measures. The main objective of these measures is to

alert and advice investors to be extaatious while dealing in these securities and advice market participants

to carry out necessary due diligence while dealing in these securities. Accordingly, SEBI and Stock
Exchanges have provided for@r aded Sur vei |ASkE®N)c eo Ve sasereustetstradied s

price of such securities does not commensurate with financial health and fundamentals such as earnings, book
value, fixed assets, n®torth, price per equity multiple and market capitalization; and Atlitional

Surveillance Measure ASM6) on securities with surveillance conc
as price and volume variation and volatility.

On listing, we may be subject to general market conditions which may include significant price and volume
fluctuations. The price of our Equity Shares may also fluctuate after the Issue due to several factors such as

59



volatility in the Indian and global securities market, our profitability and performance, performance of our
competitors, changes in the estimates of our performance or any other political or economic factor. The
occurrence of any of the abovementioneddexmay trigger the parameters identified by SEBI and the Stock
Exchanges for placing securities under the GSM or ASM framework such as net worth and net fixed assets
of securities, high low variation in securities, client concentration and close tqclcseariation.

In the event our Equity Shares are covered under greebmptive surveillance measures implemented by
SEBI and the Stock Exchanges, we may be subject to certain additional restrictions in relation to trading of
our Equity Shares such as limiting trading frequency (for example, trading either allowed angeek or

a month) requirement of settlement on a trade for trade basis without netting off, reduction of applicable price
band, requirement of settlement on gross basis, freezing of price on upper side of trading or as well as
mentioning of our Equity Shas on the surveillance dashboards or which may have an adverse effect on the
market price of our Equity Shares or may in general cause disruptions in the development of an active market
for and trading of our Equity Shares.

Our Company may not be able to pay dividends in the fut@ar ability to pay dividends in the future will
depend upon our future earnings, financial condition, profit after tax available for distribution, cash flows,
working capital requirements and capital expenditure and the terms of our financing arrangements.

Any dividends to be declared and paid in the future
of Directors and approved by its Shareholders, at their discretion, subject to the provisions of the Articles of
Association and applicable |l aw, including the Compa

in the future will depend upon our future results of operations, financial condition, profit after tax available

for distribution, cash flows, suffient profitability, working capital requirements and capital expenditure
requirements. We cannot assure you that we will generate sufficient revenues to cover our operating expenses
and, as such, pay dividends t o eotwitho@ pastpracicesiamats har eh
all. We have not declared any dividends on the Equity Shares during the last three Fiscals and during the
period from April 1, 2024, until the date of this Draft Red Herring Prospectus. For information pertaining to

divide nd p o | Dividgnd Posicge ofn 249a g e

. The Equity Shares have never been publicly traded and the Issue may not result in an active or liquid
marketfor the Equity Shares. Further, the price of the Equity Shares may be volatile, and the investors
may be unable to resell the Equity Shares at or above the Issue Price, or.at all

Prior to the Issue, there has been no public market for the Equity Shares, and an active trading market on the
stock exchanges may not develop or be sustained after the Issue. Listing and quotation does not guarantee
that a market for the Equity Shareslwliévelop, or if developed, the liquidity of such market for the Equity
Shares. Our Equity Shares are expected to trade on NSE and BSE after the Issue, but there can be no assurance
that active trading in our Equity Shares will develop after the Issuésoch trading develops that it will
continue. Investors may not be able to sell our Equity Shares at the quoted price if there is no active trading
in our Equity Shares. There has been significant volatility in the Indian stock markets in the re¢cemtdpast

the trading price of our Equity Shares after the Issue could fluctuate significantly as a result of market
volatility or due to various internal or external risks, including but not limited to those described in this Draft
Red Herring Prospectus. Thearket price of our Equity Shares may be influenced by many factors, some of
which are beyond our control, including, among others:

i the failure of security analysts to cover the Equity Shares after the Issue, or changes in the estimates
of our performance by analysts;

1 the activities of competitors and suppliers;

1 future sales of the Equity Shares by us or our Shareholders;

1 investor perception of us and the industry in which we operate;

i changes in accounting standards, policies, guidance, interpretations of principles;
1 our quarterly or annual earnings or those of our competitors;

1 developments affecting fiscal, industrial or environmental regulations; and
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1 the publicbés reaction to our press releases and
A decrease in the market price of our Equity Shares could cause you to lose some or all of your investment.
Investorsmaybe subject to Indian taxes arising out of income arising on the sale of the Equity Shares.

Under current Indian tax laws, unless specifically exempted, capital gains arising from the sale of equity
shares in an Indian company is genefSHbO)yi sakaebiedib
at the time of transfer and acquisition of the equity shares (unless exempted under a prescribed notification),

and the STT is collected by an Indian stock exchange on which the equity shares are sold. Any capital gain
realized on the salof listed equity shares on a recognised stock exchagdefor more than 12 months

immediately preceding the date of transfer will be subject to long term capital gains in India at the specified

rates depending on certain factors, such as whether the sale is undertaken on or off the recognised stock
exchangs, the quantum of gains, and any available treaty relief.

The Government of India announced the union budget for Financial YearZZ=, following which the

Fi nance BHinhnceBill2)0 2Wwa  ii ntroduced in the Lok Sabha ol
the Finance Bill received the assent from the President of India and became the Finance Act, 2024, with

ef fect from April 1, 2024 adfinaacmAabgde d | mw etshteorBi rmarec ¢
consult their own tax advisors and to carefully consider the potential tax consequences of owestigginv

or trading in the Equity Shares.

The Finance Act has amended certain sections of the Income Tax Act, 1961, with effect from July 23, 2024.
Accordingly, long term capital gains exceeding the
equity shares on the stock exchangesaigect to tax at the rate of 12.5% (plus applicable surcharge and

cess). Unrealized capital gains earned on listed equity shares up to January 31, 2018 continue to be tax
exempted in such cases. Further, STT will be levied and collected by an Indiamxstbakge if the equity

shares are sold on a stock exchange. With respect to capital gains arising in an off market sale, long term
capital gains are subject to tax at the rate of 10% (plus applicable surcharge and cess) without the exemption
of 125, 000.

Further, any capital gains realized on the sale of listed equity shares held for a period of 12 months or less
immediately preceding the date of transfer will be subject to short term capital gains tax in Indiger&hort
capital gains, arising from thalg of such equity shares on a stock exchange would be subject to tax at the
rate of 20% (plus applicable surcharge and cess) for transfers taking place before July 23, 2024.

However, per the Finance Act, shoetm capital gains will be taxed at 20% for transfers taking place after
July 23, 2024. The Finance Act, 2019 amended the Indian Stamp Act, 1899 with effect from July 1, 2020. It
clarified that, in the absence of a spiecprovision under an agreement, the liability to pay stamp duty in
case of sale of securities through stock exchanges will be on the buyer, while in other cases of transfer for
consideration through a depository, the onus will be on the transferor.tding@ sluty for transfer of
securities other than debentures, is specified at 0.015% (on a delivery basis) and 0.003%-(eliaanpn

basis) of the consideration amount. As such, there is no certainty on the effect that the Finance Act, 2019
may have onuwr business and operations.

Capital gains arising from the sale of the Equity Shares will not be chargeable to tax in India in cases where

relief from such taxation in India is provided under a treaty between India and the country of which the seller

is resident read with the Multilral Instrument, if and to the extent applicable, and the seller is entitled to
avail benefits thereunder. General ly, I ndi an tax t|
gains. As aresult, residents of other countries may be fiatttigx in India as well as in their own jurisdiction

on a gain realised upon the sale of the Equity Shares. The Company may or may not grant the benefit of a

tax treaty (where applicable) to a nmsident shareholder for the purposes of deducting taowte

pursuant to any corporate action including dividends.

Additionally, any dividend distributed by a domestic company is subject to tax in the hands of the investor
at the applicable rate. Further, our Company is required to withhold tax on such dividends distributed at the
applicable rate. Nonesident sharehdérs may claim benefit of the applicable tax treaty, subject to
satisfaction of certain conditions. Our Company may or may not grant the benefit of a tax treaty (where
applicable) to a nomesident Shareholder for the purposes of deducting tax at sourseaptito any
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corporate action, including dividends. Any business income realized from the transfer of Equity Shares held
as trading assets is taxable at the applicable tax rates subject to any treaty relief, if applicable; to a non
resident seller.

We cannot predict whether any amendments made pursuant to the Finance Act would have an adverse effect
on our business, results of operations, financial condition and cash flows. Unfavorable changes in or
interpretations of existing laws, rules and regale, or the promulgation of new laws, rules and regulations
including foreign investment and stamp duty laws governing our business and operations could result in us
being deemed to be in contravention of such laws and may require us to apply for aldgitipovals.

Investorswill not be able to sell immediately on an Indian stock exchange any of the Equity Shares they
purchase in the Issue.

The Equity Shares will be listed on the Stock Exchanges. Pursuant to applicable Indian laws, certain actions

must be completed before the Equity Shares can be listed and trading in the Equity Shares may commence.

I nvest orsod denmabkaeoabugwt sowi 6h depository participant
with the Equity Shares within one working day of the date on which the Basis of Allotment is approved by

the Stock Exchange$he Allotment and transfer of Equity Shares in tbffer and the credit of such Equity

Shares to the applicantés demat account with deposi
Days from the Bid Closing Date and trading in the Equity Shares upon receipt of final listing and trading
approvaldrom the Stock Exchanges is expected to commence within three Working Days of the Bid Closing

Date. There could be a failure or delay in the listing of the Equity Shares on the Stock Exchanges. Any

failure or delay in obtaining the approval or otherwisg delay in commencing trading in the Equity Shares

would restrict investorso6é ability to dispose of t he
Shares wil/l be credited to investor so lldoemmente, accoun
within the time periods specified in this risk factor. We could also be required to pay interest at the applicable

rates if allotment is not made, refund orders are not dispatched or demat credits are not made to investors
within the prescribé time periods.

. Any future issuance of Equity Shares, or convertible securities or other equity linked instruments by us
may dilute your shareholdingand sale of Equity Shares by shareholders with significant shareholding
may adversely affect the trading price of the Equity Shares.

We may be required to finance our growth through future equity offerings. Any future equity issuances by
us, including a primary offeringf Equity Shares, convertible securities or securities linked to Equity Shares
may | ead to the dilution of investors6é sharehol di ni
sales of our Equity Shares by our shareholders may adversely affect the trading price of the Equity Shares,
which may lead to other adverse consemeas including difficulty in raising cépl through offering of our

Equity Shares or incurring additional debt. Any disposal of Equity Shares by our major shareholders or the
perception that such issuance or sales may occur, including to comply with the minimum public shareholding
norms applichle to listed companies in India may adversely affect the trading price of the Equity Shares,
which may lead to other adverse consequences including difficulty in raising capital through offering of the
Equity Shares or incurring additional debt. There lsamo assurance that we will not issue Equity Shares
convertible securities or securities linked to Equity Sharésabiour Shareholders will not dispose of, pledge

or encumber their Equity Shares in the future. Any future issuances could also dilute the value of your
investment in the Equity Shares. In addition, any perception by investors that such issuancesrigisale

occur may also affect the market price of our Equity Shares.

Under Indian law, foreign investors are subject to investment restrictions that limit our ability to attract
foreign investors which may adversely affect the trading price of the Equity Shares.

Under foreign exchange regulations currently in force in India, transfer of shares betweenidents and
residents are freely permitted (subject to compliance with sectoral norms and certain other restrictions), if
they comply with the pricing guidel@s and reporting requirements specified by the RBI. If the transfer of
shares, which are sought to be transferred, is not in compliance with such pricing guidelines or reporting
requirements or falls under any of the exceptions referred to above, thenapproval of the RBI will be
required. Further, unless specifically restricted, foreign investment is freely permitted in all sectors of the
Indian economy up to any extent and without any prior approvals, but the foreign investor is required to
follow certain prescribed procedures for making such investment. Additionally, shareholders who seek to
convert Rupee proceeds from a sale of shares in India into foreign currency and repatriate that foreign
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currency from India require a rubjection or a tax clearance certificate from the Indian income tax
authorities. As provided in the foreign exchange controls currently in effect in India, the RBI has provided
that the price at which the Equity Shares mamsferred be calculated in accordance with internationally
accepted pricing methodology for the valwuation of
applicable) price per share may not be permitféel cannot assure investors that eequired approval from

the RBI or any other Indian government agency can be obtained on any particular terms, Bughal.

due to possible delays in obtaining requisite approvals, investors in the Equity Shares may be prevented from
realizing gains during periods of price increase or limiting losses during periods of price decline.

In addition, pursuant to the Press Note No. 3 (2020 Series), dated April 17, 2020, issued by the DPIIT, which
has been incorporated as the proviso to Rule 6(a) of the FEMAdBIonRules, all investments under the
foreign direct investment route by ent#tief a country or where the beneficial owner of the Equity Shares

is situated in or is a citizen of any such country, can only be made through the Government approval route,
as prescribed in the Consolidated FDI Policy dated October 15, 2020 and the RE&ANile the term

Abeneficial owner 0 i s def-LannelatingyMathtenance af RecoRls) Rules,nt i o n

2005 and the General Financial Rules, 2017, neither the foreign direct investment policy nor the FEMA

Rules provide a definition of thertem fibenef i ci al owner 0. The interpre

enforcement of this regulatory change involves certain uncertainties, which may have an adverse effect on
our ability to raise foreign capital. Further, in the event of transfemwoiecship of any existing or future
foreign direct investment in an entity in India, directly or indirectly, resulting in the beneficial ownership
falling within the aforesaid restriction/purview, such subsequent change in the beneficial ownership will also
require approval of the Government of India. These investment restrictions shall also apply to subscribers of
offshore derivative instruments. Additionally, there is uncertainty regarding the timeline within which the
said approval from the Gol may be aioted, if at all.

For furt her RestfichonsmaRFoieignnOwnessigipeof Ifidian Securities o n 397.a g e

Fluctuationsin the exchange rate between the Indian Rupee and foreign currencies may have an adverse
effect on the value of the Equity Shares, independent of our operating results.

Upon listing, the Equity Shares will be quotedrnidian Rupeesn the Stock Exchanges. Any dividends in
respect of the Equity Shares will be paid in Indian Rupees and subsequently converted into appropriate
foreign currency for repatriation. In addition, any adverse movement in exchange rates during a delay in
repatiating the proceeds from a sale of Equity Shares outside India, for example, because of a delay in
regulatory approvals that may be required for the sale of Equity Shares, may reduce tieeprdspeceived

by shareholders.

Any failure to comply with sanctions administered by the United States or other governments could
adversely affect our business and reputation.

U.S. law generally prohibits U.S. persons from directly or indirectly investing or otherwise doing business
in or with certain countries that are the subjectomprehensive sanctions and with certain persons or
businesses that have been specially designated by the OFAC or other U.S. government agencies. Other
governments and international or regional organizations also administer similar economic sanctions.
Although we endeavor to conduct our activities in compliance with applicable laws and regulations, we
cannot assure you that persons and/or entities with whom we may engage in future transactions will not
become the subject of sanctiereated prohibitions arestrictions, or that sanctions will not be imposed on

the persons with whom we currently engage or countries in which we currently conduct business. The
imposition of such sanctions on countries or persons with whom we transact may adversely affect our
business and results of operations. Our failure to successfully comply with applicable sanctions may expose
us to adverse legal and business consequences, including civil or criminal penalties, government
investigations, and reputational harm.

QIBs and Nonlnstitutional Bidders are not permitted to withdraw or lower their Bids (in terms of quantity

of Equity Shares or the Bid Amount) at any stage after the submission of their Bid, and RetiNidual
Bidders and Eligible Employees Bidding the Employee Reservation Portion are not permitted to withdraw
their Bids after closure of the Bid/ Issue Closing Date.

Pursuant to the SEBI ICDR Regulations, QIBs and NIBs are required to pay the Bid Amount on submission
of the Bid and are not permitted to withdraw or lower their Bids (in terms of quantity of Equity Shares or
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the Bid Amount) at any stage after submitting a Bid. Retail Individual Bidders and Eligible Employees
Bidding the Employee Reservation Portion can revise their Bids during the Bid/ Issue Period and withdraw
their Bids until the Bid/ Issue Closing Date. \Whive are required to complete all necessary formalities for
listing and commencement of trading of the Equity Shares on all Stock Exchanges where such Equity Shares
are proposed to be listed, including Allotment, within three Working Days from the Big¥ Glosing Date

or such other period as may be prescribed by the S|
the Equity Shares, including adverse changes in international or national monetary policy, financial, political

or economic condibns, our business, results of operations, cash flows or financial condition may arise
between the date of submission of the Bid and Allotment. We may complete the Allotment of the Equity
Shares even if such events occur, and such events may limittleetineer s @ abi |l ity to sel/l
Allotted pursuant to the Issue or cause the trading price of the Equity Shares to decline on listing.

Investorsmay be restrictedin their ability to exercise preemptive rights under Indian law and thereby

may sufferfuture dilution of their ownership position.

Under the Companies Act, a company having share capital and incorporated in India must offer its holders

of equity shares premptive rights to subscribe and pay for a proportionate number of shares to maintain

their existing ownership percentages befdre issuance of any new equity shares, unless therpptive

rights have been waived by adoption of a special resolution by holders ofdhrées of the equity shares

voting on such resolution.

However, if the law of the jurisdiction the investors are in, does not permit them to exercise tbaipive

rights without our Company filing an offering document or registration statement with the applicable
authority in such jurisdiction, the invess will be unable to exercise their ggmptive rights unless our

Company makes such a filing. If we elect not to file a registration statement, the new securities may be issued

to a custodian, who may sell t lalee sucle austodiantrécaves oh or t h
the sale of such securities and the related transaction costs cannot be predicted. In addition, to the extent that
the investors are unable to exercise-@mptive rights granted in respect of the Equity Shares held by them,

their proportional interest in our Company would be reduced.

Rightsof shareholdersof companies under Indian law may be more limited than under the lawetbgr

jurisdictions.

Our Articles of Association, composition of our Board, Indian laws governing our corporate affairs, the
validity of corporate procedures, directorsd fiduci

rights may differ from those thatwbud apply to a company in another

j

under Indian law may not be as extensive andwiger ead as sharehol dersédé right

countries or jurisdictions. Investors may face challenges in asserting their agylstsareholder of our
Company than as a shareholder of an entity in another jurisdiction.
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SECTION Il T INTRODUCTION

THE OFFER

The following table summarizes details of thffer:

Offer® Up t010,094,56& quity Sharesf face valueof 1 eachaggregating
up [t aiilion
The Offer consists of:
Employee Reservation Portién Up t &quity Bhareof face valueof 1 eachaggregating up to
[6] million
Net Offer Up t &quitySharewf face valueof 1 eachaggregating up to
[6] million

The Net Offer comprises of:

A. QIB Category®® Not more thang] Equity Sharesf face valueof 1 each
Of which:
Anchor Investor Portidf Up to [0] Equity Sharesf face valueof 1each

Net QIB Category (assuming Anchor Invest Up to [0] Equity Sharesf face valueof 1 each
Portion is fully subscribed)

Of which:

Available for allocation to Mutual Funds onl [0] Equity Sharesf face valueof 1 each
(5% of the Net QIBCategory

Balance of Net QIB Category for all QIB [0] Equity Sharesf face valueof 1 each
including Mutual Funds

B. Non-Institutional Category ®® Not less tharid] Equity Sharesf face valueof 1 each
Of which:
Onethird is available for allocation to Bidder [0] Equity Sharesf face valueof 1each
with a Bid size of m
1,000,000
Two-third is available for allocation to Bidder [0] Equity Sharesf face valueof 1 each
with a Bid size of m

C. Retail Category® Not less tharid] Equity Sharesf face valueof 1 each
Pre and postOffer Equity Shares

Equity Shares outstanding prior to and after 1 100,945,68@Equity Sharesf face valueof 1 each
Offer

Use of proceeds of the Offer Our Company will not receive any proceeds from the Offer for S
For det @biettssothe Gffere din 95 a g e

@)

)

(©)]

)

The Offer has been authorized by a resolution by our Board of Directors dmtedry 8 2025 The Promoter Selling Shareholders

have also authorized their participation in the Offer for Sale. For detdilsuthorizations received for the Offer for Saee ©thdi

Regulatory and Statutory Disclosurés o n 358&gr 8oardof Directorshas taken on record thepprovals of the Promoter Selling

Shareholders to participate in the Offer for Sale pursuant to its resolution datediry 8 2025 Each Promoter Selling Shareholder

has confirmed that the Offered Shares have been held by them for a period of at least one year prior to the filingadf Beésl Dr

Herring Prospectus and are accordingly eligible for being offered for sale in the @ftenipliance with the SEBI ICDR Regulations.

El'igi ble Employees Bidding in the Employee ReservatiloingiPmire i on ¢
Empl oyee in the Employee Reservation Portion willupbé¢ ocdr9i0d®@0&d

I'n the ewvsewnhsocorfi putnidbenr i n the Employee Reservation Portion, the
Al'l ot ment, proportionately to all El'i gi bl e Emprduoy eveasl uveh oo fh aAvl & 0B
made to such EIligible Employees not exceeding ~ 500, 008ftdhe uns
allocation up to 500,000 to each EFomgifburt lEenPfledRsoecsijd, s asrhdae ¢ e

AOffer Structured o n 3P BQYI8R, respectively.

Subject to valid Bids being received at or above the Offer Price, tsuthscription, if any, in any category, except the QIB Category,
would be allowed to be met with sgiler from other categories or a combination of categories at the discretion &ayapany in
consultation with the BRLMs and the Designated Stock Exchidndersubscription, if any, in tHéetQIB Categorywill not be allowed

to be met with spHbver from other categories or a combination of categories.

Our Companymay, in consultation with the BRLMs, allocate up to 60% of the QIB Category to Anchor Investors on a discretionary
basis in accordance with the SEBI ICDR Regulations.-@bimd of the Anchor Investor Portion will be available for allocation to
domestic Mutal Funds only, subject to valid Bids being received from domestic Mutual Funds at or abawetibelnvestor Allocation
Price. In the event of undesubscription or norAllotment in the Anchor Investor Portion, the balance Equity Shares in the Anchor
Investor Portion shall be added back to the QIB Categb®. of theNet QIB Categoryshall be available for allocation on a
proportionate basis to Mutual Funds only, and the remainder ofN&eQIB Categoryshall be available for allocation on a
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(5)

proportionate basis to all QIB Bidders (other than Anchor Investors), including Mutual Funds, subject to valid Bids lediegl rec

or above the Offer Price. In the event the aggregate demand from Mutual Funds is less than as specified above, theuilance

Shares available for Allotment in the Mutual Fund Portion will be added tdléh®IB Categoryand allocated proportionately to the

QIB Bidders (other than Anchor Investors) in proportion to their Bids.r  f u r t h e OfferdSuctaréd &nsd Offies Rroeediire

on pags 372and377, respectively

Not less than 15% of thidet Offer shall be available for allocation to Nénstitutional Investors of which ortaird of the Nor

Institutional Category will be available for allocation to Bidders watBid sizeof more than 7 200,000 -and up to
thirds of the Nornstitutional Category will be available for allocation to Bidders watiBid sizeof more than 7~ 1,000, 000
that undersubscription in either of these two schitegories of Noiinstitutional Category may be allocated to Bidders in the other sub

categry of Nonlnstitutional Categoryn accordance with the SEBI ICDR Regulations, subject to valid Bids being received at or above

the Offer Price

Pursuant to Rule 19(2)(b) of the SCRR, the Offer is being made for dt |68%bf the postOffer paidup Equity

share capital of our Companllocation to all categories of Bidders shall be made in accordance with SEBI
ICDR Regulations. The allocation to each Retail Individual Investor shall not be less than the minimum Bid Lot,
subject to availability of Equity Shares in the Retail Categodytha remaining available Equity Shares, if any,

shall be allocated on a proportionate basis. The allocation to eacstiational Investor shall not be less than

the minimum Norinstitutional application size, subject to availability of Equity Shares in thelNstitutional
Category and the remaining available Equity Shares, if any, shall be allocated on a proportionate basis in
accordance with the conditions specified in this regarc¢ie&ule XllI to the SEBI ICDR Regulatiorisor more
information, sediTerms of the Offeo6 AOffer Structured and fOffer Procedur® on page 366, 372 and 377,
respectively
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SUMMARY FINANCIAL INFORMATION
The following tables set forth summary financial information derived from our Restated Consolidated Financial
Information. The summary financial statements presented below should be read in conjunctifResgithted
Consolidated Financial Informatiom andiMa nage ment 6 s Di scussion and Anal ys
and Results of Operationson page45and 315, respectively.

[The remainder of this page has been intentionally left hlank
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GENERAL INFORMATION
Registered Office of our Company

H-35, South Extension Patt
Kidwai Nagar, New Delhi 110 049
Delhi, India

Tel: +91 11 2469 0574

Website: https://www.kent.co.in/

Corporate Office of our Company
E6,7&8
Sector 59, Noida 201 309

Uttar Pradesh, India
Tel: +91 120 307 5000

Corporate Identity Number: U41000DL2007PLC161952

Company Registration Number: 161952

Address of theRegistrar of Companies

Our Company is registered with the RoC located at the following address:
The Registrar of CompaniesDelhi and Haryana at New Delhi

4" Floor, IFCI Tower

61, Nehru Place

New Delhi, 110 019

Delhi, India

Board of Directors of our Company

Details regarding our Board of Directors as on the date of this Draft Red Herring Prospectus are set forth below:

Name and Designation DIN Address

Mahesh Gupta 00458281 H-35 South Extension Pari 1,

Chairman and Managing Director Andrewsganj, South Delhi, Delhi 11
049, India

Varun Gupta 00458328 H-35, South Extension Part

Joint Managing Director Andrewsganj, South Delhi, Delhi 11
049, India

Sunita Gupta 00437823 H-35, South Extensionl,

NonExecutive Notindependent Andrewsganj, South Delhi, Delhi 11

Director 049, India

Arun Seth 00204434 House Number A-7, Geetanjali

Independent Director Enclave, Malviya Nagar, South Delh
Delhi 110 017, India

ChetasG. Desai 01968778 801, Bhanu KunjN.S. Road No. 3,

Independent Director J.V.P.D., Opp HDFC Bank, Vile Parl

(West), Mumbai 400 056
Maharashtra, India
Rajita Kulkarni 03396374 C-2501/2502, Raheja Atlantis, 25
Independent Director Floor, Ganpatrao Kadam Marg, O
Worli Naka, Worli, Delisle Road.
Mumbai 400 013, Maharashtra, Indie

For further det aiOurdMamagemenii Our Edard of Rirectords ,0 ns2giea gfie

Filing of this Draft Red Herring Prospectus
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A copy of this Draft Red Herring Prospectus has been uploaded on the ISBEBhediary Portal at
https://siportal.sebi.gov.in, in accordance with Regulation 25(8) of the SEBI ICDR Regulatidiize SEBI
ICDR Master Circulaand will also be filed with the SEBI at the following address:

Securities and Exchange Board of India

Corporation Finance Department, Division of Issues and Listing

SEBI Bhavan, Pl ot No. C4 A, 6GO6 Bl ock
Bandra Kurla Complex Bandra (E)

Mumbai 400 051

Maharashtra, India

A copy of the Red Herring Prospectus, along with the material contracts and documents required to be filed with
the RoC in accordance with Section 32 of the Companies Act, and a copy of the Prospectus shall be filed with the
RoC as required under Section6 2of the Companies Act and through the electronic portal at
http://www.mca.gov.in/mcafoportal/loginvalidateuser.do

Company Secretary and Compliance Officer

Punit Kumar Trivedi is the Company Secretary and Compliance Officer of our Company. His contact details are
set forth below:

E-6, 7 and 8, Sector 59
Noida 201 309

Uttar Pradesh, India
Telephone:+91 120 307 5000
E-mail: investors@kent.co.in

Investor Grievances

Investors may contact the Company Secretary and Compliance Officer or tHeegistrar to the Offer in case
of any pre-Offer or post-Offer related grievances including nonreceipt of letters of Allotment, noncredit

of Allotted Equity Shares in the respective beneficiary account, nereceipt of refund orders or nonreceipt

of funds by electronic mode, etc. For all Offer related queries and for redressal of complaints, investors
may also write to the BRLMSs.

All Offer-related grievances, other than of Anchor Investors, may be addressed to the Registrar to the Offer with
a copy to the relevant Designated Intermediary(ies) with whom the Bid cum Application Form was submitted,
giving full details such as nameofhe sol e or first bidder, Bid cum Appl
Client ID, PAN, address of Bidder, number of Equity Shares applied for, ASBA Account number in which the
amount equivalent to the Bid Amount was blocked or the UPI ID (for UPI lokeesvho make the payment of

Bid Amount through the UPI Mechanism), date of Bid cum Application Form and the name and address of the
relevant Designated Intermediary(ies) where the Bid was submitted. Further, the Bidder shall enclose the
Acknowledgment Sp or the application number from the Designated Intermediaries in addition to the documents
or information mentioned hereinabove. All grievances relating to Bids submitted through Registered Brokers may
be addressed to the Stock Exchanges with a copyet®égistrar to the Offeflhe Registrar to the Offer shall

obtain the required information from the SCSBs for addressing any clarifications or grievances of ASBA Bidders.

All Offer-related grievances of the Anchor Investors may be addressed to the Registrar to the Offer, giving full
details such as the name of the sole or first bidder
Client ID, PAN, date of the Andr Investor Application Form, address of the Bidder, number of the Equity Shares

applied for, Bid Amount paid on submission of the Anchor Investor Application Form and the name and address

of the BRLMs where the Anchor Investor Application Form was sukthltty the Anchor Investor.

Book Running Lead Managers

Motilal Oswal Investment Advisors Limited JM Financial Limited

Motilal Oswal Tower, Rahimtullah Sayani Road 7th Floor, Cnergy

Opposite Parel ST Depot Appasaheb Marathe Marg
Prabhadevi, Mumbai 400 025 Prabhadevi, Mumbai 400 025
Maharashtra, India Maharashtra, India

Tel: + 91 22 7193 4380 Tel: +91 22 6630 3030
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E-mail: kent.ipo@motilaloswal.com
Investor
moiaplredressal@motilaloswal.com
Website www.motilaloswalgroup.com
Contact person Ronak Shah

SEBI Registration No: INM000011005

grievance email:

E-mail: kentro.ipo@jmfl.com
Investor Grievance email:
grievance.ibd@jmfl.com
Website www.jmfl.com
Contact Person Prachee Dhuri

SEBI Registration No: INM000010361

Statement of interse allocation of responsibilities amongst the Book Running Lead Managers

The responsibilities and coordination by the BRLMs for various activities in this Offer are as follows:

S. No. Activity Responsibility Co-ordinator
1. Capital structuring with the relative components and formal BRLMs Motilal Oswal
such as composition of debt and equity, type of instruments Investment
positioning strategy. Due diligence of Company including Advisors
operations fmanagement / business plans / legal etc., Drafting Limited
design of Draft Red Herring Prospectus, Red Herring Prosp
and Prospectus. Ensure compliance and completion of pres
formalities with the Stock Exchanges, SEBI and RoC inclu
finalisation d RHP, Prospectus, Offer Agreement, ¢
Underwriting Agreements and RoC filing
2. Drafting and approval of all statutory advertisements BRLMs Motilal Oswal
Investment
Advisors
Limited
3. Drafting andapproval all publicity material other than statut BRLMs JM  Financial
advertisements as mentioned in point 3 above, including corf Limited
advertising and brochures and filing of media compliance r¢
with SEBI.
4. Appointment of Registrar and Ad agency (including coordinatic BRLMs Motilal Oswal
agreements) all other intermediaries including Printer, Banker Investment
the Offer, Syndicate, Monitoring Agency, etc. (includ Advisors
coordination of all agreements) Limited
5. Preparation of road show presentation and FAQs for the road BRLMs JM  Financial
team Limited
6. International institutional marketing of the Offer, which will cov BRLMs JM  Financial
inter alia: Limited
1 Institutional marketing strategy
1 Finalising the list and division dfiternational investors for or
- to -one meetings
1 Finalising international road show and investor mee
schedules
7. Domestic institutional marketing of the Offer, which will cov BRLMs Motilal Oswal
inter alia: Investment
1 Finalising the list andivision of domestic investors for ore Advisors
one meetings Limited
1 Finalising domestic road show and investor meeting sche
8. Conduct norinstitutional marketing of the Offer BRLMs JM  Financial
Limited
9. Conduct retail marketing of the Offer, which will cover, intdia: BRLMs Motilal Oswal
1 Finalising media, marketing, public relations strategy Investment
publicity budget Advisors
f  Finalising collection centres Limited
1 Finalising centres for holding conferences for brokers etc.
1  Follow-up on distribution of publicity and Offer materi
including form, RHP/Prospectus and deciding on the qua
of the Offer material
10. Coordination with Stock Exchanges for anchor intimation, for t BRLMs JM  Financial
building software, bidding terminals and mock trading. Limited
11. Managing the book and finalization of pricing in consultation \ BRLMs JM  Financial
Company and Selling Shareholder Limited
12. Post bidding activities including management of escrow accc BRLMs JM  Financial

coordinate nosinstitutional allocation, coordination with Registr
SCSBs and Bankers to the Offer, intimation of allocation
dispatch of refund to Bidders, etc. R@ifer activities, vhich shall

Limited
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S. No. Activity Responsibility Co-ordinator
involve essential followup steps including allocation to Anch
Investors, followup with Bankers to the Offer and SCSBs to
quick estimates of collection and advising the Issuer abou
closure of the Offer, based on correct figures, finalisatiothe
basis of allotment or weeding out of multiple applications, listin
instruments, dispatch of certificates or demat credit and refunc
coordination with various agencies connected with the-Qéfstr
activity such as registrar to the Offer, Bankto the Offer, SCSE
including
responsibility for underwriting arrangements, as applice
Payment of the applicable securities transactions tax on si
unlisted equity shares by the Selling Shareholders under the
for Sale to the Governmentaifiling of the securities transactio
tax return by the prescribed due date as per Chapter VIl of Fii
(No. 2) Act, 2004.

Syndicate Members
[ 6]
Legal Counsel to our Company as to Indian Law

Shardul Amarchand Mangaldas & Co
Amarchand Towers

216, Okhla Industrial Estate Phase llI
New Delhi 110 020

Delhi, India

Tel: 491 11 4159 0700

Registrar to the Offer

KFin Technologies Limited

Selenium, Tower B, Plot 31 and 32, Financial District
Nanakramguda, Serilingampalyandal

Hyderabadb00 032, Telangana, India

Tel: +91 40 6716 222218003094001

E-mail: einward.ris@kfintech.com

Investor Grievance ID: einward.ris@kfintech.com
Website: www.kfintech.com

Contact Person:Murali Krishna

SEBI Registration Number: INR0O00000221

Statutory Auditors to our Company

Walker Chandiok & Co LLP

21st Floor, DLF Square Jacaranda Marg

DLF Phase I, Gurugrarhi22 002

Haryana, India

Tel: +91 124 4628000

E-mail: madhu.sudan@walkerchandiok.in

Peer Review number 014158

ICAI Firm Registration number : 001076N/N500013

Changes in Auditors

Except as disclosed below, there has been no change in the statutory auditors of our Company during the last three
years:

Name of Auditor Date of Change Reason for change
Walker Chandiok & Co LLP September 23, 2024 Appointment due to casue
21st Floor, DLF Square Jacaranda Marg vacancy

DLF Phase lll, Gurugram
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Name of Auditor Date of Change Reason for change
Haryana 122 002, India.

Tel: +91 124 4628000

E-mail: madhu.sudan@walkerchandiok.in

Peer Review number 014158

ICAI Firm Registration number :

001076N/N500013

SNR & Company September 20, 2024 Resignation  due to
AT 15, Second Floor, Hauz Khas commercial consideration:
Delhi 110 016

India.

Tel: +91 11 416%801/5802

Email: ritesh.kumar@snr.company

Peer Review number:016313

ICAIl Firm Registration number : 014401N

SNR & Company September 19, 2022 Re - appointment as
AT 15, Second Floor, Hauz Khas statutory auditors

Delhi 110 016

India.

Tel: +91 11 4165 5801/5802

Email: ritesh.kumar@snr.company

Peer Review number:016313

ICAIl Firm Registration number : 014401N

Bankers to the Offer
Escrow Collection Banks)

[ 6]

Public Offer Account Banks)
[ 6]

Refund BanK s )

[ 0]

Sponsor Bank s )

[ 6]

Banker to our Company

Punjab National Bank

1stFloor, CSC, DDA Market
Vasundhara Enclave Branch

Delhi 110 096, India

Tel: +91 011 4158 8293

Website: https://www.pnbindia.in
Email: bo084410@pnb.co.in

Contact Person:Pramod Kumar Singh

Self-Certified Syndicate Banks

The list of SCSBs notified by SEBI for the ASBA process is available at
www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognised=yes, or at such other website as may be
prescribed by SEBI from time to time. A list of the Designated Branches of the SG®Bshich an ASBA

Bidder (other than UPI Investors using the UPI Mechanism), not bidding through Syndicate/ Sub Syndicate or
through a Registered Broker, RTA or CDP may submit the Bid cum Application Forms, is available at
https://www.sebi.gov.in/sebiwelifeer/OtherAction.do?doRecognisedFpi=yes&intmid=34 or at such other
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websites as may be prescribed by SEBI from time to. Pe¢ails of nodal officers of SCSBs, identified for
Bids made through the UPI Mechanism, are available atwww.sebi.gov.in.

Self-Certified Syndicate Banks and mobile applications enabled for Unified Payment Interface Mechanism

In accordance with SEBI Circular No. SEBI/HO/CFD/DIL2/CIR/P/2019/76 dated June 28, 2019, SEBI Circular
No. SEBI/HO/CFD/DIL2/CIR/P/2019/85 dated July 26, 2019%nd SEBI Circular No.
SEBI/HO/CFD/DIL2/CIR/P/2022/45 dated April 5, 2022, UPI Investors using the UPI Mechanism may only
apply through the SCSBs and mobile applications whose names appears on the website of the SEBI, which may
be updated from time to timA. list of SCSBs and mobile applications, using the UPI handles and which are live

for applying in public issues using UPI mechanism is available on the website of SEBI at
https://www.sebi.gov.in/sebiweltleer/OtherAction.do?doRecognisedFpi=yes&intmid=40 and
https://www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=43, respectively, as
updated from time to time and at such other websites as may be prescribed by SEBI from time to time

Syndicate SelfCertified Syndicate Banks Branches

In relation to Bids (other than Bids by Anchor Investors and RIIs) submitted under the ASBA process to a member
of the Syndicate, the list of branches of the SCSBs at the Specified Locations named by the respective SCSBs to
receive deposits of Bid cum Apghtion Forms from the members of the Syndicate is available on the website of

the SEBI (www.sebi.gov.in/sebiweb/other/OtherAction.do?doRecognisedFpi=yes&intmld=35) and updated from
time to time or any such other website as may be prescribed by SEBIrrertottime.

Registered Brokers

Bidders can submit ASBA Forms in the Offer using the stockbroker network of the Stock Exchanges, i.e., through
the Registered Brokers at the Broker Centres. The list of the Registered Brokers eligible to accept ASBA Forms,
including details such as postaldress, telephone number ancha&il address, is provided on the websites of the
Stock Exchanges at www.bseindia.com and www.nseindia.com, as updated from time to time.

Registrar and Share Transfer Agents

The list of the RTAs eligible to accept ASBA Forms at the Desighated RTA Locations, including details such as
address, telephone number andnail address, is provided on the websites of the Stock Exchanges at
https://www.bseindia.com/Static/Markets/Puldgues/RtaDp.aspx? and https://www.nseindia.com/products
services/initiadpublic-offeringsasbaprocedures respectively, as updated from time to.time

Collecting Depository Participants

The list of the CDPs eligible to accept ASBA Forms at the Designated CDP Locations, including details such as
their name and contact details, is provided on the websites of the Stock Exchanges at
http://www.bseindia.com/Static/Markets/Publiclssues/Rtaxas and https://www.nseindia.com/products
services/initiadpublic-offeringsasbaprocedures respectively, as updated from time to.time

Grading of the Offer

As the Offer is an offer for sale of Equity Shares, no credit agency registered with SEBI has been appointed in
respect obbtaining grading for the Offer.

Monitoring Agency

As the Offer is an offer for sale of Equity Shares, our Company is not required to appoint a monitoring agency for
this Offer.

Expert
Except as stated below, our Company has not obtained any expert opinions:

i. Our Company has received written consent dasediary 212025 from Walker Chandiok & Co LLP,
to include their name as required under section 26(5) of the Companies Act, 2013 read with SEBI ICDR
Regul ati ons, in this Draft Red Herring Prospectus
the Companiesct, 2013, to the exterand in their capacity as our Statutory Auditors, and in respect of
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their (i) examination report dateldnuary 820250n the Restated Consolidated Financial Information;

and (i) their report datedanuary 2120250n the statement of possible special tax benefits available to

our Company and its Shareholders included in this Draft Red Herring Prospectischrabnsent has

not been withdrawn as on the date of this Draft R
the consent thereof shall not be construfieel t o0 mea
under the U.S. Securities Act, as amended.

ii. Our Company has received written consent ddtediary 212025 fromSNR & CompanyChartered
Accountantsholding a valid peer review certificate from ICAI, to include their name as required under
Section 26(5) of the Companies Act, 2013 read with the SEBI ICDR Regulations in this Draft Red
Herring Prospectus, and as a hof theeCompanies Act, 208@) def i ned
to the extent and in their capacityas PreviousStatutoryAuditors; and (ii) in respect of the certificates
issual by them in their capacity as an independent chartered accountant to our Coamghsych
consent has not been withdrawn as on the date of this Draft Red Herring Prospectus.

i i i Our Company has received a written consent dasediary 212025 from Rajeshwari & Associates,
Trademar ks and Patents Attorneys, t oSectionrsP(Bie t hei
and 26(5) of the Companies Act, 2013 in respect of the certificate issued by them in their capacity as an
intellectual property consultant to our Company and such consent has not been withdrawn as on the date
of this Draft Red Herring Prosptus.

iv. Our Company has received written consent ddwtlary 212025 from Saurabh Jain & Associates,
Company Secretaries in Practice, Practicing Company Secretary, having membership number F9513
to include their name as an fAexpertodo as defined
relation to ceifications and confirmations provided by them in their capacity as practising company
secretary to our Company and such consent has not been withdrawn as on the date of this Draft Red
Herring Prospetas.

Appraising Entity

As the Offer is an offer for sale of Equity Shares, our Company will not receive any proceeds from the Offer.
Accordingly, no appraising entity has been appointed for the Offer.

Credit Rating

As the Offer is an offer for sale of Equity Shares, there is no credit rating required.

Debenture Trustees

As the Offer is an offer for sale of Equity Shares, the appointment of debenture trustees is not required.
Green Shoe Option

No green shoe option is contemplated under the Offer.

Book Building Process

The Book Building Process, in the context of the Offer, refers to the process of collection of Bids from Bidders

on the basis of the Red Herring Prospectus, the Bid cum Application Forms and the Revision Forms within the
Price Bandwvhich will be decided by our Company, in consultation with the BRiakis will be advertised in all

editions of[ 0§ ] (a widely circulated English national dai ly
Hindi national daily newspaper, Hindi also being the regional |lageyoé Delhi, where our Registered Office is

located), at least two Working Days prior to the Bid/Offer Opening Date and shall be made available to the Stock
Exchanges for the purposes of uploading on their respective websites. The Offer Price shalirireedity our

Company, in consultation with the BRLMs after the Bid/Offer Closing Date.

All Investors (other than Anchor Investors) shall mandatorily participate in the Offer only through the

ASBA process by providing details of their respective ASBA Account in which the corresponding Bid

Amount will be blocked by SCSBs, or in the case of URhvestors, by using the UPI Mechanism. Anchor

Investors are not permitted to participate in the Offer through the ASBA process. Noiinstitutional

I nvestors with an application size of wup to 500,000
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their UPI ID in the Bid cum Application Form submitted with Syndicate Members, Registered Brokers,
Collecting Depository Participants and Registrar and Share Transfer Agents.

In accordance with the SEBI ICDR Regulations, QIBs and No#institutional Bidders are not permitted to

withdraw their Bid(s) or lower the size of their Bid(s) (in terms of the quantity of the Equity Shares or the

Bid Amount) at any stage.RIBs can revise their Bid(s) during the Bid/Offer Period and withdraw their

Bid(s) until Bid/Offer Closing Date. Anchor Investors cannot withdraw their Bids after the Anchor Investor

Bidding Date. Except for Allocation to RIBs, NIBs and the Anchor Investors, allocation in the Offer will be

on a proportionate basis. Further, allocation to Anchor Investors will be on a discretionary basig-or

further details on the Book Building Process and the method and process of Bidding, s&eT er ms of t he
Of f éirOd P e 0 c e d n dO#fdr Structured o n 366 Iy easd 372respectively.

The Book Building Process is in accordance with guidelines, rules and regulations prescribed by SEBI,
which are subject to change, from time to time. Bidders are advised to make their own judgment about an
investment through this process prior to sulmitting a Bid.

Each Bidder will be deemed to have acknowledged the above restrictions and the terms of the Offer, by
submitting their Bid in the Offer.

Bidders should note that the Offer is also subject to (ihe final approval of the RoC after the Prospectus
is filed with the RoC, and (ii) our Company obtaining final listing and trading approvals from the Stock
Exchanges, which our Company shall apply for after Allotment.

For an illustration of the Book Building Process, price discovery process and allocatié®ffeeeProcedur®
on page377.

Underwriting Agreement

Prior to the filing of the Red Herring Prospectus or Prospectus with the RoC, as applicable, and in accordance
with the nature of underwriting which is determined in accordance with Regulation 40(3) of SEBI ICDR
Regulations, our Company and the Promotdlirg§eShareholders will enter into the Underwriting Agreement

with the Underwriters for the Equity Shares proposed to be offered through the Offer. The extent of underwriting
obligations and the Bids to be underwritten by each BRLM shall be as per thevdtidg Agreement. Pursuant

to the terms of the Underwriting Agreement, the obligations of the Underwriters will be several and will be subject
to certain conditions to closing, as specified therein.

The Underwriters have indicated their intention to underwrite the following number of Equity Shares:

(This portion has been intentionally left blank and will be completed before filing of the Red Herring Prospectus
or Prospectus with the RoC, as applicable)

Name, address, telephone number andmail  Indicative number of Equity Sharesto ~ Amount underwritten

address of the Underwriters be Underwritten ( in mil
[ 6] [ 6] [ 6]
[ 6] [ 6] [ 6]
Total [ 0] [ 6]

The abovementioned amounts are provided for indicative purposes only and would be finalized after the pricing
and actual allocation and subject to the provisions of Regulation 40 of the SEBI ICDR Regulations.

In the opinion of our Board, theesources of the Underwriters are sufficient to enable them to discharge their
respective underwriting obligations in full. The Underwriters are registered with the SEBI under Section 12(1) of

the SEBI Act or registered as brokers with the Stock Exchang&s Board/ IPO Committee, at its meeting held

on [O0], has approved the execution of the Under writin

Allocation amongst the Underwriters may not necessarily be in proportion to their underwriting commitments set
forth in the table above. Notwithstanding the above table, the Underwriters shall be severally responsible for
ensuring payment with respect tquity Shares allocated to Investors procured by them in accordance with the
Underwriting AgreementThe Underwriting Agreement has not been executed as on the date of this Draft Red
Herring Prospectus and will be executed after determination of the Qiferdahd allocation of Equity Shares,

but prior to filing the Prospectus with the RoC.
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CAPITAL STRUCTURE

The share capital of our Company, as on the date of this Draft Red Herring Prospectus, is set forth below.

in ~, excegpt share
S. Particulars Aggregate value Aggregate value
No. at face value at Offer Price”
A) AUTHORISED SHARE CAPITAL @
220,000,00Equity Share@ f f ace leachl ue of 220,000,00(

B) ISSUED, SUBSCRIBED AND PAID-UP SHARE CAPITAL BEFORE THE OFFER AS ON DATE OF THIS
DRAFT RED HERRING PROSPECTUS
100,945,68Equity Share@ f f ace leachl ue of 100,945,68( -

C) PRESENTOFFER®
Offer for Sale of up tdl0,094,568EquityShar es of flaach [ & [ &
aggregatlionglionup to
The Offer Includes

Empl oyee Reservation Porotfi dmcecefl [ & [ ¢

eachaggregating ®p to [6] millio

Net Offerofuptd 6] Equiotfy fSlcerleeshl ue of [ & [ &
E) ISSUED, SUBSCRIBED AND PAID-UP SHARE CAPITAL AFTER THE OFFER”

100, 945,680 Equity Shares of f 100,945,680 -
F) SECURITIES PREMIUM ACCOUNT

Before the Offerds on date of this Draft Red Herring Prospegtus Nil

After the Offer

To be updated upon finalisation of the Offeice and subject to finalisation of Basis of Allotment.
For details in relation to changes in the authorized share capital of our Company in the last 10 years preceding thbisddeadif
Red Herring PistaysapndkQGetainGorparaecMatfers Amendments to the Memorandum of Associaton on page
215

@ The Offer has been authorized by a resolution by our Board of Directors dmbedry 8 2025 The Promoter Selling Shareholders
have also authorized their participation in the Offer for Sale. For detdibsuthorizations received for the Offer for Saege ©thdi
Regulatory and Statutory Disclosurés o n 3%8.@gr 8oardof Directorshas taken on record thepprovals of the Promoter Selling
Shareholders tparticipate in the Offer for Sale pursuant to its resolution dad@uuary 8§ 2025 Each Promoter Selling Shareholder
has confirmed that the Offered Shares have been held by them for a period of at least one year prior to the filingadf Besl Dr
Herring Prospectus and are accordingly eligible for being offered for sale in the @ffenipliance with the SEBI ICDR Regulations.

® Eligible Employees Bidding in the Employee Reservatilghle Portion
Employee in the Employee Reservation Portion will be considered for allocation, in the first instance, for a Bid Ampunttoo = 200, 000 .
In the event of undesubscription in the Employee Reservation Portion the unsubscribed portion will be available for allocation and
Al'l ot ment, proportionately to all El'i gi bl e Eimpni valyeeeAdotmerit o have E
made to such Eligible Employee not exceeding ~ 500, 000on Further,
can also Bid in the Net Offer and such Bids will not be treated as multiple Bids subject to appiigehl&he undersubscribed portion,
if any, in the Employee Reservation Portion shall be added back to the Net Offer. In case of undersubscription in #re $bit Off
over to the extent of such unemrbscription shall be permitted from the EmployesdRvation PortionFor f ur t he Offedet ai | s,
Procedur® a ©ffer Siructured o n 37 &aQgd87 respectively.

C

1. Equity share capital history of our Company

The following table sets forth the history of the equity share capital of our Company:
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Date of

Nature of

Name(s) of
and det ail
shares all

all ottect

Number

ity
l ot t

Face

VI ssue

peaqui per e

shar

(

)

shar

)

Nature

consider inumber

Cumul at iCumul at iuvpe

shares

ofequity

s h¢

(in )

April 412

April 23, 2007

April 23, 2007

September 15,
2007

August9, 202

I nitial su
t he Me mor &
Assocli ati o

F ur tishseure

Al | otpmerngu ¢
taking ove
partner shi
Kent I nter

Al l ot ment

taking ove
partnershi
RO Sy%tems

Bu-bpack

4,000 equit
al | ot t eMahesht
Gupta 3,000
shares wer (
Sunita Gupta and
equity s he
all otted tc
50 equity
all otted t
Dhar Gaur ,
shares wer (
Bharat Chugh 50
shares wer
Maneesh Lar
s h¢

Sunita
115,000 eq
wer e al '
Gupt a

5,000 equit
al | ot t eMahesht
Gupta 3,000
shares wer
Sunita Guptaa nd 2
equity s he
allotted
ApplianPebyv
Limited

10,090 equity share:
were bought back fron
Mahesh Gupta, 7,22
equity shares  were

10,000

200

965,500

10,000

(19,719

10

10

10

10

10

10

10

10

10

14,481

Cash

Cash

Other than cagh

Other than cash

Cash

10,000

10,200

975,700

985,700

965,986

100,000

102,000

9,757,000

9,857,000

9,659,860
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Date of

Nature of

Name(s) of
and det ail
shares all

all ottect

June 172024

Bu-pack

bought back from Sunitz
Gupta, 2,360 equity
shares were bought bac
from Varun Gupta, 41
equity shares  were
bought back from S.S
Appliances Private
Limited, 2 equity shares
were bought back from
Ridhima Gupta, and !
equity share was bougt
back fromSurbhi Gupta
24,720 equ
were bought
Mahesh Gup

equity s he
bought rloac K
pt a, 5,7
ares were
om Varun

ui ty s he
ught bacl
pliances

mi ted, 5

re bought
dhi ma Gu

ui ty s he
ught b a
Sur bhi Gupt

OONSr>TO 0
o —o "o oo~ SCc

o
o

Number Face \l ssue Nature ¢ Cumul atiCumul at iuvpe

equity peegquiper et considerinumber ofequity sht

allott shar¢ shar: shares (in )
) )

(48,299 10 17,000 Cash 917,688 9,176,880

Pursuant to resolutions passed by our Board and our Shareholders in their respective meetinddokeldlmer 192024 the authorised share capital of our Company wasdstibed from
1,500,000=quity shares of face valeé 10 each intd.5,000,00@Equity Shares of face valuef 1 each.Accordingly, the issued, subscribed and paicequityshare capital of our Compar

was divided fron®17,688 equity shares fidce value of 1 0

November 19
2024

Bonus issud46,969, 000

record id.e

Shares wer ¢

November 192024i r Ma h e s h

the ofAaOBEqQW i

33,609,100

Sharfeg @owne Shar es wer ¢
EQuiShgr e* heSunita

10,985,700

e a%1[6,8B0rEquity Shares of facevabfe 1 e ac h.

91,768,800 1 Nil N. A 100,945,680 100,945,680
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Date of «~ Nature of Name(s) of Number Face \l ssue Nature ¢ Cumul atiCumul at iuvpe

and detail equity peegquiper et considerinumber ofequity sht
shares all all ott shart shar: shares (in )
all ott et () ()

Shares wer ¢
Var un Gupt
Equity She

all otted
Appliances
Limited, 9

Shares wer ¢
Ri dhi ma Gu

Equity She
allotted to
and 100 Eq
wer e all ot
Appliances

Notes:

1. Our Company was incorporated on April 12, 2007. The date of subscription to the Memorandum of Assog8iatila®, 007and the allotment of equity shares pursuant to such subscription was taken on record
by our Board orApril 12, 2007

2. Our Company took over the business of manufacture, assemble, purchase, sale, trade in home and kitchen apy&iKert lofernational, a partnership firm (constituted pursuant to partnership deed dated
December 14, 2005), pursuant to takeover agreement dated April 23,40p@rt of this takeover, o@ompany allottec totalof9 6 5, 500 equi ty shares of face value
and Varun Gupta, who were the partners of the erstvififekent International, as consideratioarftransfer of business pursuant to the aforesaid takeover agreement.

3. Our Company took over the business of sale, import, export of water purification equipments and other consumer durblifgsdnirR O Systems, a partnership firm (constituted pursuant to partnership deed
dated September 24, 1999), pursuant to takeover agreement dated SeptemberAs paa7of this takeover, o@ompanyallotteda total 0f10,000e qui ty shares of face waml ue
Sunita Guptaand S.SAppliances Private Limitedvho were the partners of the erstwhilés Kent R O Systems, as consideration for transfer of business pursuant to the aforesaid takeover agreement.

4.

~ 10

~ 10

Bonus issuance of 91,768,800 Equity Shares of f ace v aardwed Sbafehdlders, eachadted Ndvembeu 19, 2024, oyt af thg rese@es antha d e

surplus of the Company.
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Our Companyloesnot have any outstanding preference share capital as on the date of this Draft Red Herring
Prospectus.

Secondary transactions of equity shares by the Promoters and Promoter Group
Except as disclosed below, aoquisition or transfer of equity sharesoofr Company has been undertaken

by our Promotergincluding our Promoter Selling Shareholdeasid Promoter Group through secondary
transactions since incorporation.

Date of Details of Details of Nature Number of Face value  Acquisition/ Nature of

transfer  transferor  transferee of equity shares per equity transfer price  considerat
transacti  transferred share () per equity share ion
on
April 30, Brig. Pran Rajinder Transfer 50 10 100 Cash
2008 Dhar Gaur Mohan Jinda
April 30, Bharat S.S. Transfer 50 10 100 Cash
2008 Chudh Appliances
Private
Limited
November Varun Ridhima Transfer 50 10 1,100 Cash
29, 2011 Media Gupta
Private
Limited
December Rajinder Ridhima  Transfer 50 10 1,100 Cash
12,2011 Mohan Gupta
Jindal
October 1. Varun Kent Transfer 1 10 2,500 Cash
2012 Gupta Appliances

Pursuant to resolutions passed by our Board and our Shareholders in their respective meetings held on Np
2024 the authorised share capital of our Company wasisuted from1,500,00(e qui ty shar es
each intol5,000,00Equi ty Shares of face value of 1 eupeguity

share capital of our Company was divided from 91
Shares of face value of 1 each.
Januaryl5, Mahesh Ma h e s Transfer 1,000 1 Nil N.A.
2025 Gupta Var un by way of

Family gift
Januaryl5, Sunita Suni t a Transfer 1,000 1 Nil N.A.
2025 Gupta Pr i v abyway of

Family gift
Januaryl5, Sunita Suni t a Transfer 1,000 1 Nil N.A.
2025 Gupta Pr i v aofway by

Family gift

Equity shares issued out of revaluation reserves
Our Company has not issued any equity shares out of revaluation of reserves since incorporation.
Equity shares issued through bonus issue or for consideration other than cash

Except as disclosed below, our Company has not issued any equity shares through bonus issue or for
consideration other than cash, since incorporation.

Date of Nature of Name(s) of Number of Face Issue price  Nature of
allotment allotment allottee(s) and equity value per per equity consideration
details of shares equity share
equity shares allotted share ( )
allotted per ( )
allottee
April 23,2007 Al |l ot me 1 495,500 965,500 10 10 Other than
pursuanishares cash

taking allotted
busi nes: Mahesh Gupta
partner 355,000
M/ s kshares
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Date of Nature of Name(s) of Number of Face Issue price  Nature of
allotment allotment allottee(s) and equity value per per equity consideration
details of shares equity share
equity shares allotted share « )
allotted per « )
allottee
Interdalal | otSuntad
Gupta an
115,000
shares
allotted
Gupt a
September 15, Al | ot me1 5, 000 10,000 10 10 Other than
2007 pursuanishares cashi
taking all otted
busi nes: Mahesh Gupta
partner:3, 000
Kent shares
Syst?ems al | o tSunia
Guptaand 2
equity
wer e al |
S. S. Ap
Private
November19 Bonus i 46,969,000 91,768,800 1 Nil N. A
2024 on t he Equity Shares
dat e, i . were allotted to
November 19 Mahesh Gupta,
2024i n t h 33,609,100
of 10 Equity  Shares
Shar es 1| were allotted to
one E Sunita  Gupta,
Shar ¢ h 10,985,700

Equity  Shares
were allotted to
Varun Gupta,
190,900 Equity
Shares were
allotted to S.S.
Appliances

Private Limited,
9,300 Equity
Shaes were
allotted to
Ridhima Gupta,
4,700 Equity
Shares were
allotted to Surbhi
Gupta, and 10C
Equity  Shares
were allotted to
Kent Appliances

Our Company took over the business of manufacture, assemble, purchase, sale, trade in home and kitchen appl&ikers of
International, a partnership firm (constituted pursuant to partnership deed dated December 14, 2005), pursuant to takeover

agreement dated April 23, 200&s part of this takeover, o@ompany allotte@ total of9 6 5, 50 0

considerationdr transfer of business pursuant to the aforesaid takeover agreement.

Our Company took over the business of sale, import, export of water purification equipments and other consumer durables from
M/s Kent R O Systems, a partnership firm (constituted pursuant to partnership deed dated September 24, 1999), pursuant to
takeover agreement dated September 1, 2887art of this takeover, ol@ompany allottec total 0f10,000equity shares of

face value
erstwhileM/sKent R O Systems, as consideration for transfer of business pursuant to the aforesaid takeover agreement.
of 91,768,800

Bonus

~ 10

i ssuance

each to
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Mahesh

Gupt a

Equity

and

Sunita

Shares
Board and Shareholders, each dated November 19, 2024, out of the reserves and surplus of the Company.

equity
each to Mahesh Gupta, Sunita Gupta and Varun Gupta, who were the partners of the eMte/kiEnt International, as

of face value

shares

Gupt a,

of

and

of
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Equity shares issuedunder Section 391 to 394 of th€ompanies Act, 1956 and Sections 230 to 234 of
the Companies Act, pursuant to schemes of arrangement

Our Company has not allotted any equity shares pursuant to any scheme of arrangement approved under
sections 391 to 394 of the Companies Act, 1956emtions 230 to 234 of the Companies Act, 2013, as
applicable, since incorporation.

Equity shares issued at a price lower than the Offer Pricen the last year

Except as disclosed below, our Company has not issued any equity shares during a period of one year
preceding the date of this Draft Red Herring Prospectus.

Date of Nature of Name(s) of Number of Face Issue price Nature of
allotment allotment allottee(s) and equity value per per equity consideration
details of shares equity share
equity shares allotted share ( )
allotted per « )
allottee
November19 Bonus i 46,969,000 91,768,800 1 Nil N. A
2024 on t he Equity Shares
dat e, i . were allotted to

November 19 Mahesh Gupta,
2024i n t h 33,609,100
of 10 Equity  Shares
Shar es were allotted to
one E Sunita Gupta,
Shar é& h 10,985,700
Equity  Shares
were allotted to
Varun Gupta,
190,900 Equity
Shares were
allotted to S.S.
Appliances
Private Limited,
9,300 Equity
Shares were
allotted to
Ridhima Gupt3
4,700 Equity
Shares were
allotted to Surbhi
Gupt&, and 100
Equity  Shares
were allotted to
Kent
Appliances
Bonus issuance of 91,768,800 Equity Shares of face value of
Board and Shareholders, each dated November 19, 2024, out of the reserves and surplus of the Company.
Also a member of the Promoter Group.

1
2.
Issue of Equity Shares under employee stock option schemes

As on date of this Draft Red Herring Prospectus, our Company has not issued any equity shares under any
employee stock option schemes.

Shareholding of our Promoteis and members of our Promoter Group

Set forth below is the shareholding of our Promoters and the members of the Promoter Group in our
Company
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Pre-Offer PostOffer

Name of the Shareholder Number of Percentage of share Number of Percentage of share
Equity Shares capital (%) Equity Shares capital (%)"

Promoters

Mahesh Gupta 51,664,900 51.18 [ © [ ©

Sunita Gupta 36,968,010 36.62 [ © [ ©

Varun Gupta 12,084,270 11.97 [ © [ ©

Ma hesh Var u 1,000 Negligible [ © [ ©

Family Trust

Sunita Surt 1,000 Negligible [ © [ ©

Family Trust

Sunita Rair v 1,000 Negligible [ © [ ©

Family Trust

Promoter Group

S.S. Appliances Privatt 209,990 0.21 [ © [ ©

Limited

Ridhima Gupta 10,230 0.01 [ © [ ©

Surbhi Gupta 5,170 0.01 [ © [ ©

Kent Appliances 110 Negligible [ © [ ©

Total 100,945,680 10000 [ O [ 6

“ Will be updated in the Prospectus
10. History of build -up of Promoters éhareholding in our Company

As on the date of this Draft Red Herring Prospectus, our Promoters hold, in agdgtégata),18Equity

Shared f f a ¢ e 1eadhwhick comsfitute89.77% of the issued, subscribed and paglEquityShare

capital of our Company. All the Equity Shares held by our Promoters are held in dematerialisédsfofm.

the date of this Draft Red Herring Prospectus, none of the Equity Shares held by our Promoters are pledged
or otherwise encumbered.

Set forth below is the buildp of our Promoter 8hareholding in our Company since its incorporation:

Date of Number of Face value Issue/ Nature of Nature of % of the % of the
allotment/ equity per equity  acquisition/ consideratio transaction pre-Offer post-Offer
transfer shares share () transfer n share capital share capital
allotted/ price per (%) (%)
transferred equity share
)
A. Mahesh Gupta
Apri |l 4,000 10 10 Cash I nitia 0.04 [ 6
subscr
to
Me mor a
of Assi
April 23, 2007 495,500 10 10 Otherthan Al | ot m 491 [ 6
cash pur sua
s cheme
takeov
t he
partne
firm M
I nter#d
September 1E 5,000 10 10 Otherthan Al | ot m 0.05 [ ©
2007 cash pur sua
s cheme
takeov
t he
partne
firm K
Systlem
August 9, (10,090) 10 14,481 Cash Bupack (0.10) [ ©
2022
June 17, 202¢ (24,720) 10 17,000 Cash Bupack (0.24) [ ©
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Date of Number of Face value Issue/ Nature of Nature of % of the % of the

allotment/ equity per equity  acquisition/ consideratio transaction pre-Offer post-Offer
transfer shares share () transfer n share capital share capital
allotted/ price per (%) (%)
transferred equity share

Pursuant to resolutions passed by our Board and our Shareholders in their respective meetinghiefdlmer 192024 the
authorised share capital of our Company wasdivided from1,500,000e qui ty shares of f a
15,000,00Equi ty Shares of face value of 1 eupaglity share capitaireld
by Mahesh Guptavas divided fron?169,690equity shares dace value of 1 0 e a4¢686,900Bquity Shares of face vall
of 1 each.

November 19  46,969,00C 1 Nil N.A. Bonus 46.53 [ ©
2024 as on

record

i . Nmvember

19, 20240 f

Equity

for ev

Equity

hel d
January 15, (1,000 1 Nil N.A. Transfer by (0.00) [ o
2025 way of giftto

Mahesh

Varun Private

Family Trust
Total (A) 51,664,900 51.18 [ O
B. Sunita Gupta
April 3,000 10 10 Cash Initia 0.03 [ O

subscr

to

Me mor a

of Assi
April 23,2007 355,000 10 10 Otherthan Al | ot m 3.52 [ 6

cash pur sua

scheme

takeov

t he

partne

firm M,

I nter A
September 1E 3,000 10 10 Otherthan Al | ot m 0.03 [ ©
2007 cash pur sua

scheme

takeov

t he

partne

fi Mmiser

RO Sys
August 9, (7,220) 10 14,481 Cash Bupack (0.07) [ ©
2022
June 17,202 (17,689) 10 17,000 Cash Bupack (0.18) [ ©

Pursuant to resolutions passed by our Board and our Shareholders in their respective meetinghetdizer 192024 the
authorised share capital of our Company wasdivided from1,500,000e qui ty shares of f a
15,000,00Equi ty Shares of face value of 1 eupagity share capitatreld
by Sunita Guptavas divided fron836,091equity shares dface value of 10 each int@,360,91CEquity Shares of face vall
of 1 each.
November 19 33,609,100 1 Nil N.A. Bonus 33.29 [ ©
2024 as on

record

i . November

19, 2024 i

t he aofa

Equity

for ev
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Date of Number of Face value Issue/ Nature of Nature of % of the % of the

allotment/ equity per equity  acquisition/ consideratio transaction pre-Offer post-Offer
transfer shares share () transfer n share capital share capital
allotted/ price per (%) (%)
transferred equity share
Q)
Equity
hel d
January 15, (1,000 1 Nil N.A. Transfer by (0.00) [ ©
2025 way of giftto
Sunita Surbh
Private
Family Trust
January 15, (1,000 1 Nil N.A. Transfer by (0.00) [ ©
2025 way of gift to
Sunita Varur
Private
Family Trust
Total (B) 36,968,010 36.62 [ &
C. Varun Gupta
Apri2oc 3,000 10 10 Cash I nitia 0.03 [ ©
subscr
to
Me mor a
of Assi
April 23,2007 115,000 10 10 Otherthan Al | ot m 1.14 [ 6
cash pur sua
scheme
takeov
t he
partne
firm M
Inter #
October 1, Q) 10 2,500 Cash Transf. (0.00) [ ©
2012 Kent
Appli a
August 9, (2,360) 10 14,481 Cash Bupack (0.02) [ 6
2022
June 17,202  (5,782) 10 17,000 Cash Bu-pack (0.06) [ 6

Pursuant to resolutions passed by our Board and our Shareholders in their respective meetindsovelaloer 192024
the authorised share capital of our Company wasdétiled from1,500,000e qui ty shares of f
15,000,00Equi ty Shares of face value of 1 -epequityshard capiteheld
by Varun Guptawas divided fron109,857equity shares dhce value of 1 0 e alg0B8,5V(Bquity Shares of face valt
of 1 each.

November 19  10,985,70C 1 Nil N.A. Bonus 10.88 [ 6
2024 as on

record

i . Nevember

19, 2024 i

the ra

Equity

for ev

Equity

hed d
Total (C) 12,084,270 11.97 [ O
D. Mahesh Varun Private FamilyTrust
January 15, 1,000 1 Nil N.A. Transfer by 0.00 [ ©
2025 way of gift

from Mahesh

Gupta
Total (D) 1,000 Negligible
E. Sunita Surbhi Private FamilyTrust
January 15, 1,000 1 Nil N.A. Transfer by 0.00 [ ©
2025 way of gift

from Sunita
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Date of Number of Face value Issue/ Nature of Nature of % of the % of the

allotment/ equity per equity  acquisition/ consideratio transaction pre-Offer post-Offer
transfer shares share () transfer n share capital share capital
allotted/ price per (%) (%)
transferred equity share
Q)
Gupta
Total (E) 1,000 Negligible
F. Sunita Varun Private FamilyTrust
January 15, 1,000 1 Nil N.A. Transfer by 0.00 [ ©
2025 way of gift
from Sunita
Gupta
Total (F) 1,000 Negligible
Total 100,720,180 99.77 [ ©
(A+B+C+D+
E+F)
1

Our Company took over the business of manufacture, assemble, purchase, sale, trade in home and kitchen apgliariesd of

International, a partnership firm (constituted pursuant to partnership deed dated December 14, 2005), pursuant to talkeoveniag

dated April 23, 2007. Our Company allottedotal of9 6 5, 500 equi ty shares of face value 7 10 ea

Varun Gupta, who were the partners of the erstwiiile Kent International, as consideration for transfer of business pursuant to the

aforesaid takeover agreement.

2 Our Company took over the business of sale, import, export of water purification equipments and other consumer durdbies from
Kent R O Systems, a partnership firm (constituted pursuant to partnership deed dated September 24, 1999), pursuant to takeove
agreement dated September 1, 2007. Our Company aliottedl 0of10,000e qui ty shares of face value 7 10 ¢
Sunita Gupta, and S.S. Appliances Private Limited, who were the partners of the eldiwKigmt R O Systems, as considematfor
transfer of business pursuant to the aforesaid takeover agreement.

3 Bonus issuance of 91,768,800 Equity Shares of face gfilueeach of our Company was made pursuant to resokitibthe Board

and Shareholders, eadlatedNovember 192024 out of thereserves and surplusf the Company.

All the Equity Shares held by our Promoters were fully fugicbn the respective date of allotment of such
Equity Shares.

11. Details of minimum Promoters €ontribution locked in for 18 months

Pursuant to Regulations 14 and 16 of the SEBI ICDR Regulations, an aggregate of 20% of the fully diluted
postOffer Equity share capital of our Company held by our Promoters shall be considered as minimum
promoter contribution and locked for a period of 18 months or any other period as may be prescribed
under applicabl e | aw, PrdmotersnGonttibatiordda)t ea nodf tAilel oetgmueintty (s
by our Promoters in excess of PrometdContribution and the equity shares held by them transferred

pursuant to the Offer, shall be locked in for a period of six months, from the date of Allatrraemnt other

period as may be prescribed under applicable law

Our Promoters hee given consent to include such numbeiglity Shares held by them, in aggregate, as

may constitute 20% of the fully diluted pedffer Equity Share capital of our Company as Promdiers
Contribution. Our Promoters have agreed not to dispose, sell, transfer, charge, pledge or otherwise encumber
in any manner the Promogei€ontribution from the date of this Draft Red Herring Prospectus, until the
expiry of the lockin period specified above, or for such other time as required under SHBR IC
Regulations, except as may be permitted, in accordance with the SEBI ICDR Regulations.

As on the date of this Draft Red Herring Prospectus, our Promoters hold in agd@@ae0,18Equity
Shares of ac e v d kache comsfituting@9.72 o f our Companyods i sagued, S L
Equity Share capital, all of which are eligible for Promategontribution.

The details ofEquity Shares held by our Promoters, which will be lockedor minimum Promoter 6
Contribution for a period of 18 months, from the date of Allotment as Promd@emtribution are as
provided below:
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Name of Number of Numbe Date of Face Allotment/ Nature of % of % of Date

our Equity r of allotment value Acquisitio transactio the the up to
Promote Sharesof Equity /transfer  per n price per n pre- post  which
r face value  Shares equit equity Offer Offer  Equity
1each of face y Share of paid- paid- Shares
held val @ Share face value up up are
each () leach () capita capita subjec
locked- | (%) I tto
in (%) lock-in
Mahesh 51,664,900 [ © [ © [ © [ © [ o [ o [ o [ ©
Gupta
Sunita 36,968,010 [ © [ © [ © [ © [ o [ o [ o [ ©
Gupta
Varun 12,084,070 [ © [ © [ © [ © [ © [ © [ © [ ©
Gupta
Mahes 1,000 [ © [ © [ © [ © [ © [ © [ © [ ©
Var un
Priva
Fami |l
Trust
Sunit 1,000 [ © [ © [ o [ o [ o [ o [ o [ o
Sur bh
Priva
Fami |l
Trust
Suni t 1,000 [ © [ © [ © [ © [ © [ © [ © [ 6
Var un
Priva
Famil
Trust
Total 100,720,18 [ © [ © [ © [ © [ © [ © [ © [ 6
0

Note: To be updated at the Prospectus stage.
#Equity shares were fully paidp on the date of allotment/acquisition.

The Equity Shares being locketh are not and will not be ineligible for computation of Prom®tér
Contribution under Regulation 15 of the SEBI ICDR Regulations. For details on theupuilidtheEquity
Share capital h e | d Hidioyy ofduild-up Bf Promwotet skarelo|dingsireoar Cdmpany
on pages6.

In this connection, we confirm the following:

(i) Equity Shares offered for PromoterGontribution do not include equity shares acquired during the three
years preceding the date of this Draft Red Herring Prospectus (a) for consideration other than cash and
revaluation of assets or capitalisation of intangible assets, or (b) as a resuttugfshares issued by
utilization of revaluation reserves or unrealised profits or from bonus issue against equity shares which
are otherwise keligible for computation of PromoterGontribution;

(i) the Promotes Gontribution does not include any equity shares acquired during the one year preceding
the date of this Draft Red Herring Prospectus, at a price lower than the price at witighitii&hares
are being offered to the public in the Offer;

(iii) our Company has not been formed by the conversion of one or more partnership firms or a limited
liability partnership firm into a Compangnd

(iv) the Equity Shares forming part of the Promate@ontribution are not subject to any pledge or any other
form of encumbrance.

12. Details of share capital lockedin for six months

In addition to Promotar Gontribution locked in for 18 monthany Equity Shares held by our Promoters in
excess of Promotsr@ontribution shall be locked in for a period of six months.

Pursuant to Regulation 17 of the SEBI ICDR Regulations, the entir®ffge Equity Share capital of our
Company will be locked in for a period of six months from the date of Allotment, excelti) fire
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13.

14.

Promotes Gontribution and any Equity Shares held by our Promoter in excess of Prer@atetribution,
which shall be locked in as above, (iguity shares allotted to eligible employees pursuant to exercise under
the ESORSchemeand(iii) Equity Shares Allotted pursuant to the Offer for Sale. As on the date of this Draft
Red Herring Prospectus, our Company does not &nsgeholders that aMCFs or Category | AIF or
Category Il AlFor aFVCI.

As required under Regulation 20 of the SEBI ICDR Regulations, our Company shall ensure that the details
of the Equity Shares locked are recorded by the relevant Depository.

In terms of Regulation 21 of the SEBI ICDR Regulations, the Equity Shares held by our Promoters which
are lockeein as per Regulation 16 of the SEBI ICDR Regulations, may be pledged only with scheduled
commercial banks or public financial institutions gstemically important notanking finance companies

or deposit taking housing finance companies as collateral security for loans granted by such entity, provided
that such pledge of tHequity Shares is one of the terms of the sanctioned loan. However, suehnlodk

continue pursuant to any invocation of the pledge and the transferee of the Equity Shares pursuant to such
invocation shall not be eligible to transfer tbguity Shares until the expiry of the logk period stipulated

above.

In terms of Regulation 22 of the SEBI ICDR Regulations, Equity Shares held by our Promoters which are
lockedin pursuant to Regulation 16 of the SEBI ICDR Regulations, may be transferred amongst our
Promoters or any member of the Promoter Group or to ewypnomoter, subject to continuation of leick

in the hands of the transferees for the remaining period and compliance with provisions of the Takeover
Regulations, as applicable and such transferee shall not be eligible to transfer them till-thepéoad
stipulated in SEBI ICDR Regulations has expired. The Equity Shares held by persons other than our
Promoters and lockeidd for a period of six months from the date of Allotment in the Offer, may be
transferred to any other person holding Equity Shatésh are lockedn, subject to the continuation of the
lock-in in the hands of the transferee for the remaining p€ead such transferees shall not be eligible to
transfer until the expiry of the loek period) and compliance with the provisions diet Takeover
Regulations.

Lock-in of equity shares Allotted to Anchor Investors

50% of theEquity Shares Allotted to Anchor Investors under the Anchor Investor Category shall be-locked
in for a period 90 days from the date of Allotment and the remaining 50% &fjthity Shares Allotted to
Anchor Investors in the Anchor Investor Category shall be lookddr a period of 30 days from the date

of Allotment.

Except as idSewrdanotrarsattionsmof eduity shares by the Promoters and Promoter @Group
on pageB3, our Promoters, members of our Promoter Group, our Directors or their relatives have not sold
or purchased any equity shares during the six months preceding the date of this DraferRegd
Prospectus.
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15. Our shareholdingpattern

The shareholding pattern of our Company as on the date of this Draft Red Herring Prospectus is as set forth below:

100,945,6¢

and 80 80 680 680 00 0
Promoter
Group

100,945, 100 - 100.00

(A)  Promoters 10 100,945,€ 100,945,¢€ 100.00 100,945,

(8)  Public . . . . . . . - - - - - - - - - -

(C) Non - - - - - - - - - - - - - - - - -
Promoter
Non
Public

(C1) Shares - - - - - - - - - - - - - - - - -
underlying
DRs

(C2) Shares - - - - - - - - - - - - - - - - -
held by
Employee
Trusts
Total 10 100,945,€ - 100,945.,€ 100.00 100,945, 100,945, 100 - 100.00 - 100,945,6¢
(A+B+C+ 80 80 680 680 00 0
C1+C2)

Note: The total number of shareholders has been calculated baskd baneficiary position statement dated Jan@dy2025.
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16. As on the date of this Draft Red Herring Prospectus, our Comparit&tsareholders.

17. Shareholding of our Directors, Key Managerial Personnel and Senior Management in our Company
Except as dSharehblding ef dur Pramotér and members of our Promoter Groupon pag e
86, none of our Directors or Key Manageri@rsonnel or Senior Management hold any Equity Shares as on
the date of this Draft Red Herring Prospectus.

18. Details of shareholding of the major shareholders of our Company

(a) Set forth below are details of shareholders holding 1% or more of theupatiare capital of the
Company as on the datéthis Draft Red Herring Prospectus

S. No. Name of the Pre-Offer

Shareholder Number of Equity Shares Percentage of share capital (%)
1. Mahesh Gupta 51,664,900 51.18
2. Sunita Gupta 36,968,010 36.62
3 Varun Gupta 12,084,270 11.97

A Based on the beneficiary position statement dagediary20, 2025

(b) Set forth below are details of shareholders holding 1% or more of theupatiare capital of the
Company as of 10 days prior:

S. No. Name of the Pre-Offer

Shareholder Number of Equity Shares Percentage of share capital (%)
1. Mahesh Gupta 51,665,900 51.18
2. Sunita Gupta 36,970,010 36.62
3 Varun Gupta 12,084,270 11.97

" Based on the beneficiary position statement dasediary 10, 2025

(c) Set forth below are details of shareholders holding 1% or more of theupatiare capital of the
Company as of one year prior:

S. No. Name of the Pre-Offer

Shareholder Number of Equity Shareg® Percentage of share capital (%)
1. Mahesh Gupta 49,44,100 51.18
2. Sunita Gupta 35,37,800 36.62
3. Varun Gupta 11,56,390 11.97

@ As adjusted forthesuthi vi si on of face value of equillegchshares of our Comp:
" Based on the beneficiary position statement dated Ja20a13024

(d) Set forth below are details of shareholders holding 1% or more of theupatiare capital of the
Company as of two years prior:

S. No. Name of the Pre-Offer

Shareholder Number of Equity Shareg*® Percentage of share capital (%)
1. Mahesh Gupta 49,44,100 51.18
2. Sunita Gupta 35,37,800 36.62
3 Varun Gupta 11,56,390 11.97

@ As adjusted forthesuthi vi si on of face value of equiltegghshares of our Comp:
" Based on the beneficiary position statement dated Ja0aB023

19. Employee Stock Options Scheme of our Company

Our Companyhasadopted théKent Employee Stock Option Scherpé8SOP Schem® ) pur suant t o
resolutiors passed by our Boarand Shareholdersn November 192024.The ESOPSchemehas been

instituted to grant stock options exercisable into equity shares to eligible employees of our Cangany

may result in the issue of not more tt#&628,270 EquitySharesThe ESOPSchemeincluding all grants

thereunder, is in compliance with the SEBI SBEBSE Regulations and the Companies AcA20r 8late

of this Draft Red Herring Prospectus, no options have been granted under th&&gDieFurther, any

allotment of Equity Shares pursuant to exercise of options granted and vested under the ESOP Scheme shall

be made tcligible Employees.
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20.

21.

22.

23.

24.

25.

26.

27.

28.

29.

30.

There have been no financing arrangements whereby our Promoters, members of the Promoter Group,
directors of ouPromoters, our Directors or any of their relatives have financed the purchase by any other
person of securities of our Company (other than in the normal course of the business of the relevant financing
entity) during the six months immediately preceding dlate of filing of this Draft Red Herring Prospectus.

Our Company, our Directoend the BRLMshave not entered into any bwack arrangement for purchase
of the Equity Sharefsfom any person

The Equity Shares are fully paitgh and there are no partly paig Equity Shares as on the date of this Draft
RedHerring Prospectus. The Equity Shares to be transferred pursuant to the Offer shall be fuify qtaid
the time of Allotment.

No person connected with the Offer, including our Company, Rramoters (which also include the
Promoter Selling Shareholders), members of our Promoter Group, the members of the Syndicate, or our
Directors, shall offer any incentive, whether direct or indirect, in any manner, whether in cash or kind or
services or dterwise to any Bidder for making a Bid, except for fees or commission for services rendered
in relation to the Offer.

Thereare no outstanding warrants, options or rights to convert debentures, loans or other instruments into
equity shares, or which would entitle any person to an option to reeginty Shares, as on the date of this
Draft Red Herring Prospectus.

Therewill be no further issue of specified securities whether by way of issue of bonus shares, preferential
allotment, rights issue or in any other manner during the period commencing from the date of filing of this
Draft Red Herring Prospectus with SEBI urttie Equity Shares have been listed on the Stock Exchanges
or all application monies have been refunded, as the case may be.

Thereis no proposal or intention, negotiations or consideration by our Company to alter its capital structure
by way of split or consolidation of the Equity Shares or issue of Equity Shares or convertible securities on a
preferential basis or issue of bonugights or further public offer of such securities, within a period of six
months from the Bid/Offer Opening Date.

None of the BRLMs and their respective associates (as defined under the SEBI Merchant Bankers
Regulations) hold any Equity Shares as on the date of this Draft Red Herring Prospectus.

Our Company shall ensure that there shall be only one denomination of the Equity Shares, unless otherwise
permitted by law

The issuance of equity shares by our Company, since incorporation of our Company until the date of this
Draft Red Herring Prospectus, had been undertaken in accordance with the provisions of the Companies Act,
1956, and the Companies Act, 2013, to therexapplicable.

All transactions irEquity Shares by our Promoters and members ofRmemoter Group between the date

of filing of this Draft Red Herring Prospectus and the date of closing of the Offer shall be reported to the
Stock Exchanges within 24 hours of such transactions.
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OBJECTS OF THE OFFER

The objects of the Offer are to achieve the benefits of listing the Equity Shares on the Stock Exchanges and for
the Offer for Sale of up t40,094,56&quity Sharee f f ace leoad uea @dr e[ganiilliomIigor up

further dheOffeibbtnpaghs ee i

Our Company expects that listing of the Equity Shares will enhance our visibility and brand and provide liquidity

to

to its existing Shareholders. Listing will also provide a public market for the Equity Shares in India. Our Company
will not receive any proas from the Offer. All proceeds from the Offer will go to tRemoterSelling
Shareholdes; in proportion to the Equity Shares offered by them in the Offer for Batedetails of the Offered

S h ar e ©ther Regdatory and Statutory DisclosurgsAuthority for the Offerd

Offer related expenses

The totalestimaedexpenses of the Offavil b e appr oxi matel y
among others, listing fees, selling commission and brokerage, fees payable to the BRLMs, fees payable to legal
counsel, fees payable to the Registrar to the Offer, Escrow Bank(s) and iISpanks to the Offer, processing
fee to the SCSBs for processing application forms, brokerage and selling commission payable to members of the
Syndicate, Registered Brokers, RTAs and CDPs, printing and stationery expenses, advertising and marketing
expense and all other incidental and miscellaneous expenses for listing the Equity Shares on the Stock Exchanges.

on 358age

[ 6] mil |

i on.

Other than (i) listing fees, audit fees of the Statutory Audiftrshe extent not attributable to the Offeahd
expenses for any corporate advertisements consistent with past practices of the Company (other than the expenses
relating to marketing and advertisemeintgelation tothe Offer)which shall be solely borne by the Company;
and (ii) fees aneéxpensesor the legal counseb thePromoterSelling Shareholder which shall be solely borne

by thePromoterSelling Shareholdey all costs, charge$ees and expenses in respect of the Offer shall be borne
by the Promoter Selling Shareholdsrin proportion to the Offered Shares sold by the Promoter Selling
Shareholders in the Offer for Saldpon completion of the Offer, any paymehisthe Company in relation to
the Offer expenses on behalf of tAemoterSelling Shareholdsrshall be reimbursed by ti&romoterSelling
Shareholdesto the Company inclusive of taxes, as applicalilehe Offer fails or is withdrawn, abandoned or
terminated for any reason whatsoever, all gagtarges, feeand expenses incurred in connection with the Offer
shall be borne by theromoterSelling Shareholder except in relation to any audit fees of the Statutory Auditors

(to the extent not attributable to the Offar)d expenses for any corporate advertisements consistent with past

practices of the Company (other than the expenses relating to mgrketl advertisemenis relation tothe

Offer) which shall be borne solely by the Company.

The estimated Offer expenses are as follows:

(" _in million)
Activity Estimated As a% of the  As a% of the total
expenses total estimated Offer size
(in n Offer expenses
BRL Ms & fees and commi ssi [ © [ © [ 6
commission)
Fees payable to the Registrar to the Offer [ © [ © [ ©
Brokerage, selling commission, bidding charges, processing [ © [ © [ ©
and bidding charges for the Members of the Syndis
Registered Brokers, SCSBs, RTAs and CBI®)®)
Others [ © [ 6 [ 6
(1) Listing fees, SEBI filing fees, upload fe&SE and [ © [ © [ ©
NSE processing fees, book building software fees
(2) Other regulatory expenses [ © [ O [ 6
(3) Fees payable to legal counselstatutory auditor [ © [ © [ ©
independent chartered accountants, practicing con
secretary, intellectual propertgonsultants, indust
service provider and others
(4) Advertising and marketing expenses [ © [ © [ ©
(5) Printing and distribution of issue stationery [ © [ © [ ©
(6) Miscellaneous [ © [ O [ 6
Total estimated expenseto the Offer [ © [ © [ ©
" Offer expenses include goods and services tax, where applicable. Offer expenses will be incorporated at the time thifiling of

Prospectus. Offer expenses are estimates and are subject to change.
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@)

@)

)

(5)

)

Selling commission payable to the SCSBs on the portion for Retail Individual IsyRstetnstitutional Investorand Eligible

Employeesvhich are directly procured and uploaded by the SCSBs, would be as follows:

Portion for Retail Individual Investors [ 0] % of t he "fpumoapplicableAakds)ot t e
Portion for Nonlnstitutional Investors [ 6] % of t he "fpuoapplicableAakes)ot t e
Portion for Eligible Employees [ 6] % of t he "foumoapplicabledakds)ot t e

*Amount Allotted is the product of the number of Equity Shares Allotted and the Offer Price. Selling commission payable to the

SCSBs will be determined on the basis of the bidding terminal ID as captured in the Bid Book of BSE or &di8iioNal

processing fees shall be payable to the SCSBs on the applications directly procured by them.

Processing fees payable to the SCSBs on the portion for Retail Individual Investors amgtitistional Investors (excluding

applications made by UPI Investors using the UPI Mechanism) which are procured by the members of the Syndicate/sub

Syndicate/Regtered Brokers/RTAs/CDPs and submitted to SCSBs (includimd 3ype account$ linked online trading,

demat and bank account) for blocking, would be as follows:

Portion for Retail Individual InvestordNor+Institutional
Investorsand Eligible Employeés

[- pef valid Bid cum Application Form (plus applicable
taxes)

" Processing fees payable to the SCSBs for capturing Syndicate Membessi8igate (Broker)/Subroker code on the ASBA

Form for Nonl nsti tuti onal
applicable taxesper valid application

Selling commission on the portion for Retail Individual InvestdmsInstitutional Investorsand Eligible Employeg(with an
s i zamd Ebgfble Enployesavhich &r@ fracied By) Members of the Syndicate (including their

application

Il nvestors

and Qualified

I nst-iplusut i onal

subSyndicate Members), RTAs and CDPs or for uskiig-B type accounts linked online trading, demat and bank account
provided by some of the Registered Brokers which are Members of theeByincluding their Su$yndicate Members) would

be as follows:

Portion for Retail Individual Investors [ 6] % of t he "fpupapplicableAakes)ot t e
Portion for Nonlnstitutional Investors [ 6] % of t he "fomoapplicabledakds)ot t e
Portion for Eligible Employees [ 6] % Arhount Alletet(plus applicable taxes)

e

*Amount Allotted is the product of the number of Equity Shares Allotted and the Offer Price.

The selling commission payable to the SyndicateBsutticate Members will be determined as follows:

(i)  For RetailIndividual InvestorsNonInstitutional Investorsand Eligible Employeeéwith an application size of up to

~500,000),

o applicdtien fobmansmber/seoids, piovided that the application is also bid by the respective
Syndicate/suisyndicate Member. For clarification, if a Syndicate ASBA application (i.eUiRirapplication other than

3-in-1 type application) on the applicatidarm number/series of a Syndicate/ssyndicate Member, is bid by an SCSB,
the selling commission will be payablethe SCSB and not the Syndicate/Syindicate Member.

ForNonl nstitutional Il nve

(ii)

stors (with an application

size aboc

SubSyndicate Code of the application form submitted to SCSBs for Blocking of the Fund and uploading on the Stock
Exchanges platform by SCSBsr clarification, if a Syndicate ASBA application on the application form number/series
of a Syndicate/SuByndicate Member, is bid by an SCSB, the Selling Commission will be payable to the Syndicate/Sub

Syndicate Members and not the SCSB.

Uploading Charges:

0] Bid uploading charges payable to Members of the Syndicate (including thesysulicate Members) on the applications

made usingdn-1 accounts
their subSyndicate Members).

(ii)

-wloswapplicabke ¢axes, pe@lid Application bid by the Syndicate (including

Bid uploading charges payable to SCSBs on the QIB Category anthBliintional Investors (excluding applications

made by UPI Investors using the UPI Mechanism) which are procured by the SyndicSigididate/Registered

Broker/RTAs/ CDPs and submittel t SCSBs
applicable taxes).

for blocking

a ped valid ppplicatiah i(plug

woul d

The selling commission and bidding charges payable to Registered Brokers, the RTAs and CDPs will be determined on the basis
of the bidding terminal ID as captured in the bid book of BSE or NSE.

Selling commission/uploading charges payable to the Registered Brokers, RTAs and CDPs on the portion for Retail Individual
Investors NontInstitutional Investors through UPI Mechanismnd Eligible Employees

Portion for Retail Individual Investors Non
Institutional Investorand Eligible Employeés

[- pef valid Bid cum Application Form (plus applicable
taxes)

" Based on valid applications

Uploading charges/processing fees for applications made by UPI Investors using the UPI Mechanism would be as under:
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Members of the Syndicate/RTAs /CDPs (upload ™ [- pe} Valid application (plus applicable taxes)
charges)
Sponsor Bank [ 0 ] “ [ 6-] per valid Bid cum Application Form (plus applicable|
taxes)

wi || a |l s o -tilheeesceow managéneewt fee

[ 6
[e]/

oc—

The SponsoBank shall be responsiblegfor makingpaymentsto
the third parties such as remitter bank, NPCI and such other
parties as required in conrection with the performancef its
dutiesunder the SEBI circulars, the Syndicate Agreemeand
otherapgicablelaws.

The processing fees for applications made by ldRéstorsusing the UPI Mechanism may be released to the
remitter banks (SCSBs) only after such banks provide a written confirmation on compliance with SEBI circular
(SEBI/HO/CFD/DIL2/P/CIR/2021/570) dated June 2, 2021 read  with SEBI circular
(SEBI/HO/CFD/DIL2/CIRP/2021/2480/1/M) dated March 16, 202hd such payment shall be made in
compliance withSEBI circular (SEBI/HO/CFD/DIL2/CIR/P/2022/51) dated April 20, 2022 and SEBI circular
(SEBI/HO/CFD/DIL2/P/CIR/2022/75) dated May 30, 2022.

Monitoring Utilization of Funds

Since the Offer is an Offer for Sale and our Company will not receive any proceeds from the Offer, our Company
is not required to appoint a monitoring agency for the Offer.

Other confirmations
Except to the extent of the proceeds received by the Promoter Selling Shareholders pursuant to the Offer to Sale,
no part of the Offer proceeds will be paid by our Company as consideration to our Promoters, the Brampter

our Directors, or our KMPs and SMPs, and there are no material existing or anticipated transactions in relation to
utilisation of Net Proceeds with our Promoters, the Promoter Group, our Directors, our KMPs and SMPs.
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BASIS FOR OFFER PRICE

The Price Band and Offer Price will be determined by our Company, in consultation with the BRLMs, on the

basis of assessment of market demand for the Equity Shares offered through the Book Building Process and on

the basis of qualitative and quantitatieetors as described belowh e f ace val ue oleadhhe Equi
and the Offer Price is [O0] times the Floor Price and
value and the Cap Pr iThefinangainfodnhtiontiriclodedshereiriederivead f@emoura | u e .
Restated Consolidated Financial Information.

I nvestors shoul d a lRssh Factoesf ,urfiBtisimesst , lFiedncialelfarmatonds &in d
fiManagement s Di scussion and Analysis obnpageatdsci al Col
245and315respectively, to have an informed view before making an investment decision.

Qualitative Factors
Some of the qualitative factors and our strengths which form the basis for computing the Offer Price are:

We are the ategory pioneer iR Owater purifiers in India, with a large user base

We have atsong commitment to innovation

We have undertakemm¢used brandbuilding initiatives for enhancing brand equity

We have the apability to buildnew brands

We are leveragingur brand strength for a diverse product portfolio and increased consumer wallgt share
We have seamlined manufacturing operations

We are @livering strong financial performance with large reserves

We have a mlti-channel pan India distribution and service network and growing international presetce
We have gperienced Promoters and senior management team

=A =4 =4 -4 -8 -4 -4 -4 -4

For further detailss e RiskifFactor®a n @ur Business Our Strength® o n 2p andil@9srespectively.

Quantitative Factors

Some of the information presented below relating to our Company is based on or derived from the Restated
Consolidated Financi al RdstatéddConsadidatedoRmanciaf loformatignt anhl page e e
245,

Some of the quantitative factors which may form the basis for calculating the Offer Price are as follows:

1. Basic and Diluted Earnings per Shargrom continuing and discontinued operations( A EP S 0 ) at f ac

val ue of 1 each:

BasicEPS from Diluted EPS from

Financial Year/Period co_ntinuir_lg and co_ntinuirjg and Weight
discontinued discontinued

operations (n ) operations( i n
Financial Year endelflarch 31, 2024 15.67 15.67 3
Financial Year endellarch 31, 2023 9.08 9.08 2
Financial Year endellarch 31, 2022 14.23 14.23 1
Weighted Average 13.23 13.23 -
Six months ende8eptembeB0, 2024* 6.75 6.75 -

“ Not annualised

Notes:

@ EPS has been calculated in accordance with the Indian Accounting StandafiB3a r ni ngs per shareo.

@ The ratios have been computed as follows:

Basic earnings per share {in) = Profit for the period/year attributable to Shareholders of the Company divided lyeibated average

number ofEquity Sharesoutstanding during the period/year.

Diluted earnings per share (ih) = Profit for the period/year attributable to Shareholders of the Company divided Biyehted

average number dfiluted Ejuity Sharesoutstanding during thperiodear.

(3) Weighted average outstanding equity shares is the nymber of e
the number of equity shares i ssued/ btoiungeh twebiagchkt idnugr ifnagc ttohre. per

(4) Pursuant to resodmndi mar pagesmar daln mxdatriang held on November 19,
subdivision of each "2Queé aylEgihi@ragr eofd o fa Cfea wea tVueelawd Eafs s tg of bo
Shares of Tflaeecwhalime tdhife rati o of AE@G@rbhi nfgsopetehehale dvensemb alnmd
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bonus shares are retrospect iwvied lant exdargsei chairmebde rf oorf telgas i ¢ oympshtaa teis
the period, in accordance with Ind AS 33.
() The figures disclosed above are derived from the Restated Con
() Basic and Diluted EPS presented abovei baue bhednshampuspbdi afte

2. Pricel/ Earning (AP/EO) ratitood]pdrBqatyShare:on t o price ba

P/E ratio at the lower end of P/E ratio at the higher end of

Particulars the Price Band the Price Band
(number of times} (number of times)'

Based on Basic EPS for the financial ye [ © [ ©

endedMarch 31, 2024

Based on Diluted EPS for the financial ye [ © [ ©

endedMVarch 31, 2024
"Will be populated in the Prospectus

Industry Peer Group P/E ratio

Particulars e 1D
(number of times)

Highest 119.70

Lowest 67.51

Industry Composite 87.47
Notes:
® The highest and | owest industry P/ E sho@mpaisoowitelistedsndustaysed on t

peers ;

@ The industry average has been calculated as the arithmetic average P/E of the peer set provided below. For further detatls, s
Comparison with listed industry peeds b e |l o w.

Return on Net Worth (ARoONWO)

Financial Year/Period RoNW (%) Weight

Financial Year endeMarch 31, 2024 9.93 3
Financial Year endeiflarch 31, 2023 6.43 2
Financial Year endellarch 31, 2022 10.65 1
Weighted Average 8.88 -
Six months ende8eptembeB0, 2024 4.3 -

" Not annualised

Notes

@ Return on NewWorth (%) = Profit for the period/year attributable to shareholders of the Company divided by Net Worth at the end
of the period/year.

(2) Networth is calculated as equity attributable to shareholders of the Company lessp(&)l reserve; and (byapital redemption
reserve

(3)The weighted awiworatghe irsstasirmr wdhuct of RONW and respective assi
aggregate weight.

()The figures disclosed above are démifwedatiom.t he Restated Cons

Net Asset Value per Equity Share

Financial Year/Period NAV per Equity Share (Basic and diluted)( )

As atSeptember 30, 2024 159.49
As atMarch 31, 2024 157.90
After the Offer

- At the Floor Price [
- At the Cap Price [
At Offer Pricé [

*Offer price per Equity Share will be determined at the conclusion of the Book Building Process

O« O¢ O«

Notes:
@ Netassetvalue per Equity Sharas at a period/ yearepresents Netorth attributable toowners of the Comparag the end of the
period/year divided by the weighted average outstanding equity shares considebasitoearnings per share ardiluted
earnings per share from continuing and discontinuing operations.
(2) Networth is calculated as equity attributable to shareholders of the Company lessita)l reserve; and (byapital redemption
reserve
(3) The figures disclosed above are derived from the Restated Con
(4) Pursuant to resodmnudimar pwagesmear dln rmxdtriang held on November 19,
subdivision of each "2Queé aylEgihi@ragr eofd o fa Cfea wea tVueelawd Eafs s tg of bo
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Shares of Tflaceacwalime tchfe rati o of
sudi vi si on and bonus shares are
of the respective period/year

6. Comparison of accounting ratios with listed industry peers

10: 1. For the
retrospectively

purpose of
considered

Name of the Face value per =
company equity share( ) (number of
times)
Kent RO Systems Limitéd 1 [ &
Peer Group'
Havells India Limited 1 80.38
Eureka Forbes Limited 10 119.70
Whirlpool IndiaLimited 10 99.48
V-Guard Industries Limite 1 70.30
Bajaj Electricals Limited 2 67.51

EPS
(Basic)
()@

15.67

20.28
4.94
17.11
5.89
11.39

EPS RoNW Net Asset Value per
(Diluted) (%) Equity Share
()@ ()

15.67 9.93 157.90
20.28 17.08 11869
4,93 2.27 21703
17.11 6.14 278.69
5.88 14.36 40.92
11.37 9.02 12606

#To be included in respect of our Company in the Prospectus based on the Offer Price.
"Our financial information has been derived from the Restated Consolidated Financial Information as at or for the finaneralg@/arch

31, 2024.

" All the financial information for the peer group entities mentioned above is on a consolidated basis and is sourceafmonaltheports
as available of the respective peer group entity for the year ended March 31, 2024 (as applicable) sutthetgddk Exchanges

Notes for

1

peer group

respectively for the year ended March 31, 2024.
@

thediluted EPS as at March 31, 2024.
®)

The basic and dilute@PSrefers to the basic and dilutd8PSsourced from the financial statements of the peer group entities
P/E Ratio has been computed based on the closing market price of equity sharesLimi&8Bn January 9, 2025, divided by

RoNW (%) = Profit for the year ended March 31, 2024 attributable to the shareholdies lmiding company otherespective

peercompany, divided by total net worth (excluding +wamtrolling interest) of the peer group entity as at March 31, 2024

4)

NAV is computed as threet worth of the peer group entity asMarch 31, 2024 divided by the outstandimgighted average

number of equity shareonsidered for diluted earnings per shaeat March 31, 2024.

®)

Net worth means the aggregate value of the-paidhare capital and all reserves excluding capital reserves, capital redemption

reserve, revaluation reseryéoreign currency translation reserve, amalgamation adjustment reserve, share application money

pending allotment and non controlling interest

Key Performance Indicators

The table below sets forth the details of KPIs that our Company considers have a bearing for arriving at the
basis for Offer Price. All the KPIs disclosed below have been approved by a resolution of our Audit
Committee datedanuary 8, 202&nd the Audit Committee has confirmed that there are no KPIs pertaining

to our Company that have been disclosed to any investors at any point of time during the three years period

prior to the date of filing of this Draft Red Herring Prospectus have biselosked in ths sectionFurther,
the KPIs herein have been certified B{R & Company, Chartered Accountgrity way of their certificate
dated 2025 This certificate has been designated as a material document for inspection in connection with

t he

The KPIs that have been consistently used by the management to analyse, track and monitor the operational
and financial performance of the Company, which have been consequently identified as relevant and material

Of fMaterial C@taets ahd Documents for Inspection o n 432a g e

is ® antipage 38 A

KPI's and ar e Bhasisfor OfferPece
For details of our other op
Busines®, dMada@dement 6s

on paged 76and315, respectively.

erat.i metricsOuwi scl

ng

Brialgsis of Fisanc@lriPosdion dnd Results of Operatians

In addition to the above, the Audit Committee also noted that other than the below mentioned KPIs, there are

certain items/ metrics which have been included in the business description, management discussion and

analysis or financials in this DRHP but teesre not considered to be a performance indicator or deemed to
det er mi @ux Business ,Mam ©f ¢ me ntPG 9 ¢
Discussion and Analysis of Financial Condition and Results of Operations a Redtaté¢d Condmlated

have a bear. on t he

ng

Financial Informationo

0 n 1@6a3d5asd245 respectively

Our Company confirms that it shall continue to disclose all the KPIs includihisisection on a periodic

basis, at least once in a year (or any lesser period as determined by the Board of Directors of our Company)

until one year after the date of listing of the Equity Shares on the Stock Exchanges or for such other duration
as may b required under the SEBI ICDR Regulations.
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Key Performance Indicators

Our Company considers the following key performance indicafok§ Bd) to have a bearing for arriving at
the basis for the Offer Price The table below also sets forth KPIs & #itle six months period ended
September 30, 2024 and Fiscal 2024, Fiscal 2023 and Fiscal 2022.

(_in million except for percentages

Particulars For the six months ended As at and for the Financial Year
September 30,
2024 2024 2023 2022
Revenue from Operatioh’% 6,371.8! 11,781.% 10,843.9: 10,473.6
Revenue GrowtliYoY) (in %) @ - 8.6% 3.5¢ -
Revenudrom Operationdy geography®
a.Revenues from India 6,214.2: 11,438.90 10,506.3' 10,121.5
b. Revenud Export 157.6¢ 342.8° 337.5¢ 352.1%
Revenudrom Operationdy Product Categor§
a. Water Purifiersand water softeners 5,368.0! 10,124.1 9,406.7. 9,099.8:
b. Kitchen and home appliances 574.1¢ 1,256.0! 1,192.6! 1,275.6:
c. Fans 403.2¢ 307.1¢ 112.0( Nil#
d. Others(includes sale of scrap, export 26.4¢ 94.4¢ 132.5: 98.2(

incentives, and other produgts
Revenudrom Operationdy Product Category as a
of Revenue from Operations (in %)

a. Water Purifieraind water softeners 84.2¢ 85.9: 86.7¢ 86.8¢
b. Kitchen andhomeappliances 9.01 10.6¢€ 11.0C 12.1¢
c. Fans 6.3: 2.61 1.0¢ Nil#
d. Othergincludes sale of scrap, export 0.41 0.8 1.22 0.94
incentives, and other produgts
EBITDA® 659.2¢ 1,820.0: 1,493.8. 2,008.0¢
EBITDA Margin(in %) 10.3¢ 15.4¢ 13.7¢ 19.17
Profit for the period/ yed?) 698.62 1,660.83 976.15 1,546.8C
PAT Margin(in %) © 1021 13.2¢ 8.8C 1425
Return on Equityin %) (19 4.24* 9.9t 6.4¢€ 10.67
Advertisement and business promotion expenses 20.2: 13.1¢ 13.2¢ 11.3:

percentage of revenue from operati¢ingo) (9

* Not Annualised

# As the Company started selling fans in Fiscal 2023, there were no revenues from fans in Fiscal 2022.

The above details have been certified3NR & Company, Chartered Accountapissuant to their certificate datethnuary 21 2025 The
certificate datedJanuary 21 2025issued bySNR & Company, Chartered Accountartisa s b e e n  iMaterial [Cdnératts and i
Documents for Inspectiofi Material Document® o n 422a g e

Notes:

(€
)

@)
@)

®)
6)

@)
®)
©)
(10)
(11)

Revenue from operations is as per the Restated Consolidated Financial Information.

Revenue Growth (YoY) (in %) refers to (Relevant year Revenue from Operations minus previous year Revenue from Operations)
divided by previous year Revenue from Operations multiplied by 100

Revenue from Operations by geography is the revenue from operations generated by the company from withirolrdideand

India.

Revenue from Operations by product category namely water purifiers and water softeners, kitchen & home appliances, fans and
others for the year / period.

Revenue from Operations by product catggtivided by Revenue from Operatiansiltiplied by 100

EBITDA is calculated as profit before tax from continuing operations plus (a) finance costs and (b) depreciation andiamortiza
expense, and less (c) other income

EBITDA Margin is calculated as EBITDA divided by revenue from operations.

Profit after tax from continuing operatioffisr the period/years as per the Restated Consolidated Financial Information.

PAT Margin is calculated as profit after tax from continuing operations dividedtayincome

Return on Equity is calculated as profit after tax from continuing operations divided by total equity.

Advertisement and business promotion expenses as per the R€stasetidated=inancial Information divided by the Revenue

from Operations as per the Restat@onsolidated-inancial Information for the year / period.

Description on the historic use of thekey performance indicatorsby us to analyze, track or monitor
our operational and/or financial performance

In evaluating our business, we consider and use certain KPIs, as presented above, as a supplemental measure
to review and assess our financial and operating performance. The presentation of these KPIs is not intended
to be considered in isolation or asubstitute for the Restated Consolidated Financial Information. We use

these KPIs to evaluate our financial and operating performance. Some of these KPIs are not defined under
Ind AS and are not presented in accordance with Ind AS. These KPIs have limitgtianalytical toals
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Further, these KPIs may differ from the similar information used by other companies and hence their
comparability may be limited. Therefore, these metrics should not be considered in isolation or construed as
an alternative to Ind AS measures of perforngamicas an indicator of our operating performance, liquidity,
profitability or results of operation. Althoughese KPIs are not a measure of performance calculated in
accordance with applicable accounti ng itsptoadedanr ds,
additional tool for investors to use in evaluating our ongoing operating results and trends and in comparing
our financial results with other companies in our industry because it provides consistency and comparability
with past financial pdormance, when taken collectively with financial measures prepared in accordance with
Ind AS.

Investors are encouraged to review the GAAP measures and to not rely on any single financial or operational
metric to evaluate our business.

Explanation for the KPIs

The following tableprovides the explanation of and rationale for each of the KPIs that have a bearing on
arriving at the basis for Offer Price and the relevance of such to the business of our Company. We have also
described and def i ne defihittors arkl Rbbeviationés w@amphbdagea bl e, i n

Metric Explanation for the KPI

Revenue from Operations Revenue from Operations is used by the Company to track the re'
profile of the business and in turn helps assess the overall fine
performance of th€ompany and size of the business

Revenue Growth (YoYlin Revenue growth i ndi-omytaegowth bof eeveue

%) generated from our operations. This helps track the progress c
Company and guge market demand and trends.

Revenue from Operations k Revenue from Operations of the business split for its share within

geography and outside India enables the Company to track the progress ¢
revenues in the domestic and export markets.

Revenue from Operations k Revenue from Operatioy theproduct category enables the Company

Product Category(INR, and track the progress of the revenues in the product catégeager purifies

as a% of Revenue from and water softenersgitchen and home appliancetans andothers

Operations) (including sale of scrap, export incentives, and other products)

EBITDA EBITDA provides information regarding the operational efficiency of
business.

EBITDA Margin (in %) EBITDA margin is an indicator of the operational profitability a

financial performance of the business
Profitafter taxfor the period/ Profit after tax provides information regarding the overall profitability
year the business.
PAT Margin (in %) PAT Margin is an indicator of the overall profitability and financ
performance of the business
Return on EqUitlROE(in %) RoE provides howefficiently the Company generates profits frc
sharehol dersdé funds.
Advertisement and busines This indicates to th€ompany to see the growth of oRevenue from
promotion expenses as Operations based on tladvertisement antusiness promotionxpense.
percentage oRevenue from
Operationgin %)

Comparisons of KPIs based on additions and dispositions to our business

Our Company has not undertakemyanaterial acquisition or disposition of assets / business for the periods
that are covered by the KPIs

Comparison of KPIs of our Company with listed peers

The following table provides a comparison of our KPIs vigted industry peerfor the six months period
ended September 30, 2024 and Fiscal 2024, Fiscal 2023 and Fiscal 2022
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(_in million except for percentages

KPIs for the
Six
period ended
September
30, 2024
Revenue from
Operations
Revenue
Growth (YoY)
(in %)
Revenue from
Operations by
geography

a. Revenues
from India

b. Revenuei
Export
Revenue from
Operations by
Product
Category
Water
Purifiers and
water
softeners
Kitchen
home
appliances
Fans

Others
(includes sale
of scrap,
export
incentives,
and other
products)
Revenue from
Operations by
Product
Category as ¢
% of Revenue
from
Operations (in
%)

a. Water
Purifiers and
water
softeners

b. Kitchen
and home
appliances

c. Fans

d. Others
(includes sale
of scrap,
export
incentives,
and other
products)
EBITDA
EBITDA
Margin(in %)
Profit for the
period/ year
PAT Margin
(in %)

and

Kent RO

months Systems

Limited

6,371.88

6,214.24

157.64

5,368.05

574.15

403.24
26.44

84.25%

9.01%

6.33%
0.41%

659.26
10.35%

698.62

1021%

Havells
India
Limited

1,

N.A.

N.A.

N.A.

N.A.

N.A.
N.A.

N.A.

N.A.

N.A.
N.A.

9,47
9.16%

6,

6. 4:

03, ¢

75

Eureka
Forbes
Limited

Whirlpool
India
Limited

12,26 42,098.50

N.A. N.A.

N.A. N.A.

N.A. N.A.

N.A. N.A.

N.A.
N.A.

N.A.
N.A.

N.A. N.A.

N.A. N.A.

N.A.
N.A.

N.A.
N.A.

1, 32!
10.79%

2,979.50
7.08%
799. 1,987.80

6. 4t 4.61%

V-Guard Bajaj
Industries Electricals
Limited Limited

27,71 22,73

N.A. N.A.

N.A. N.A.

N.A. N.A.

N.A. N.A.

N.A.
N.A.

N.A.
N.A.

N.A. N.A.

N.A. N.A.

N.A.
N.A.

N.A.
N.A.

2, 66!
9.60%

1,271
5.59%
1623 410.

5. 8: 1. 7¢
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KPIs for the
six  months
period ended
September
30, 2024
Return on
Equity (in %)
Advertisement
and business
promotion
expenses as
percentage ol
revenue from
operations (in
%)

Kent
Systems
Limited

RO

4.24%*

20.23%

Havells
India
Limited

8 .5%

2.93%

Eureka
Forbes
Limited
1. 8!
N.A.

Whirlpool

India

Limited
5.20%

N.A.

V-Guard
Industries
Limited

8. 4:

N.A.

Bajaj
Electricals
Limited

N.A.

"KPI information for peers has been taken from the annual report for the respective years.
" It is noted that certain peers report this information only for specifimponents of revenue from operations, and not for the total
revenue from operations. In cases where detailed information for total revenue from operations is unavailable, expohas berme
determined using the reported export revenue in the respextnual reports, with the remaining amount classified as domestic revenue.

(_in million except for percentages

KPIs for the
Fiscal 2024

Revenue from
Operations
Revenue
Growth (YoY)
(in %)
Revenue from
Operations by
geography

a. Revenues
from India

b. Revenuei
Export
Revenue from
Operations by
Product
Category
Water
Purifiers and
water
softeners
Kitchen
home
appliances
Fans

Others
(includes sale
of scrap,
export
incentives,
and other
products)
Revenue from
Operations by
Product
Category as ¢
% of Revenue
from
Operations (in
%)

a. Water
Purifiers and
water
softeners

and

Kent

Systems

Limited
11,781.85

RO

8.65%

11,438.98

342.87

10,124.16

1,256.09

307.14
9446

85.93%

Havells

India

Limited
1,85, ¢

9. 9!

1,79867.80

6,032.30

N.A.

N.A.

N.A.
N.A.

Eureka

Forbes

Limited
21,

5.0

21,879.02

13.48

N.A.

N.A.

N.A.
N.A.

N.A.

89

Whirlpool
India
Limited

68, 29

2. 4:

65,407.00

2,890.90

N.A.

N.A.

N.A.
N.A.

N.A.

V-Guard

Industries

Limited
48,

17.

48,444.10

122.60

N.A.

N.A.

N.A.
N.A.

N.A.

56

Bajaj
Electricals
Limited

46, 41

(5.0

45,696.45

716.24

N.A.

N.A.

N.A.
N.A.

N.A.
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KPIs for the Kent RO Havells Eureka Whirlpool V-Guard Bajaj

Fiscal 2024 Systems India Forbes India Industries Electricals
Limited Limited Limited Limited Limited Limited

b. Kitchen 10.66% N.A. N.A. N.A. N.A. N.A.

and home

appliances

c. Fans 2.61% N.A. N.A. N.A. N.A. N.A.

d. Others 0.80% N.A. N.A. N.A. N.A. N.A.

(includes sale

of scrap,

export

incentives,

and other

products)

EBITDA 1,820.02 18, 42 1, 83. 3, 841 4,26 2596 .

EBITDA 15.45% 9. 9: 8. 3¢ 5. 6: 8. 7¢ 5. 6«

Margin(in %)

Profit for the 1,669.83 12,70 956 . 2,28 2,57! 1, 35

period/ year

PAT Margin 13.25% 6. 7! 4. 3! 3.2 5. 2° 2.8°

(in %)

Return on 9.95% 1706 2. 2¢ 5 .4% 14.2 9. 4

Equity (in %)

Advertisement 13.16% 2. 8¢ 9. 4! 0. 8¢ 2.6: 4 . 5

and business

promotion

expenses as

percentage ol

revenue from

operations (in

%)

"KPI information for peers has been taken from the latest annual report for the respective years.

" It is noted that certain peers report thiformation only for specific components of revenue from operations, and not for the total
revenue from operations. In cases where detailed information for total revenue from operations is unavailable, expohasberumne
determined using the reportedport revenue in the respective annual reports, with the remaining amount classified as domestic revenue.

(" in million except for percentagks

KPIs for the Kent RO Havells Eureka Whirlpool V-Guard Bajaj

Fiscal 2023 Systems India Forbes India Industries Electricals
Limited Limited Limited Limited Limited Limited

Revenue from 10,84393 1,69, 1 20, 84 66, 67 41, 27 48,89

Operations

Revenue 3.54% 21. 3 446. ( 7. 6 ( 17.9 1. 5¢

Growth (YoY)

(in %)

Revenue from
Operations by

geography

a. Revenues 10,506.39 16425150 20,766.45 63,539.20 41,22.30 48,248.58
from India

b. Revenuei 337.54 4,855.80 78.60 3,087.30 51.60 643.87
Export

Revenue from

Operations by

Product

Category

Water 9,406.71 N.A N.A. N.A. N.A. N.A.
Purifiers and

water

softeners

Kitchen and 1,192.69 N.A N.A. N.A. N.A. N.A.
home

appliances

Fans 112.00 N.A N.A. N.A. N.A. N.A.
Others 132.53 N.A N.A. N.A. N.A. N.A.
(includes sale

of scrap,

export

incentives,
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KPIs for the
Fiscal 2023
and other
products)
Revenue from
Operations by
Product
Category as ¢
% of Revenue
from
Operations (in
%)

a. Water
Purifiers and
water
softeners

b. Kitchen
and home
appliances

c. Fans

d. Others
(includes sale
of scrap,
export
incentives,
and other
products)
EBITDA
EBITDA
Margin(in %)
Profit for the
period/ year
PAT Margin
(in %)

Return on
Equity (in %)
Advertisement
and business
promotion
expenses as
percentage ol
revenue from
operations (in
%)

Kent RO Havells Eureka
Systems India Forbes
Limited Limited Limited
86.75% N.A
11.00% N.A
1.03% N.A
1.22% N.A
1,493.83 15, 99 1,
13.78% 9. 4t
976.15 10, 71 2
8.80% 6. 2" 1
6.46% 16.1 0
13.25% 2.5¢

5.

N.A.

N.A.

N.A.
N.A.

04
0:

6 4.

.20

659

Whirlpool V-Guard Bajaj
India Industries Electricals
Limited Limited Limited
N.A. N.A. N.A.
N.A. N.A. N.A.
N.A. N.A. N.A.
N.A. N.A. N.A.
3,70: 3201 3,74
5. 5! 7. 7t 7. 6t
2, 24 1, 891 2,15.
3. 3 4. 5t 4 . 3°
61 % 11.7 11. 3
0. 9¢ 2. 1t 5. 9¢

"KPI information for peers has been taken from the latest annual report for the respective years.

™ It is noted that certain peers report this information only for specific components of revenue from operations, andeaotalr t
revenue fronoperations. In cases where detailed information for total revenue from operations is unavailable, export revenue has been
determined using the reported export revenue in the respective annual reports, with the remaining amount classifiettasdemeest

(_in million except for percentages

KPIs for the
Fiscal 2022

Revenue from
Operations
Revenue
Growth (YoY)
(in %)
Revenue from
Operations by
geography

a. Revenues
from India

b. Revenuei
Export
Revenue from
Operations by

Kent RO Havells Eureka
Systems India Forbes
Limited Limited Limited
10,47367 1, 39, ¢ 3,81
- 33.29% 4,765.35%
10,121.50 13434040 3,793.65
352.17 5,044.40 23.85

Whirlpool V-Guard Bajaj
India Industries Electricals
Limited Limited Limited
61, 96 35,00 48, 13
5.03% 28.62% 4.98%
58,720.30 34,901.14 46,910.01
3,245.40 100.72 1,220.14
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KPIs for the
Fiscal 2022

Product
Category
Water
Purifiers and
water
softeners
Kitchen
home
appliances
Fans

Others
(includes sale
of scrap,
export
incentives,
and other
products)
Revenue from
Operations by
Product
Category as ¢
% of Revenue
from
Operations (in
%)

a. Water
Purifiers and
water
softeners

b. Kitchen
and home
appliances

c. Fans

d. Others
(includes sale
of scrap,
export
incentives,
and other
products)
EBITDA
EBITDA
Margin(in %)
Profit for the
period/ year
PAT Margin
(in %)

Return on
Equity (in %)
Advertisement
and business
promotion
expenses as
percentage ol
revenue from
operations (in
%)

and

Kent RO Havells
Systems India
Limited Limited
9,099.83 N.A
1,275.64 N.A
Nil# N.A
98.20 N.A
86.88% N.A
12.18% N.A
Nil# N.A
0.94% N.A
2,008.09 17,60
19.17% 12.6
1,546.80 11,96
1425% 8. 4¢
10.67 % 19.9
11.33% 1. 7°

Eureka
Forbes
Limited

N.A

N.A

N.A
N.A

N.A

N.A

N.A
N.A

Whirlpool V-Guard
India Industries
Limited Limited
N.A N.A
N.A N.A
N.A N.A
N.A N.A
N.A N.A
N.A N.A
N.A N.A
N.A N.A
7504 3,40
1219 9. 7.
567 3. 2,28.
9. % ¢ 6.5
1e.% 1 67%1
1. 1¢ 1.6

Bajaj
Electricals
Limited

N.A

N.A

N.A
N.A

N.A

N.A

N.A
N.A

# As the Company started selling fans in Fiscal 2023, there were no revenues from fans in Fiscal 2022.
"KPI information for peers has been taken from the latest annual report for the respective years.

" It is noted that certain peers report this information only for specific components of revenue from operations, andedotair t

revenue from operations. In cases where detailed information for total revenue from operations is unavailable, experhasvecen

determined using the reported export revenue in the respective annual reports, with the remaining amount classifieitasdemest
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Weighted average cost of acquisition

The price per share of our Company based on the primary/ new issue of shares (equity/ convertible
securities

There have been nprimary issuances of Equity Shares or any convertible secygtiekiding issuance of

Equity Shares pursuant to bonus issue) during the 18 months preceding the dat®mfftiiRed Herring
Prospectuswhere such issuance is equal to or more than 5% of theupatiare capital abur Company
(calculated based on the poéfer capital before such transaction(s) and excludimgloyee stock options
granted but not vested) in a single transaction or multiple transactions combined together over a span of
rol | i ng PrBnary ldsaaned . A

The price per share of our Company based on secondary sale/ acquisitions of shares (equity /
convertible securities)

There have been reecondary sa acquisitions of Equity Shares or any convertible secuyitibgre the
Promotergincluding the Promoter Selling ShareholdePsomoter Group, or Shareholder(s) having the right

to nominate Director(s) oaur Board are a party to the transaction (excluding gifts), during the 18 months
preceding the date of thiBraft Red Herring Prospectushere either acquisition or sale is equal to or more

than 5% of the fully diluted paid up share capital of the Company (calculated based onGlitepoapital

before such transaction/s and excludingployee stock optiorgganted but not vestedh a single transaction

or multiple transactions ¢ ombi nSeabndaroTgapsactionsg.) over a

Price per share based on the last five Primary Issuances or Secondary Transactions

Since there are no such transactions to report under A and B above, the following are the details of the price
per share of our Company basis the last five prinsangsecondary transactions (secondary transactions
where Promotergincluding the Promoter Selling Shareholders)embers of the Promoter Group, or
Shareholder(s) having the right to nominate Director(s) on the Board, are a party to the transaction), not
older than three years prior to the date of iaft Red Herring Prospectigespective of the size of
transactions:

Primary transactions

Except as disclosed below, there have been no primary transactions in the last three years preceding the date
of this Draft Red Herring Prospectuisespective of the size of the transaction.

Date of Nature of Number of Face value Issue price Nature of Total
allotment allotment equity shares  per equity  perequity consideration consideration
allotted share share
() ()

November Bonus 91,768,800 1 - N. A N i
19, 2024

Wei ghatveed age cost of acquisition N i* |

*As certified bySNR & CompanyChartered Accountantsy way of their certificate datethnuary 21 2025

Secondary transactions

Except as disclosed below, there have been no secondary transactions in which Promoters, members of the
Promoter Group, Selling Shareholders are a party to the transaction, in the last three years preceding the date
of this Draft Red Herring Prospectus:

Date of Category Name of Name of Numberof Nature Face Transfer Nature of Total
transfer the the securities of value price consideration consideration

transferor transferee transferred securities per per
equity equity
share share

c )y )

January Sh ar e Mahesh  Mahesh 1,000 Equity 1 Ni N. A N i

15,

t r ancs Gupta Varun Shares

2025 Private

Family
Trust
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Date of Category Nameof Name of Numberof Nature Face Transfer Nature of Total

transfer the the securities of value price consideration consideration
transferor transferee transferred securities per per
equity equity
share share
c )y )
January S h ar € Sunita Sunita 1,0 Equi 1 Ni N. A Ni
15, t r ancs Gupta Surbhi Shar
2025 Private
Family
Trust
January S h ar e Sunita Sunita 1,0 Equi 1 Ni N. A Ni
15, t r ancs Gupta Varun Shar
2025 Private
Family
Trust
Total 3,0 N i
Total weighted average cost o Ni |

*As certified bySNR & CompanyChartered Accountantsy way of their certificate datethnuary 21 2025

D. The Fl oor Price and t hled]Ofmegrodimese/ r€EapePtivel greo
average cost of acquisition at which t heét]iBmugeui tayn dSh a
[ 6t]i me s, respectively, of the weighted average pric:
were acquired or sold by way of secondary transact.i

Past transactions Weighted average cost of acquisition per Floor Price  Cap Price
Equity Share (") (")
Weighted average cost of acquisition of N.A. [ 6 [ 6
Primary Issuances
Weighted average cost of acquisition of N.A. [ © [ ©

Secondary Transactions
Since there were no primary or secondary transactions of equity shares of the Company during the 18 months
the date ofiling this Draft Red Herring Prospeciube information has been disclosed for price per share of the Con
based on the last five primary or secondary transactions where the Prdmoteding the Promoter Selling Shareholder
Promoter Group, or shareholder(s) having the right to nominate director(s) on our Board, are a party to the trans:
older than three years prior to the date of filingtltif Draft Red Herring Prospectugespective of the size of th
transaction
- Based on primary issuances Nil [
- Based on secondary transactions Nil [
#As certified bySNR & Company, Chartered Accountangsway of their certificate datethnuary 21 2025
" To be updated at Prospectus stage

O¢ O«

[
[

O« Ox¢

10. Detailed explanation for OfferPr i ce/ Cap Price along with our Compan
for the periods presented in the Restated Consolidated Financial Information and in view of the
external factors which may have influenced the pricing of the issue, if any

[ 0]
*Note: This will be included on finalisation of Price Band

The Offef OHPas clteeerf deter mined by our Company, in co
of the demand from investors for the Equity Shares

Investorsshould read the abovee nt i oned i nf or ek Facor® ,OurfoBosinesav,i t h
fiRestated Consolidated Financial Informatian aMan ige ment 6 s Di scussion and A
Condition and Results of Operations 86n176, 245and315, respectively, to have a more informed view

before making an investment decision.
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STATEMENT OF SPECIAL TAX BENEFITS

The Board of Directors

Kent R O Systems Limited,

H-35, South Extension Part 1
Kidwai Nagar, New Delhi 110 049

Delhi, India

Subject: Statement of speci al tax benefits (Athe St at
Companyd) and its sharehol ders prepared iniPatA ordance
-Clause (9) (L) of Securities and Exchange Boardf ¢ndia (Issue of Capital and Disclosure Requirements)

Regul ations, 2018 (Athe SEBI | CDR Regul ationsod)

This report is issued in accordance with the Engagement Letter 25 November 2024

We hereby report that the enclosAdnexure Il and Il prepared by the Company, initialled by us for
identification purpose, states the special tax benefits available to the Company and its shareholders under direct
and indirect taxes (togeth@rt h e T a xprekeathy im forke,in India as dine which are defined ilnnexure

I. These special tax benefits are dependent on the Company and its shareholders fulfilling the conditions
prescribed under the relevant provisions of the Tax Laws. Hence, the ability of the Company and its shareholders
to derive these special tax benefgslependent upon their fulfilling such conditions, which is based on business
imperatives the Company may face in the future and accordingly, the Company and its shareholders may or may
not choose to fulfil.

The benefits discussed in the enclogethexure Il and Il cover the special tax benefits available to the
Company and its shareholders and do not cover any general tax benefits available to the Company and its
shareholders. Further, the preparation of the enclasedxure Il and Ill and its contents is the responsibility

of the Management of the Company and has been approved by the Board of Directors of the Company at its
meeting held odanuary 21, 2025 he Statement is only intended to provide general information to the investors

and is neither designed nor intended to be a substitute for professional tax advice. Further, the benefits discussed
in theAnnexure Il and Ill are not exhaustive. In view of the individual nature of the tax consequences and
the changing tax laws, each investor is advised to consult his or her own tax consultant with respect to the specific
tax implications arising out of their participati in the proposed initial public offering of equity shares of the
Company (the fiProposed Offero) particularly in view ¢
have a direct legal precedent or may have a different interpretation spetial tax benefits, which an investor

can avail. Neither we are suggesting nor advising the investors to invest money based on the Statement.

We conducted our examination in accordance with the
Purposes (Revised 2016)06 (the AGuidance Noteo) issuec
Guidance Note requires that we complyhnéthical requirements of the Code of Ethics issued by the Institute of

Charted Accountants of India.

We have complied with the relevant applicable requirements of the Standard on Quality Control (SQC) 1, Quality
Control for Firms that perform Audits and Reviews of Historical Financial information, and Other Assurance and
Related Services Engagements.

We do not express any opinion or provide any assurance as to whether:

i) the Company and its shareholders will continueltiain these special tax benefits per the Statement
in future; or

i) the conditions prescribed for availing the special tax benefits where applicable, have been/would be
met with.

The contents of the enclosed Annexures are based on the information, explanation and representations obtained
from the Company, and on the basis of our understanding of the business activities and operations of the Company.

Our views expressed herein are based on the facts and assumptions indicated to us. No assurance is given that the
revenue authorities/ courts will concur with the views expressed herein. Our views are based on the existing
provisions of the Tax Laws andiinterpretation, which are subject to change from time to time. We do not assume
responsibility to update the views consequent to such changes. We shall not be liable to the Company for any
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claims, liabilities or expenses relating to this assignment except to the extent of fees relating to this assignment,
as finally judicially determined to have resulted primarily from bad faith or intentional misconduct. We will not
be liable to the Compargnd any other person in respect of this Statement, except as per applicable law.

This report is addressed to and is provided to enable the Board of Directors of the Company to include this report
in the DraftRed Herring Prospectuprepared in connection with the Offering to be filed by the Company with

the Securities and Exchange Board of India and the concerned stock exchanges where the equity shares of the
Company are proposed to be listed. It is not to be used, referred tdritnutksl for any other purpose without

our prior written consent.

ForWalker Chandiok & Co LLP
Chartered Accountants
Firm Registration No001076N/N500013

Sujay Paul

Partner

Membership Numbet096314
UDIN: 25096314BMNWMZ7796

Date:January 21, 2025
Place: Noida
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Annexure |

List of Direct and Indirect Tax Laws, as amended including any circular and notifications issued

thereunder (ATAX LAWSO)

>
o

Details of tax laws

Income Tax Act, 1961 read with Income Tax Rules, 1962

Central Goods and Services Tax Act, 2017

Integrated Goods and Services Tax Act, 2017

State/ Union Territory Goods and Services Tax Act, 2017

Customs Act]1962

Customs Tariff Act, 1975

Q| N@ gk W= 0

Foreign Trad€Development and RegulatioApt, 1992
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Annexure |l

STATEMENT OF SPECIAL DIRECT TAX BENEFITS AVAILABLE TO KENT R O SYSTEMS
LI MI TED (THE #A COMHA®3SHABRBHOIDERS UNDER THE APPLICABLE DIRECT
TAX LAWS IN INDIA

Outlined below are the special tax benefits available to the Company and its shareholders under th@xncome

Act, 1961( 6t h eand Ificéndgt) ax Rul e s, 1962 (6l ncome Tax Rulesd), c
the Finance Act (No. 2) 2024 (collectively, hereinaft
benefits are subject to fulfillment of conditions grabed under the relevant Income Tax Laws by the Company

or its shareholders.

A. Special tax benefits available to the Company under the ITA and Income Tax Rules

1. Lower corporate tax rate on income of domestic compdn&esction 115BAA of the ITA

The Taxation Laws (Amendment) Act, 2019 introduced section 115BAA wherein domestic companies are
entitled to avail @oncessional tax rate of 22% (plus applicable surcharge and cess) on fulfillment of certain
conditions. The option to apply this -20aelevantdot e i s a
Assessment Y e2d and theoftidroonce exerdisthrough filing of Form 10IC on the Income

tax portal shall apply to subsequent assessment years. The concessional tax rate of 22% is subject to the
company not availing any of the following deductions under the provisions of the ITA:

Section10AA: Tax holiday available to units in a Special Economic Zone.

Section 32(1)(iia): Additional depreciation;

Section 32AD: Investment allowance.

Section 33AB/3ABA: Tea coffee rubber development expenses/site restoration expenses
Section 35(1)/35(2AA)/ 35(2AB): Expenditure on scientific research.

Section 35AD: Deduction for capital expenditure incurred on specified businesses.
Section 35CCC/35CCD: expenditure on agricultural extension /skill development
Chapter V1A except for the provisions of section 80JJAA and section 80M.

=4 =4 =4 -4 -4 -4 -89

The total income of a company availing the concessional rate of 25.168% (i.e., 22% along with surcharge of

10% and health and education cess of 4%) is required to be computed withaftibfahy carried forward

loss and depreciation attributable to afiyhe aforesaid deductions/incentives. A company can exercise the

option to apply for the concessional tax rate by filing Form 101C on or before the due date of filing return of

income under section 139(1) of the ITA. Further, provisions of Minimum Adtdrre Tax ( 6 MATO) u
section 115JB of the ITA shall not be applicable to companies availing this reduced tax rate, thus, any carried
forward MAT credit also cannot be claimed.

The provisions do not specify any limitation/condition on account of turnover, nature of business or date of
incorporation for opting for the concessional tax rate. Accordingly, all existing as well as new domestic
companies are eligible to avail this cessional rate of tax.

Note The Company has opted the lowate under section 115BAA of the ITA in the FY 2020elevant
to the AY 202P2 as mentioned in the Section 115BAA of ITA and have filed form 10IC on 09 March 2022
which is a prerequisite for availing the concessional tax rates under section 115BAw 6FA

2. Deductions in respect of employment of new employegsction 80JJAA of the ITA

As per section 80JJAA of the ITA, where a company is subject to tax audit under section 44AB of the ITA
and derives income from business, it shall be allowed to claim a deduction of an amount equal to 30% of
additional employee cost incurred in the cous$esuch business in a previous year, for 3 consecutive
assessment years including the assessment year relevant to the previous year in which such additional
employment cost is incurred.

The eligibility to claim the deduction is subject to fulfilment of prescribed conditions specified-sestibn
(2) of section 80JJAA of the ITA. The company is presently not claiming deduction under section 80JJAA
of the ITA.

3. Deduction with respect to inteorporate dividends Section 80M of the ITA
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As per the provisions of section 80M of the ITA, inserted with effect from 01 April 2020 i.e., AY-2021

a domestic company shall be allowed to claim a deduction of dividend income earned from any other
domestic company or a foreign company or a busitness The amount of deduction so claimed should not
exceed the amount of dividend distributed by it on or before the due date. In this case, due date means one
month prior to the due date of furnishing return of income under sub section (1) of se6tioitid ITA.

The company has one subsidiary and thus, the company should be eligible to claim deduction under section
80M of the ITA in respect of dividends received (if any) from its subsidiary and further distributed to its
shareholders subject to fulfillment of otheonditions.

. Deductions in respect of specified expenditure

In accordance with and subject to the fulfillment of conditions as laid out under section 35D of the ITA, the
company may be entitled to amortize preliminary expenditure, being specified expenditure incurred in
connection with the issue for public substidp or such other expenditure as prescribed under section 35D
of the ITA, subject to the limit specified therein (viz maximum 5% of the cost of the project or 5% of the
capital employed in the business of the company).

The deduction is allowable for an amount equal tofiftteof such expenditure for each of five successive
previous years beginning with the previous year in which the business commences or as the case may be,
the previous year in which the extension loé tundertaking is completed, or the new unit commences
production or operation.

With effect from AY 202425, the company shall be required to furnish a statement in Form 3AF containing
the particulars of expenditures specified under section 35D of the ITA to such income tax authority prior to
one month before the due date of filingdme tax return as per section 139(1) of the ITA.

. Deductions in respect of merger/demerger expenditure

In accordance with and subject to the fulfilment of conditions as laid out under section 35DD of the Act, the
company may be entitled to amortize expenditure incurred wholly and exclusively for the purposes of
amalgamation or demerger of an undertakingeexliture as prescribed under section 35DD of the Act.

The deduction is allowable for an amount equal tofiftieof such expenditure for each of five successive
previous years beginning with the previous year in which the amalgamation or demerger takes place.

. Setoff of Unabsorbed Depreciation under section 32(2) of the ITA

As per the provisions of section 32(2) of the ITA, where a company does not have sufficient profits to cover
the depreciation expense for that year, the unabsorbed depreciation shall be carried forward to subsequent
assessment years for an indefinite periontil it is fully absorbed and set off against future profits of
subsequent assessment years. The company currently does not have unabsorbed depreciation.

. Setoff & Carry forward of business loss under section 72 of the ITA

As per the provisions of section 72 of the ITA, if the Company has incurred loss under the head "Profits and
gains of business or pr of edfagaoshigcomeander any otleethheadd ofs s h a ¢
income, then such loss as has not estoff shall be carried forward to seff against the income in the

following eight assessment years. The company currently does not have carried forward business loss.

. Setoff & Carry forward of Losses under the head capital gains

As per the provisions of section 70 of the ITA, if the Companyin@asred loss under the head capital gains

in relation to a shotterm capital asset, it can be-séfeither againstShof er m Capi t al Gain (0
LongTer m Capit al Gain (OLTCG6) for that asseasment y
long-term capital asset, it can be-sét only against LTCG for that assessment year.

However, if the losses are not wholly-sét, the same shall be carried forward to-g#tagainst the income
in the following eight assessment years as per section 74 of the ITA. If the loss carried forward relates to
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shortterm capital asset, it shall be-sét either against LTCG or STCG. However, if the loss carried forward
relates to longerm capital asset, it shall be -sdt only against LTCG.

At the time of filing Income tax return for AY 20225, the Company has carried forward long term capital
losses under the head capital gains to subsequent assessment years.

9. Tax on Capital Gains

As per section 112 of the ITA, LTCG arising from the transfer of famm capital assets (other than listed
equity shares, unit of an equityiented fund or unit of a business trust covered under section 112A of the
ITA), shall be taxed at the rate of.5% of such capital gains (plus applicable surcharge and education cess)
without the benefit of indexation.

Whereas, if LTCG is arising from the transfer of a ldagnm capital asset, being listed securities (other than
a unit) or zerecoupon bond then as per section 112A of the ITA, capital gains (exceeding INR 1,25,000)
shall be taxed at the rate of 12.5% witlhindexation.

Further, as per section 111A of the ITA, STCG arising from the transfer of equity shares on which Securities
Transaction Tax (6STTO6) has been pai dorientedfunde t i me
unit of a business trust shall be ¢éabat the rate of 20% (plus applicable surcharge and cess). Whereas, STCG
arising from the transfer of shetgrm capital assets (other than listed equity shares, unit of an-egeityed

fund or unit of a business trust covered under section 111A ¢T&)eshall be taxed at the normal tax rate

of the Company.

10.Deduction in respect of House Property income

As per the provisions of section 24(a) of the ITA, a deduction of 30% of the net annual rental value of the
property in the form of standard deduction is allowed to the owner of the house property. However, this tax
deduction is not available for propegiased by the owner.

The company earns rental income on house property and claims the benefit of 30% deduction under section
24(a) of the ITA.

Special tax benefits available to the shareholders of the Company under the Income Tax Regulations
1. Dividend Income
Dividend income earned by the shareholders would be taxable in their handzpgtiittedble rates. However,
in the case of domestic corporate shareholder, benefit of deduction under section 80M of the ITA would be
available on fulfilling the conditions. Further, Finance Act 2021 restricted surcharge to 15% in respect of

dividend income

2. Tax on Capital Gains

As per section 112 of the ITA, LTCG arising from the transfer of {tamm capital assets (other than listed
equity shares, unit of an equityiented fund or unit of a business trust covered under section 112A of the
ITA), shall be taxed at the rate of.5% of such capital gains (plus applicable surcharge and education cess)
without the benefit of indexation.

Whereas, if LTCG is arising from the transfer of a kbegn capital asset, being listed securities (other than
a unit) or zerecoupon bond then as per section 112A of the ITA, capital gains (exceeding INR 1,25,000)
shall be taxed at the rate of 12.5% with indexation.

Further, as per section 111A of the ITA, STCG arising from the transfer of equity shares on which STT has
been paid at the time of acquisition and sale, unit of an eqtigyted fund or unit of a business trust shall

be taxed at the rate of 20% (plus Bggble surcharge and cess). Whereas, STCG arising from the transfer
of shortterm capital assets (other than listed equity shares, unit of an-egeityed fund or unit of a
business trust covered under section 111A of the ITA), shall be taxed atrited tex rate of the Company.

Further, Finance Act 2020 restricted surcharge to 15% in respect of capital gains under section 111A and
112A of the ITA which was extended to capital gains under section 112 of the Act vide Finance Act 2023.
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3. Special Provisions for Neresident shareholders

As per section 90(2) of the ITA, naesident shareholders will be entitled to be governed by the beneficial
provisions under the respective Double Taxation Av
such norresidents. This is subject to fulfilmeof conditions prescribed to avail treaty benefits.

Further, any income by way of capital gains accruing tenesidents, may be subject to withholding tax as
per the provisions of the ITA or under the relevant DTAA, whichever is beneficial. However, where such
nonresident has obtained a lower withholdiag certificate from the tax authorities, the withholding tax
rate would be as per the said certificate. The-mesident shareholders may be able to avail credit for any
taxes paid by them in India, subject to local laws of the country in which suahskder is resident.

Notes:

1. These special tax benefits are dependent on the Company and its shareholders fulfiling the conditions
prescribed under the Income tax regulations. Hence, the ability of the Company or its shareholders to derive
the tax benefits is dependent upon fulfiisuch conditions, which based on the business imperatives, the
Company or its shareholders may or may not choose to fulfil.

2. The special tax benefits discussed in the Statement are not exhaustive and is only infaodatktgeneral
information to the investors and hence, is neither designed nor intended to be a substitute for professional tax
advice. In view of the individual nature of the tax consequences aid the changing tax laws, each investor is
advised to consuhis or her own tax consultant with respect to the specific tax implications arising out of
their participation in the issue.

3. The Statement has been prepared on the basis that the Company is in the process of getting shares of the
company listed on a recognized stock exchange in India and the Company will be issuing shares.

4. The Statement is prepared on the basis of information available with the management of the Company and
there is no assurance that:

i. the Company or its shareholders will continue to obtain these benefits in future;
ii. the conditions prescribed for availing the benefits have been/ would be met with; and
iii. the revenue authorities/courts will concur with the view expressed herein.

5. The above views are based on the existing provisions of law and its interpretation, which are subject to change
from time to time.

6. The above Statement of Special Tax Benefits sets out the provisions of law in a summary manner only
and is not a complete analysis or listing of all potential tax consequences of the purchase, ownership
and disposal of shares.

For and on behalf of
Kent R O Systems Limited

Name: Varun Gupta

Designation: Joint Managing Director
Place: Delhi

Date:January 212025
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Annexure Il

STATEMENT OF SPECIAL TAX BENEFITS AVAILABLE TO KENT RO SYSTEMS LIMITED (the
AfiCompanyo) AND I TS SHAREHOLDERS UNDER THE APPLI C
REGULATIONS IN INDIA

Outlined below are the special tax benefits available to the Company and its Shareholders under the Central Goods
and Services Tax Act, 2017, the Integrated Goods and Services Tax Act, 2017, applicable State/ Union Territory
Goods and Services Tax Act, 2ZQthe Customs Act, 1962, the Customs Tariff Act, 1975, including the relevant
rules, notifications and circulars issued there under, the Foreign Trade (Development and Regulation) Act, 1992
(read with Foreign Trade Policy 2023) (collectively referredladirfect Tax Regulations"), presently in force in

India.

A. Special taxbenefits available to the Company

1. Benefits under the Central Goods and Services Act, 2017, respective State Goods and Services Tax
Act, 2017, Integrated Goods and Services Tax Act, 2017 (read with relevant Rules prescribed
thereunder)

Under the GST regime, all supplies of goods and services which qualify as export of goods or services are
zerorated, that is, these transactions attract a GST rate of zero per cent.

On account of zero rating of supplies, the supplier will be entitled to claim input tax credit in respect of input
and input services used for such supplies and can seek refund of accumulated/ unutilized ITC.

There are two mechanism for claiming refund of accumulated ITC against export. Either person can export
under Bond/ LUT as zermated supply and claim refund of accumulated input tax credit or person may export
on payment of integrated Goods and Serviaas dhd claim refund thereof as per the provisions of Section

54 of CGST Act, 2017.

Thus, the GST law allows the flexibility to the exporter (which will include the supplier making supplies to
SEZ) to claim refund upfront as integrated tax (by making supplies on payment of tax using ITC) or export
without payment of tax by executing a BBbUT and claim refund of related ITC of taxes paid on input and
input services used in making zero rated supplies.

Currently, the company is exporting the goods without payment of Integrated tax under an option of LUT.

2. Benefits of Duty Drawback scheme under the Customs Act, 1962

Duty drawback is the export benefit given to rebate the custom duties charged on imported
materials which are used for manufacture of exported goods.

The Company is currently availing benefit under this scheme.

3. Benefits of Remission of Duties and Taxes dixported Products Scheme (RoDTEP) under Foreign
Trade (Development and Regulation) Act, 1992 (read with Foreign Trade Policy 2023)
Remission of Duties and Taxes on Exported Products Scheme (RoDTEP): This scheme is notified
with effect from 1 January 2021 with an object to neutralize the taxes and duties suffered on exported goods
which are otherwise not remitted/ refunded in any manner. The benefit is given as percentage of free on
board or as prescribed by the DepartmenCommerce. The remission of taxes is provided in the form of
transferable duty credit electronic script and are subject to realization of sale proceeds within the period
prescribed by Reserve Bank of India.
The Company is currently availing benefit under this scheme.

B. Special tax benefits available to the Shareholders of the Company

a. The shareholders of the Company are not required to discharge any GST on transaction in securities of
the Company.
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Securities are excluded from the definition of Goods as defined under Section 2(E2Fentral Goods
and Services Tax Act, 2017 as well from the definition of Services as defined under Section 2(102) of
the Central Goods and Services Tax Act, 2017.

Apart from above, the shareholders of the Company are not eligible to special tax benefits under the
Indirect Tax Regulations.

Notes:

1.

This Annexure sets out only the special tax benefits available to the Company and its Shareholders under
the Indirect Tax Regulations, presently in force in India.

These special tax benefits may be dependent on the Company or its shareholders fulfilling the conditions
prescribed under the relevant provisions of the Act. Hence, the ability of the Company or its Shareholders
to derive the tax benefits is dependent updfilling such conditions, which based on the business
imperatives, the Company or its Shareholders may or may not choose to fulfil.

This special tax benefits discussed in this Annexure is not exhaustive. It is only intended to provide
general information to the investors and is neither designed nor intended to be a substitute for
professional tax advice. In view of the individual natof the tax consequences, the changing tax laws,
each investor is advised to consult his or her own tax consultant with respect to the specific tax
implications arising out of their participation in the proposed Offer.

This annexure covers only indirect tax regulations benefits and does not cover any income tax law
benefits or benefit under any other law.

The Statement is prepared on the basis of information available to the management of the Company and
there is no assurance that:

i. the Company or its shareholders will continue to obtain these benefits in future; and

ii. the conditions prescribed for availing the benefits have been/ would be met with.

These comments are based upon the existing provisions of the specified indirect tax laws, and judicial
interpretation thereof prevailing in the country, as on the date of this Annexure.

No assurance is given that the revenue authorities/courts will concur with the views expressed herein.
Our views are based on the existing provisions of law and its interpretation, which are subject to changes
from time to time. We do not assume respotigjtiio update the views consequent to such changes.

For and on behalf of the Board of Directors of
Kent R O Systems Limited

Name: Varun Gupta
Joint Managing Director

Place: Noida
Date: Januargl, 2025
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SECTION IV: ABOUT OUR COMPANY

INDUSTRY OVERVIEW

Unl ess otherwise indicated, industry and market dat i
publications, in particular, the report titled fAWater
i n | ndiJaaon udaartyd dOhTee 2 26 p ack) Rperpeopared and i ssued by Tect
Limited. The Technopak Report has been exclusively co
|l etteOcdabed, 7i,n 20&2ZMnecti on with the Offer. A copy of
website of adurn pGorhpg aviwyww. kdeonctu.meeondism/aisr /ad fsfoermMaermr i akl ud
Contracts and DocuManeéesi &lordoDdoons a8t Boorn furt her i nfor|
ARi sk &ilaCeémtrain sections of this Draft Red Herring

Technopak Report which is a paid report and commi ssi o
the Offer and any reliance imnv esuane nitnfdercmati ioomn ifnort hme
inhereatoniS4kegd sGeseai,niiConventions, Presentation of

Data and Curr eniclyn doufs tPrrye saennit ablmi &g g e Dat a
MACROECONOMI C OVERVI EW OF GLOBAL AND | NDI AN ECONOMY
Overview of the Global Economy

GDP and GDP Growth

The global economy has experienced a combination of both risks and opportunities over the years and has seen a
rebound pospandemic with governments takiagpropriate measures including the consistent implementation

of fiscal and monetary support strategies. On the back of continued fiscal and monetary stimuli across countries,
the global GDP is projected to grow from USD 105.6 trillion in 2023 to USD 18B8i@&n by 2028, thus growing

at a QAGERuUng Annual GrowthRated) of approxi mately 4.07% during
CAGR of other major economies such as France (approximately 3.13%), UK (approximately 5.92%), Germany
(approximately 2.93% USA (approximately 4.16%) and India (approximately 11.93%) are projected to grow
favorably for a similar period between 2023 to 2028, showcasing an upward trajectory in these years.

GDP at Current Prices (Nominal GDP) (in USD trillion) GDP Ranking of Key Economies

Rank CAGR  CAGR
in (&% (cy
Country GDP 2017 2018 2019 2020 2021 2022 2023 2024E 2025P 2028P 2018- 2023-
(22?3 2023) 2028P)
USA 1 195 205 214 211 233 255 274 28.8 29.8 33.6 597% 4.16%
China 2 12.3 139 143 147 178 18.0 17.7 18.5 19.8 23.6 4.95% 5.92%
Germany 3 3.7 4.0 3.9 3.9 4.3 4.1 4.5 4.6 4.8 5.2 2.38% 2.93%
Japan 4 4.9 5.0 5.1 5.1 5.0 4.3 4.2 4.1 4.3 48 (3.43)% 2.71%
India 5 2.1 2.4 2.5 2.5 2.9 3.4 3.7 4.1 4.4 6.5 9.04% 11.93%
UK 6 2.7 2.9 2.9 2.7 3.1 3.1 3.3 3.5 3.7 4.4 2.62% 5.92%
France 7 2.6 2.8 2.7 2.6 3.0 2.8 3.0 3.1 3.2 3.5 1.39% 3.13%
Brazil 9 2.2 1.9 1.9 15 1.7 1.9 2.2 2.3 2.4 2.9 2.98% 5.68%
Australia 13 1.3 1.4 1.4 1.3 1.6 1.7 1.7 1.8 1.9 2.1 3.96% 4.32%
World - 815 865 87.8 853 97.2 1009 1056 110.8 1165 133.8 4.07% 4.85%
Source: World Bank Data, IMF, RBI; 2017 for India refers to Fiscal 2018 data and so on
Note: USD 1 = "~ 80

The global GDP grew by approximately 4.7% in 2023 and this positive trend is expected to continue into 2024,
with a growth rate of approximately 4.9%. The economies of Germany, France and UK witnessed nominal GDP
growth during 2023, following the COVHR9 pandemic. Germany demonstrated a substantialgregear
nominal GDP growth rate of approximately 9.8% in 2023. Meanwhile France and UK experienced a growth rate
of approximately 7.1% and approximately 6.5% respectively in 2023. On the other hand, coaimies like

the USA and India reported GDP growth rates of approximately 9.4% and approximately 16.9% respectively
during 2022 followed by approximately 7.5% and approximately 8.8% in 2023.

Nominal GDP Growth rate of Key Economies (%)

Country 2018 2019 2020 2021 2022 2023 _ 2024(E) 2025(P) 2028(P)
USA 51%  4.4% (1.4)% 104% 94%  75% 51%  35%  4.1%
China 13.0% 2.9%  2.8% 211% 11% (1.7)% 45%  7.0%  6.0%
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Country 2018 2019 2020 2021 2022 2023 2024(E) 2025(P) 2028(P)

Germany 8.1% (25% 0.0% 103% (4.7)% 9.8%  22%  43%  2.7%
Japan 20% 20% 0.0% (0% (1400% (2.3)% (2.4% 49%  3.7%
India 103%  6.4% (1.2)% 169% 16.9% 8.8%  11.1% 7.3%  13.9%
UK 7.4%  0.0% (6.9% 148% 00% 65% 61% 57%  59%
France 77% (36)% (3.7)% 154% (6.7)% 7.1%  3.3%  32%  3.0%
Brazil (13.6)% 0.0% (21.1)% 13.3% 11.8% 158% 45%  4.3%  6.5%
Australia 7.7%  0.0% (7.1)% 231% 63%  0.0% 59% 56%  3.4%
World 6.1%  15% (2.8)% 14.0% 3.8%  47%  4.9%  51%  4.7%

Source: IMF, Technopak analysis
For India, 2017 represents Fiscal 2018 and so on

Inflation

Inflation, measured bytheon s umer pQCPIOCe irneddxec(tis changes in the pr
goods and services. Global inflation spiked to approximately 8.7% in 2022. The increase in global crude oil and
commodity prices, along with COVH29 supply chaimlisruptions, have driven inflation, prompting countries to

raise interest rates in response. Global inflation has eased to approximately 6.8% in 2023, with a projected rate of
approximately 5.9% for 2024. R@andemic inflation was approximately 3.5% irL20

I ndiaés CPI inflation is expected to drop from appr o:
approximately 4.2% in 2025. In the USA and Germany, inflation is projected to fall from approximately 4.1%

and approximately 6.0% in 2023 to approately 2.9% and approximately 2.4% in 2024, reaching approximately

2.0% in 2025. Chinabdés inflation may rise from approxi

Global Inflation Rate, Average Consumer Price Index (%) of Key Economies

Country 2017 2018 2019 2020 2021 2022 2023 2024E 2025P 2026P 2027P 2028P

USA 21% 24% 18% 12% 47% 8.0% 41% 29% 20% 21% 21% 2.1%
China 16% 21% 29% 25% 09% 2.0% 02% 1.0% 20% 20% 20% 2.0%
Japan 05% 1.0% 05% 0.0% (0.2)% 25% 33% 22% 21% 2.0% 2.0% 2.0%
Germany 1.7% 19% 14% 04% 32% 87% 6.0% 24% 20% 20% 20% 2.0%
India 36% 34% 48% 62% 55% 6.7% 54% 46% 42% 41% 4.0% 4.0%
UK 27% 25% 18% 09% 26% 91% 73% 25% 20% 20% 2.0% 2.0%
France 12% 21% 13% 05% 21% 59% 57% 24% 18% 18% 18% 1.8%
Brazil 34% 3.7% 3.7% 32% 83% 93% 46% 41% 3.0% 3.1% 3.0% 3.0%
Australia 20% 19% 16% 09% 28% 6.6% 56% 35% 3.0% 2.7% 2.7% 2.6%
World 33% 3.6% 3.5% 32% 47% 87% 68% 59% 45% 3.7% 35% 3.4%

Source: IMF projections, Technopak Analysis
Note: For India, 2017 data refers to Fiscal 2018 and so on

Overview of Indian Economy

I ndi ads GDP and GDP G+Hetaricdh, Cyrréne&aRrojected drajéctorgni nal )
India is ranked fifth in thevorld in terms of nominal gross domestic produ@@P") for Fiscal 2024 and is the
third-largest economy in the world in terms of purchasing power pafiyR"). India is projected to be a USD

6.5 trillion economy by Fiscal 2029 and is anticipated to become the third largest economy, surpassing Germany,
and Japan in terms of Nominal GDP.

120



I ndi ads GDP at Current Prices (Nominal GDP) (in USD t
7.0 20.0%

6.0 16.9%

15.0%

5.0 13.8% 1> oo 11.6%11.5% 4 304
40 11.4% 10.0%
10.3%
3.0 6.49% 5 0%
20
0.0%

mﬁﬁEEllHEH“
0.0

2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024E 2028P 2029P

-5.0%

mmmm GDP (USD Tn) GDP Growth Rate(%)
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I ndi ads GDP at Constant Prices (Real GDP) (in USD tri
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Note: USD I = 80

I ndi ads nominal GDP has grown at a CAGR of approxi mat

projected to continue this trend by registering a CAGR of approximately 11.9 % fotyda 6meperiod from
Fiscal2023 to Fiscal 2029.

Since Fiscal 2005, the Indian economy's growth rate hasreeely twice as that of the world economy, and it is

expected to sustain this growth momentum in the long term. In the wake of CD®ID | ndi a6s nomi ne
contracted by approximately 1.2% in Fiscal 2021 followed by approximately 16.9% growth in Bi22sdrd

approximately 16.9% growth in Fiscal 2023. It is expected to continue the momentum and reach USD 6.5 trillion

by Fiscal 2029. Bet ween Fiscal 2023 and Fiscal 2029,
approximately 6.4%. It is also exgied that the growth trajectoof the Indian economy will position India among

the top three global economies by Fiscal 2028.

Several factors are likely to contribute to this ldegm economic growth. These factors include favorable
demographics, reducing dependency ratio, rapidly rising education levels, steady urbanization, a growing young
and working population, the IT revdlan, increasing penetration of mobile and internet infrastructure,
government policies, increasing aspirations, and affordability.

Evolution of Per Capita Income

In recent years, the rate of growth of per capita GNI has accelerated, indicating that the Indian economy has been
growing at a faster rate as compared to USA, UK and China. The per capita GNI for India stag@Pa201 in
Fiscal2023, marking approximately 49.3% increase frof128,718 in Fiscal 2018, approximately exhibiting a
CAGR of approximately 8.3% during the period as compared to a CAGR of (approximately 5.4%) USA,
(approximately 3.1%) UK and (approximately 8.1%) China for the same period.
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Source: Ministry of Statistics and Program Implementation, Technopak Analysis
Growth in Per Capita Final Consumption Expenditure
In Fiscal2 0 2 0, the average per capita final consumption e
from FiscalZ@ 48 i nPer capita final c o n s uFm@@l202®andie x pendi
esti mat ed a tFiscal2024, 2uch,substdntialf sorge in consumption in India has been propelled by
rising affluence, urbanization, and an expanding middle class.
I ndi ads Per Capita Consumption Expenditure (Current F
200,000 18.4% 20.0%
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Source: Ministry of Statistics and Program Implementation , Technopak Analysis
Demographic Profile of India
India has one of the youngest populations globally compared to other leading economies. Thageeadibdia
was 29.5 years for 2023, as compared to 38.5 years and 39.8 years in the USA and China respectively and is
expected to remain under 30 years until 2030. The younger population is naturally predisposed to adopting the
latest trends and exploiai, given their educational profile and exposure to media and technology. This presents
an opportunity for domestic consumption in the form of branded products and organized retail.
Median Age: Key Emerging & Developed Economies (2023)
Country India China USA Singapore  Russia  Brazil Vietnam UK
Median Age (Yrs.) 29.5 39.8 38.5 38.9 415 34.7 32.7 40.6
Source: World Population Review
Note: For India, Data for 2023 refers to Fiscal 2024
More than half of | ndi4b§earagedrackétat i on falls in he 15

As of April 2024, India, the most populous country in the world with approximately 1.44 billion people, has a
demographic composition that highlights its potential as a dynamic consumer market. The population is
distributed as 25% under the age of 15, 6&thin the workingage group of 15 to 65 years, and 7% aged 65 and
above. This youthful and predominantly workiage population positions India with a significant demographic

advantage. The large base of younger consumers is not only more informed ratal eypgerimentation but also
early adopters of brands, setting trends across various industries. Despite varying levels of disposable income, this

group prioritizes spending on experiences and lifestyleancing products, fueling demand and driving

122



innovation in the market.

Population Distribution of India by Age (%) (2023)

1 <15 = 1565 =>65+

Source: World Bank and Technopak Estimates
Note: For India, 2023 refers to Fiscal 2024 data

Age Dependency Ratio

Dependency Ratio(% of working age population)
(CY) Growth in population aged 15-64 years (CY)
67.5% 67.7% 68.0%

78% S1% 7794 3% 56.6% 58.2% 60.7% 64.4%

65% ..
N% 49% 48% 47% 47%

1960 1970 1980 1990 2000 2010 2019 2020 2021 2022 2023 1981 1991 2001 2011 2021 2022 2023

Source: Census of India 2011, World Bank, MOSPI; Age-wise break up of population not adding up to 100% due to rounding
off

Note: Dependency Ratio and Growth in population aged 15 to 64 years are in calendar vear. 2023 for India refers fo Fiscal
2024 data and so on. Dependency Ratio signifies the number of dependents to non-dependents (or working population) in a

given population

Increasing Women Participation in Working Population

The percentage of working women in India has shown a steady inongashe period. The female labour force
participation rate for aged 15 years and above was approximately 37.0% in Fiscal 2023 as per PLFS survey. This
upward trend highlights a gradual yet significant shift in the workforce composition, likely driveocka}, s

economic, and policy factors that promote female employment. The consistent increase reflects progress toward
gender inclusion in the labour market, indicating that more women are gaining access to employment opportunities

and that societal attitude t owar d women in the workforce are evolvin
economic growth but also aligns with broader objectives of gender equity and empowerment.

Participation of Women in Workforce aged 15 years and above (%) (Fiscal)
37.0%

32.5% 32.8%
30.0%
(] —
23.3% 24.5%

2018 2019 2020 2021 2022 2023
Source: Periodic Labor Force Survey (PLFS), MOSPI
Urbanization
Urbanisation is one of the most important pillars of

for consumption. India had the seceladgest urban population in the world (in absolute terms) at about 519

million in 2023, ranking only élow China. Indian urban system constitutes approximately 11% of the total global
urban population. However, only approximately 36% of
global average of approximately 58%. It is the pace of Indi®anization that is a key trend fuelling India's
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economic growth. Currently, the urban population contributes 63% to India's GDP. Looking ahead, it is estimated
that approximately 41% (613 million) of Indiads popul

I ndiaés Urban Population (in million) and Increasing
Over the Years

800 41% 50%
600 3304 3204 34% 34% 35% 35% 35% 36% 36_'3_4:'--‘ 40%
30%
400
20%
200 10%
0 0%
2015 2016 2017 2018 2019 2020 2021 2022 2023 2030P

s Urban Population (Mn) e Urban Population (% of total population)

Source: World Bank, Technopak Analysis
Note: For India, Data for 2023 refers to Fiscal 2024

Growing Middle Class

The increase in number of househol ds 400,000 is porsedioal ear |
drive the Indian economy by fostering demand for a wide array of goods, improved services, housing, healthcare,
education, and mor e. Households with an annual i NncCome

portion, accanting for 5.8% of the total population in Fiscal 2010. This share increased to approximately 34.5%
in Fiscal 2023 and is expected to continue in the same manner rising to nearly 42% of the total population by
Fiscal 2030. The expanding midetitass sectoin India is accompanied by a growing appetite for premiumisation
across various sectors, including goods and services, construction, housing services, financial services,
telecommunications, and retail.

Household Annual Earning Details (Fiscghouseholds in millions)

=] [«

0%
mHHs with Annual earning
greater than INR 40,00,000

mHHs with Annual earning
INR 8,00,000-40,00,000

40.7%

37.0% B HHs with Annual earning
INR 4,00,000-8,00,000

mHHs with Annual earning
less than INR 400,000

2010 2023 2030P
Source: EIU, Technopak Estimates
Rising contribution of Tier 2 and Tier 3 cities to In

Tier 2 and Tier 3 cities in India are rapidly emerging as key drivers of the country's economic growth, contributing
37% of India's GDP as of Fiscal 2024. These cities, home to 45% of India's urban population, are evolving as
emerging urban centres. Witttambined population of 171 million and improving literacy rét&% in Tier 2

and 75% in Tier 3 citigs they hold significant potential for developmeltith rapid economic expansion
extending beyond metro and mimietro cities, Tier 1, along with Tier 2d Tier 3 cities, are poised to experience
significant growth in the near future. Tier 2 and Tier 3 cities are often underserved by current market offerings,
thereby presenting a substantial opportunity for key players in consumer durables and apmiggoeg, ¢o
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enhance their market presence. LeadirgpEimerce players such as Amazon and Flipkart are also rigorously
expanding into Tier 2 and 3 cities, owing to increased internet penetration and better logistics network. Leading
brands in consumer durable and agpties industry are also expanding their distribution network and retail

footprints to Tier2,3 and beyond cities, in order to capture a larger share of these markets.

CONSUMER DURABLES AND APPLIANCES MARKET IN INDIA

Market Size and Growth

Consumer durables and appliances refer to a broad category dastimg goods designed for personal or

household use. This market comprises Waiteds (e.g.,

refrigerators, washing machines, air conditioners etc.),

Fast Moving Electrical Goods (FMEG) (e.g., fans, lights, home and kitchen appliances etc.), consumer electronics
(e.g., televisions, audio systems etc.), and IT & communication de@i@essmartphones, laptops, tablets etc.).
Consumer durable and appliances market in India is one of the fastest growing in the world and is set to become
the fourthlargest consumer durable and appliances market by Fiscal 2027, after China, USA, and Japa

The consumer durables and appliances market, consisting of white goods and FMEGs, grew at a CAGR of
approximately 8.2% from Fiscal 2019 to Fiscal 2024, reachiigh8,770 crore in Fiscal 2024, with FMEG
representing approximately 55% share of the market. The total market is further projected to grow at a CAGR of
approximately 9.4% to reach a value 02,48,500 crore by Fiscal 202Bural electrification, Government of

I ndi ads infrastructure

devel opment

s artp through initiatined

favou

such as production linked incentive (PLI) and Remission of Duties and Taxes on Exported Products (RoDTEP)
schemes are some of the key factors that are driving the growth of consumer durables and appliances market in

India.

Consumer Durables & Appliances Market SiBg Value (in crore) (Fiscal)

1,07,125

46,140

2019

’T

9

1,58,770

B White Goods EFMEG

Source: Secondary Research and Technopak Analysis
Note: The Consumer Durables & Appliances markel comprises of white goods, FMEGs, Consumer Electronics, and IT &
communications. In this report, the focus has been on White goods and FMEGs only
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The white goods and fastoving electrical goods (FMEG) segments play a pivotal role in the growth of overall
consumer durables and appliances market imd i a .
refrigerators, washing machines, and dishwashers are projected to grow robustly, with the A/C and dishwasher
segments leading with a CAGR of approximately 12.1% and approximately 13.1% respectively from Fiscal 2024
to Fiscal 2029. Overall, the white gas market is projected to grow at a CAGR of approximately 10.0% from

72,080 crores in Fiscal 2024 tdl,16,075 crore by Fiscal 2029.

n the

whi t e

gOdMCSO ) gategor

The FMEG segment, which includes fans, lights, and home and kitchen appliances, is also witnessing substantial
growth. The overall FMEG category is set to grow fror@6,450 crore in Fiscal 2024 to1,36,285 crore by

Fiscal 2029, at a CAGR of approximately 9.5%. Within FMEGs, Indian home and kitchen appliances market is
set to grow from 34,250 crore in Fiscal 2024 ta19,285 crore in Fiscal 2029, at CAGR of 7.6%. Such substantial
growth of FMEG market is driven by increasing urbanization, rising digp@sacomes, and a shift towards

modern and efficient appliances.
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Indian White goods and FMEG MarkeBy Val ue (in 7 c¢crore) (Fiscal)

White Goods Market Size FMEG Market Size
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Source: Secondary Research, Technopak Analysis
Note: This does not include exports

Penetration Level of Key Subegments

The penetration levels of consumer durables in India illustrate a range of maturity across categories, with air
condi t iA/€@3 ghowing (istorically low but steadily increasing penetration. A/Cs are projected to grow
from 8% in 2024 to 12% by 2029, driven by factors like rising incomes and urbanisation, up from just
approximately 5% in 2019. In contrast, refrigerators have magdaarstronger foothold, with penetration rising

from approximately 38% in 2019 to approximately 43% in 2024, and further projected to reach approximately
45% by 2029, reflecting their role as essential household appliances.

Washing machines, while still comparatively less penetrated, have exhibited consistent growth driven by shifts in
consumer lifestyles. Their penetration is expected to climb from approximately 18% in 2019 to approximately
20% in 2024 and reach approximgteB% by C2029. Fans continue to dominate as a household necessity, with
penetration growing from approximately 74% in 2019 to approximately 88% in 2024 and projected to achieve
approximately 90% by 2029. Notably, demand for fans has shifted towards -@ffécggnt models, driven by
consumer awareness and regulatory norms, which is reshaping the market landscape for this category.

Penetration Level of Key Stgegments

43 45%
38%
12%
5% £
2019 2024 2029 P
— Air conditioners Refrigerators Washing machines Fans

Source: Secondary Research, Technopak Analysis

Key Growth Drivers

In addition to the factors driving the Indian economy such as growing middle class, double income households,
urbanisation, nuclearization etc., there are certain industry specific factors driving the consumer durables &
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appliances market. These factors include:
Premiumisation and Product Upgradation

The consumer durables & appliances industry is witnessing the growing shift towards premiumisation and
product upgradation. Owing to increase in disposable income, consumers are increasingly opting for fully
automatic washing machines, inverter air conditrs (ACs)and larger frosfree refrigerators (above 270
litres) etc. reflecting a preference for enhanced functionality, efficiency, and modern features.

Growing Relevance of Energy Efficiency éubtainability

The consumer durables and appliances industry are experiencing a growing demand feeféoiemyand
ecofriendly home appliances, driven by heightened environmental awareness and rising energy costs. This
trend underscores the increasing consumeepgate for sustainable products that not only help reduce carbon
footprints but also offer significant cost savings on energy consumption. Additionally, certifications such as
BEE (Bureau of Energy Efficiency) ratings and BIS (Bureau of Indian Standagisjration have become

critical factors influencing purchasing decisions. Consumers are now prioritizing appliances that meet these
regulatory standards, as they serve as trusted indicators of energy efficiency, quality, and compliance with
safety norms.

Smart and Interconnected Appliances

The rise of loFenabled products is transforming the consumer durables & appliances industry, with smart
appliances offering features such as sifggent control, voice command operability, and smart adjustments

for enhanced convenience and efficiencyis®hift is rapidly gaining popularity among consumers, as they

seek more intuitive and connected home experiences. The penetration of smart appliances is expected to grow
significantly, reaching approximately 10% by 2028, up from 4% in 2023.

The Increasing Emphasis on Aesthetics

The consumer durables and appliances industry are increasingly emphasizing aesthetics alongside
functionality. Consumers are seeking products with innovative designs and vibrant colour options that enhance
the visual appeal of their homes. Additionallye trowing trend toward customizable appliances allows buyers

to align products with their personal style and interior décor, making aesthetics a key factor in purchase

decisions.

Regulatory, Macro & Overall Business Environment Imperatives impacting the Consumer Durables and
Appliances Market in India

Government Expenditure on Infrastructure

icy interventions haw®Gaod)theinirasuuctaresedoatd e n

Various I
I adbs GDP and economic growth. These inclu

boost

1 National Infrastructure Pipeline (NIP): Under the National Infrastructure Pipeline (NIP), India has
allocated 111 lakh crore for infrastructure development between Fiscal 2020 and Fiscal 2025. The
investment is distributed across key sectors, including renewable energy (24%), roads and highways
(18%), urban infrastructure (17%), and railways (12%), with the airsupporting India's goal of
becoming a USD 5 trillion economy by Fiscal 2026.

1 Capex by Gol Capital investment of approximately 11 lakh crore on infrastructure sector
(approximately 3.4% of GDP) has been announced by GOI in Budget22224

1 Pradhan Mantri Awas Yojana (PMAY): With an objective of providing affordable houses to all, under
PMAY, approximately 15 million to 20 million new houses have been planned to be constructed in the
next 3 to 4 years. The government has also allocatie@ lakh crore to ensure affordable housing for
women and marginalised communities.

1 Pradhan Mantri Awas Yojana-Urban (PMAY -U) 2.0: The government has launched PMAX2.0 in
Fiscal 2024, under which financial assistance will be provided to 1 crore urban poor anddaisisislle
families through States/Union Territories (UTs)/PLIs to construct, purchase or rent a house at an
affordable cosin urban areas in 5 years. The Government Assistance2d80 lakh crore will be
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provided under the Scheme. Under PMAJY 1.18 crore houses have been sanctioned while more than
85.5 lakh houses have already been constructed and delivered to the beneficiaries.

Urbanisation and Smart Cities

In the last decade, the urban population in India has grown at an annual rate of 2.4%. The urban population of
India is projected to reach approximately 41% by 2030 from 31% in 2010. Further, the number of metropolitan
cities in India are estimated to iease from 46 as per Census 2011 to 68 in 2030.

The Smart City Project was launched in June 2015 by Gol with a plan to build 100 smart cities across India,. As
of 39July 2024, the 100 Cities have completed 7,188 projects (90% of total projects) amountihg 437

crore as part of the mission. The balance 830 projects amountir{826 crore are also in advanced stages of
completion. On the financial progress, the mission has an allocated Gol budg48.600 crore for the 100

Cities. As on date, GOI has released6,585 crore (approximatel§7% of the allocated Gol budget) to 100
cities..

Climate Change and Built Environment

At the UN Climate Change Conference in 2021, India committed to achieviizgre¢missions by 2070, aiming

to reduce projected carbon emissions by 1 billion tonnes and decrease the carbon intensity of its economy by 45%
by 2030. Transforming the built emonment, which contributes nearly 40% of global enamgated greenhouse

gas emissions, is central to achieving these targets. With rising heat levels and pollution in India driving the
demand for consumer durables, the industry is pushing towardsatimmoand managing escalating energy needs
sustainably. With half of the buildings projected to exist in India by 2050 yet to be constructed, there is a
significant opportunity to incorporate climafiéendly, energysaving solutions into new developmenthis
alignment with sustainability goals highlights the critical role of consumer durables in addressing evolving
consumer needs while mitigating climate impacts.

One of the most effective solutions to combat climate change is to reduce greenhouse gas emissions and decrease
reliance on fossil fuels. Harnessing renewable energy offers significant benefddriessing climate change

issues. India ranks 4th globally in renewable energy capacity, with notable achievements in wind and solar power.

The country has set an ambitious target of 500 GW offassil fuetbased energy by 2030, representing the
worlldabggest renewabl e ener gy expans ifoidinthe paatminelyeas,i ads s
reaching 90.76 GW by September 2024, with a potenti a
has grown by 128% since Fiscal 2014, suppboteinitiatives such as the "Development of Solar Parks" scheme.

Solar Energy Capacity Forecast (Fiscal)
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Source: Secondary Research

Policy Reforms

Various policy reforms havileen incorporated by Gol to boost production, exports and promote ease of doing
business. Some of these policies include:

1 PLI Scheme:Under PLI scheme, Gol aims at achieving lasgeale electronics manufacturing in India.
Investment of 1.23 lakh crore has been realized till March 202ere is a PLI Scheme specifically
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for white goods manufacturers in India under which, Gol proposes a financial incentive to boost
domestic manufacturing and attract large investments in white goods manufacturing value chain, with
an objective of removing sectoral disabilities, creatingheaties of scale, enhancing exports, creating

a robust component ecosystem and employment generation. This scheme is expected to be implemented
from Fiscal 2022 to Fiscal 2029 with a budgetary outlay 6f238 crore. A total of 57 firms with
committed invetment of approximately 6,000 crore have been provisionally selected as beneficiaries
under this scheme.

T Integrated Power DeyvellPDSernwisages Srengtbemrg ofidrisRidlieno ) :
and distribution network including metering at all levels in urban area. Till November 2024 projects
worth  17,825.63 crore have been sanctioned under IPDS, against whi6l858.3 crore have been
released towards projects.

1 Export reforms: Various conducive export policies have been announced by Gol. For example, the
New Foreign Trade Policy 2028028 aims to achieve USD 2 trillion in exports by 2030, with initiatives
to support SMEs in expanding their global reach. Remission of Dutiesxas T Export Products
(RoDTEP) scheme has been introduced which rebates various central, state, and local duties/taxes on
exported products. Advance Authorization Scheme and the Export Promotion Capital Goods (EPCG)
Scheme are being implemted to enable duty free import of raw materials and capital goods for export
production.

1 Impact of Budget: The Budget 2024 held substantial implications for the consumer durable industry by
potentially lowering GST rates to 5% or 12% from 18%, enhancing disposable income, encouraging
domestic manufacturing, and promoting the digitization of retail. Howeveouvll effectiveness of
these measures will depend on broader economic conditions and the government's ability to manage
inflation and supply chain challenges

Digitalisation

Digitalisation is transforming the way businesses work. There has been increased adoption of digital technologies
in workplaces. Additionallyvarious initiatives have been launched by Gol to boost digital infrastructure such as
Digital India and Bharatnet, leading to higher demand for internet connectivity and f@gestechnologies such

as 5G. These trends are going to play a significdatindhe growth of the electrical industry.

i Bharatnet: Bhar at Ne't i -scalel rural braadband pr@ectgpeoviding higeed internet to
Gram PanGRsayatbkmpliemented by Bharat Broadband Net
health, eeducation, and-governance. As of October 2024, the project has connected 2,14,679 GPs, laid
6,92,082 km of Optical Fibre Cable (OFC), and installed 1,04,574iVbtspots Executed in two
phases, it is funded by42,068 crore, with 39,825 crore disbursed, significantly contributing to the
Digital India initiative.

1 Digital India: The Digital India program aims to transform India into a digitally empowered society and
knowledgebased economy, focusing on digital access, inclusion, empowerment, and bridging the digital
divide. Key initiatives include Common Services Centres (CSCa)igital Villages. As of March
2023, 5.2 lakh CSCs, offering over 400 services, were functional across India, with 4.1 lakh at the GP
level. The Digital Village Pilot Project, launched in October 2018, covers approximately 700
GPslvillagesproviding digital services such as health, education, and financial services.

Rural Electrification

Thebetterment of road connectivity of villages and rural areas with the towns and cities has improved the standard
of living of rural households. With this, the demand for basic electricity has also grown over time in rural areas,
thus increasing the demafat new supply of consumer durables and appliances.

The Deendayal Upadhy ®&RPUGIYEN amwakly dtaiunthjeanady( it he Gol 0
with an objective to provide electricity supply to rural India and electrify theeheetrified villages in India.

Further, the Pradhan Mantri Sahaj Bijli Har Ghar Yojaraa u b h aSgupleagy@# was | aunched i n
2017 for electrification of rural and urban poor households in India.

The number of electrified villages has increased from 3000 villages in 1950 to 6 lakhs village iA2p2Pthe
report by Ministry of Power, Gol, a total of 2.9 crore households have been electrified till March 2023.
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Number of Villages Electrified in India
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Source: Press Information Bureau (PIB)

Electrification in India has increased over time with the support from schemes like DD\$@ulshagyand
IPDS,which has given the electrical market a major boost. It has opened new markets for companies in the white
goods and FMEG industry, that can now sell their products into the rural parts of India as well. The expansion of
rural electrification is expected significantly increase the demand of electrical products, as new power lines and
infrastructure need to be set up and maintained.

Potential Growth Areas
Rural Markets

The rural market represents a significant opportunity for consumer durables due to its large demographic and
emerging economic potential. Comprising approximately 65% of India's population, rural areas are poised to see
substantial growth in both househdlitcome and consumption. Projections indicate that the average rural
household income will reach 2.4 lakh by Fiscal 2022026, reflecting an increase in purchasing power.
Moreover, rural consumption is expected to grow at a CAGR of approximately 9.W#elpe2020 and 2030,

further underscoring the untapped potential of this market for companies in the consumer durables sector. As
improving economic conditions enhance the financial capacity of rural consumers, businesses have a unique
opportunity to cateto their evolving needs and preferences.

Export Markets

Indian consumer durables and appliances exports have grown significantly across key categories between 2019
and 2023. Air conditioners led with approximately 14% CAGR, reaching USD &iili@n in 2023. Washing

machines and small kitchen appliances followed with CAGRs of approximately 15% and approximately 18%,
respectively, while refrigerators grew modestly to USD 231.7 million. Fans recorded an approximately 11%
CAGR, and water purifier r eached USD 167.9 million, showcasing |
consumer durables market.

The USA offers immense growth potential for Indian exports in consumer durables, particularly electronic goods,
supported by a robust bilateral trade relationship. In Fiscal 2023, trade between the two nations reached a record
USD 128. 78 b otdl bxpootsto thd USA weredvalued at USD 78.54 billion in 2023. Exports of
consumer durables and appliances to the USA were notable, with air conditioners accounting for approximately
14% of Il ndi ads tot al ai r ¢ on dndtfansorepeesentedl approximately 31% h i | e
and approximately 11%, respectively, of total exports in their categories.

The consistent increase in exports to the USA underscores its critical role as a lucrative market for India, offering
significant opportunities for further expansion.

OVERVIEW OF THE WATER PURIFIER INDUSTRY IN INDIA

An Overview of Indiab6s Water Challenges and Opportuni
India, constituting approximately 18% of the world population, has access only to approximately 4% of its water
resources, thereby making it one of the most wsttessed countries in the world. Rapid industrialisation,
urbanisation, excessive agricultutsage, and population growth have further strained its freshwater resources.

Out of the total water consumption in India, approximately 60% to 65% is from surface water, and about
approximately 35% to 40% is from groundwater. The agricultural sectoum@ssaround approximately 83% of
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the total water consumption in India, with the industrial sector consuming about approximately 12%, and the
remaining approximately 5% is being consumed domestically.

With a population exceeding 1.4 billion people, India's demand for purified water is substantial. To meet this
growing demand, it is estimated that India extracts approximately 230 billion cubic meters of groundwater
annually, more than any other countnythe world. Projections indicate that the demand for water will be twice

the available supply by 2030. This intensive usage not only contributes to water scarcity but also increases the
risk of groundwater depletion and contamination. However, the sigplessed by the deteriorating state of the
country's water sources, as pollution from industrial, agricultural, and domestic sources has significantly
diminished water quality. To put this into perspective, the Central Pollution Control Board (CPOCB&dehat

over 60% of India's groundwater sources are contaminated with pollutants exceeding safe limits, rendering
groundwater unfit for consumption. Among the contaminants, high total dissolved solids (TDS) levels are
particularly concerning due to theidverse health impacts. According to the Bureau of Indian Standards (BIS),
the permissible limit for TDS in drinking water is 500 mg/L, however, TDS levels in many regions across India
have exceed these limitshis underscores the gravity of the situation and the growing requirement for reliable
water purification methods.

I ndi ads Water Co#&0mption Story (Post

5%

35%-40%

60%-65%

Water Consumption Water Consumption

m Surface Water = Ground Water mAgriculture ®Industry = Domestic

Source: Technopak Analysis
A significant challenge faced by India is the lack of access to clean drinking water to nearly a quarter of its
population. While the government's primary focus has beemproving water supply and distribution, the
treatment aspect has mainly centered on removing turbidity* and using sand filtration rather than comprehensive
purification. The water provided by the government often contains microbial and chemical impluéi¢s
outdated infrastructure and intermittent water supply. For instance, barely 4 Indian states such as Goa, Telangana,
Gujarat, and Haryana and 3 Union Territories of Puducherry, Daman & Diu and Dadra & Nagar Haveli and
Andaman & Nicobar Islands, hagensistent access to clean drinking water.

*Turbidity refers to the cloudiness or haziness of water caused by the presence of suspended particles such as dirt, sediment
algae, or microorganisms.

Groundwater pollution poses an additional challenge in India. Groundwater under agricultural land is
contaminated by excessive usage of insecticides and pesticides, while industrial regions see groundwater tainted
by industrial chemicals. In rural areagthviimited access to treated municipal water, millions of people rely on

well water. This dependence on groundwater sources exposes them to the harmful effects of unchecked use of
fertilizers, pesticides, and the discharge of industrial waste, all of whighinto underground aquifers. Common
pollutants found in groundwater include arsenic, lead, fluoride, nitrate, selenium, uranium, iron, and manganese.
According to Ministry of Jal Shakti, in groundwater, arsenic has been reported in parts of 238 distBcstates

and fluoride has been reported in 469 districts in 27 states. Another serious risk is the microbial contamination of
water, referring to the presence of harmful microorganisms such as bacteria, viruses, and parasites in water
sources. Thisontamination can arise from various sources, including sewage discharge, agricultural runoff, and
inadequate water treatment. Ingesting water containing these-onganisms can lead to waterborne diseases

such as diarrhea, cholera, etc., resulting iange of health issues. Annually, nearly 37.7 million people in India
contract water borne diseases.

Henceforth, water purification is essential to ensure safe and clean water for drinking and other purposes. Various
water purification methods, such as filtration, sedimentation, chlorination, distillation, ultraviolet treatment,
reverse osmosis etc. armgloyed to remove contaminants from water. However, an electric water purifier is a
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better option as it employs manifold purification methods (reverse osmosis and/or ultraviolet treatment), thereby

making it the most efficient and cesitfective option. Therefore, the water purifier industry in India, which is not

just a convenience bun@cessity category, would be driven by a combination of alarming statistics and the urgent
need for safe drinking water. Consequentially, the penetration rate of water pinifigi& is going to increase
from approximately 7% to approximately 9% irethext five years.

Market Evolution of Water Purifiers in India

The water purifier market has evolved over the last three decades, with national and regional brands driving this

evolution

In pre-1980s India, traditional methods such as boiling and filtration through cloth dominated water purification,
and the market hardly had any players. Between 1980 and 2000, the overall industry evolved with the introduction

of UV and gravity waterpufii er s .

Kent

6s

Promoter

, Chai

rman

and

Man a

a water purifier using RO technology to the water purification industry in India in 1999. From 2000 to 2015,

national brands like Pureit (acquired by AO Smith in 2024), LGpluie etc., and various regional brands entered

the water purifier market. The industry shifted from UV to RO water purifiers, witnessing innovations such as
combining UV and/or UF with RO technology. The distribution channel dynamics shifted from diectesa
retail sales, and brands entered trmmerce segment between 2011 and 2015. Post 2015, channel dynamics
continued shifting towards retail, contributing over 60% of the market share-ddukumer durable brands like

Blue Star, Havells, Hindwarand global players like Mi, Cuckoo, AO Smith entered the water purifier segment.

Currently, the Indian water purifier (product) market is characterized by branded play, with branded players
contributing approximately 83% to the market.

Market Evolution of Water Purifiers in India (Pre 1980s to 2023)
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The Indian water purifier market has exhibited continuous growth over the years. It has grown at a CAGR of
approximately 4.9% from 6,960 crore in Fiscal 2019 t08,860 crore* inFiscal2024 and is further expected to
grow at a CAGR of approximately 10.1% till Fiscal 2029 to reach a market valub4g350 crore.

*All the market value figures in this report are at the consumer price level, unless otherwise specified.

The high growth rate of the water purifier market can be attributed to various factors, including increasing
population, rising disposable income, growing water contamination, a surge in cases dionatediseases,
increasing health consciousness amamdjviduals, and the growth in electrificatioAs awareness of water
contamination and the benefits of purified water increases, it is expected that more households will invest in water
purifiers, driving market growth. In particular, Ti2rcities in Inda are expected to experience higher growth in

the near future.
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Indian Water Purifier MarketBy Val ue (in = <c¢rore) (Fiscal)
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Source: Technopak Analysis
Note: This does not include exports.

Muarket size at consumer price level is the addition of mark up of industry level channel mavgins to the market size at wholesale
level, which is en the manufacturer’s realization.

Water Purifier (Product) Market in India

The Indian water purifier product market has exhibited continuous growth over the years. It has grown at a CAGR
of approximately 5% from 3,800 crore in Fiscal 2019 to4,860 crore in Fiscal 2024 and is further expected to
grow at a CAGR of approximately 10% till Fiscal 2029 to reach a market valu@,880 crore.

Indian Water Purifier Product MarkeBy Val ue (in 7 c¢crore) (Fiscal)

N
4,860
3,800
2019 2024 2029 P

Source: Technopak Analysis

The water purifier product market in India has steadily transitioned towards branded play, with branded players
commanding a substantial 83% market share as of Fiscal 2024. Within this branded market, the top 5 to 7 leading
players hold close to 90% marksare. The shift towards branded play over unbranded play is influenced by
factors on both the demand and supply sides. On the demand side, increasing health awareness among consumers
and increase in availability and access to piped water are key arivkis shift. On the supply side, technological
interventions, brandbuilding initiatives by major players, the implementation of GST, and robust distribution
network servicing extensive retail footprints contribute to the transformation towards braaygleflspof Fiscal

2024, branded play accounted for nearly 83% (approximaté|935 crore) of the water purifier product market

in India. This marks a significant increase from the market share of around 78% (approxin2a849 crore)

recorded in Fisda2019, showcasing a notable growth trajectory for the branded market. The branded play is
estimated to capture approximately 88% (approximat@&)890 crore) market share by Fiscal 2029.
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Share of Branded Play in Indian Water Purifier (Product) MariBat Value (in %) (Fiscal)
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Source: Technopak Analysis
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Key Sukcategories of Water Purifiers

By Need for Electricity

The Indian water purifier market can be segmented based on the need for electricity into ElectricBlettxion

2024

= Unbranded Play

12% '

2029P

categories. Electric water purifiersquire electricity to operate and utilize RO, UV, or a combination of both

RO+UV technology to provide pure and clean drinking water. RO water purifiers reduce Total Dissolved Solids
enhance
supply. On the other hand, UV water purifiers remove sediments, microbials, and improve the water odor, making
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them applicable in areas with a low lewd#l TDS in the fresh water supply. Filters of electric water pusfie
typically need replacement once a year.

Non-electric water purifiers operate without electricity and employ grehdised mechanisms to purify water.

They use a variety of filters like sediment filters, carbon filters, Ultra Filtration (UF) and/or chemical technology

to remove impurities and bi@ia, ensuring water purification. Netectric water purifiers are particularly

preferred in situations where inline water supply and electricity are not available. While these water purifiers do

not enhance the taste and color of the water, they aabkufor use when the TDS level is low, i.e., within
consumable limits. Filters of neslectric water purifiers typically require replacement evefyrionths.

Electric water purifiers exhibit superior water purification efficiency compared teetemtric water purifiers. As
of Fiscal 2024, electric and naalectric water purifiers accounted for approximately 97%4,715 crore) and

approximately 3% (145 crore) respectively, of the overall Indian water purifier product market by value. It is

projected that by Fiscal 2029, electric and-etectric water purifiers will constitute approximately 99% (750

crore) and approximately 1% @0 crore) respectively,fdhe overall Indian water purifier product market by
value. In terms of volume, the market size of electric andebdectric water purifiers was approximately 3.6 and

approximately 0.6 million units as of Fiscal 2024. By Fiscal 2029, the market sizectiicend norelectric

water purifiers is projected to be approximately 5.1 and approximately 0.2 million units, respectively.

Subcategories of Water Purifier based on Need for Electricity
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Break up of Water Purifier Product Market in India based on Need for ElectBgityalue and By Volume
(Fiscal)

2019-By Value 2024-By Value 2029-By Value
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n Electric = Non-Electric

2019-By Volume 2024-By Volume 2029-By Volume

15% '
20%

n Electric = Non-Electric

Source: Technopak Analysis

By Technology Type

The Indian water purifier market can be segmented based on technology type into Gravity purifiers, RO purifiers,
and UV purifiers. Gravity purifiers operate using gravity as thatterlying principle and use activated carbon,

UF (Ultra Filtration) and/or chemical technology to purify the water. They areslemtric in nature. RO purifiers

purify water by passing it under high pressure through a-pemeable membrane, effectivdiitering out

dissolved solids, bacteria, and other impurities. They are particularly suitable for cases where water has a high
level of TDS in it. There has been further innovation in the RO technology by adding UV and/or UF components.
UV purifiers usea small lamp emitting UV waves to kill germs and bacteria present in the water, thereby rendering
pure and safe drinking water. They are primarily used in areas where the water supply has a TDS of less than 500.
These water purifiers do not use any cheisida the purification process, preserving the taste, pH, or other
properties of water. Kent and Eureka Forbes are some of the leading brands offering water purifiers encompassing
all these technology types. In the gravity purifier segment, Kent is anfpbdind, which launched ultra filtration

(UF) based noslectric gravity purifier, with the ability to remove cysts along with bacteria, backed by a patent

in 2009. It employs a chemicliee approach, eliminating the risks of disinfectionpgogducts (DBs), thereby

making it safer for longerm use.

As of Fiscal 2024, RO purifiers, UV purifiers, and gravity purifiers constituted approximately 78%25

crore), approximately 22% (1,065 crore) and approximately 3%X70 crore), respectively, of the Indian water
purifier product market by valuét is projected that by Fiscal 2029, RO purifiers, UV purifiers, and gravity
purifiers will constitute approximately 79% 6,185 crore), approximately 20%71,565 crore) and approximately

1% ( 80 crore) respectively of the overall Indian water purifismdoct market by value. The reason for the
increase in market size of RO water purifiers between Fiscal 2024 and Fiscal 2029, can be attributed to the TDS
level of drinking water exceeding the permissible limit of 500 mg/L in majority of the regions &cdissin

terms of volume, the market size of gravity purifiers, RO purifiers and UV purifiers was approximately 0.6,
approximately 2.3 and approximately 1.3 million units, respectively, as of Fiscal 2024. By Fiscal 2029, the market
size of gravity purifers, RO purifiers and UV purifiers are projected to be approximately 0.2, approximately 3.3
and approximately 1.8 million units, respectively.
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Break up of Water Purifier Product Market in India based on Technology Byp¥alue (Fiscal)

2019-By Value 2024-By Value 2029-By Value
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Comparison of RO versus UV versus Gravity Water Purifier

Feature RO Purifier UV Purifier Gravity Purifier
Removes Dissolved Impuritie Yes No No
Remove/Kills Microorganisms Yes Yes Partially
RemovesSuspended Yes Yes ves
impurities
Requires Electricity Yes Yes No
- Higher than UV,
Pricing Range Gravity Lower than RO Lowest

Source: Technopak Analysis
By Distribution Channel Type

Sales channel mix for water purifiers in India consists of direct sales, retail satsan@erce, and institutional

sales. The retail sales channel further consists of general trade (distribution and trade) and modern trade. The
water purifier segment s retail saleded category wherein a large and efficient distribution and retailer network
plays a key role in capturing the market. The retail sales channel also helps water purifier players to reach out to
more customers and improve their brand preseftte ecommerce sales channel provides players with access to
larger part of India (multiple cities/states) without the need for having physical store. Direct sales channels are
costeffective (as there are no intermediaries) and help companies tolbettdre r st and t heir custon
get transparent feedback from them. This eventually helps them improve their product and services, thereby
increasing their togine and bottorrline. However, this channel of sales is labor intensive, has limitedagttre

and requires high investment in sales and marketing team, which has pivoted the industry towards offline and
online retail.

As of Fiscal 2024, two types of retail salegeneral trade and modern trade constituted approximately 35% and
approximately 30% respectively of the overall sales mix. Retail sales are expected to continue to be a substantial
channel of sales in upcomingars also. Direct sales andc@mmerce sales channel constituted approximately
22% and approximately 12% of the sales mix respectively. Institutional sales constituted only approximately 1%
of the sales mix. By Fiscal 2029, general trade and moderndraderojected to constitute approximately 37%

and approximately 34% respectively of the overall sales mix. Direct sales@rdmeerce sales channels are
expected to constitute approximately 15% and approximately 13% of the sales mix respectivelallR02B&c
followed by institutional sales constituting only approximately 1% of the sales mix.
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Break up of Water Purifier Product Market in India based on Distribution CharByelalue (Fiscal)

2019-By Value 2024-By Value 2029-By Value
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Source: Technopak Analysis

By End Use Type

Based on end use, the Indian water purifier product market can be segmented into residential and commercial
segment. As of Fiscal 2024, residential segnaeebunts for approximately 90% 4,375 crore) of the Indian

water purifier product market by value, whereas commercial segment accounts for approximately48%% (
crore). Both the segments are going to witness substantial growth in future. Urbanisation, rising disposable income
of people, growing water contamination, increasing cases of ‘watee diseases and increasing health
consciousness among individuate going to drive the growth of water purifiers in the residential segment. An
uptick in the mmber of schools, colleges, offices, hotels etc. is going to drive the growth of water purifiers in the
commercial segment.

Break up of Water Purifier Product Market in India by End {Bg Value (Fiscal 2024)

= Residential

= Commercial

Source: Technopak Analysis

Key Players in the Industry

Nearly 83% (approximately 4,035 crore) of the water purifier product market in India is controlled by branded
play. In the branded market, faseven leading brands command approximately 90% market share and the balance
of approximately 10% is controlled by challenger brands. Wité branded water purifier product market, basis
revenue from operations in Fiscal 2024, Eureka Forbes is the market leader with approximately 34% market share
by value, followed by Kent garnering approximately 22% share efarket. Next five leading brands in the
market constituted approximately 34% market shaadloed by other branded players constituting
approximately 10% of the market

137



Market share of Key Players in Branded Domestic Water Purifier Product market in Bgi®alue (Fiscal
2024)

Market Share in Domestic Branded Water Purifier Product
Market

10%

34% = Eureka Forbes
Kent

34% Next 5 leading players

Other branded players

22%

Source: Technopak Analysis
Note: Next 5 leading brands include LG, Pureit, Livpure, Bluestar, A.O. Smith. Other branded players include Havells,
Panasonic, Whirlpool.

To capture a higher share in the water purifier product market, it is important for players to employchanuki
distribution strategy. It provides them with deeper penetration into the market. Leading water purifier brands are
present across multipkales channels such as general trade, modern trade, direct-salesnerce etc.

Revenue Split across Different Sales Channels of Leading Players in Water Purifier Industry

Brand Direct Sales Retail Sales E-Commerce Institutional

KENT

Health Care 11% 75% 13% 1%

I EHBES 26% 58% 15% 1

Source: Technopak Analysis,

Players in the water purifier industry undertake different manufacturing strategies to attain maximum productivity
while being efficient at the same tintérands, for which water purifier is a core business rely emoinse/own
manufacturing. Because of lack of availability of fine membranes and pumps in India, majority of the brands
import these critical components from other countries such as USA, KareBrahds, for which water purifier

is an extended category (roore business), usually rely on contract manufacturing, wherein they outsource
production and assembly to other original equipment manufacturers (OEMs). A few brands also import the final
finished goods from other countries.

Manufacturing Strategies of Key Players in Water Purifier Industry

Contract

In-house Manufacturing Manufacturing

Key players Hane == FORBES Panasonic @ LG

Life's Good

Imports

Fully manufactured
in-house, along with Outsources
. Largely manufactured :
key components like . e manufacturing of
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Imports final finished

Manufacturing product (water

SUaQY e, with limited  1°CnOIOUICAIMPOTS - o1c "o agsembly of PUTEr) from s plant
imports of other parts to OEMs
components

Source: Technopak Analysis, NAlot Available
Note: Some of the OEMs in the water purifier industry are Ronch Polymers, GenPure, lon Exchange.

Water Purifier (Service) Market ilmdia

Water purifier is a highly serviceable product. It contains filters and membranes which remove bacteria, viruses,
dissolved salts etc. from water. Therefore, cleaning of the water purifier at regular intervals and replacement of
filters with new ones aftetheir life has expired, is essential for smooth functioning. To give an example, an
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electric water purifier requires 2 to 4 service visits in a year under normal operating conditions and needs filter
replacement once a year.

Servicing forms an integral part of the product lifecycle of water purifiers and constitutes a larger portion of its

total cost of ownership (TCO). On average, service costs constitute more than approximately 60% of the overall
spending on the water pugfi. Hence, water purifier service industry entails huge business opportunity in India.

In order to tap this huge market, | eaAMCaopy, bsandbscar ei
on chargeable basis and selling spare parts such assmaotd consumables such as filters, cartridges etc. to their

service franchisees, who in turn sell it to the end consumers. Thirrgarket route is through franchisees and

partners. The sales mix between AMC and spare parts and consumables varmsigany to company. The

availability of a large and extensive service network serves as a competitive advantage for leading brands like
Kent and Eureka Forbes, as they are able to cater to a broad segment of customers in the market.

The Indian water purifier service market has exhibited continuous growth over the years. It has grown at a CAGR
of approximately 4.8% from 3,160 crore in Fiscal 2019 to4,000 crore in Fiscal 2024 and is further expected
to grow at a CAGR of approximately 12.2% till Fiscal 2029 to reach a market valug1fO0 crore.

Indian Water Purifier Service MarkeBy Val ue (in = <c¢crore) (Fiscal)
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The industry dynamics of water purifier services is equally distributed between branded and unbranded play with
branded play having nearly 49% of the market share as of Fiscal 2024. Within branded play, there are branded
players like Kent, Eureka ForbesGLElectronics etc., offering both product and services and then, there are

branded service provides such as Urban Company, Jeeves (by Flipkart) etc. which focus only on servicing of
water purifiers. As ofiscal2024, branded players constituted nearly 3% p pr oxi mat el y 1,70
branded service providers constituted approximately |
purifier services market. Among branded players, brands like Kent derive majority of their service revenue
through selling of spare parts and consumables to their service franchisees, while brands like Eureka Forbes derive
most of their service revenue by offering AMC and service visits on a chargeable basis. In addition to the service
providers of unbranded wateanifiers, there are also many unlicensed service providers in the unbranded service

market, which provide servicing of branded water purifiers, at a rate cheaper than the branded players. This has

led to the unbranded service segment eating away the ghlaranded water purifier players. This signifies an

opportunity for branded players to generate additional revenue and maximize Customer Lifetime Value (CLTV).

As of Fiscal2024, branded players controlled nearly 43% (approximately705 crore) of the water purifier

service market in India, whereas branded service providers controlled nearly 6% (approxirdatelgrore) of

the market. The branded players and branded service providers are estimated to capture approximately 46%
(approximately 3,280 crore) and approximately 7% (approximatel¢80 crore) respectively of the water
purifier service market by Fiscal 2029.
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Share of Branded Play in IndiaWater Purifier Service MarkeBy Value (in %) (Fiscal)
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Key segments of Water Purifier Service Market
By Business Model Type

To cater to the service demand of water purifiers, companies employ three types of business models. They offer
Annual Mai nt e AdQOc)e, GCsoenrtvriaccet v(iisi ts on chargeabl e basi
to their service franchisees, who in turn sell it to the end consumers. AMC is a contract between the brand or the
service franchise and the customer, where the customer paysia @gnount to the brand/service franchise

annually, which in turn offers 3 to 4 times service throughout the yewater purifier AMC offers services like

normal cleaning, replacement of spare parts like motors, of consumables like filters, membranes, and of other
electrical parts. Depending on the price, AMC may include a part or all of these services. Custasheeniew

AMCs on an annual basis. Companies also offer service visits on a chargeable basis to those customers who do
not opt for AMCs. For both AMCs and service visits on a chargeable basis, companies rely on indirect service
network through thirgbarty providers (franchisees and partners). Brands outsource the servicing of water purifiers

to a franchise, which shares service revenue with the company. There are exclusive service franchisees and multi
brand service franchisees in the market. Exclusiveicee franchisees are authorized to provide service to the
respective brand6és wat-brand sewiceifrdnchsaesrendean deryice ombelaalf ofraose mu | t
than one brand. Total number of service calls received by a company are eitligh titineir customer
care/website or generated by their business development team through cold calling. The service calls are then sent

to the respective franchise based on pin code or address. Then the service technician, trained by the franchise and
compary , visits the customerds house to service the wat
their service franchise, which further sells it to the consumers at a margin. For service visits on chargeable basis

or for AMCs, which do not cover ptacement of all the parts of water purifier, technicians on behalf of franchise,

install the respective spare part or consumable and charge the customer for the same.

Service Business ModaNater Purifiers

" .
|___Co.Customercare ——— Service revenue

[

Total customer’s service calls attended Realization per service call

AMC Non - AMC
- . 5 arts .
#of Service .. X Ti productivity arc 4 Pﬂl;:ls + service call | Or | service call ~+ | Installation
( calls attended / day) visits visits
Area, papulﬂum E Training given by franchise New or Parts not covered r New purchase or |
nsmber of purifiers | & company renewal uader AMC | positinchange |
H 2

Source: Technopak Analysis

By End Use Type

Based on end use, the Indian water purifier service market can be segmented into residential and commercial
segments. As of Fiscal 2024, residential segment accounts for approximately 958Q( crore) of the Indian
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water purifier service market by value, whereas commercial segment accounts for approximat&l9Gesdre).

Both the segments are going to witness substantial growth in future. All the growth drivers of water purifier
products market in residential segment such as urbanisation, rising disposable income of people, growing water
contamination, risingases of wateborne diseases and increasing health consciousness among individuals are
going to drive the growth of water purifiers service market as Wwidewise, all the growth drivers of water
purifiers product market in commercial segment such as increase in the number of schools, colleges, offices, hotels
etc. are also going to drive the growth of water purifiers service market in the commercialtsegmen

Break up of Water Purifier Service Market in India by End-UBeValue (Fiscal 2024)
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Source: Technopak Analysis
Key Players in the Industry

Nearly 43% (approximately 1,705 crore) of the water purifier service market in India is controlled by branded
water purifier players. Within that, fiveeven leading brands command approximately 85% market share and the
balance of approximately 15% is controlled by challenger lsawdthin the branded water purifier service
market*, basis revenue from operations in Fiscal 2024, Eureka Forbes is the market leader with approximately
49% market share by value, followed by Kent garnering approximately 18 shthe market. Next five leading
brands in the market constituted approximately 17% market sbdosyéd by other branded players constituting
approximately 15% of the market

*Here, branded water purifier service market excludes the share of the market held by branded service providers.

Market share of Key Players in Branded Water Purifier Service Market inHBgi&/alue (Fiscal 2024)

Market Share in Branded Water Purifier Service Market

= Eureka Forbes

= Kent
17% 499,

Next 5 leading players

Other branded players

Source: Technopak Analysis

Note: *Here, branded water purifier service market excludes the share of the market held by branded service providers.

Next 5 leading brands include LG, Pureit, Livpure, Bluestar, A.O. Smith. Other branded players include Havells, Panasonic,
Whirlpool.

To capture a higher share in the water purifier service market, it is important for players to have an extensive
service network entailing qualified service technicians, responsive consumer support and offer all types of service
business model. The mix beten AMCs, chargeable service business and sale of spare parts and consumables
varies from company to company. For instance, Kent derives most of its service revenue from the sale of spare
parts and consumables to their service franchisees, whereas Eorbka derives most of its service revenue
from AMCs and chargeable service business. In addition to that, various initiatives by leading brands for
authentication of genuine consumables and spare parts and educating consumers to identify genuine products,
have helped them in capturing away the share of service market from unlicensed service providers. Among all the
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branded players, Kent is the only brand in the market, offerimgeyear product warranty along with 4 years of
free service to its customers on certain water purifier products.

Revenue split from services across different business model of leading players in Water Purifier Service Industry

AMC & Chargeable Service Sale of Consumables and Spare
Brand :
Business Parts
Hahae N N N N N
EUREKA
=~ FORBES NNN NN

Sourcel Technopak Analysis
Note i¥0 represents approxi mate share of NUN-SHae ofesb0%\VeShaveiolcldB0% usi ness
N-Share up to 15%

Penetration Data and Benchmarking with Other Asian Countries

Consumers in India are gradually becoming more aware of the significance of water purifiers in their lives and
the health benefits they offer. This awareness is compelling them to purchase more water purifiers. The lower
adoption of domestic water purifieis closely tied to income. People tend to buy appliances that enhance health
and quality of their life, once their income reaches a certain level. As a result, developed countries like Japan and
South Korea have a higher adoption rate of around 80%%of80water purification products, while countries

like China and India have a lower adoption rate of around 5% to 25%, owing to their lower per capita disposable
income.

As of 2023, the penetration rate of water purifiers in India is approximately 7%, up from 4% in 2018. This is
projected to reach approximately 9% by 2029. In the past, the Indian water purifier market was driven by a fair

mi x of El ectr i EWPRIt earn-BR uNoitfrii ecr sWaWBMPsO P u r iwfhii erhs i (s cur
driven primarily by EWPs constituting approximately 97% of the total market by value. By 2029, the entire market

would be driven only by EWPs.

Penetration Rate of Water Purifiers in India and Other Asian Countries

Penetration Rate of Water Purifiers in India Penetration Rate of Water Purifiers in Other Asian Countries
CY) (CY 2023)
95%
80%
20-25%
4% 7% 9%
— — | -
2018 2023 2029 Japan South Korea China

Source: Technopak Analysis

Penetration Journey of Water Purifieragainst Other Durables

The demand for household appliances in India is on an upswing, driven by factors like urbanisation, rising income
levels, and evolving lifestyles. While urban areas, with a concentration of working professionals and nuclear
families, exhibit the highest deand of water purifiers, rural and searban regions are also witnessing a growing
appetite for household appliances, supported by increasing awareness and rising income levels. With the Indian
economy's continued growth, the demand for household apgtianexpected to surge in the years ahead.

At present, the penetration of water purifiers in Indimains relatively low, with only about 7% of households
currently utilizing these solutions. This low penetration rate underscores a significant potential for growth,
indicating that a substantial portion of the population are yet to adopt water pianifisatutions.On the other

hand, air conditioners, which is purely a convenielpased category, has a penetration rate of approximately
6.5% in 2023 having increased from approximately 3% in 20&%ioMs neec¢tum-convenience based categories

such as refrigerators and washing machines have exhibited substantial growth in penetration rate over the period
of time. Refrigerators have a penetration rate of around 43% as of 2023, having increased agynzadoonly

15% in 2005. Likewise, the washing machine category exhibited a strong growth in penetration rate from around
14% in 2015 to approximately 20% in 2023. Similar to other consumer durables, electric water purifiers are also
expected to exhib# strong growth rate in penetration rate in future. Additionally, the level of penetration in water
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purifiers is low compared to other nomedbased categories like air conditioners, refrigerators, washing
machines etc. This signifies substantial room for growth in future for alvesmt category like water purifier,
given the existing barriers and tleages are solved.

Penetration Journey of Household Appliances

43%

38% R
35%
30%
] 20%
3% 4% 49 %~ 6% 6-5% 796
2005 2015 2018 2020 2023
== Refrigerators ‘Washing Machines Air Conditioners Water Purifiers
Source: Technopak Analysis
KeyTrends driving the Water Purifier Industry
Macro-level Trends
Government Regulations and Initiatives
Various policy reforms have been incorporated by the
qguality and accessibility. Such interventions are goi
them are:

7 Jal Jeevahhei $ali odeevan Mission, initiated in 20:
drinking water to rural households in India. It a
functional pi ped water connectioornswattoerr ecmooltlee cd ri ¢
i mproving overall guality of Iife. The scheme he
drinking water access to over 120 million rural
cover ageonafl fhwrusteihol d pi ped water connections in
approximately 78% as of July 2024.

T Rur al ElectThéi baenadayal Up ad DypadyGa YGri anm r Joydautcie dY objy
was | aunched on December 3, 2014, with an objecti
electrifyethei hoed villages in India. Further mor
Yoj dB8aubhaSgayuab h@fg ywmas | aunched in October 2017 by
and urban poor households in India. As per the r¢
households have been electrified tidrm, Mahkat t2i02@ar
Jharkhand, Karnat aka, Mani pur , Rajast han, and Uttt
as on March 31, 2021. More than 11.8 | akh househo
compl ettehde onveexrt f ew year s.

The simultaneous expansion of electric
f

ty and tap wat
going to serve as a powerful driving rc t h

i
0 e for e Wa

Deteriorating quality of Water

Quality of water across India is declining due to fac
Pollutants |like | ead, arsenic, microplastics etc. ar
have | ed atoerrbiossrenei diweases and severe health risks.
purposes, water purification is highly essential. Oow
going to grow in future.

Growing proportion of orders on-Eommerce from Tie?,3 cities

With increased internet penetration, rise of online shopping platforms and better logistics network beyond
metropolitan cities, orders onc@mmerce platforms such as Amazon, Flipkart etc. have substantially increased
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from Tier2 and Tier3 cities in recent years. As far as water purifiers are concerned, availability of a wide range
of products from various leading brands, across different price points and technology types on platforms, coupled
with growing awareness tiealth benefits of using water purifier among the consumers, is driving the demand in
these citiesAs a result, leading brands such as Kent, which comply with BIS standards, will have greater
opportunities to grow and capture a larger market share imcsties.

Technological Advancements

Rapid advancements in water purification technologies are opening up new options for consumers. Innovations
such as advanced filtration techniques, smart purification systems, and integration with the Internet of Things
(IoT) are gaining tractiorkKent was the first company to introduce wall mounted RO techndbaged water
purifiers in India backed by its 9 patents in this space. To that extent, Kent pioneered the consumer water
purification space because other players followed suit making R@ bassurer water purifiers as the dominant
product of the water puri fier c-analded wateypurifidf, dackedlyybhs o i nt
patent in 2016, allowing users to monitor and maintain their purifiers via a mobilg&d.0, italso introduced

I ndi apasentddvatergpurifier with a removable storage tank allowiogsumers to clean it eas#ysuring

better hygiene and user conveniedoe2014, Kent innovated a patented zeraterwastage technology, which

store both, purifiecnd rejected water for reuse and subsequentially enhanced it in 2019 to pump rejected water
back into household tanks.

Increasing Service Demand from Consumers

Consumers are becoming more aware about the importance of servicing in smooth functioning of water purifiers
in its entire lifecycle. As a result, there has been an increase in service demand for water purifiers from the
customer6s side.

Consumer Behaviour Trends

Health and Wellness Focus

Nowadays, consumers are becoming heedthscious, and hygiene focused because of which they are willing to
spend more on products with advanced technological features, ensuring the purity and safety of their drinking
water. Such behaviour is going to drithe demand for water purifiers. For example, Kent Ultra Storage equipped
with double purification process, first by UV followed by UF membrane is availabl8,899, thereby enabling

the lower income consumers to access the water purifier category.

Preference for Convenience

Convenience remains a significant driver of consumer behaviour. Consumers seek compact-faietdlger
water purifiers that require minimal maintenance and offer héieseoperation. For example, Kent Pearl Bar

is known for real time monitoring of purified water quality, filter's life, RO flow rate etc. and zero water wastage
technology. It utilizes multiple purification processes of RO+UV+UF+TDS Control to make water 100% pure. It
also has a transparent detachaldegage tank for hassle free cleaning & hygienic consumption.

Preference for Hasslifee Maintenance

Consumers are also seeking hagste maintenance solutions. They are more likely to engage with service
providers that offer convenient scheduling, timely visits, and efficient repairs.

Demand for Transparent Pricing

Transparency in pricing for services and replacement parts is becoming increasingly important to consumers.
Service providers that offer clear and competitive pricing tend to gain more trust.

Opportunities, Risks, and Challenges in the Water Purifier Industry
Opportunities

Market Growth
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The Indian water purifier market has demonstrated consistent growth, with a valuation of approxir@s6Q/
crore in Fiscal 2024. It is projected to grow at a CAGR of approximately 10% between Fiscal 2023 and Fiscal
2029, offering substantial market expansion opportunities.

Health and Awareness

Rising health concerns among Indian consumers, because of rising cases of waterborne diseases in India, has led
to a considerable portion of the population willing to spend more on water purifiers, to ensure the safety of their
drinking water. This mindsetf consumers offers a promising market for water purifiers in India.

Technological Advancements

The adoption of advanced water purification technologies, including Reverse Osmosis (RO) systems and
Ultraviolet (UV) purifiers, presents opportunities for manufacturers to introduce innovative and efficient products.

Reqgulatory Compliance

Changing rules on water quality and environmental impact can lead to compliance hurdles and increased
production expenses. This can serve as an impediment for unbranded players and other branded players. However,
for leading players like Kent and Eurekabes, these changes serve as an opportunity, as they have the necessary
product certifications, required capital and employ amdose manufacturing strategy. Bt8rtification for
domestic water purification systems has become mandatory from Novemh202Wpursuant to the Water
Purification System (Regulation of Use) Rules, 2088 a result,smaller and unknown brands are expected to

lose market share, and imports of finished goods are expected to dBt8retandards for Water Purifiers (IS
16240) establish the water purifier performance and safety criteria fdraR€&d water treatment systems. These
guidelines ensure that water purifiers efficiently eliminate impurities and contaminants, guarantsgingnd

safe drinking water. Adhering to IS 16240 assists consumers in making informed decisions when choosing water
purifiers. This regulatory change will ensure that only kggilality, certified water purifiers are available in the
market, thereby reduny competition from unbranded players and allowing branded players to grow and capture

a larger market share.

Urbanization

Il ndi ads urban population has been consistently growi |
as of 2022. It is projected to reach approximately 40.9% by 2029. Further, the number of metropolitan cities in

India are estimated to increasenfra@l6 as per Census 2011 to 68 in 2030. Such rapid urbanization is going to

drive the growth of water purifiers in India.

Risks

Competition

In India, the water purifier product market is highly competitive, with many brands having multiple models
offering the latest technologies. The fierce competition may also result in price wars and reduced profits for
brands.

Ability to Build a Service Network

Developing an extensive service network is a prerequisite for any water purifier player to sustain in the market.
Those who are not able to build a service network would be wiped off the market. In this respect, leading brands
like Kent and Eureka ForbesVe a competitive advantage over other players.

Supply Chain Disruptions

Supply chain issues caused by events like natural disasters or political problems can disrupt the procurement of
certain components from other countriggreby impacting the overall production process.

Challenges

Consumer Awareness

Many people in India aren't aware of the importance of water purifiers and the risks of untreated water. Some still
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prefer traditional boiling methods over using water purifiers. So, ongoing efforts are needed to educate them about
the benefits of water purifiers for safe and clean drinking water.

Water Source Variability

In India, water sources display significant differences in contamination and quality. Some areas have relatively
clean water, while other sources face higher levels of contamination. Creating water purifiers that can reliably and
effectively treat such aide range of water sources is a constant and demanding challenge for manufacturers.

Piped Water Availability

Many households in India still do not have access to piped water. Even though Gol has undertaken various
initiatives to extend piped water connections to remote areas of the country, to achieve deeper level of penetration
of water purifiers, there is stifl long way to go.

Affordability

I n addition to the upfront cost of wat eTCOP,r i Wwhiecl ,
includes additional maintenance, and operational expenses. TCO for a water purifier can range 28/066n

T 35,000 for 5 years.

Availability and Accessibility

Despite the extensive presence of over 2.3 lakh durable outlets selling small domestic appliances (SDAS) in
general trade, water purifiers are available in a limited 26,000 of these outlets, thereby signifying the issue of lack
of its availability in the rarket. Visibility and wider reach are critical for creating awareness and increased
penetration of the category.

Counterfeit Spare Parts in the Market

As water purifier is a highly serviceable product, it requires cleaning, replacement of filters and other spare parts
at regular intervals. There are many counterfeit and grey market spare parts, which are sold in the market. This
poses a big challenge fthre branded players, thereby denting their growth. Various initiatives are being taken by
leading brands for authentication of genuine spare parts and educating consumers to identify genuine products.

Uncertainty of Franchisees/Partners

Companies are dependent on third party service providers called franchisees for delivering services to the
customers. But there is no certainty about how long these service franchisees will operate in the market. In the
future, they may close and vanislorr the market because of financial or any other issues. That is why many
leading companies are not willing to offer AMCs, even though it would help them build estimding
relationship of trust and reliability with their customers.

FAN MARKET IN INDIA
Market Size and Growth
The total market for fans has grown at a CAGR of approximately 6.7% fro®860 crore in Fiscal 2019 to

15,000 crore in Fiscal 2024 and is further projected to grow at a CAGR of approximately 11.2% till Fiscal 2029
to reach a market value 025,500 crore.
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Fan Marketin IndiaBy Val ue (Fiscal) (in 7 <c¢crore)
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Source: Technopak Analysis
Note: This does not include exports

Key SubCategories of Fans

The fan market in India can be sdlvided into three key segments as ceiling fans, table, pedestal and wall

(col |l etRWOVY elfyansii and fans such Gther Fansdd)u.s tlirni aHi sacnadl e2x0h2a4
fans accounted for approximately 72% of the fan industry in India, followed by TPW fans constituting
approximately 20% of the industry, and other fans accounting for the balance 8% of the industry, based on value.

It is projecta that by Fiscal 2029, ceiling fans will be accounting for epipnately 70% of the Indian fan market,

followed by TPW fans comprising approximately 22% of the industry. Ceiling fans are primarily used in
households and commercial establishments, whereas primary installation places for table fans are small shops and
workplaces.

Ceiling Fan Market Size and Growth

The total mar ket for <ceiling fans in India has grown
Fiscal 2019 to 10,800 crore in Fiscal 2024 and is further projected to grow at a CAGR of approximately 10.6%

till Fiscal 2029 to reach a market value 017,855. In Fiscal 2024, approximately 49 million ceiling fans were

sold in India, which is projected to grow at a CAGR of approximately 3.4% to reach approximately 58 million by

Fiscal 2029.

Ceiling Fan MarketinIndaBy Val ue (in 7 c¢crore) and Volume (in mil/l
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Source: Technopak Analysis
Note: This does not include exports

Branded versus Unbranded Share

Indian ceiling fan market is primarily dominated by branded play, controlling close to 93% of the market, out of
which 5 to 6 top players garner approximately 83% market share. These include leading players such as Crompton
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Greaves, Havells, Orient Electric, Bajaj Electricals, Usha, and Atomberg. The remaining share of branded play
market is controlled by challenger brands like Kuhl by Kent3&tems LimitedRR Kabel, Polycab etc. Branded
play is projected to capture approximately 96% market share by Fiscal 2029.

Share of Branded Play in Indian Ceiling Fan MarkBy Value

FY 2019 FY 2024 FY 2029

7% 4%

\

18%

82%
93% 0604

= Branded Players = Unbranded Players = Branded Players = Unbranded Players ® Branded Players = Unbranded Players

Source: Technopak Analysis

Market By Key Segments

As per price points, the entire ceiling fan market can be categorised into three price segments namely economy,
standard and premium. In Fiscal 20h& standard segment held a leading share of approximately 44%, followed

by the Economy segment at approximately 34%. However, the fan industry in India is steadily shifting towards
the premium segment, with approximately 22% market share in Fiscal 208gpased to only approximately

12% market share in Fiscal 2019. It is projected to capture up to approximately 29% of the market by Fiscal 2029.

Price Segmentation of Ceiling Fans

Price

Segment Range Key Features Examples
L <t Rating B8 FIoe Deco Tubo 1200mm 1St
Economy < 1¢ . . * Ceiling Fan Ceiling Fan, Orient Electric Ape:
1  Standard air delivery and speed FX Ceiling Fan
1 Manual controls (nomemote)
1 Improved energy efficiency (BLDC
motor) KUHL Prima A4 1200mm Decorative Powe
Standard 1500- 1  Better build quality and design Saving BLDC _ Ceiling Fan, Crompt_o
4000 1  Enhanced air delivery and durability =~ Energion Hyperjet 1200mm BLDC Ceilin
T May include remote contro Fan
functionality
1 Advanced features like underligh
remote - control, smart features (& .\, i piatin D 1200mm Stylish BLDC
control) .- .
_ 1 High-end energiefficient BLDC Ceiling Fan Wl_th Remote, Have_l!s 1320m
Premium > 4 C motors Albus Underlight BLDC Ceiling Fan

Atomberg Studio+ 1200mm BLDC Ceilin

Superior air delivery, noise reduction Fan with Remote Control

Premium design and aesthetics (styli
modern)

= —a
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Price Segmentation of Ceiling Fan Industry in India

48%
44%
40% 34%

2019 2024 2029 P

mEconomy mStandard ®Premium

Source: Secondary research, Technopak Analysis
Note: The above segmentation is as per Fiscal 2024 MOPs

Evolution of Technology of Fans
Premiumisation

The Indian ceiling fan market is witnessing a notable shift towards premiumisation, driven by increasing
disposable incomes that have enhanced consumers' purchasing power. Buyers now prioritize not only
functionality but also aesthetics, opting for tectogitally advanced and stylish fans that complement their home
décor.

Smart and loTenabled fans are gaining popularity, offering features such as automatic speed adjustment based
on room temperature and humidity, remote and mobile app control, aRdddnectivity. In addition, bladeless
designs, air purification featureamnd enhanced colour options are reinforcing the appeal of premium ceiling fans.

Many leading and challenger players are launching premium and decorative fans. For instance, Crompton has
launched Silent Pro Blossom silent fan with various personalisation options such as sleep mode and timer along
with support of 0T configuration andiéxa compatibility. Havells has also launched a Stealth Puro Air premium
ceiling fan having 3stage filtration and air purification benefits. Kuhl offers a wide range of BLDC fans for
energy efficiency with various features such as 8 blades, built in LifBtd and remote operations which are

WiFi, 10T, and Alexa/Voice enabled.

Energy Efficiency

The shift toward energy efficiency in India's ceiling fan market has been transformative in recent years. Ceiling

fans, a common fixture in Indian households, traditionally consumed a large portion of electricity. However, with

the introduction oftheBueeu of Ener gy Efficiency (BEE)&ds star | abel
In Fiscal 2018, only about 9% of ceiling fans in the market wereratad, indicating limited awareness and

adoption of energefficient models. This voluntary labeilj program incentivized manufacturers to improve

energy efficiency, and by Fiscal 2022, around 50% of ceiling fans wereastdr; reflecting a significant
improvement.

In January 2023, the BEE introduced new guidelines mandating that all ceiling fans sold in India display a star
rating. This transition to mandatory labelling is expected to greatly benefit players such as Kuhl and Atomberg
who deal majorly in the BLDC fasegment.

2002 2019 2023

Revised BEE
norms mandating
star labelling for
Ceiling fans

Bureau of Energy Efficiency
(BEE) was set up under the
provisions of the Energy
Conservation Act, 2001

Voluntary  star
labelling program
was introduced for
Ceiling fans
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Overview of Technological Changes Affecting the Industry: BLDC

Demand for energgfficient fans has been rising as Indian consumergeiteng more and more aware of the

advantages of having energy efficient appliances. On an average, ceiling fan constitutes approximately 20% of
the electricity consumed by an BuDG@d ant dohsehodgy. M8k &S
fan highly energy efficient by reducing the energy consumption to almoghodeof a regular induction motor

fan and leading to approximately 65% cost savings, saving approxima2el02 per annum for households.

BLDC motors offer several advantages otraditional motors, including higher efficiency, reduced noise, and

longer lifespan due to their brushless design. These fans are ratedaasebergy efficient fans. Owing to the

shift in consumer mindset towards energy efficient fan, leading fan meamoérs such as Crompton Greaves,

Orient Electric etc. have been extensively manufacturing BLDC fans since the past few years. BLDC fans
constitute approximately 30% of their product mix in ceiling fa@ballenger brands like Kuhbtave also
introduced ce |l i ng fans with Brushless Direct C38 watte pft (ABLTCL
electricity compared to the 75 watts used by traditional fans currently sold in India, resulting in approximately

65% cost savings.

The total market for BLDC fans in India has grown at a CAGR of approximately 62% f&8@ crore in Fiscal

2019 to 2,250 crore in Fiscal 2024 and is further projected to grow at a CAGR of approximately 37% till Fiscal

2029 to reach a market value 00,765, outpacing the overall fan market growth. As of Fiscal 2024, BLDC fans
constituted approximately 15% of the overall fan market, which is projected to capture approximately 42% of the
entire fans market by Fiscal 2029. This impressive growth catiriiged to favourable government regulations

and incentives, environment al awareness and increasi
climate is also driving the demand for BLDC fans, as these are essential for maintaining comfghiotlnrthue

year.The demand for BLDC fans is also drivendrpwing awareness of the advantages, that is being offered by
thesefans such as higher efficiency, reduced noises etc., among the consumengsgoing to drive the future

market growth.

Tail Winds for BLDC Segment

1 Thecurrent projection of BLDC segment is approximately 41% share of the total fans market by Fiscal
2029, which may even grow in excess of approximately 50% of the total fan market by Fiscal 2029. This
is chiefly due to di sc o mdogytmtisiirsthieprpcess oflyadtimerollddor BL C
out. Therefore, its impact cannot be validated for its present performance. However, the scheme has the
potential to accelerate the adoption of BLDC fans at a faster rate and that may push BLDC fans to emerge
as the primary product of the fan market (capturing more than approximately 50% share of the total fan
market by Fiscal 2029).

1 BLDC focussed challenger brands like KuhtGQulard, Polycab etc are growing at a significantly faster
rate than the overall fan market. The advantage of these challenger brands is their nimbleness (low base)
and that they carry no baggage of the cost df Blom the legacy of induction fans. This may allow
challenger brands to play aggressive bets on distribution, marketing, and retail channels that may trigger
both faster replacement from induction to BLDC and market expansion for BLDC fans.

Henceforth, the below mentioned three scenarios are
market by Fiscal 2029.

Scenarios for BLDC Fan Market in India (Fiscal 2029)

Scenario Penetration Rate of BLDC Ceiling Fans (%) Tot al BLDC Fans Mar
Base 41% 10,765

Moderate 48% 12,750

Aggressive 55% 14,690

Source: Technopak Analysis
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BLDC Fan Market in IndiaBy Value (Fiscal)
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Source: Technapak Analysis
Note: This does not include exports

Energy Consumption Compariso@rdinary Fans versus BLDC Fans

Type of  Power Consumption Daily Electricity Yearly Electricity Yearly Co
Fan (in watts) Consumption (units) Consumption (units)
Normal 75 1.2 438 3942
BLDC 35 0.56 204.4 1840
Source: Secondary Research, Technopak Analysis
Note: Assuming 16 hours of daily consumption and a rate of

Key Players in the BLDC Segment

Indian BLDC fan market is primarily dominated by 5 to 6 players, controlling close to approximately 90% of the
market. This includes leading players like Atomberg, Crompton, Havells, Bajaj Electricals, Usha, Orient Electric
etc. Atomberg is the market l@ers in the BLDC fan segment having approximately 45% market share each by
value, followed by Crompton (approximately 16% market share) and Orient Electric (approximately 13% market
share). The remaining share of the market is controlled by challengdsbitenKuhl (approximately 2% market
share), VGuard, Polycab.

Market Share of Players in Domestic BLDC Fan Market in InBiga Value (Fiscal 2024)

2.0%
3.0%
3.0% = Atomberg Technologies
= Crompton
Havells
0% 45.0% . Orient Electric
= Bajaj Electricals
13.0% = Usha

= Kuhl by Kent
= Others

Source: Technopak Analysis

Sales Channel and Share of Each Channel

Sales channel mix for fans in India consists of traditional (distribution and trade), moderariciortar, e
commerce, and institutional sales channel. Fan segment is a distrilagticategory wherein a large and efficient
distribution network plays key role in capturing the market. In Fiscal 2024, sales of fan through traditional
channels are approximately 79% and it will continue to be a substantial channel of sales in upcoming years also.
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Share of ecommerce sales channel is approximately 6% and is projected to increase to reach approximately 9%
in the next five years. Modern bri@dndmortar store approximately have a sales mix of 9%. approximately 6%

of the sales happen through institatd channels (private and government projects). The fan category is a
distributionled category where in the role of distributors and retail touchpoints are critical for capturing the
market. Leading players like Crompton have close to 3,130 distribupoesids across pan India and have
approximately 2,69,794 retail touchpoints. Atomberg too has built a vast retail footprint of over 25,000
touchpoints and 400 service centres across the country. Kuhl has a strong distribution network of 150 distributors
and2,500 retailers.

Sale of Fans across Retail Channels (Fiscal)

2024 2029 P
6% 8%
6% 9%
9% \
11% ‘
T2%
79%
= Distribution & Trade = Modern Brick & Mortar s Distribution & Trade = Modern Brick & Mortar
= Ecommerce Institutional = Ecommerce Institutional

Source: Secondary research, Technopak Analysis

Export and Import of Ceiling Fans

Indiaexported fans valued approximately USD 67 million. It majorly exports to UAE constituting approximately
43% of exports, followed by Nepal (15%) and Sri Lanka (6%). Approximately USD 38 million worth of fan
products were imported from across the globe, @lieChina accounts for approximately 72% of the imports.,
which includes high end fans or very specialised fans at customised price points.

Many western countries are witnessing higher temperature than the standard norms during summers because of
climate change. Such extreme temperature shift in temperate regions in the last few years, has witnessed a steady
demand for products like fans tojast to the new reality. Thus, going forward, climate change may unfold export
potential in disruptive ways from these regions and markets, implying that the export potential of fan may witness
growing opportunities in its favour.

Export and Import of Fans (in USD million)

114
102
34
80
T6
7 70 73 70
60
56 57 58
47I 49I II : I II I II

2015 2016 2017 2018 2019 2020 2021 2022 2023

mExport mImport

Source: Secondary Research, Technopak Analysis; HS Code: 841451
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Export and Import Share by Countries for Fans (2023)
Export Share by Countries Import Share by Countries

3%

13%
11%
4%
5%
15%
6%
mUAE mNepal =SriLanka =Iraq mGhana = Others B China ®Viet Nam 8 Germany © Others

Source — Secondary research and Technopak Analysis

Key Growth Drivers
Rural Electrification

Currently rural market comprises approximately 30% to 35% of the fan industry in India. The Government of
India has implemented various schemes like the Deen Dayal Upadhyaya Gram Jyoti Yojana (DDUGJY) and the
Pradhan Mantri Sahaj Bijli Har Ghar Yojana (SBHAGYA) to achieve the objective of providing uninterrupted

power supply and universal household electrification in the coumtrigh may also play a role in promoting the
adoption of BLDC technology, as these motors align with energy efficiency anahabgity goals As per CEA,

total number of villages electrified in the country increased from approximately 5.1 lakhs in Fiscal 2002 to
approximately 6 lakhs in Fiscal 2024. The rural market possesses a great potential for fans and its revenue share
is expected to inease in the future.

Premiumisation

Indian fan market is witnessing increased demand for premium fans as consumers are showing more and more
interest towards smart, eagyuse, and technologically advanced products. Increase in disposable income have
increased the purchasing power of custesnwhich in turn have accelerated the demand for premium fans in
India. Smart and decorative ceiling fans are no longer a necessity but are viewed as an integral part of home
interiors. Production of smart and Internet of Things (lefiabled ceiling fa;y enhanced design in terms of

colour and aesthetics of ceiling fans, feature reinforcement through air purification and bladeless features are
going to serve as the key drivers of premiumisation in the Indian fan market. This is driving the fan maurist tow
premium segment, currently constituting approximately 22% market share as opposed to only approximately 12%
market share in Fiscal 2019.

Shift towards Branded Play

Currently the share dfranded market in India is approximately 93%. Owing to energy efficiency norms and
heightened consumer awareness towards quality and safety, the Indian fan market is pivoting towards branded
play and is expected to grow as high as approximately 96% bgl Pi329. Reduced urban replacement cycle as

well as premiumisation are also playing a pivotal role in driving the market towards branded play.

Increase in Replacement Demand

Increase in disposable income and shift in consumer mindset from viewing a fan as a basic commodity to
something that is going to add to the aesthetics and décor of the house, is driving the replacement demand of fans

in India. In Fiscal 2024, approximaye#.5 million units of ceiling fans were sold as replacements. Replacement
demand is expected to drive growth of both economy and premium segment fans. Additionally, various
government initiativessuchdso di scomsd subsi dy s c hsenthe précess of GeltiiyC t ec h
rolled out will also act as an impetus for the growth of the BLDC fans market indadrese motors align with

energy efficiency and sustainability gaals

Increasing Urbanisation and Booming Real Estate

Urbanisation is fuelling India's economic growth, with urban areas contributing 63% to GDP and expected to
house approximately 41% of the population by 2030. The shift from Hgeriterational to nuclear families is
driving household formation, with the aage household size decreasing from 5.2 in 2001 to 4.2 in 2023 and
further projected to reduce to 3.9 by 2030. Booming residential real estate, which saw a 3866ygaargrowth
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in 2023 with a total sale of 4.1 lakh units in top eight cities, and increased construction activity, registering a 9.9%
growth in 2024 further stimulate demand for household essentials like fans and lights, acting as a key growth
driver for the fan marken India.

Key Risks and Challenges

Growth of substitute products like air conditioner and coolers

Substitute products for fans such as air conditioners and air coolers are witnessing an increase in demand,
especially in residential and commercial spaces in urban areas. The present penetration rate of air conditioner is
approximately 10%, which was appimately 3% to 4%, a decade ago. As these products are becoming more
and more affordable, consumers are likely to opt for these alternatives, owing to their increase in disposable
income.

Fluctuation in raw material prices

The prices of raw materials like copper, aluminium, and steel has been fluctuating. Whenever, there is a rise in
the prices of raw material, it leads to an increase in overall cost. This increase is passed on to the consumer. The
corresponding increase jmice may lead to a reduction in sales volume. Based on overall industry dynamics and
macroeconomic factors, the revenue (price*volume) and profitability of players is likely to be impacted.

KITCHEN APPLIANCES MARKET IN INDIA
Market Size and Growth

The total kitchen appliances market has grown at a CAGR of approximately 6.7% #%®35 crore in Fiscal
2019to 21,630 crore in Fiscal 2024 and is further projected to grow at a CAGR of approximately 8.5% till Fiscal
2029 to reach a market value d32,590 croreThis growth is fuelled by favourable demographic profile, growing
middleclass, doubléncome households, urbanisation, nuclearization, higher disposable income, time
constraints, increasing demand for premium smart kitchen appliances, regulatory caergalidutize rise of quick
commerce.

Total Kitchen Appliances MarketinIndiBy Val ue (in = c¢crore) (Fiscal)

2019 2029 P

Source: Technopak Analysis
Note: This does not include exporis

Key SubCategories of Kitchen Appliances

Based on product type, the Indian kitchen appliances market can be segmented into large appliances and small
appliances. Large appliances consist of hobs, cooker hood, microwaves, ovens. and small appliances consist of
grinder, juicer, food processor, téas air fryer, rice cooker. As éfiscal2024, large and small kitchen appliances
constituted approximately 60% (8,670 tr@e) @pdrtivelyrobtheénlianand ap
kitchen appliances market by value. In the period betwesal2019 and-iscal2024, the market of large kitchen

appliances in India expanded fron®,670 crore to 12,960 crore, at a CAGR of approximately 6.0%, whereas
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the smal|l kitchen appl b26h aoestdd8, 6iflacrone,atta CAGRpBappdogirdately r o m
7.8%. It is projected that byiscal2029, large and small kitchen appliances would be constituting approximately
57% ( 18,620 crore) and approximately 43%13,970 crore) of the Indian kitchen appliances market by value,
growing at a CAGR of approximately 7.8% and approximately 10.0% respectively bé&liseai2024 and-iscal

2029.

Large and Small Kitchen Appliances MarketinIndday Val ue (i n crore) (Fiscal)

Large Kitchen Appliances Small Kitchen Appliances

6 e 1 o
18,620 13,970
12,960
9,670 8,670
5,965

2019 2024 2029 P 2019 2024 2029 P

Source: Technopak Analysis
Note: This does not include exports

Indian Cookware Market

Indian cookware market has grown at a CAGR of approximately 5% fi®@35 crore in Fiscal 2019 t03,645
crore in Fiscal 2024 and is further projected to grow at a CAGR of approximately 6.7% till Fiscal 2029 to reach
a market value of 11,730 crore.

Cookware MarketinIndiaBy Val ue (in = <c¢crore) (Fiscal)
y
y 11,730
8,465
2019 2024 2029p

Source: Technopak Analysis
Note: Includes Cooking range of pans, cookers, kadhais etc made of steel, non-stick, cast iron, aluminium etc
Note: This does not include exports

Key SubCategories of Small Kitchen Appliances Market in India

In the small kitchen appliances segment, blender/mixer and grinder together constituted the majority share of
approximately 64% as éfiscal2024. A blender/mixer is primarily designed for blending, mixing soft food items

and liquids, whereas a grinder is primarily used for grinding hard food items into smaller particles or powder. A
food processor is an electric kitchen appliance that cutesshnd mixes food quickly. As &iscal2024, food
processors constituted approximately 16% of the small kiteppliances market in India. Rice cookers, which

are used to boil or steam rice, constituted approximately 7% of the Indian small kitchen appliances market. Bajaj
Electricals, TTK Prestige, Havells etc. are some of the leading players in the kitchen dndosnastic
appliances market.
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Small Kitchen Appliances Market Segmentation in lnBiaValue (Fiscal 2024)

1 Blender/Mixer and

Grinder
1 Food Processor
Rice Cooker
INR 8,670 crore
Aar Fryer
s Others

Source: Technopak Analysis
Note: Others include juicer, hand mixer, kettle, toaster, coffee marker, bread maker roti makers

Sales Channel and Share of Each Channel

Sales channel mix for kitchen appliances in India consists of general trade (distribution and trade), modern trade,
e-commerce, and institutional sales. The kitchen appliances segment is a distidditategory wherein a large

and efficient distributin network plays a key role in capturing the market. As of Fiscal 2024, sales of kitchen
appliances through general trade and modern trade sales channel constituted approximately 45% to 50% and
approximately 25% to 30% of the sales mix respectively. Feamanerce sales channel and direct institutional

sales constituted approximately 12% to 15% and approximately 3% to 5% of the sales mix respectively.

Break up of Kitchen Appliances Market in India based on Distribution CheéBy#lalue (Fiscal 2024)

INR 21,630 Crore

3-5%

12-15%
= General Trade

= Modern Trade
E-commerce
45-50%
Institutional

25-30%

Source: Technopak Analysis

Key Players in the Industry

The share of branded players in the small kitchen appliances market in India is on a steady rise, driven by evolving
consumer preferences and increased brand awarenessFissal2024, branded play controlled nearly 77% of

the small kitchen appliances market in India. This represents an increase from the market share of around 73%
recorded irFiscal2019, reflecting a notable growth trajectory for the branded market. The branded play is further
projected to capture approximately 80% market shar€idnd 2029. On the other hand, the cookware market in

India has predominantly been unbranded in the pastistal2019, branded play controlled nearly 37% of the
cookware market in India. However, the market is slowly shifting towards branded play. The share of branded
play rose to approximately 42% hiscal2024 and is further projected to capture approximately 50% share of the
market byFiscal2029.Some of the key players in the small kitchen appliances and cookware industry include
TTK Prestige, Stovekfg Havells, and Bajaj Electricals.

The growth in these industries is fuelled by consumers increasingly valuing quality, durability, arshlager

service, leading to a preference for reliable branded products. Furthermore, government initiatives promoting

domestic manufacturing and sediance have helped brands strengthen their supply chains and reduce import
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dependencyManufacturing strategies for key players in the industry have shifted towards grehtarsi

production and locahaterial sourcing, demonstrating a strong commitment teaidice. These manufacturing
shifts align with India's |l arger O06Make in Indiad vis
and enhancing cost efficiencies.

Key Growth Drivers

In addition tothe factors driving the consumer durables and appliances market such as favourable demographic
profile, growing middleclass and doublsncome households, urbanisation, nuclearisation etc., there are certain
industry specific factors driving the smalldtiten appliances market. These factors include:

Higher Disposable Incomes and Time Constraints

Higher disposable incomes and increasing time constraints have driven modern households to seek convenient
and efficient cooking solutions. As busy lifestyles and headtiisciousness rise, kitchen appliances provide

fast, easy ways to prepare nutritioueats, reducing the burden on working professionals. Consequesitig,

double income households are expected to contribute to the growth of the kitchen appliances market in India.

Increasing Demand for Premium and Smart Kitchen Appliances

Indian kitchen appliances market is witnessing increased demangbréonium products having good
functionalities. Additionally, there has been an increase in demand for smart kitchen appliances as consumers are
willing to spend more to have a more comfortable experience while codRiagdition to thisconsumers are
increasingly becoming healttonscious nowadays, because of which they prefer healthy cooking methods and
are looking for appliances that support healthier meal preparation such as air fryers, blenders etc. The increase in
demand for premiunproducts with fuctionalities and growth in the number of healtinscious consumers
together is also going to drive the kitchen appliances market in India.

Regulatory Compliance

Starting from March 2025, the Bureau of Indian Standards will enforce new regulations requiring all kitchen and
home appliances sold in India, whether domestically produced or imported, to comply with BIS quality and safety
standards. This regulatory chanig expected to significantly reduce the volume of imports, as imported goods
will now face stricter compliance requirements. This move is anticipated to create a more level playing field for
domestic manufacturers, opening up substantial market opp@sufar locally produced appliances.

The Rise of Quick Commerce

The trend of quick commerce is gaining momentum. Quick commerce, which focuses on the rapid delivery of
goods, is becoming increasingly popular among consumers who prioritize convenience and speed. With its rapid
delivery model, consumers can now easilgess a wide range of small kitchen appliances, such as blenders,
coffee makers, toasters etc. delivered to their doorstep within hours. This is going to serve as a significant growth
driver for the small kitchen appliances market in India.

Key Risks and Challenges

IntensifyingCompetition and Changing Retail Landscape

The market has witnessed a high influx of emerging local players anestablished international brands. On

one hand, international companies bring advanced technologies, brand equity, agdafitghstandards. The

shift toward online retail has intsified competition, especially for smaller brands struggling to establish a digital
presence. On the other, new entrants, includiogramerce platforms with private labels, are driving down prices

and pushing established players to offer aggressive ditcoLhis competition, pressuring established brands to
lower prices, erodes margins and requires continuous investments in innovation, advertising, and marketing just
to maintain visibility and relevance.

Evolving Consumer Preferences

Indian consumers are showing growing interest in eneffigient, ecefriendly, and smart appliances, and
demand for these products is gradually increasing in urban areas. However, manufacturers must invest in research
and development to design such praduwhile keeping them affordable for the Indian market. Failure to keep

pace with consumer expectations risks brand obsolescence. Brands unable to innovate and offer appliances that
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meet new preferences, such asimtegrated, apontrolled, or sustainable appliances, could lose relevance,
especially among younger consumers who prioritize technology and sustainability.

SMALL HOME APPLIANCES MARKET IN INDIA
Market Size and Growth

Small home appliances refer to devidesigned to help with household tasks such as cleaning, purifying air, and
simplifying daily chores, ultimately saving time and enhancing convenience. These include products such as air
purifiers, vacuum cleaners, and steam irons, among others. This tisgukéted for growth due to factors such

as rising disposable incomes along with rising awareness about health and hygiene, supportive government
policies, and an increasing preference for products that improve indoor air quality and cleanliness. The COVI

19 pandemic has further highlighted the importance of digary spaces, driving demand for these appliances.

Key players in the market, such as Dyson, Kent, Philips, Havells, and Eureka Forbes, are leveraging consumer
demand by offering a wideange of home appliances with innovative features tailored to the Indian market's
needs. For example, Dyson Purifier Cool Formaldehyde Air Purifier comes with formaldehyde detection and
elimination, advanced HEPA H13 filtration, real time air quality manig and display along with connectivity

and smart features. I't is dual function designed and
Cleaner has a powerful BLDC motor for high efficiency, longer life, and quieter operations. Itcbediess

design, advanced cyclonic technology, and quick charging capabilities. The focus for all players remains on
delivering products that reduce effort, and offer energy savings, making them increasingly indispensable in
modern Indian households.

Small Home Appliances Market in India

1%

Source: Secondary Research

Key Segments in the Small Home Appliances Market

Vacuum Cleaner Market in India

The vacuum cleaner market in India is an evolving sector that offers a variety of products to meet the cleaning
needs of consumers. Vacuum cleaners have become an integral part of modern cleaning routines. Their ease of
use, convenience, and ability to satime make them a valuable tool in households, commercial spaces, and
industrial settings. The Indian vacuum cleaner market has grown at a CA&Rrokimately6.4% from 403

crore inFiscal2019 to reach a market 0f549 crore inFiscal2024 and is frther projected to grow at a CAGR

of approximatelyl7.4% to reach a market value of,224 crore irFiscal2029.
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Vacuum MarketinindelBy Val ue (in 7 <c¢rore) (Fiscal)

/>
W

2019 2024 2029 p

Source: Technopak Analysis

Air Purifier Market in India

In today's rapidly evolving world, the quest for a cleaner, safer, and healthier indoor environment has become
more pertinent than ever. As the world grapples with rising concerns about air pollution, allergens, and airborne
pathogens, the role of air pfiers has come into the spotlight. Factors such as increased industrial activities,
urbanisation, traffic pollution, and emissions from factories and households are further driving this expansion.

rifier market has grown from 189 c

The Indian ai u
her projected to grow at a CAGR of af

r
2024 and is fur
by Fiscal 2029.

Air Purifier Marketin IndiaBy Val ue (in = <c¢crore) (Fiscal)

2019 2024 2029p

Source: Technopak Analysis

City-wise Penetration in the Indian Air Purifier Market

The Indian air purifier market is characterised by clustered demand opportunity concentrated in major urban
centres. Notably, approximately 75% of the market demand is concentrated within the four major cities of Delhi
NCR, Mumbai, Bangalore, and Kolkatamong these, the Delhi NCR region stands out with approximately 40%

of the demand attributed to the alarming deterioration of air quality, exacerbated by factors such as air pollution
during festivals like Diwali and crop burning in the neighbouring statd3unjab, Haryana, and Chandigarh.
Furthermore, during Fiscal 2024, the market showed demand expansion into tier 2 cities such as Jaipur, Lucknow,
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Chandigarh, Jalandhar, Ludhiana, and Karnal. This diversification of demand points to a broader nationwide
recognition of the importance of clean indoor air.

Penetration of Air Purifiers Across Cities in India (Fiscal 2024)

40%

35%

25%

Delhi NCR Mumbai- Bangalore- Kolkata Rest of the Cities

Source: Technopak Analysis
Note: Top 4 cities include Delhi, Mumbai Bangalore and Kolkata. Delhi-NCR — National Capital Region comprising Delhi
and suburb cities of Gurgaon, Noida, Ghaziabad and Faridabad

Water Softener Market in India

Water softener is a filtration equipment which is used to convert hard water into softpneatenting scale

buildup in appliances and improving water quality. This is particularly beneficial for regions with high levels of
calcium and magnesium in the water, which can cause damage to plumbing and reduce the efficiency of water
heaters and othexppliancesHard water involves metal elements such as calcium and magnesium ions, which
are responsible for its hardness and are harmful for human use. A water softener removes calcium and magnesium
from water through a process called ion exchange teyifig the water through resin or zeolite. Rising awareness

of consumers regarding the ill effects of hard water and technological advancement are the major factors driving
the growth of the market.

The I ndian water softener market has grown at a CAGR
t o 1,095 crore in Fiscal 2024 and is further proje
mar ket value of 20291, 755 crore in Fiscal

Water Softener MarketinIndi®8y Value (in 7 <crore) (Fiscal)

G

2019 2024 2029 P

Source: Technopak Analysis

Water Softener Market Segmentation

Indian water softener market is primarily segmented into two types:-pbéritry and poirbf-use. The point
of-entry system is used at the main waterline where the water enterpoifitef-use system is installed at a
single water connection, where the water is being used, like in the kitchen sink and bathroom.
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As of Fiscal 2024, the share of poebftentry is 75% of the total market, which is approximate821.25 crore.
The remaining 25% is contributed by the peadftuse system. Leading players like Kent offers both point
entry as well as pointf-use water softeners.

Key Trends

Technological Advancements and Smart Integration

Small domestic appliances marketignessing an evident shift towards incorporation of technology and smart
integration. For instance, retractable power cords for héeslestorage and bagless vacuum cleaners using filters

instead of bags are gaining popularity. Advanced features lik@AHHration and 10T integration via Al driven

algorithms with functions like setfocking, scheduling, and cleaning efficiency are coming up offering a smarter,
handsfree cleaning experience. Air purifiers now feature-tamé air quality monitoring ashcan be controlled

remotely through smartphone apps. Advanced air quality sensors enable purifiers to detect and adjust settings
based on specific pollutants. HEPA and electrostatic
SCPR 660H) capte fine particles and allergens, while t8/technology (e.g., Dyson, Honeywell) enhances
sanitisation by killing bacteria and viruses. These technological advancements are enhancing the efficacy and
appeal of small home appliances in India.

Seasonal and Cyclical Demand

Appliances like air purifiers and humidifiers experience cyclical demand, particularly during the festive seasons
or during periods of high air pollution. Air purifiers, for example, see increased demand during months of heavy
smog or after periods of Diwavhen air quality deteriorates, especially in metropolitan cities.

Rising Demand from Tidt and Tierlll Cities

While metropolitan cities remain key markets, there is a significant increase in demand for small domestic
appliances in Tietl and Tiekrlll cities. E commerce penetration and rising disposable incomes in these regions
are driving this demand.

Compact and MultFunctional Designs

Due to space constraints in urban homes, there is growing demand for compackaspareppliances.
Additionally, multi-functional products that combine several features into one unit are becoming increasingly
popular. For example, vacuum cleaners #ist function as wet and dry cleaners, or air purifiers that come with
added features like humidification.

Personalised and Customisable Settings

The demand for appliances that offer customisation is on the rise. Consumers now expect to have personalised
settings in their devices, such as adjustable fan speeds in air purifiers or variable suction power in vacuum cleaners.
This allows userstotaildrhe appl i ances6é performance according to t

Key Growth Drivers

As I ndiads wurban popul ati on gr owvwaempactumakirgrefficiemthdme g spac
appliances like vacuum cleaners and air purifiers essential. With the increasing number of nuclear families and
higher disposable incomes, these devices offer convenience, time savings, and superior cleaning efficiency,
meethg the needs of busy, teshvvy urban residents. In addition to this, there are certain industry specific factors

driving the small home appliances market which include:

Health and Wellness Focus

Growing awareness of health risks from poor air quality, such as respiratory illnesses and cardiovascular issues,
has driven the demand for air purifiers, humidifiers, and water softeners. Air purifiers are now essential for urban
households, where air polion levels often exceed safe limits, while humidifiers are becoming popular to combat

dry indoor air, particularly in aiconditioned environments. Water softeners are increasingly used in areas with
hard water, protecting both health and householdiapges from the damaging effects of mineral buildup.
Companies are continuously innovating to meet these consumer needs. For instance, during the pandemic, Kent
launched an oxygen enhancement product which increased the oxygen lemgpsdximately5% to 6% in 23
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hours within a room. This was to make available the therapeutic benefits of body relaxation, mood enhancement
due to higher oxygen concentration.

Government Initiatives

The Indian government has launched several initiatives aimed at bolstering the domestic home appliances market
and addressing air pollution concerns. The "“8aifint India" or "Aatma Nirbhar Bharat Abhiyan" campaign was
introduced to boost local manufadhg capacity, potentially leading to more ceffiective production of air
treatment products. Furthermore, the National Clean Air Programme (NCAP) was launched by the Ministry of
Environment, Forest and Climate Change (MoEFCC) at the start of 201proviethe air quality of 131 cities

across 24 states/UTs in Indighe program is also aimed at controlling and reducing air pollution through an
expanded air quality monitoring network, improved pollution management, and raising public awareness about
the benefits of air treatment systems. The government's Swachh Bbaigan (Clean India Campaign) and

Clean Ganga Project, launched in 2014, emphasise cleanliness and environmental preservation. These initiatives
not only promote cleanliness activities lalgo raise awareness about the importance of maintaining hygienic and
pollution-free environments.

Ability to Create a Service Model

Companies are capitalising on the demand for &fézs services by offering annual maintenance contracts
(AMCs), paypervisit models, and consumable sales (e.g., filters, accessories). Currently representing a very
small segment of the overall markdtetservice market in India is projected to increase significantly in the next
five years. Key considerations for the success of this service model should include a focus on providing high
quality service at competitive prices, comprehensive training pregfar service technicians to handle appliance
models and address customer concerns effectively, ensuring convenience through simplified service booking
processes, and leveraging technology for efficient service management, performance tracking;tand real
customer updates. This integrated proekerivice model not only drives immediate sales but also nurtures long
term customer loyalty, positioning the industry at the forefront of a healtecious market and ensuring
sustained business growth.

Key Risks and Challenges

Perception and Awareness Gaps

A lack of awareness and preconceived notions around appliance effectiveness continue to challenge market
growth. For example, vacuum cleaners are perceived as less effective than manual cleaning, and air purifiers face
a limited understanding of their h#albenefits. For instance, air pollution concerns were often regarded as
seasonal issues, particularly in the northern part of India and in major cities like Delhi NCR due to which
approximately 80% of the sales in year happens in the months dd&@cand20% through rest of the year.
However, the concerning air quality in todarpudd t i me |
problem that needs to be addressed. Despite this shift, consumer attitudes have been slow to adapt, and many have
only recently begun to seek private, portable solutions for their living spaces. Another major hindrance to greater
air purifier adoption is the inadequate awareness regarding respiratory diseases and -teemldrgglth
consequences of poor indoor airatity. With proper customer education this industry has tremendous potential

for growth in the coming years.

High-Cost Barriers andVlaintenance Expenses

Many small home appliances, especially air purifiers and advanced vacuum cleaners, come with high purchase
and maintenance costs. Most consumers in India often perceive these products as luxury items, and additional
expenses, such as filter replacements @eriodic maintenance, can discourage adoption.

OPERATIONAL BENCHMARKING

Evolution of Players into Different Categories

Companies often evolve into different product categories to diversify their portfolios and capture new market
opportunities. This expansion may start with core strengths, gradually delving into related product categories. To
give an example, brands in comser durables segment expand into complementary segments like home and

kitchen appliances. Such evolution allows them to leverage existing expertise, brand recognition, and distribution
networks to tap into wider consumer needs.
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Players Year of Establishment Year of Expansion Business Segment
1999 Water Purifiers
1999 Water Softeners
2016 Air Purifier
Kent 1999 2017 Kitchen Appliances
2022 Cookware
2024 Vacuum Cleaner
1982 Vacuum Cleaner
Eureka Forbes 1982 1984 Water Purifiers
2017 Air Purifier
1998 Colour TVs
1998 Air Conditioners
1998 Washing Machines
1999 Microwave ovens
. 2000 Vacuum Cleaners
LG Electronics 1997 2003 Mobile Phones
2004 Desktop PC
2006 Notebook computer
2009 Air Purifier
2013 OLED TV
2012 Water Purifiers
. 2015 Air Purifier
Livpure 2012 2020 Mattress
2023 Chimney
2016 Fans
Atomberg 2012 2023 Mixer Grinder
2023 Smart Locks
1954 Fans
2008 CFL, FTLs
2011 Air Coolers
2011 Water Heaters
2011 Mixer Grinders
2011 Toasters
Orient Electric 1954 2011 Electric Kettles
2011 Coolers
2011 InductionCookers,
2011 Rice Cookers
2011 Electric Irons
2014 LED
2021 Switch
. 2008 Water Heaters
A.Q. Smith 2008 2015 Water Purifiers
1976 Rewireable switches & changeover switches
1979 HBC Fuses
1980 Energy Meters
1987 MCBs
1993 Control gear products
1996 Wires & cables
Havells 1958 2003 CFLs, Fans, Lighting
2010 Electrical Water Heaters
2012 Kit Kat Switches
2013 Self-Priming Monoblock Pumps
2016 Solar business
2017 Personal grooming business
1964 Electric fans
1994 Power tools, household appliances
1998 Fans & diecast components
Bajaj Electricals 1938 1999 Wind energy generation
2001 Switches
2005 Fans
2007 CFLs
2016 Ceiling fans
2017 LED Lightings
Crompton 2015 2018 Water Heater
2020 Air Coolers
2022 Kitchen Appliances
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Players Year of Establishment Year of Expansion Business Segment

1980 Stabilizers for Air Conditioners
1992 Pumps
1996 Wiring cables & water heaters
1998 UPS
2002 Solar water heaters
2006 Electric fans

V-Guard 1977 2009 Inverters &batteries
2011 Switchgears
2012 Induction Cooktops
2016 Smart water heaters
2018 Modular switches & Air coolers
2021 Smart Pumps

Evolution of Players into Different Categories
Source: Company Websites, Technopak Analysis
Certifications

Industry certifications play a crucial role in ensuring the quality, safety, and compliance of products in sectors
such as water purifiers, fans, and small home and kitchen appliances. Many certifications such as ISO 9001
(quality management), ISO 1400-hwronmental management), and 1ISO 45001 (occupational health and safety
management) signify adherence to internationally recognized standards. NSF/ANSI 58 is an American National
Standard for poinbf-use reverse osmosis systems. Out of all the playerafaaring their water purifiers in

India, Kent is thdirst andonly player with NSF/ANSB8 (an American national standard for pedfiuse revenue
osmosis systemgkertification. Certain other certifications such as ISO 21702 (antiviral activity on plastics and
other norporous surfaces) and certifications by the BIS (Bureau of Indian Standards) ensure consumer safety and
product performance in the Indian markete$a certifications not only help companies adhere to regulatory
standards but also boostrtsumer confidence in the safety and quality of their products. In water purifier category,
amongst the industry peers, Kent has highest number of certifications.

Certifications of Key Players

Players Certifications

Kent NSF_/ANSI 58,CE Certification, TUV SUD America, ROHS_compIiant, WQA Gold Seal Product
Certification, 1SO 9001, 1SO 14001, ISO 45001, BIS Certified

Eureka Forbes ISO 14001, 9001, GC Mark

LG Electronics ISO 9001, 14001, 45001, NSF/ANSI 61 (1), NSF/ANSI 61 (2) *

ISO 9001, 14001, CE Certification from UL Lab, Performance Test from Intertek, Performance

from TUV SUD South Asia, Life Test from TUV SUD South Asia, Performance Test of Brahm:

Livpure Brahma Neo & Livpure Fit from FICCI Lab, Food grade certification of W&mponents from
FICCI Lab
Atomberg NA

Orient Electrics  1SO 14001, 45001, 50001, 9001
ISO 27001, 9001, 14001, 50001, 45001, Zero Waste to Landfill Certification by Intertek, Varic
Havells UL certifications for Lighting, Cables and Air Conditioners, SLSI Certifications for Faida®&
Certifications for various Small Domestic Appliances
Bajaj Electricals ISO 9001, 14001, 45001, Zero Waste to Landfill by Intertek
Crompton ISO 9001, 14001, 45001, BIS certifications, BEE certifications
V-Guard IS0 12615, 694, 12615, 8472
Source: Company Websites, Technopak Analysis
Note: NA means dataot available; *South Korean Plant

Awards and Recognition

In India, several leading players in the consumer appliances industry have earned recognition and awards for their

i nnovation, quality etc. Leading players in water pur
Desired Water PurifiersBrnd " f or year 2024 and as India's fAMost De
2024 by Trust Research Advisory (TRA). Leading players in BLDC fans category such as Atomberg has been
awarded as the fiBest Energy Effiingi €&an Lppligange aoafndeh
Conservation Awards2022 (NECA 2022). These awards reflect the trust and quality that these brands bring to

the consumers of the Indian market.
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Price Segmentation of Product Portfolio

As per price points, various product categories can be classified into three segments, namely economy, standard,
and premium. Over the past few years, there is a steady shift towards the premium segment, with players providing
top-tier features, advanceddhnology, and brand value for consumers seeking superior quality.

Price Segmentation for Key Product Categories (in 7))
Product Category Economy Standard Premium
Water Purifiers <10,000 10,000- 18,000 >18,000
Fans <1,500 1,500- 4,500 >4 500

Note: Price Segmentation basis MOP
Source: Technopak Analysis

Category Presence

Companies in consumer durables and appliances market face competition from both domestic and international
players for their products. It is typically driven by several key factors, including product differentiation, pricing

and product quality. As a resutompanies expand their category presence to cater to a wider variety of consumers

by diversifying their product offerings and adapting to changing market trends. This often involves launching new
product lines, modifying existing products to appeal ifterent demographic segments, and entering adjacent
markets.For instance, leading players such as Kent derive approxin@elyo of their revenue from water

purifier category, which is their core category. They have also expanded their product portfolio to &itdhen
homeappliancesfansand water softenarategory, which help them garner approximatdy66%, 2.61%and

2.1%% respectively of the total revenudrom operationsStrategic initiatives such as innovation in design and
functionality, colaborations with other brands, and targeted marketing campaigns also help companies reach
varied consumer groups. Within the water purifier category, leading players like Kent and Eureka Forbes are
present across all price segments. Amongst its peers,hidserthe largest number of SKUs in the overall water

purifier category as well as in the premium segmaatper the consumer research conducted by Avance, Kent

brand is identified to be synonymous witie RO waterpurifier category in the Indian marken the fans

category, leading players like Crompton, Havells, and Orient Electric are present across all price segments. These
players are incessantly increasing their focus on the BLDC segment. Kuhl focuses only on BLDC fans, with most

of their SKUs fallirg into the premium segmewh i | e Kent 6s BLDC fan business i s
OKuhl &8 brand has already become a challenger brand ir

Category Presence of Key Players Across Product Categories

Water Small Small
Players i Fans Kitchen Domestic Others Primary Category
Purifier . .
Appliances Appliances
Kent \% \Y \% \ Cookware Water Purifiers
Eureka Forbes \% - - \Y - Water Purifiers
LG Electronics Air Conditioners, Refrlge_rators, Air _
; . Conditioners, Washing
\% - - \% monitors, projectors, Machi
laptops, TV ac ines &
' Microwave Ovens
Livpure v ) ) v Mattress, beddings, ait ... b rifiers
coolers, smart plugs
Havells Lights, switches, Switchgears, Cables,
\% \% \% \% . S ;
pumps, switchgears  Lighting & fixtures
Atomberg - Y \Y Smart locks Fans
Orient Electric Lights, air coolers,
- \Y \Y \Y water heaters, room Fans
heaters
Bajaj Electricals Lights, cookware,
Fans, Consumer
- \Y V \ water heaters, room .
h Appliances
eaters
A.O. Smith v ) ) ) Water heaters, heat ~ Water Purifiers, Water
pumps heaters
V-Guard Wires. cables. modular PVC Insulated Cables,
\% - \% - o ' Switch Gears, Pumps
switches

and Modular Switches
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Small Small

Players W"’.‘t?r Fans  Kitchen Domestic Others Primary Category
Purifier : .
Appliances Appliances
Crompton ) v v v Lights, pumps, water Fans
heaters
Source: Company Websites, Technopak Analysis
Revenue Split of Key Players Across Product Segments (Fiscal 2024)
2.61% Kent Eureka Forbes
0,
10.66% 0.80% 9.0%

2.19%

N

= Water Purifiers = Water Softeners

Kitchen & Home Appliances = Fans ® Electric Water Purifiers = Service

« Others Vacuum Cleaners Others

Source: Annual Report, Technopak Analysis,

Note: Others revenue for Kent includes vacuum cleaner, air purifiers, humidifier etc., and others revenue for Eurekadhadbesion
electric water purifier, air purifiers, water softener, B2B water products etc.

For other peers in water purifier category, Data not available. For remaining players, peer to peer comparison cannotasettugineore
categories are different.

Key Players Presence Across Price Segments and Respec

Players =K . Price Range
Total Count Economy Standard Premium

Kent 51 9 21 21 1,74923,500
Eureka Forbes 36 10 15 11 1,99932,000
LG Electronics 24 NA NA NA NA-28,490
Livpure 14 2 9 3 7,09024,790
Havells 27 6 12 9 7,990625,590
A.O. Smith 28 - 8 20 11,60033,100

Source: Company Websites, Technopak Analysis
Note: Segmentation basis MOP from company websites
Note: NA means data not available

KeyPl ayers Presence Across Price Segments and Respecti

Players SIS = Price Range
Total Count Economy Standard Premium

Kuhl 126 - 37 89 2,78020,475
Havells 381 11 276 94 1,710622,348
Atomberg 172 - 107 65 1,7497,499
Orient Electric 252 9 169 74 1,11927,239
Bajaj Electricals 181 - 94 87 1,69918,000
V-Guard 100 NA NA NA NA
Crompton 251 2 110 139 1,49916,999

Source: Company Websites, Technopak Analysis
Note: Segmentation basis MOP from compameipsites
Note: NA means data not available

Manufacturing Facilities and Strategy

In-house manufacturing offers greater control over quality, production schedules, and intellectual property but

requires significant investment in facilities and technology. Outsourcing manufacturing can reduce costs and

increase scalability but may lead ¢hallenges with quality control and supply chain reliability. Leading brands
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such as Kent fully manufacture-house, along with key components like membrane, pumps, with limited imports
of other components. Among the brands manufacturing water purifiers in India, Kent is the largest manufacturer
with an annual capacity of 1.4 mdh units.

Manufacturing Strategy, Plant Locations, and Capacity of Key Players

: . Capacity
Players Manufacturing Strategy Plant Location Category (in million)
Fully manufactured ifhouse, along with
Kent key Compqngnts .||ke membrane, pumps Roorkee, Noida Water Purifier 1.4
etc., with limited imports of other
components
Eureka Largely m_anuf_actured thouse with limited Dehradun, Bengaluru Water Purifier 115+
Forbes technological imports from South Korea
Livpure Largely mgnufactured thouse with I|m|t¢d Una (HP), Baddi (HP) WaterPurifier 1
technological imports from other countrie:
Side by Side 0.2
) - refrigerators )
LG Imports final finished product (wate . .
Electronics  purifier) from its South Korean plant Pune, Greater Noida  Dual Inverter Air
Conditioner 1
Compressors
Wires & Cables NA
Switches &
) . NA
Alwar, Baddi, switchgears
. i i Lighti NA
Manufactures all the parts of tpeoduct in Faridabad, Haru_jwar, 'ghtings
Havells house and is not dependent on imports Neemrana, Sahibabac Fans NA
i oarty manufactirers POTS Ghiloth, sri City, Water Purifier 1
party ) Andhra Pradesh, AC NA
Tumkur Bulbs 8.4
Panel Lights 0.24
Industrial Lights 0.01
Largely manufactures all the products i . . Fans 9
Atomberg house with limited Imports from China. Pune, Navi Mumbai Mixer Grinder 0.3
Orient Manufactures all the productslimuse with Telangana, Faridabad F_ans NA
X e ; West Bengal and Lights &
Electric limited Imports from China and Japan. - S NA
Noida Luminaries
Pune (40,000MT/yr), Fans NA
Bajaj Largely manufactured éhouse with limited Chakan, Nashik,
Electricals  technological imports frorSouth Korea Aurangabad (Nirlep  LED NA
Aplliances)
Largely manufactures all the products i
A.O. Smith  house with limited Imports of componen Bengaluru NA NA
from their plant in China
Coimatore, Kashipur Fans NA
Manufactures inhouse  with limite ! UL \Vires & Cables NA
V-Guard components exported from China Kala Amb, Perundai, Switches &
P P Roorkee, Sikkim witches NA
Switchgears
Cromoton Manufactures inhouse with limite Goa, Vadodra, Lightings NA
P components exported froBhina Ahmednagar, Baddi  Fans NA

Source: Company Websites, Technopak Analysis
*Note-As of Fiscal 2023

Companies are focusing more orhiouse manufacturing to enhance quality control, reduce costs, and minimise
supply chain risks, thereby importing only limited specialised components. This approach helps them respond
quickly to market needs while maintaining resilience against global disruptions and-relpteti challenges.

In House Manufacturing versus Outsourcing

Players Inhouse Manufacturing Imports/Outsourcing
Kent VVV -
Eureka Forbes VvV \%

LG Electronics \Y A%
Livpure VvV \%
Havells VVV -
Atomberg VvV \
Orient Electric VvV \
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Players Inhouse Manufacturing Imports/Outsourcing

A.O. Smith VVV -
Bajaj Electricals VVV -
V-Guard VA \%
Crompton VvV V

Source: Company Websites, Technopak Analysis
Key Mergers and Acquisitions

Key mergers ahl&Aoac guni stihtei ocnosn s(uimer durabl es and appli
market share, achieve vertical integration, or expand intopreduct lines. Notable examples include major

players acquiring smaller, specialised companies to strengthen their portfolio and enhance innovation capabilities.

For instance, acquisitions in the water purification and home appliance sectors have atgereddmpanies to

swiftly enter new markets without extensive R&D investments. For example, Advent acquired Eureka Forbes in
2021 to expand into the water purifiers market.

A company may acquire another to diversify its product offerings and quickly establish a foothold in a new
segment, as demonstrated by Crompton when it acquired Butterfly Gandhimathi Appliances. This strategic move
allowed Crompton to expand into the kiich  and home appliance sector, | eve
product lines and market presence to broaden its portfolio and strengthen its competitive edge in the consumer
goods industry.

Key Mergers and Acquisitions

Players Key Acquisitions Expansion Year D?al Am%u:no ;
Advent Eureka Forbes Water Purifiers 2021 4,400
A.O. Smith Pureit - 2024 601
Promptec Renewable A 2015 65
Havells Energy Solutions LED & Solar lighting
My Lloyd Air Conditioners 2017 1,600
llgl\llrtlel_p:dAppllances Home Appliances 2021 42.5
Bajaj Electricals Starlight Lighting ~ CFLs & LEDs 2021 60
Trilux Lenze Luminaires 2005 NA
Butterfly 2022 2,076
Crompton Gandhimathi Kitchen Appliances
Appliances
Switches & 2021 27
Simon Electric Pvt Switchgears, Fan
V-Guard
Ltd regulators, home

automation

Source: Company Websites, Technofaglysis
Distribution Channel

Companies compete based on the quality of their-aftlrs service, which includes the availability of qualified
personnel and responsive customer supfates channel mix for water purifiers in India consists of direct sales,
retail sales, ommerce, and institutional sales. The retail sales channel further consists of general trade
(distribution and trade) and modern trade. The retail sales channeiMaddpgpurifier players to reach out to more
customers and improve their brand preseneeofimercesales channel provides players with access to larger
part of India (multiple cities/states) without the need for having physical store. Direct sales channels are cost
effective (as there are no intermediaries) and help companies to better understandtiniers' needs and get
transparent feedback from them. This eventually helps them improve their product and services, thereby
increasing their top line and bottelme. Leading players like Kent and Eureka Forbes are present across all the
distributionchannels with Kent deriving approximately 66% of its revenue from GT and Eureka Forbes deriving
approximately 38% of its revenue from MT.

Distribution across various Channels (for Water Purifiers only)

. Retail Sales
Players Direct Sales General Trade Modern Trade E Commerce
Kent 11% 66% 9% 13%
Eureka Forbes 26% 20% 38% 15%
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Retail Sales

Players Direct Sales General Trade Modern Trade E Commerce

LG Electronics - 35% 60% 5%
Pureit - 35% 60% 5%
Livpure - 35% 60% 5%
Havells - 35% 60% 5%

Source: Company Websites, Technopak Analysis
Exports versuomestic Markets

Exports allow companies to access global markets, diversify their revenue streams, and enhance brand visibility.
However, they also face challenges such as regulatory compliance and currency risks. Kent has successfully
navigated these challenges by eximgrto regions including Asia, Africa, Europe, the Middle East, and SAARC
countries. In water purifier category, among branded players, Kent is the largest exporter, exporting products
valuedapproximately 23million in Fiscal 2024. On the other hants peers in the industry, had a negligible

share of exports in their overall revenue.

Water Purifier Exports for Leading PlayersTin mi | | i on)

13.5

Kent Eurcka Forbes

Source: Company Annual Reports, Technopak Analysis

Marketing Spend & Marketing Yield

Marketing spend refers to the total financial investment a company allocates toward marketing activities, such as
advertising, promotions, and digital campaigns, to increase brand visibility and drive sales. Marketing spend as a
percentage of revenue frasperations indicates the portion of a company's revenue dedicated to marketing efforts.
This ratio helps assess how aggressively a company is investing in brand growth and customer acquisition relative
to its overall revenue. Higher marketing spend pesgsg might suggest a focus on rapid market expansion or
brand positioning, while lower percentages may reflect a mature market position or cost optimisation strategy.
Companies often benchmark this metric against industry standards to gauge compeiftorérgpand ensure

efficient allocation of resources. In Fiscal 2024, Fiscal 2023 and Fiscal 2022, marketing spend as a percentage of
revenue from operations for Kent were 13.16%, 13.25% and 11.33% respectively. In contrast, marketing spend
as a percentagof revenue from operations for its peers such as Eureka Forbes were 9.45%, 9.11% and 8.83% for
Fiscal 2024, Fiscal 2023 and Fiscal 2022 respectively.

Marketing Spend (i million) (Fiscal)

Player 2022 2023 2024

Kent 1,186.42 1,437.02 1,550.40
Eureka Forbes 337.21 1,899.99 2,067.75
Livpure 270.00 223.74 215.36

LG Electronics 7,554.00 8,899.00 9,408.00
Havells 2,468.20 4,374.00 5,273.60
Bajaj Electricals 2,326.84 2,922.52 2,098.43
Atomberg 378.15 570.47 739.96
Orient Electric 732.30 1,089.60 1,349.70
A.O. Smith 238.24 241.38 293.62
V-Guard 571.39 892.05 1,268.50
Crompton 894.50 1,458.00 2,171.60

Source: Annual Reports, Technopak Analysis
Note: All figures are standalone except for Kent RO, Havells, Crompt@uavd, Bajaj Electricals, and Eureka Forbes
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be calculated due to o

o
-

Note: NA means Data Nétv ai | abl e, Na (1): can
numerator, denominator or both

Marketing Spend as a percentage of Revenue from Operations (%) (Fiscal)

Player 2022 2023 2024

Kent 11.33% 13.25% 13.16%
Eureka Forbes 8.83% 9.11% 9.45%
Livpure 12.46% 7.61% 4.92%
LG Electronics 4.49% 4.48% 4.41%
Havells 1.77% 2.59% 2.84%
Bajaj Electricals 4.83% 5.98% 4.52%
Atomberg 10.94% 8.84% 8.72%
Orient Electric 2.99% 4.31% 4.80%
A.O. Smith 7.18% 5.76% 6.29%
V-Guard 1.63% 2.16% 2.61%
Crompton 1.66% 2.12% 2.97%

Source: Annual Reports, Technopak Analysis

Marketing Yield= (Marketing Spend/Revenue from Operations) *100

All figures are standalone except for Kent RO, Havells, CromptéBuard, Bajaj Electricals and Eureka Forbes (Fiscal 2023 and Fiscal

2024)

Not e: NA means Data Not Availabl e, Na (1): canot be nwemtorcul ated d
denominator or both

Marketing Activities

Marketing activities encompass AbetleeL i nATLO i str ategies, such as mass me
print) aimed at broad audience reach. BetoetL i N BTL§ i acti vities focus on tarcg
efforts like events, promotions, andstore activations to engage specific consumer segments. Digital initiatives

leverage online platforms, including social media, SEO, and email marketing, to buitidiwareness and drive

customer engagement in the digital space. Kent has partneredallifiv@d actress Hema Malini as its brand
ambassador for more than 20 years, to enhance its brand visibility and connect with a broader audience. The
collaboration centers on promoting Kent's water purifiers and hiaittsed products by leveraging Hema

Malini's trusted image and widespread appeal. This partnership highlights the brand's dedication to healthy living

and advanced technology and has been successfully ongoing for over 20 years.

Presence in different kind of Marketing Activities

oy}

<<<<<<<<<':|

Players Digital Initiatives
Kent
Eureka Forbes
LG Electronics
Livpure
Havells
A.O. Smith
Havells
Bajaj Electricals
Crompton
V-Guard
Source: Company Websites, Technofallysis

I<<<<<<<<<§
KKK KKK LKL

Brand Positioning

Brand positioning involves creating a distinct image and value perception in the minds of consumers to
differentiate a brand from its competitors. It focuses on highlighting unique attributes and benefits that resonate
with the target audience to build brand loyalty and recognition. Kent positions its brand by marketing its water
purifiers as advanced technology solutions that emphasize zero water wastage and promote health benefits and
purity. This brand positioning hidights their commitment to innovation and environmental sustainability,
appealing to consumers seeking effective andfeendly water purification.
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Brand Positioning

Player Category Theme of Marketing/Brand Campaigns
Water Focus on Health and Purity, Advanced Technology
Purifier and Zero Water Wastage
Kent
(lfj?l) Focus on Energy, Environment, and Technology
Eureka Forbes Wgt_er Focus on Style, Convenience, Functionality, and
Purifier Advanced Technology
Small
LG Domesnc Focus on Health and Advanced Technology
Appliance
S
Li Water Advanced Technology, Modern Design, and Value 1
ivpure o
Purifier Money
Fan Advanced Technology and Health Benefits
Havells
Water -
Purifier Advanced Technology and Energy Efficiency
. Water . -
A.O. Smith Purifier Advanced Technology, Innovation, and Reliability
Atomberg Fan Advanced Technolo_g_y, Innovation, and Energy
Efficiency
Orient Electric Fan Energy Efficiency, Advanped Technology, and Sme
Solutions
Bajaj - o
Electricals Fan Trust, Reliability, and Durability
V-Guard Fans Reliability and Innovation
Crompton Fans Energy Efficiency and Innovation

Taglines
O0Kent det a
Paani o
(Using since last 12 years)
AStylish Fan

Homes o
AWhere styl
technol ogy

i Ag u a gPaamirkd
Doctor o
AfPaani Saaf T

h e

ALi heodo

fber n
AEnriching

AfLook Up to

Havells (for BLDC Fans)

iSahi Paani K
Al kal inebo
o

150 years

AnCrafted

AWhy not ?¢

fiTechnol
AOrient B
I ndia Jh
fans
ABui li feor
fiFan Nahi Fan
fAiBring home
tomorr owbo
ATransf or mi
perfor ming
AfLetds Hango

ogy
LDC
umeg:

Source: Company Websitdgchnopak Analysis

FI NANCI AL BENCHMARKI NG

Revenue from Operations

Revenue from operations serves as the primary indicator for assessing a company's financial perfinimance.
metric acts as the indicator of business success, illustratirogtimgany's capacity to generate income through its
core activities. It shows how efficiently the business is performing in its primary operations.

Revenue from Operations (in

million)

(Fiscal)

Revenue from operations serves as the prirmatigator for assessing a company's financial performartus.

metric acts as the indicator of b

usiness success

its core activities. It shows how efficiently the business is performing in its primary operations.

Y-o-Y

growth

Player 2022 2023 2024 H1 2025 (2022

2023)

Kent 187%. 1®843. 17,81. 6, 37 3.

Eureka | 3,81 20,84 21,89 12,26 446

Livpure 2,16 2,94 4., 37" N A 35.
LG < 4

Elect*r*or1’68“1’98’62’13" 64, 08 18.

Havells 1,39,%¢1,69,11,85,¢1, 03, ¢ 21.

BajEdject 48,13 48,89 46,41 22,73 1.

Y-0-Y

growth CAGR

(2023 20222024

2024)
5 8. 6! 6. 0t
o 5.0 139. :
6 48. 8 42.1
0 7. 4¢ 12.6
3 9. 9!¢ 15. 4
5 ¢ 5. 0" -1. 8 (
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Y-o-Y Y-0-Y

Player 2022 2023 2024 H1 2025 %rz%";’tg %;%"g‘ 2522(352 .
2023) 2024)

Atomber¢( 3,45 6,45 8,48, NA 86.5 31.5 56.6

Orient | 24,48 25,29 28,12 14,15 3.3( 11.1 7.1

Whirlpoc 61,96 66,67 68,29 42,09 7.6( 2.4: 4.9¢

V-Guard 35001.86 41271.00 48566.70 2771090  17.91%  17.67%  17.79%

Source: Annual Reports, Secondary Research, Technopak Analysis, MCA reports

Note:All figures are standalone except for Kent RO, Livptitavells, Bajaj Electricals, Eureka Forbes, Whirlpool, an@\Mard.

*The erstwhile Eureka Forbes Limitedés (EFL) health, bsyEgvirceSolatipns kiraitede t y  pr od uc
(FESL) with prospective effect from 1st February 2022. High CAGR of Eureka Forbes is because of baselm FY2022, owing to the said demerger.

** As the H1 2025 financials of LG Electronics were unavailable, Q1 2025 financials were used instead.

NA means Data Not Available, N\a(Qandét be calcul ated due to unavailability, negative numer at

EBITDA and EBITDA Margin

EBITDA (Earnings Before Interest, Taxes, Depreciation, and Amortization) assesses a company's operational
performance by excluding expenses not related to its core activities. It provides a view of profitability based solely
on the company's primary opemts.

The EBITDA margin is derived by dividing EBITDA knyevenue from operation3his ratio reveals the portion

of revenue that isonverted into EBITDA, showcasing how efficiently the company operates and its profitability
before considering financial costs and ft@sh accounting adjustments. In Fiscal 2024, Kent registered the
highest EBITDA margin of approximately 15.45% among kedustry peers.

EBI TDA (in ~ million) and EBI TDA Margin (%) (Fiscal)
2022 2023 2024 H1 2025
FEREr eBitbA  EBITPA - epirpa EpiTDA  EBITDA  EBITDA - ppippa EBITDA
Margin Margin Margin
Kent 2,00/ 19.1 1,49: 13.7 1,821 15.4 659. 10. 3
Eureka F 183. 4.8(1,04' 5.0:1,83. 8.3t1.32. 10.7
Livpure 446. 20.5 346. 11.7 94. 2.1¢ N A N A

LG Elee¢t 17,08 10.118, 99 9.5¢t22,24 10.4 9,581 14.9
Havells 17,60 12.6 15, 99 9.4¢18, 42 9.9:. 9,47 9. 1¢
Baj aj El 2,36 4.9: 3,74 7.6t 2596. 5.6(061, 27! 5.%¢
At omberg -359. -10.3 1,27 -19.7 1,87 -22.0 N A N A
Orient E 2,31 9.4! 1,50 5.9! 1, 63! 5.8( 757. 5. 3!
Whirlpoo 7504. 1219 3, 70: 5.5! 3, 841 5.6 2973 7.0
V-Guard 3402.29 9.72%  3201.20 7.76%  4267.10 8.79% 2,66030 9.60%

Source: Annual Reports, Secondary Research, Technopak Analysis, MCA reports.

EBITDA= (Finance Cost + Depreciation & Amortization expenses + Profit before Tax from continuing operat@th&r Income

EBITDA Margin = EBITDA /Revenue from operations

*The erstwhile Eureka Forbes Limitedds (EFL) health, e&Bngrb8olutionsLimitel ety produc
(FESL) with prospective effect from 1st February 2022.

** As the H1 2025 financials of LG Electronics were unavailable, Q1 2025 financials were used instead.

Note: NA means Data Nétv ai | abl e, Na(l): canod6t be calculated due to one ofotht he figures |

PAT and PAT Margin

Profit After Tax (PAT) and the PAT margin are crucial metrics for gauging a company's profitability after all
operational and overhead expenses have been considered. These metrics provide a transparent perspective on the
company's efficiency in managing ibperations and producing net income. In Fiscal 2024, Kent registered the
highest PAT margin of approximately 13.25% among key industry peers.

PAT (in 7 million) and PAT Margin (%) (Fiscal)
2022 2023 2024 H1 2025

Player PAT PAT PAT PAT PAT PAT PAT PAT
Margin Margin Margin Margin

Kent 1,54 14.2 976. 8.8( 1,66!'13.2 698.10. 2
Eureka F 26 . 0. 6! 264. 1. 2¢ 956. 4.3! 799. 6. 4¢
Livpure 449 . -19. 6 -46 3. -15. 5 -167. 3. 7: N A N A
LG Elet¢t 12,05 7.0i13, 48 6. 7(15,11 7.0:6,79:110.5
Havells 11,96 8.4¢'10, 71 6.2 12,70 6.7!'6,75: 6. 4:
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2022 2023 2024 H1 2025

LY PAT P PAT Pl PAT Pl paT  PAT
Margin Margin Margin Margin

Bajaj EI 1,24. 2.5! 2,15. 4.3 1,35 2.8° 410. 178
At omberg 393 441 31,38 -21.3'2'03‘23 P N A N A
Orient E 1, 26! 5.1( 758. 2.9° 752. 2.6( 247. 1 4%
Whirlpoo 5673. 9.®W( 2,241 3.3( 2,24 3.2:1,90 4.6
V-Guard 228438 651%  1,890.50 456% 2575.80 527% 1,623.60 5.84%

Source: Annual Reports, Secondary Research, Technopak Analysis, MCA reports.

PAT=Profit before Tax frontontinuing operation$ Tax expenses

PAT Margin=PAT from continuing operations/ Total Income

*The erstwhile Eureka Forbes Limitedds (EFL) health, ebBngro®olutonsLimited ety produc
(FESL) with prospective effect from 1st February 2022.

** As the H1 2025 financials of LG Electronics were unavailable, Q1 2025 financials were used instead.

Not e: NA means Data Not Available, Na ( 1 )unavailabilityh negabve numerdtoc, denaminatat ordothe t o one of

Return on Equity

Return on Equity (ROE) assesses a company's profitability by measuring its ability to generate profit from
shareholders' equity. This ratio is calculated by dividing P&ffier Tax (PAT) by shareholders' equity. ROE
offers critical insights into how well a company leverages investor funds to produce earnings and is a significant
indicator of financial performance and management effectiveness.

Return on Equity (%) (Years in Fiscal)

Player 2022 2023 2024 H1 2025
Kent 10. 6 6. 4t 9. 9! 4 . 2
Eureka Forbes* 0069 0659 2. 2t 1. 8!
Livpure N a ( Na ( N a ( NA
LCEIl ect*rfoni cs 21. 9 30.9 40.0 15. 2
Havells 19. 9 16. 1 1706 8 .5%
Baj aj Electrica 7. 3¢ 11. 3 9. 4: 2.8
At omber g -25. 8 62.7 N alf NA
Orient El ectric 23. 4 12.9 11. 7 3.8:
Whirl pool 1&.1°9 61 % 5.%8: 5. 2(
V-Guard 16.17% 11.76% 14.20% 8.41%

Source: Annual Reports, Technopak Analysis

Return on Equity=Profit after Tax(PAT)/Total Equity

Note: All figures are standalone except for Kent RO, Livpure, Havells, Bajaj Electricals, Eureka Forbes, WhirlpoeG aadi V

*The erstwhile Eureka Forbes Limitedoés (EFL) health, esEpwgd ene, saf ¢
Solutions Limited (FESL) with prospective effect from 1st February 2022.

** As the H1 2025 financials of LG Electronics were unavailable, Q1 2025 financials were usedNotgeadA: Not Available, Na(1):

c a n ocalculated due to one of the figures being 0, unavailability, negative numerator, denominator or both.

Marketing Spend & Marketing Yield

Marketing spend refers to the total financial investment a company allocates toward marketing activities, such as
advertising, promotions, and digital campaigns, to increase brand visibility and drive sales. Marketing spend as a
percentage of revenue frasperations indicates the portion of a company's revenue dedicated to marketing efforts.
This ratio helps assess how aggressively a company is investing in brand growth and customer acquisition relative
to its overall revenue. Higher marketing spend pesgsg might suggest a focus on rapid market expansion or
brand positioning, while lower percentages may reflect a mature market position or cost optimization strategy.
Companies often benchmark this metric against industry standards to gauge competitowv@ngpand ensure

efficient allocation of resourcel Fiscal 2024, Kent registered the highest marketing spend as a percentage of
revenue among key industry peers, at approximately 13.16%.

Mar keting Spend (in 7 million) (Fiscal)
Player 2022 2023 2024 H1 2025

Kent 1,186 . 143 7. 1550. 1,28 8.
Eureka Forbes 337. 1,89 9. 206 7 . N A
Livpure 270. 223. 215. N A
LG Electronic 755 4. 8899. 9408 . N A
Havells 246 8. 437 4 . 527 3. 3030.
Baj aj El ectri 2326 . 292 2. 209 8. N A
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Player 2022 2023 2024 H1 2025

At omberg 378. 570. 739. NA
Orient El ectr 732. 1,08 9. 1,349. N A
Whirl pool 720. 657. 570. NA
V-Guard 571.39 892.05 1268.50 NA

Source: Annual Reports, Technopak Analysis

Note: All figures are standalone except for Kent RO, Livpure, Havells, Bajaj Electricals, Eureka Forbes, WhirlpoeG aad V

*The erstwhileEur eka Forbes Limitedds (EFL) health, hygiene, safety produ:
Solutions Limited (FESL) with prospective effect from 1st February 2022.

Note: NA means Data Not Availabl e, Na (1): candt beneratml cul at ed duc
denominator or both

Marketing Spend as a percentage of Revenue from Operations (%) (Fiscal)

Player 2022 2023 2024 H1 2025
Kent 11. 3 13. 2 13.1 20. 2
Eureka Forbes* 8. 8¢ 9. 1: 9. 4! N A
Livpure 12. 4 7. 6: 4. 9 N A
LG Electronics 4. 4¢ 4. 4¢ 4. 4 N A
Havells 1. 7" 2. 5¢ 2. 8¢ 2.%:
Baj aj El ectrical 4. 8: 5. 9¢ 4.5 NA
At omberg 10. 9 8. 8: 8. 7. NA
Orient El ectric 2. 9¢ 4. 3: 4. 8( N A
Whirl pool 1. 1¢ 0. 9¢ 0. 8¢ N A
V-Guard 1.63% 2.16% 2.61% NA

Source: Annual Reports, Technopak Analysis

Marketing Yield= (Marketing Spend/Revenue from Operations) *100

Note: All figures are standalone except for Kent R®pure,Havells, Bajaj Electricals, Eureka Forbe&/hirlpool, and \f\Guard

*The erstwhile Eureka Forbes Limitedoés (EFL) health, esEpwgd ene, saf ¢
Solutions Limited (FESL) with prospective effect from 1st February 2022.

Note: NA means Data Not Availabl e, Na(l): candt be eatot,cul ated due
denominator or both

Exports vs Domestic Markets

Exports enable companies to access global markets, diversify revenue, and boost brand visibility, but come with
challenges such as regulatory compliance and currency risks. Kent leverages this by exporting to regions including
Asia, Africa, Europe, the Mile East, and SAARC countries. In Fiscal 2024, Kent reported export sales valued

a t 342.87million, highlighting its significant international presence.

Revenue Split into Exports and Domestic Markets (in 7
Players 2022 : 2023 : 2024 :
Exports Domestic Exports Domestic Exports Domestic
Kent 352.17 10,121.50 337.54 10,506.39 342.87 11,438.98
Eureka Forbes 23.85 3,793.65 78.60 20,766.45 13.48 21,879.02
Livpure 370.68 21,303.98 245.19 29,165.65 638.59 43,135.07
LG Electronics 8,183.23 160158.77 9,544.63 189101.37 9,884.68 203635.32
Havells 5,044.40 134340.40 4,855.80 164,251.50 6,032.30 179867.80
Bajaj Electricals 1,220.14 46,910.01 643.87 48,248.58 716.24 45,696.45
Atomberg 0.00 34,574.91 0.00 64,513.94 0.00 84,861.65
Orient Electric 138.01 2310.36 114.43 2,414.74 131.19 2,680.93
Whirlpool 3,245.40 58,720.30 3,087.30 63,589.20 2,890.90 65,407.00
V-Guard 100.72 34,901.14 5160 41,22030 122.60 48444.10
Players 2022 . 2023 ' 2024 .
Exports Domestic Exports Domestic Exports Domestic
Kent 3.36% 96.64% 3.11% 96.89% 2.91% 97.0%9
Eureka F 0.62% 99.38% 0.38% 99.62% 0.06% 99.94%
Livpur e 1.71% 98.29% 0.83% 99.17% 1.46% 98.54%
LCEl ectrc 4.86% 95.14% 4.80% 95.20% 4.63% 95.37%
Havells 3.62% 96.38% 2.87% 97.13% 3.24% 96.76%
Bajaj EI ¢ 2.54% 97.46% 1.32% 98.68% 1.54% 98.46%
At omber 0.00% 100.00% 0.00% 100.00% 0.00% 100.00%
Orient E 5.64% 94.36% 4.52% 95.48% 4.67% 95.33%
Whirlpo 5.24% 94.76% 4.63% 95.37% 4.23% 95.77%
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Plavers 2022 2023 2024
Y Exports Domestic Exports Domestic Exports Domestic
V-Guard 0.29% 99.71% 0.13% 99.87% 0.25% 99.75%

Note: Exports expressed as a percentage of revenue from operations

Note: All figures are standalone except for Ke®,Rivpure,LG Electronics,Havells, Bajaj Electricalsy-Guard, Eureka Forbesand
Whirlpool.

Source: Company Websites, Technopak Analysis
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OUR BUSINESS

Some of the information in this section, including information with respect to our business plans and strategies,
contains forwardooking statements thatn vol ve r i sks and un cFerwdrdlLookingi e s . Yo
Statementé on 2pfaggre a di scussion of the risks andRisincertai
Factor® , Restated Consolidated Financial Informatian a M&é n@gement 6 s Di scussion a
Financial Condition and Results of Operatiods o n 26,a&245arsd 315 respectively, for a discussion of

certain factors that may affect our business, financial condition, results of operations or cash flows. Our actual
results may dfer materially from those expressed in or implied by these forleanking statements.

Our Companyés financi al year commences on April 1 a
references to a particular fiscal year are to the 12 momthded March 31 of that particular year. Unless

otherwise indicated or the context otherwise requires, the financial information included herein is based on or
derived from our Restated Consolidated Financial Information included in this Draft Red Henasgédetus.

For further i Reltated nConsolidated Finangia Infdrmatian o n 4% dlso see,

fiDefinitions and Abbreviationd o0 n 1 foprcgrtain terms used in this section. Unless otherwise stated or the

context otherwise requires, referce e s i n this section to fiwed, Ausod, or |
a consolidated basis while fiour Companyodo or dAthe Comyg
basis.

Unless otherwise indicated, industry and market data used in this section has been derived from the industry
report titled Al ndustry Report on Water Purifier, Fan
datedJanuary9, 2 0 2 JeclinophkeRepgpd) prepared and issued by Technop
appointed by us pursuant to an engagement letter dastober 7 2024 and exclusively commissioned and paid

for by us to enable investors to understand the industry in which we operaariection with the Offer. The

data included herein includes excerpts from the Technopak Report and may have drelemee by us for the

purposes of presentation. Unless otherwise indicated, financial, operational, industry and other related
informationderived from the Technopak Report and included herein with respect to any particular calendar year/

Fiscal refers to such information for the relevant calendar year/ Fiscal. A copy of the Technopak Report is
available on the website of our Companyhtps://www.kent.co.in/ir/offedocuments For furtherinformation,

s e &RiskfiFactorsi Certain sections of this Draft Red Herring Prospectus disclose information from the
Technopak Report which is a paid report and commissioned and paid for by us exclusively in connection with

the Offer and any reliance on such information fanaking an investment decision in the Offer is subject to

inherent riskso0 o n 5p a glel s certaire @onvenfions, Currency of Presentation, Use of Financial
Information and Market Datai Industry and MarketDat® o n 2D ag e

Overview

Our brand ékemthd iishewelalnd i s recognized asRQdhe pi on
technology in the water purifier product category in Indsgource: Technopak Repp@ur Promoter, Chairman

and Managing Director, Mahesh Gupta introduced a water purifier using RO technology to the water purification
industry in India in 1999.3ource: Technopak Repp@ur water purifiers have received the NSF/ANSI 58 (an

American national standard for poiot-use revenue osmosis systems) cegifon, making us the first and only

water purifier manufacturer in India to obtain this certificati®oyrce: Technopak Reppi/e have developed

our brand 6Kentdé, to the extent where it has become s
market. Source: Technopak ReppWe have leveraged the recognition we built in the water purification industry

and diversified our product offerings to cater to various household needs, driving our growth. This includes selling
kitchenand home appi ances and water softeners underBLBQx) br and
fans under our brand O0Kuhl é, all designed and manuf ac
that defines our water purifier@ur purpose is to innovate for better living by creating solutions that promote

health, sustainability, and comfort. Through advanced technologies and responsible practices, we strive to address
essential needs, empowering individuals and families tchidadthier and more swshable lives.

Over the years, we have introduced a range of innovative products to addregsriceahallenges and cater to

evolving consumer requirements. We focus on practical,-aesgric solutions to differentiate us from

competition and fuebur growth. Our commitment to innovation in the water purifier product category has
extended beyond mere water purification. We expanded our water purifier product portfolio to include non

el ectric purifi ¢Td-Enablechdewvcesnaad zenatbrwasthge regheolodieS, addressing a

wide range of consumer challenges. For example, in 2005, we innovated water purifiers with patented mineral

RO technology to retain essential minerals in purified water, balancing Head#fits with improvedaste,
addressing consumer residing iTBS0gr d eesv ewist. h | Inow 0tldt, a v
I ndi ads first patented water purifier with a removat
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ensuring better hygiene and convenien8eufce: Technopak Reppth 2012, we innovated oyratented zero
waterwastage technology, which stored both, purified and rejected water for reutieearidter patentedur
enhanced model in 2019 to pump rejected water back i
patented lofenabled water purifierSource: Technopak Repprallowing consumers to monitor and maintain

their purifiers through a mobile applicatioWe introduced fans with BLDQGnators, which consume
approximately 24 to 38 watts of electricity compared to the 75 watts used by traditional fans currently sold in
India, resulting in approximately 65% cost savingaurce: Technopak Reppwe have also introduced various

kitchen and home appliances, including stdzamed electric egg boilers, higpeed mixers, infrared cooktops,
multicookers and vegetable cleaners, all designed to enhance convenience and efficiency for consumers. This
commitment to innovation is driven by our R&D tearnwhich focuses on enhancing product design and
performance. Our R&D team, comprising 12 employees as of September 30, 2024, includes qualified
professionals from diverse backgrounds in engineering, science and techAalajyhe date of this Draft Red

Herring Prospectus, pursuant to the agreement dated April 1, 2023, as amended by addendum agreement dated
January 1, 2025, with our Promoter, Ciloraater Licansinga nd Man
Agreemendb ) , we have the right to use 15 registered paten
under the Trademarks Act, 1999, 69 registered designs under the Designs Act, 2000 and 20 registered copyrights
under the Copyrights Act, 1957 in Indla.addition, we have 27 registered trademakiside India includingn,

Bhutan, Cambodia, China, Democratic Republic of the Congo, Egypt, European Union, Indonesia, Kuwait,
Malaysia, Mauritius, Mexico, Nepal, OAPI, Oman, Sri Lanka, United Arabian Essirainited Kingdom, USA,

Saudi Arabia and Zanzibar. Further, we also have the right to use eight patents under the Patents Act, 1970, 28
trademarks under the Trademarks Act, 1999, nine designs under the Designs Act, 2000, and 7 trademarks in
Bangladesh, Nmal, Sri Lanka and Nigeria, collectively, for which our Promoter, Mahesh Gupta has made
applications before the respective authorities and are pending registration, as on date of this Draft Red Herring
Prospectus.

We have strategically undertaken bramdlding initiatives to increase the visibility and growth of our brands.

Our multifaceted marketing approach includes television advertisements, cricket sponsorships, print media, digital
media platforms, social meaxiand celebrity endorsements. We have leveraged the popularity of cricket and
sponsored major events such as international and bilateral cricket tournaments, domestic cricket tournaments, as
well as teams participating in a prominent cricket league su€tumjgb Kings and Sunrisers Hyderabad. Such
initiatives help us connect with a larger consumer base and build a brand association with the sport. The appeal
of our brands is further bolstered by our lestgnding association with Hema Malini, a renownetleas and

public figure in India, who has been serving as our brand ambassador over a decade. In the six months ended
September 30, 2024 and Fiscals 2024, 2023 and 2022, our advertisement and business promotion expenses
expressed as a percentage of ourenee from operations were 20.23%, 13.16%, 13.25% and 11.33%,
respectivelyln contrast, the marketing spend as a percentage of revenue from operations for our peers such as
Eureka Forbes were 9.45%, 9.11% and 8.83% for Fiscal 2024, Fiscal 2023 and Fiscal 2022, res(f&atikey.
Technopak Report

We operate four manufactur i ng Rbakee Fhdilityoi)e s :a nodn et hirne eR o onr
Uttar Pradesh, | oNoadFadltybBt) , A7 ,S dSoxda&aclinBIBY( dind Pl ot No.
Sect o rNoidaFacility IR0 ) . Our Roorkee Facility is dedicated to
softeners, while our Noida Facility | focuses on manufacturing water purifiers and kitchen and home appliances,

and our Noida Facility Il is dedicated to manufacturing f@ng. Noida Facility Il serves as a mothgarehouse

for all our manufacturing facilities and is also used for manufacturing fans and water softeners. We also have a

R&D laboratory at our Corporate Office. Our manufacturing approach integrates Huathsaproduction and

external sourcing, allowing us to maintain stringent control over quality and operational proc2sses.
manufacturing facilities have obtained the 1SO 9001:2015 certification for quality management systems, 1SO
14001:2015 for environmentalanagement systems, and ISO 45001:2018 for occupational health and safety.

We have multichannel sales network to ensure our products are accessible through various touchpoints. Our sales
channels include channel partners (comprising retail distributors, direct dealers and direct sales distributors), large
formatretailchainseegi onal retail chainGSDOxaana@&eme st naCRDp)dleipae ta
stores, ecommerce websites, and quick commerce platforms. As of September 30, 2024, we had 1,898 channel
partners and our products are available in 6 large foretail chains, 50 regional retail chains, 34 CSD and 92

CPC stores. As of September 30, 2024, our products were sold ofcaimneerce websites and four quick

commerce platformsln the water purifier category, we were the largest exporter in Fiscal ga@drce:

Technopak Repgrand have been awarded as a Star Performer for exports in Fiscals 2014, 2015, 2018, 2019 and
2024 by Engineering Export Promotion Council of India. Between April 1, 2021 and September 30, 2024, we

sold our water purifiers in more than 30 countries, indgdNepal, Bangladesh, Kuwait and UAE, through our
distributors. In the six months ended September 30, 2024 and Fiscals 2024, 2023, 2022, our revenues from the
exports of our products were 157. 64 mi br,repoesenting 342. 87
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2.47%, 2.91%, 3.11% and 3.36% of our revenue from operations, respedfilelifave also entered into a
trademark license agreement with Stanley Black & Decker, iimcler which our Company has been granted a
license to usés trademarkn India and certain other countries®O wat er puri fiers.

We are the only brand in India that provides a-pear product warranty along with four years of free service to

our customers on certain types of water purifieédgufce: Technopak Reppas of September 30, 2024, we had

over 1,800 service partners across 28 states and 6 union territories. This extensive network helps ensure that our
aftersales services for our products are accessible to a broader consumer base. As of Septemben8hatD24,

over 5,000 technicians to handle service requests, otwvavier 400 were employed by our Company and over

4,600 were employed by our service partners, covering more than 15,000 serviceable pin codes, ensuring our
consumers receive timely service. In addition, we operated 32 service branches in tiddBeliégon to

provide aftersales services in the region, as of September 30, 2024.

Our Promoters and Senior Management have been instrumental in the growth of our business and have helped us
deliver strong financial performance. Our Promoter, Chairman and Managing Director, Mahesh Gupta holds a
bachel ords degr ee iemngingerng)lfronotie dndian Intitnte of Mecmolagy Kanpur, and

has completed a specialised training course from the Indian Institute of Petroleum, Dehradun. He has been
conferred an honorary doctorate in philosophy by Sri Sri University. He is akb® @oard of Governors of the

Indian Institute of Technology, Kanpur, and is a former president of the PHD Chamber of Commerce and Industry.

Qur Promoter and Joint Managing Director, Varun Gup
engineering)f om Pur due University and a masterdés degree in |
New York, while our Promoter and Ndixecutive NoAl ndependent Director Sunita G
degree in arts (honours) from Delhi University.

We have received numerous awards and recognitions, highlighting our commitment to quality, innovation, and
consumer satisfaction. These include I ndiads Water f
Advisory, Il ndi ads -RbbgMarkimeruBaity,ePcomisirg &nvah Watér Salutions Provider

award at the Water Digest World Water Awards 2@P24, the Best Domestic Water Purifier Award 2@03.9,

and 20162017 (for Kent Superb), Best Domestic Water Purifier award 200B by Water Digst- UNESCO,

Asi ads Most P Hausehotd iProdyctsBHoraenAgpliances, 2016 by World Consulting & Research
Corporation, USA, I ndi ads Most Trusted Water Purifiel
by Trust Research Advisory) four Kent brand, and the Golden Peacock Award forlEoovation in 2007 by

World Environment Foundation.

We have established operational drivers that have helped us deliver growth in terms of revenue and profitability.
Our revenue from operations has increased at a CAGR of 6.06% between Fiscal 2022 and Fiscal 2024 while our
profit after tax from continuing agrations has increased at a CAGR of 3.90% between the aforesaid period. In
Fiscal 2024, we achieved the highest EBITDA Margin and PAT amongst our peers which include Eureka Forbes,
V-Guard Livpure, LG Electronics, Havells, Bajaj Electricals, Atomberg, Orient Electric and Whirlg§8oljirce:
Technopak RepgrtWhile we avail working capital facilities for our operational needs, our Company has not taken
any longterm loan facilities since its incorporation as we focus on maintaining a cash sWglase committed

to sustainable growth and innovation, with a focus on creatingtkmng value creation for our stakeholders. We

also maintain a healthy cash position for ensuring liquidity to aigmgoing operations. The table below sets

forth certain financial information for the peridgsarsindicated:

Particulars As at and for the six As at and for the years ended March 31,
months ended 2024 2023 2022
September 30, 2024

Revenue fronODper ati ons 6,371.88 11,781.85 10,843.93 10,473.67
Profit after tax from continuing 698.62 1,669.83 976.15 1,546.80
operationg million)
PAT Margin (%§Y 10.21% 13.25% 8.80% 14.25%
EBI TDA ( @ millio 659.26 1,820.02 1,493.83 2,008.09
EBITDA Margin (%)% 10.35% 15.45% 13.78% 19.17%
Return on Equity (%9 4.24%) 9.9%% 6.46% 10.67%
Cash and cash egq 179.86 191.73 108.35 127.85
Bank balances other than cash & 1,366.70 2,739.90 2,914.78 2,688.45
cash equivalents
Investmers ( million) 2,598.05 2,002.94 1,112.76 1,420.33

MPAT Margin is calculated as profit after tax from continuing operations dividedtalyincome

@ EBITDA is calculated agrofit before tax frontontinuing operations plus (a) finance costs and (b) depreciation and amortization expense,
and (c) less other income

©®) EBITDA Margin is calculated as EBITDA divided by revenue from operations.

@ Return on Equity is calculated as profit after tax from continuing operations divided by total equity.

® Not annualized.
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For reconciliation in relation to the EBITDA, EBITDA Margin, PAT Margin and Return on Equity, see

fiManagement s Discussion and Analysis ofiNdRGAA®Nnci al C
Measure® on 329age

Industry Opportunity
India is witnessing a substantial surge in consumption, propelled by rising affluence, urbanization, and an

expanding middle classSéurce: Technopak Reppws per the Technopak Repotthe | ndi an water
mar ket has exhibited continuous growth over the year:

6,960 crore iB,&6B8calror®19®9nt&i scal 2024 and is furt
approximately 10.1% til/l Filslg 81502 @2 D rtea rTehaec thiag hmarrloe
purifier market can be attributed to various factors
growi ng watadri omgntaanmnsiur goeorinre odd sseesas@fs , wathemr easi ng hee
individual s, and t HSourgerTeciopgak Repprtel ectri fi cati on.

The total kitchen appliances market has grown at a CAGR of approximately 6.7%150835 crore in Fiscal

2019 to 21,630 crore in Fiscal 2024 and is further projected to grow at a CAGR of approximately 8.5% till Fiscal
2029 to reach a market value &2,590 crore(Source: Technopak Reppfthis growth is fuelled by favourable
demographic profile, growing middidass and doubleicome households, urbanisation, nuclearization, higher
disposable income and time constraints, increasing demand for premmarhkstchen appliances, regulatory
compliance and the rise of quick commer&oyrce: Technopak Repp&imilarly, the total market for BLDC

fans in India has grown at a CAGR of approximately 62% froB90 crore in Fiscal 2019 ta2,250 crore in

Fiscal 2024 and is further projected to grow at a CAGR of approximately 37% till Fiscal 2029 to reach a market
value of 10,765crore outpacing the overall fan market growth. As of Fiscal 2024, BLDC fans constituted
approximately 15% of the overall fan market, which is projected to capture approximately 42% of the entire fans
market by Fiscal 2029. The demand for BLDC fans is drivethbygrowing awareness of the advantages, that is
being offered by BLDC fans such as higher efficiency, cedunoises etc., among the consumers are also going

to drive the future market growtfSource: Technopak Repprt

Our brand recognition, manufacturing and product development capabilities, and extensive distribution network,
position us to capitalise on the growth opportunities. For further information on the key growth drivers in the
water purifier, kitchenand honeep pl i ances and IddasmyOverviewd u s hrli®age see A

Our Strengths
1. Category pioneer irR Owater purifiers in India, with a large user base

Our water purification business is driven by a commitment to ensuring access to clean and safe water, leveraging
advanced technologies to address one of the most fundamental needs of healtty livmg. br and, -6 Kent 6,
established and is recognized as the pioneer for introducing RO technology in the water purifier product category

in India. Source: Technopak Reppih 1999, our Promoter, Chairman and Managing Director, Mahesh Gupta
founded M/s Kent R O Systems, a partnership firm, and introdueedea purifier using RO technology to the

water purification industry in India in 1999S@urce: Technopak ReppriSubsequently, our Company was
incorporated in 2007 and took over the business of M/s Kent R O Systems. Over the years, we have broadened
our product range in the water purifier product category, serving over 5.50 million consumers as of September
30,224. Amongst our peers, we have ©GHKUsO)l airng etshte nouvirebrearl
purifier category as well as in the priemm segment.§ource: Technopak Repp@®ur product offerings include

mi neral RO water Uva)y iwateers, p ublatsfreiade rius It W i vttty tr i oo r ¢ i
and Nectar Hydrogen Water Makers. These products cater to diverse needs and preferences across different price
points and applications, ensuring advanced solutions for clean and safe drinking water for a broad consumer base.
We al so sell water softeners under our brhardwated Kent 0.
into soft water, prevent scale buildup in appliances and improve water quality.
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Our water purifiers have received the NSF/ANSI 58 (an American national standard feofpaset revenue
osmosis systems) certification, making us the first and only water purifier manufacturer in India to achieve this
certification Source: Technopak RepprBur e au o f | nRBIS0 gcertHfication tbracontpkancé \iith

the Bureau of Indian Standards for water treatment and safety, the WQA Gold Seal certification for meeting
standards for contaminant reduction and material safety, and CE certification for adherence to European health,
sdety, and environmental standardis.water purifier category, amongst our peers, we have highest number of
certifications.(Source: Technopak Reppithese certifications demonstrate our commititnto providing safe

and reliable water purification solutions.

We have received numerous awards and recognitions in the water purifier product category, highlighting our
commitment to quality, innovation, and consumer satis
Brand, 2024 by Trust Research Advisg , I ndi ads Mo s 5 by Marksmea DailyBPramisidg 2 0 2 4
Urban Water Solutions Provider award at the Water Digest World Water Awards2P@23the Best Domestic

Water Purifier Award 2012019, and 2012017 (for Kent Superb), Best Domestic Wairifier award 2007

2008 by Water DigestUNE S CO, Asi ab6s MoisHouséholbRrodwts Hogne Applianced, 2016

by World Consulting & Research Corporation, USA, I nd
Report India Study 2014 (plished by Trust Research Advisory) for our Kent brand, and the Golden Peacock

Award for Ecelnnovation in 2007 by World Environment Foundation.
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2. Strongcommitmentto innovation

We have a strong commitment to innovation and have introduced several different products to addvess real
challenges, focussing on practical and constfimeused solutions. We focus on identifying market gaps,
addressing consumer needs and introdugingvative solutions to distinguish us from our competitors. From
introducing water purifiers with RO technology for Indian homes to creating eféfigient fans and modern

kitchen and home appliances, our product portfolio showcases our commitmamtiation. We have an R&D

team, which focuses on enhancing product design and performandesrahabled us to deliver advanced
solutions based on consumer needs and industry t@nd&&D team, comprising 12 employees as of September

30, 2024, includes qualified professionals from diverse backgrounds in engineering, science, and technology. We
have an R&D laboratory which is housed in our Corporate Office in Noida, Uttar Préadeshthe date of this

Draft Red Herring Prospectus, pursuant to the Ptembicensing Agreement, we have the right to use 15
registered patents under the Patents Act, 1970, 97 registered trademarks under the Trademarks Act, 1999, 69
registered designs under the Designs Act, 2000 and 20 registered copyrights under the €dmtige67 in

India. In addition, we have 27 registered trademarltsside India includingn Bhutan, Cambodia, China,
Democratic Republic of the Congo, Egypt, European Union, Indonesia, Kuwait, Malaysia, Mauritius, Mexico,
Nepal, OAPI, Oman, Sri Lanka,nited Arabian Emirates, United Kingdom, USA, Saudi Arabia and Zanzibar.
Further, we also have the right to use eight patents under the Patents Act, 1970, 28 trademarks under the
Trademarks Act, 1999, nine designs under the Designs Act, 2008eaeadirademarks in Bangladesh, Nepal,

Sri Lanka and Nigeria, collectively, for which our Promoter, Mahesh Gupta has made applications before the
respective authorities and are pending registration, as on date of this Draft Red Herring Prospectus.

Some of our key innovations and advancements are set forth below:

1 Water purifiers and water softener®ur commitment to innovation extends to advancements in water
purification technology such as netectric purifiers, loFfenabled devices, and zenaterwastage
technologies. Since pioneering RO technology in Indian households in 1999, we have intrdd R
water purifiers with a wallnounted design that save counter space and adapt to the layouts of Indian
kitchens; (ii) water purifiers with a transparent casing that shows the filtration process, helping consumers
gain confidence in the purification process; (iii) patented water purifiers with mineral RO technology in 2005
to retain essential minerals in purified water, balancing health benefits with improved taste, addressing
consumers residing in areas withlowta | di s s oTD®&)d IseoM & ldss; ({dlecriwaterat ent e d
purifiers in 2009, using ultrafiltration membranes and gravity, for areas with limited or no electricity; (v)

I ndi ads first patented wat er pu(Sadufce: €echnopaktRéppra r e mo v
allowing easy cleaning and ensuring better hygiene and user convef8encee: Technopak Reppr{vi)

patented water purifiers with zematerwastage technology in 2012, which allows storing both, purified

and rejected water for reuse, and introduced our enhanced model in 2019 to pump rejected water back into
household tanks; (lofienabled watedgurffiérssin 2D01Boucd: Tephadpak Reprtd

allowing users to monitor and maintain their purifiers ggnr mobile appand (viii) integrated ultraviolet

light-e mi t t i n guUV tlEDsdd)e si n(tfio st orage tanks of water purif
stored water, ensuring safety during periods ofnseaWe also introduced patented mini water softeners

tailored for bathrooms and washing machines to deal with hard water. Our bathroom softener was designed

to fit a single tap, providing softened water for bathing and addressing issues such as hair damage, sk
irritation, and soap inefficiency, wiithe washing machine softener reduces detergent usage, prevents hard

water stains on clothes and extends the life of appliances.

1 Fans Our Kuhl fans business focuses on delivering eneffigient cooling solutions designed to enhance
comfort while promoting sustainability through innovative technology and superior performance. We
introduced our fans with BLDC motors, whichnsume approximately2o 38 watts of electricity compared
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to 75 watts used by traditional fans currently sold in India, resulting in approximately 65% cost savings.
(Source: Technopak RephrOur fans feature four, six, or eight blades, efficiently moving air at lower
revolution<RPNsey monuvuedué¢d noise while delivering h
IoT connectivity, allowing users to control speed and timers using our mobile apps or voice assistants, and
include digital remotes for added convenience.

1 Kitchen and home appliance&/e introduced (isteambased electric egg boilers in 2017, (ii) hand blenders
in 2019 for whisking and kneading with high RPM and low power consumption; (iii) atta and bread maker
in 2017, combining dough kneading and bread baking into one appliance for hygienic, horfeerdatie)
high-speed mixers and blenders in 2019 with 1200W motors to enhance kitchen efficiency and versatility;
(v) infrared cooktops in 2021 to address the limitations of induction cooktops, which argtidade with
aluminium cookware; (vi) ceramicoated sandwich makers in 2020 as a safer alternative to Teflon; (vii)
60Kent Multicooker6, a compact, multipurpose appliar
kitchens with limited counter syge; and (viii) wet grinders in 2023, designed for grinding batter for South
Indian dishes, scraping coconut, and kneading dough, featuring a 150W motor and an encased rotating drum
for safe operation and low noise.

3. Focused branebuilding initiatives for enhancing brand equity

We have strategically undertaken brandlding initiatives to increase visibility and strengthen the appeal of our
brands. We wuse a multifaceted marketing approach to
various platforms. Our approagitiudes leveraging television advertisements, cricket sponsorships, print media,
digital media platforms, social media platformsgcanmerce platforms, and celebrity endorsements. These
initiatives have helped us boost our visibility and reinforce camdpresence, capturing the attention of a diverse
audience and enhancing our brand equity and driving growth.

1  Television We sponsor a variety of programs on general entertainment and news channels. This includes
primetime slots, reality shows, and special features during major events such as election results and the
inauguration of Ram Mandir in India. By targeting thekss, we attempt to ensure that our brand reaches
a wide and diverse audience, maximizing our exposure.

Stylish Fans
%

it LIVE
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1  Cricket sponsorshipsRecognizing the popularity of cricket, we sponsor major events and teams. This
includes tournaments such as the international and bilateral cricket tournaments, domestic cricket
tournaments. We also sponsor teams participating in a prominent cricket leach as Punjab Kings and
Sunrisers Hyderabad, which helps us connect with cricket fans and build a brand association with the sport.
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Print media We utilize newspapers to reach a broad audience, ensuring that our brand message is
consistently communicated. This traditional medium enables us to maintain a presence in the daily lives of

our consumer s,
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Digital media platformsWe leverage the strength of digital media to reach consumers effectively. This

modern medium allows us to customize our communication and target potential consumers near their
purchase decisions. We leverage mediums suchcasneerce websites, quick camerce mobile apps,
mar ket o

social media networks and oviéret o p

medi ©TTHgr modeé | €fi apps

t o

Social media platformsWe engage with audiences on social media platforms, creating interactive and
engaging content that builds our online presence.

KENT
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Air Purifiers

PROTECT YOUR LOVED ONES WITH
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actress and public figure, who has been serving as our brand ambassador over a decade. Her involvement
helps build trust and credibility among consumers and make our braredmstworthy.
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The table below sets forth our advertisement and business promotion expenses, expressed as a percentage of
revenue from operations for the periods/years indicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 302024
Advertisement and busines 1,288.99 1,550.40 1,437.02 1,186.42
promotion expenses illion)
Revenue from Operations™ ( 6,371.88 11,781.85 10,843.93 10,473.67
million)
Advertisement and busines 20.23% 13.16% 13.25% 11.33%

promotion expenses as
percentage of revenue froi
operations

In contrast, marketing spend as a percentage of revenue from operations for our peers such as Eureka Forbes
were 9.45%, 9.11% and 8.83% for Fiscal 2024, Fiscal 2023 and Fiscal 2022, respd&uaige: Technopak
Repor)

4. Capability to build new brands

We have a proven track record of building strong bran
has become synonymous with RO water purifi@sufce Technopak RepprBuilding on this expertise, we
strategically diversified our business by enfflering tt
support this endeavour, we established our Noida Facility Il with aUguilirea ofapproximately31,167.00
square meters which focusses on manufacturing fans. W

120 SKUs of BLDC fans, showcasing our ability to rapidly scale production and diversify our product offerings.
The table blow sets forth the revenues from fans, expressed as a percentage of revenue from operations for the
years/periods indicated:

Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024
Amount As a Amount As a Amount As a Amount As a
Product
c ( percentage ( percentage ( percentage ( percentage
ategory S . ~ Y

million)  of revenue million) of revenue  million) of revenue  million) of revenue

from from from from
operations operations operations operations
Fans 403.24 6.33% 307.14 2.61% 112.00 1.03% Nil* Nil*

*As we started selling fans in Fiscal 2023, there were no revenues from fans in Fiscal 2022.

Our approach to brand building is rooted in leveraging our existing expertise, infrastructure, and deep
understandingof ust omer needs. While our BLDC fan business i
already become a challenger brand in the branded fan m&wdetce: Technopak ReppriThis reflects our

capability to create new brands and introduce products in entirely new categories. By leveraging our expertise,
infrastructure, and customer insights, we are committed to delivering ee#figgnt, sustainable solutions that

meet cosumer expectations, thereby driving growth in this new product category.

5. Leveraging our brand strength for a diverse product portfolio and increased consumer wallet share

We have strategically expanded our product range beyond water purifiers, leveraging our brand recognition to
attract a wider consumer base and increase our share of their spending to foster our growth. Building on the
recognition we have built in the wateurification industry, we have introduced new product categories over the
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years to cater to various household needs. This expansion includes kitchen and home appliances and water
softeners under our brand 6Kentd and fans wunder our |
commitment to quality and innovation thafines our water purifiers. This approach has also helped us diversify

our revenue streams and enhance our ability to meet the evolving demands of our consumers, thereby capturing a
larger share of their spending.

T Water softeners: We introduced water softeners und
designed to convert hard water into soft water, preventing scale buildup in appliances and improving water
quality. This is particularly beneficial faegions with high levels of calcium and magnesium in the water.

(Source: Technopak Repp®ur water softeners use i@xchange technology to remove these minerals,
ensuring that the water is gentle on skin and hair, and helps maintain the longevitgatidid appliances.

KENT

HOME
Water Softener

T Fans: We started offering fans under our brand 6Kul
motors, making them energy efficient. These fans consunieh consume approximately 24 to 38 watts
of electricity compared to the 75 watts used by traditional fans currently sold in India, resulting in
approximately 65% cost savingSdqurce: Technopak Reppfthese fans are designed to meet the needs of
modern households, featuring remote control operation for convenient adjustments from a distagce, ener
efficiency to reduce electricity bills, and contemporary designs. All of our fans have receiveestafive
rating from the Bureau of Energy Efficiency and are certified by the Bureau of Indian Standards.

~X ~
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1 Kitchen and home appliance&/e forayed into the kitchen and home appliances category in 2017 under our
br and OuKpmaductd includes vacuum cleaners, air purifiers, electric kettles, air fryers, egg boilers,
toasters, hand blenders, mixer grinders, bread makers and vegetable and fruit cleaners.

The table below sets forth the revenues from water purifiers, kitchen and home appliances, fan, and water
softeners, expressed as a percentage of revenue from operations for the years/periods indicated:

Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024
P Amount As a Amount As a Amount As a Amount As a
roduct
Category . (_ percentage . (. percentage . (. percentage _ (_ percentage
million)  of revenue million)  of revenue million) of revenue  million) of revenue
from from from from
operations operations operations operations
Water 5,368.05 84.25% 10,124.16 85.93% 9,406.71 86.75%  9,099.83 86.88%
Purifiers
and water
softeners
Fans 403.24 6.33% 307.14 2.61% 112.00 1.03% Nil** Nil**
Kitchen 574.15 9.01% 1,256.09 10.66% 1,192.69 11.00% 1,275.64 12.18%
and home
appliances
Others* 26.44 0.41% 94.46 0.80% 132.53 1.22% 98.2 0.94%
Total 6,371.88 100.00% 11,781.85 100.00% 10,843.93 100.00% 10,473.67 100.00%

* Others include sale of scrap, export incentives, and other products.

** As we started selling fans in Fiscal 2023, there were no revenues from fans in Fiscal 2022.

6. Streamlined manufacturing operations

Our approach to manufacturing includes a mixmhouse production and external sourcing, enabling us to

maintain better oversight of quality and operational processes. For water purifiers, we produce key components
such as sediment filters, carbon filters, RO membranes, and UV chamibenssi, ensiimg stringent quality
control at each stage. Similarly, for fans, we manufacture BLDC motors internally to meet specific performance

standardsF o r ki

tchen

and home

appliances,

VBUO 9 ie.Wfullg e

assembled paucts ready for ugeor assemble them using sekmockedd o w nSKOO) i.e.,( partially

disassembled products that require some assgmblgompletely knocked o w nCKI ofi)
disassembled into individual parts for full assemplyith quality checks integrated into the assembly process.

kd., preducts

prodtvu

This combination of irhouse manufacturing and external sourcing allows us to address diverse consumer needs,
introduce new products, and enhance existing ones with emerging technologies while maintaisisignt

quality standards.

We operate four manufacturing facilities. Our Roorkee Facility, with a built area of approximately 26,469.00
square meters, is dedicated to manufacturing water purifiers and water softeners, while our Noida Facility I, with
a builtup area of approximatel31,073.00 square meters, focuses on manufacturing water purifiers and kitchen

and home appliances, Noida Facility I, with a built area of approximately 31,167.00 square meters, is
dedicated to manufacturing fans and our Noida Facility Ill, with a-opilarea of approximately 23,621.00 square

meters, serves as a motlvesirehouse for all our manufacturing facilities and is also used for manufacturing fans
and water softeners. Our manufacturing facilities are equipped with advanced machinery suchealiRéne
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rolling machines, sediment filter manufacturing machines, booster pump assembly line and BLDC motor winding
machines, ensuring production standards and efficient operations. Our manufacturing facilities are 1ISO 9001:2015
certified for implementing qualitymanagement systems, ISO 14001:2015 certified for environmental
management systems, and ISO 45001:2018 certified for occupational health and safety.

In addition, as of September 30, 2024, we have two manufacturing facilities, located at Noida, Uttar Pradesh with
an aggregate builip area of approximately 38,014.00 square metres which are under constructiom anedn

the process of acquiringne land parcel located at Noida, Uttar Pradesh admeasuring approximately 100,000
square meters. These facilities and land parcels will allow us to enhance our manufacturing capabilities for existing
products and venture into new product categories itfiutiiee, making us future@eady for business growth and
diversification.

Delivering strong financial performance with large reserves

We have consistently demonstrated strong financial performancEiscal 2024, we achieved the highest
EBITDA Margin and PAT amongst our peers which include Eureka Fovb&jard,Livpure, LG Electronics,
Havells, Bajaj Electricals, Atomberg, Orient Electric and Whirlpd@purce: Technopak Repptthis highlight

our commitment to financial health, profitability, and resilience, enabling us to drive innovation and create long
term valueThe table below sets forth certain financial information forg@eods/ years indicated:

Particulars As at and for the six As at and for the years ended March 31,

months ended 2024 2023 2022
September 30, 2024

Revenue from Opel 6,371.88 11,781.85 10,843.93 10,473.67

Profit after tax from continuing 698.62 1,669.83 976.15 1,546.80

operationg million)

PAT Margin (%}V 10.21% 13.25% 8.80% 14.25%

EBI TDA ( @ milli ol 659.26 1,820.02 1,493.83 2,008.09

EBITDA Margin (%}3) 10.35% 15.45% 13.78% 19.17%

@ PAT Margin is calculated as profit after tax from continuing operations dividedthyincome

@ EBITDA is calculated agrofit before tax from continuing operations plus (a) finance costs ardkfisciation and amortization expense,
and (c) less other income

©® EBITDA Margin is calculated as EBITDA divided by revenue from operations.

For reconciliation in relation to the EBITDA, EBITDA MargiampdP AT Mar gMann,a gseenee mt 6 s Di s c U !
and Analysis of Financial Condition and Results of Operatiaméon-GAAP Measureé o n 332a g e

We have retained our earnings and accumulated reserves in form of cash and equivalents, real estate infrastructure
and investments in shares, debentures and bavidde we avail shorterm working capital facilities for our
operational needs, our Company has not taken anytengloan facilities since its incorporation as we focus on
maintaining a cash surplu®We also focus on adopting a proactive approach to inventory management,
maintaining sufficient stock levels to mitigate supply chain risks. We lmvested in real estate by owning some

of our manufacturing facilities, offices, and warehouses, while some are typically leased for a period of 99 years.
We have also invested in residential real estates, which have been provided to our employetanyitbast.

This approach enhances employee satisfaction and encouragésriangtention, contributing to our growth.

The table below sets forth certain financial information for the periods/ years indicated:

Particulars As at and for the six As at and for the years ended March 31,

months ended 2024 2023 2022
September 30, 2024

Book value of operational real estéte 4,775.10 5,046.88 4,583.26 3,630.46

million)

Book value of residential real estdte 1,256.31 1,402.36 1,246.18 1,173.64

million)

Cash and cash eq! 179.86 191.73 108.35 127.85

Bank balances other than cash and c 1,366.70 2,739.90 2,914.78 2,688.45

equi valents ( mi

Investmers ( mi |l lion) 2,598.05 2,002.94 1,112.76 1,420.33

7. Multi-channel pan India distribution and service network and growing international presence

Over the years, we have established a robust 4thédinnel sales network to ensure our products are accessible
through multiple touchpoints, stimulating our growth. This network includes channel partners (comprising retail
distributors, direct dealers addo-to-door sales representatives), large format retail chains, regional retail chains,
CSD and CPC stores;ommmerce websites, and quick commerce platforms. We work closely with network
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distributors to ensure product availability across different regions in India, supported by a direct dealer network
for better control over sales and consumer serviceedoor sales for personalized service, availability of our
products at large formaetail stores for high visibility, partnerships with regional retail chains for strong local
presence, sales orcemmerce platforms for convenience and wide re@8D) and CPC storas serve military

and police personneljuick commerce platforms forapid delivery catering to urban consumers and our
experience centres to offer harms product demonstrations and personalized service.

As of September 30, 2024, we had 1,898 channel partners across 28 states and 6 union territories and our products
are available in 6 large format retail chains and 50 regional retail chains across 26 states and 5 union territories
and 34 CSD and 92 CPC sts located in 22 states and 5 union territories. Furthermore, as of September 30,
2024, our products are sold on €@@mmerce websites and 4 quick commerce platforms. As of September 30,
2024, we had over 1,800 service partners across 28 states anch @eunfories. This extensive network helps

ensure that our aftesales services are accessible to a broader consumer base. As of September 30, 2024, we had
over 5,000 technicians to handle service requests, of which over 400 were employed by our Cochpaey a

4,600 were employed by our service partners, covering more than 15,000 serviceable pin codes, ensuring our
consumers receive timely service. In addition, we operated 32 service branches in thieddBltégion to

provide aftersales services in thregion, as of September 30, 2024.

In the last three Fiscals and the six months ended September 30w203¢d our water purifiers in more than

30 countries, including Nepal, Bangladesh, Kuwait and UAE, through our distriblriotise water purifier

category, we were the largest exporter in Fiscal 2(&durce: Technopak Reppithe tablebelow sets forth the
revenues from India and exports, expressed as a percentage of revenue from operations for the years/periods
indicated:

Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024
Amount As a Amount As a Amount As a Amount As a
Particulars ( percentage ( percentage ( percentage ( percentage
million)  ofrevenue million) of revenue million)  of revenue million)  of revenue
from from from from
operations operations operations operations

Revenues 6,214.24 97.53% 11,438.98 97.09% 10,506.39 96.89% 10,121.50 96.64%
from India

Revenue - 157.64 2.47% 342.87 2.91% 337.54 3.11% 352.17 3.36%
Export
Total 6,371.88 100.00% 11,781.85 100.00% 10,843.93 100.00% 10,473.67  100.00%

8. Experienced Promoters and seniaranagement team

We benefit from the experience of our management team which has knowledge in the manufacturing industry,
including operations and business development. Our Promoter, Chairman and Managing Director, Mahesh Gupta
holds a bachel or 6s dcdrocglreegimeering) framettee Hndianl Instifute of Treehrology,

Kanpur, and has completed a specialised training course from the Indian Institute of Petroleum, Dehradun. He has
been conferred an honorary doctorate in philosophy by Sri Sri University. H®israthe Board of Governors

of the Indian Institute of Technology, Kanpur, and is a former president of the PHD Chamber of Commerce and

I ndustry. Our Promoter and Joint Managing Director, V
engineer ng) from Purdue University and a masterds degree
USA, while our Promoter and NelBxecutive NoAl ndependent Director Sunita Gupt
in arts (honours) from Delhi University. Wesalhave oversight from the Independent Directors on our Board of
Directors.

In addition, our senior management team contributes to the overall strategic planning and business development
of our Company and has been instrumental ingitmevth of our business and revenues. Our Key Managerial
Personnel and Senior Management include our Chief Financial Officer, Sanjay Johri, Joint CFOs, Navin Kumar
Rajvanshi and Ratan Srivastava, Company Secretary and Compliance Officer, Puneet KumarVicwed
President Channel Sales, Kuhl, Sreekumar Pillai, Associate Vice Presid&mnnel Sales RO, Lokesh Gupta,

Vice President Customer Service RO, Puneet Juneja, Vice Presiddoman Resources, Sudeep Luthra, Head

T Information Technology, DheayMuku, and VicePresident Procurement, Akashdeep Gupta. The strength of

our Board and management team and their experience position us well to capitalize on future growth opportunities
and better serve our stakeholders. For further details on our Bb&idectors, Key Managerial Personnel and
Seni or Man aQueMaeagemend s er 2FLage
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Our Strategies

The strategies described below have been approved by way of a board resolution passed by our Board of Directors
at their meeting held odanuary 212025

1. Continue to expand our business in the water purifier product category
We intend to leverage our brand recognition, manufacturing and product development capabilities and distribution

network to capitalise on the growth opportunities in the water purifier product category. The table below sets forth
our revenues from water gfiers and water softeners in the periods/years indicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024
Revenue from water purifiers an 5,368.05 10,124.16 9,406.71 9,099.83
water softeners (million)
Revenue from water purifiers ¢ 84.2%% 85.9 86.7% 86.88%
a percentage of revenue fro
operations

As per the Technopak Reparth e | ndi an water purifier market has exhi
has grown at a CAGR ofc,@pPr eaxiomat é@hyBBOsTHlofr2dmd o sce
is further expected to grow at a CAGR of apbp4oXhOnat el
crore.

The penetration of water purifiers in India remains relatively low, with only about 7% of households currently
utilizing these solutionsSpurce: Technopak Reppiithis low penetration rate underscores a significant potential

for growth, indicating that a substantial portion of the population has yet to adopt water purification solutions.
(Source: Technopak ReppAs awareness of water contamination and the benefits of purified water increases, it
is expected that more households will invest in water purifiers, driving market gr@etircé: Technopak Repprt

In particular, Tief2 cities in India are expected to experience higher growth in the near f@owecé: Technopak
Repor} These regions, often underserved by current market offerings, present a substantial opportunity for
enhancing our market presenc&oq(rce: Technopak RepprTo capitalize on this, we intend to increase
penetration by appointing modérect sales distributors sales representativebdirect dealers.

We also intend to leverage the growth e€@nmerce in Tie2 and Tier3 cities to achieve higher market
penetration. The rise of online shopping platforms has facilitated easier access to a wide range of products,
including water purifiers, in these regm Source: Technopak Reppkl/e intend to strengthen outemmerce
presence to provide convenient purchasing options for our consumers.

Further, with BIS certification for domestic water purification systems becoming mandatory from Nové@nber 1
2024 pursuant to the Water Purification System (Regulation of Use) Rules, 2023, smaller and unknown brands
are expected to lose market share, and imports of finished goods are expected to 8ecline: Technopak

Repor} This regulatory change will ensure that only heghality, certified water purifiers are available in the
market, thereby reducing competition from rertified brands.§ource: Technopak ReppAs a result, leading

brands such as ours, which comply with BIS standards, will have greater opportunities to grow and capture a
larger market shareSéurce: Technopak Repprt

2. Focus ongrowing our fan product category
We entered the BLDC fans product category under our b

of BLDC fans in the Indian markeB6urce: Technopak RepprThe table below sets forth our revenues from the
sale of fans in the periods/years indicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024
Revenue from fan§ million) 403.24 307.14 112.00 Nil*
Revenue from fans as 6.33% 2.61% 1.03% NA
percentage of revenue frol
operations

*As we started selling fans in Fiscal 2023, there were no revenues from fans in Fiscal 2022.

As perthe Technopak Repothe total market for BLDC fans in India has grown at a CAGR of approximately
62% from 200 crore in Fiscal 2019 t®,250 crore in Fiscal 2024 and is further projected to grow at a CAGR of
approximately 37% till Fiscal 2029 to reach a market valuel6f765crore outpacing the overall fan market
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growth. As of Fiscal 2024, BLDC fans constituted approximately 15% of the overall fan market, which is
projected to capture approximately 42% of the entire fans market by Fiscal@28ans use BLDC technology,

which consume approximately 24 to 38 watts of electricity compared to 75 watts used by traditional fans currently
sold in India, resulting in approximately 65% cost savin§au¢ce: Technopak ReppBLDC motors offer

several advantages over traditional motors, including higher efficiency, reduced noise, and longer lifespan due to
their brushless desigiiSource: Technopak ReppAs awareness of these advantages increases, it is expected
that more consumers will prefer BLD&juipped fans, driving further market grow{{source: Technopak

Repor)

Moreover, government initiativesuch asproviding uninterrupted power supply and universal household
electrification in the countrgnay also play a role in promoting the adoption of BLDC technology, as these motors
align with energy efficiency and sustainability godource: Technopak Reppio capitalise on these growth
opportunities, we intend to expand our distribution channels for BLDC fans by partnering with additional
distributors and direct dealers.

3. Focus on growing our kitchen and home appliances products
We entered the kitchen and home appliances category

sales network with complimentary products and support our growth. The table below sets forth our revenues from
the sale of kitchen and home appliesdn the periods/years indicated:

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024
Revenue from kitchen and hon 574.15 1,256.09 1,192.69 1,275.64
appliances™( million)
Revenue from kitchen and honr 9.01% 10.66% 11.00% 12.18%

appliances as a percentage
revenue from operations

According to the Technopak Repdrhe total kitchen appliances market has grown at a CAGR of approximately
6.7% from 15,635 crore in Fiscal 2019 t®1,630 crore in Fiscal 2024 and is further projected to grow at a
CAGR of approximately 8.5% till Fiscal 2029 to reach a market value®f590 crore(Source: Technopak

Repor} This growth is fuelled by favourable demographic profile, growing midtiies and doublsncome
households, urbanisation, nuclearization, higher disposable income and time constraints, increasing demand for
premium smart kitchen appliances, regulatamnpliance and the rise of quick commercoifrce: Technopak

Repor)

Further, starting from March 2025, the Bureau of Indian Standards will enforce new regulations requiring all
kitchen and home appliances sold in India (electrical items intended for household usage), whether domestically
produced or imported, to comply WitBIS quality and safety standard§ource: Technopak RepprThis
regulatory change is expected to reduce the volume of imports, as imported goods will now face stricter
compliance requirements. This move is anticipated to create a more level plagifgr filmmestic manufacturers,
opening up market opportunities for locally produced appliari8esirce: Technopak Repphh addition to these

market dynamics, the trend of quick commerce is gaining momentum. Quick commerce, which focuses on the
rapid delivery of goods, is becoming increasingly popular among consumers who prioritize convenience and speed.
(Source: Technopak Reppiito capitalize on this growth opportunity, we intend to further enhance the availability

of our kitchen and home appliances gnick commerce platforms and integrate additional quick commerce
platforms within our distribution strategy. This approach will enable us to reach a broader consumer base,
consequently driving growth in our sales. We also intend to continue to expandoductpofferings in this
category to meet the evolving requirements of consumers.

4. Capitalise on increasing demand from international markets to grow exports
In the last three Fiscals and the six months ended September 30w202Ad our water purifiers in more than

30 countries, including Nepal, Bangladesh, Kuwait and UAE, through our distributors. The table below sets forth
our revenues from exports, expressed as a percentage of revenue from operations for the period&/geesats i

Particulars Six months ended Fiscal 2024 Fiscal 2023 Fiscal 2022
September 30, 2024
Revenue from exporfs (nillion) 157.64 342.87 337.54 352.17
Revenue from exports as 2.47% 2.91% 3.11% 3.36%
percentage of revenue frol
operations
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We intend to leverage the demand from international markets for our product categories by focussing on regions,
including North America and the Middle East. This will help us diversify our revenue streams and expand our
geographical footprint. Further, lBnhancing exports of our products, particularly fans, to these markets, we
intend to take advantage of the higher margins they offer, thereby enhancing our overall growth and profitability.

We may also pursue partnerships with global brands to sell our products under their names in international markets.
For instancel-or instanceywe have entered into a trademark license agreement with Stanley Black & Decker, Inc.
under which our Company has been grantidemse tause its trademark India and certain other countries for

RO wat er Thiswgréemente effactive from March 15, 2022, is valid until December 31, 2026, with an
option for renewal until December 31, 2031, subject to mgsiiecific criteria.

BUSINESS OPERATIONS
Product Portfolio
Our product offerings primarily include water purifiers, kitchen and home appliances, fans, and water softeners.
Water Purifiers and Water Softeners
Below are some of the key types of water purifiers and water softeners we offer:
1 RO Water PurifiersOur RO water purifiers use multage purification technology, including RO, UV, UF,
and TDS control, to provide safe drinking water. They remove impurities such as chemicals, bacteria, and

heavy metals while keeping essential minerals. With featudsasizero water wastage and tfsiendly
designs, they cater to both residential and commercial needs.

KENT

Mineral RO
Woter Purifiers

1  Ultraviolet Water Purifiers Our UV waterpurifiers use UV technology to eliminate bacteria, viruses, and
other pathogens, ensuring safe drinking water while retaining essential minerals. These purifiers are
particularly suited for areas with low TDS levels.

KENT
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1 Gravity-based Ultrafiltration Water Purifiers Our gravitybased water purifiers offer neslectric
purification using ultrafiltration technology to remove harmful microorganisms while retaining essential
minerals. These neelectric purifiers are ideal for areas with low TDS levels.

KENT

UF Membrane

1 Nectar Hydrogen Water Makerdt delivers water enriched with molecular hydrogen and increased
alkalinity. The hydrogen infusion provides antioxidant benefits, while the alkaline water helps maintain the

bodyés pH balance. These driengly, dnswinggoess o healiierlrinkingo mpact
water every day.

KENT

Mineral RO

P,

Wat er SOuUrewat er s efxtcehmenrgse u seec bdomicdgy cdrmditroammat i ¢ r
technol ogy to convert hard watmanuaktoregéhemwation.
range of water softeners to meet different needs:
with capacities of 8, 25, 40, and leDetttecspdevhee
i ndi vwiad thalo o ms; and the Kent Washing Machine Water

througstapfoegeneration process using table salt.

magnesium ions with sodium for reliable water softe
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KENT

Water Softener

1  Whole House FiltersOur whole house filters are poiaf-entry systems designed to provide clean water for
the entire home. The Kent Sand Filter removes physical impurities, turbidity, and sand particles through a
threestage filtration process using fine sand, silex sand,gxavel media, purifying up to 3,000 liters of
water without electricity. The Kent Iron Removal Filter, also-etectric, effectively eliminates iron from
water, addressing issues such as unpleasant odors and +teadishdiscolordaon, ensuring clean and safe
water throughout the household

Fans

i Ceiling Fars: Our ceiling fans utilize BLDC motor for low energy consumption and high airflow. These
fans are equipped with aerodynamic ABS blades, ensuring quiet operation. Some of our ceiling fans offer
features such as WAi connectivity, remote control, revers@de for winter use, and integrated lighting

options.
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